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Moon  Mulllne  . DAS 

Orphan  Annie  . DAS 
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FICTION 

Blue  Ribbon  Dally  Seriala 
Blue  Ribbon  Sunday  Seriala 
Blue  Ribbon  Short  Storiea 
Daily  True  Life  Storiea 


HUMOR 

Nobody'a  Buaineaa,  by  Weatbrook 
Pegler 

Snowihoe  A1 


WEEKLY 

Lattera  From  Parla 

Burnt  Mantle  N.  Y.  Theater  Letter 

Weekly  Hollywood  Letter 

New  York  S^iaty  Letter 

Bullder'a  Page 

“About  Broadway”  by  Hallinger 

Book  Reviewa 

Cartoon  Flllera 

Qub  Ethlca 

Etiquette 

Faahlona  (Parla) 

Feature  Pagea 
Maiden  Maditatlona 
^•port  Page 
Women'a  Pagea 
'  New  Thlnga  in  the  Shopt 
dCartoon  aerial,  by  John  T.  Mc- 
I  Cutcheon 

iH.  L.  Mencken  Literary  Articlca 


DAILY  ft  SUNDAY 

|Dorii  Blake 
ICook  Book 
iBatolnette  DoniMlIy 
JDr.  Evana'  Health  articlea 
Farm  A  Carden 
.line  o'  Type 
bMen'a  Faahiona 
^t’a  Wrong  Hare 
^Women'a  Faahiona 
LYou  and  Your  Children 
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'  Vagr  of  Cable  Ncwa 


Again  Proving  Chicago 
Tribune  Comics  the 
Champion  Circulation 
and  Advertising  Magnets 

of  America! 


THE  GUMPS,  by  Sidney  Smith 
— garrulous,  gullible  Andy,  and 
his  life  companions,  Min  and 
Chester  I  The  riotous  epitome  of 
the  blundering,  confident  opti¬ 
mists  we  all  know— laugh  at — 
love.  An  appeal  as  universal  as 
life  itself. 


MOON  MULLINS,  by  Frank 
Willard — the  banjo-eyed,  bump¬ 
tious  blunderer  who  has  the  most 
riotously  funny  companions  in 
existence.  The  sure  fire  laugh 
producer  that  millions  demand  to 
start  their  day  right. 


GASOLINE  ALLEY,  by  Frank 
King — with  Walt,  Skeexix,  and 
Aunty  Blossom,  the  trio  that 
ereryone  srith  a  family  demands. 
Skeezix,  the  boy  who  has  grown 
from  a  foundling  baby  to  a  mis¬ 
chievous,  lovable  boy,  ripe  for 
schoolday  pranks,  in  the  last  few 
years,  is  the  darling  of  women 
the  nation  over. 


ORPHAN  ANNIE,  by  Harold 
Gray — the  extent  of  Annie's  pop¬ 
ularity  was  firmly  established  the 
day  she  was  omitted  from  the 
Tribune.  On  that  day  a  barrage 
of  phone  calls  raised  havoc  on 
the  Tribune’s  switchboard  de¬ 
manding  Annie's  reinstatement 
in  the  following  day’s  issue. 


A  CHICAGO  advertising  agency  recently  asked 
2,752  women:  **What  is  your  favorite  news* 
paper  comic?**  1,424  named  Tribune  comic 
strips,  with  Little  Orphan  Annie  easily  the  winner. 
With  46  comics  mentioned,  the  preference  for  Tribune 
comics  alone  was  greater  than  the  preference  for  all 
other  comic  strips  combined! 

Recently  the  Worcester  Telegram  held  a  contest  offering 
prizes  for  the  best  letters  about  its  readers’  favorite  comics. 
Gaioline  Attey  was  the  favorite  comic  in  the  prizc>winning 
letter.  And  FIFTY  PER  CENT  e>f  the  contestants  rooted 
for  The  Gumps  and  Moon  MuUinsl 

Here  U  ample  explanation  for  the  amount  of  woman-appeal 
advertising  in  the  Chicago  Tribune-  -a  rooming  newspaper. 
The  Chicago  merchants  and  national  advertisers  who  place 
it  do  so  becauie  they  know  that  women  read  the  Tribune. 
And  one  of  the  greatest  reasons  women  read  the  Tribune  is 
because  they  prefer  Chicago  Tribune  features. 

The  advertising  leadership  of  the  Tribune— in  lineage  and 
in  revenue  — is  known  to  all.  Its  amazing  climb  to  circulation 
supremacy  among  the  standard  size  newspapers  of  America 
likewise  is  a  matter  of  open  record.  Such  faett  —  and  votes 
such  as  those  above — place  the  ability  of  Chicago  Tribune 
features  to  build  circulation  and  advertising  beyond  all 
question.  They  are  right  because  they  have  bren  built,  tcstedi 
and  made  right  in  the  nation’s  greatest  proving  laboratories — 
the  pages  of  the  Chicago  Tribune  and  the  New  York  News. 

The  minute  you  say  the  word,  these  tested  features  wiU 
exert  their  pulling  power  for  you.  There  is  one  for  every 
major  type  of  appeal— the  uproariously  funny,  the  whimsic* 
ally  humorous,  women  interest,  child  appeal.  Together  they 
form  the  most  balanced,  the  most  powerful,  array  of  feature* 
in  exiMence— will  draw  for  you  the  same  balanced,  responsive 
circulation  that  has  made  the  Tribune  and  the  Nesvs  the 
advertising  and  circulation  giants  of  America.  Look  over 
the  array  listed  in  an  adjoining  column — think  how  well  they 
fit  your  needs— and  write  or  wire  for  proofs  today! 


WINNIE  WINKLE,  by  Martin 
Branner  a  wpliislicatctl  rount 
trasiiirv,  IsHy,  heauliful  and 
blondr.  with  upsets  and  triumphs 
in  busineu  and  affairs  of  heart 
that  keep  interest  at  lever  heat. 
And  her  frorks  are  the  inspira¬ 
tion  of  .tenoerapher  and  dibu- 
tante  alike. 


■w 


HAROLD  TEEN,  by  Carl  Ed— 
the  high  school  sbeik  who  is  mak¬ 
ing  a  hit  in  «he  movies  as  well 
as  in  newspapers  the  country 
over.  His  slang  and  dress  set 
the  mode  for  the  younger  set 
everywhere. 


SMITTY,  by  Waller  Brrndt— 
the  office-boy  and  "plain  boy” 
without  a  peer  I  Freckle-fared, 
fun  loving,  all  boy,  Smitty  bolds 
the  interest  of  millions. 


And  a  Sunday  Page  In  Colors — 


KIDS,  by  Bert  fireen — the  riot¬ 
ous  experiences  of  a  whole  gang 
of  regular  youngsters.  For  the 
children,  on  Sunday — The  Kids  I 


CHICAGO  TRIBUNE  Newspapers  Syndicate 

Tribune  Square  *  o  •  •  *  Chicago,  Illinois 


JONES  AUTOMATIC  TENSIONS  INCREASE  NET  PRODUCTION 


Scott  “Straight-Unit”  and  “Multi-Unit”  Presses  equipped  with  Jones  Automatic  Tensions 
actually  turn  out  more  production  under  the  same  pressroom  conditions,  because  Jones  Automatic 
Tensions  reduce  the  time  ordinarily  lost  by  roll  changes  and  web  breaks.  Briefly  stated  the  reasons 
for  this  are  as  follows: 

Time  Saved  in  Roll  Changes 

Jones  Automatic  Tensions  make  it  possible  and  practical  to  run  cores  down  at  full  speed  to 
within  a  few  turns  and  then  make  a  sure  and  quick  stop  without  danger  of  losing  any  web.  Also, 
after  the  roll  change,  the  press  can  quickly  be  accelerated  to  its  full  speed  without  any  loitering  on 
the  way,  as  the  operators  are  assured  that  with  the  Jones  Automatic  Tension  on  the  job,  the  new  roll 
will  not  break.  No  longer  is  it  necessary  to  slow  down  a  press  to  run  down  the  core,  nor  to  “baby” 
a  new  roll  along. 

Time  Saved  in  Web  Breaks 

Tones  Automatic  Tensions  prevent  many  web  breaks  because  of  their  instantly  automatic  action 
in  exactly  adjusting  the  tension  to  the  operating  conditions.  The  number  of  web  breaks  is  therefore 
largely  reduced.  When  a  web  break  does  occur  Jones  Automatic  Tensions  make  possible  and  prac¬ 
tical  “red  button”  stops  from  high  speed  without  danger  of  losing  any  other  web.  This  not  only 
saves  time  and  reduces  printed  waste,  but  avoids  excessive  winding  of  paper  around  cylinders  and 
rollers,  saving  time  in  cleaning  out  the  press.  Also,  Jones  Automatic  Tensions  permit  quick  restarts 
and  fastest  possible  acceleration  to  full  speed  without  danger  of  breaking  webs. 

No  other  tension  device  on  the  market  is  anywhere  near  equal  to  Jones  Automatic  Tensions. 
Any  user  can  demonstrate  and  prove  the  above  statements  at  any  time. 

For  the  greatest  efficiency  insist  upon  having  your  newspaper  presses  equipped  with  Jones 
Automatic  Tensions. 


MULTI-UNIT”  or  "STRAIGHT-UNIT”  PRESSES 
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New  York  Herald  Tribune 
Crainn  in  dreuiation 


i 


Weekday 
Circulation  .  .  . 


309,959 


Average  net  paid  6 
months  ended  Sep¬ 
tember  30,  1928. 


A  gain  of  *79301  over  the  corresponding 
period  of  1927 


Sunday  . 
Circulation  .  .  . 


404,539 


Average  net  paid  6 
months  ended  Sep¬ 
tember  30,  1928. 


A  gain  of  over  the  corresponding 

period  of  1927 

These  important  gains  in  circulation  indicate  a 
growing  appreciation  by  the  public  of  the  Herald 
Tribune’s  efforts  to  produce  a  newspaper  of  superior 
excellence. 

The  New  York  Herald  Tribune  is  edited  for  a  dis¬ 
criminating  public,  above  the  average  in  intelligence, 
tastes  and  buying  power. 

Reaching  this  type  of  reader  in  such  large  and 
growing  numbers,  the  Herald  Tribune  has  become  of 
prime  importance  to  advertisers  serving  the  New  York 
metropolitan  area,-^the  world’s  greatest  market. 
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IN  PHILADELPHIA  — 

THE  ADVERTISER  HAS  THIS  CPPCRTDNITY 
WHICH  NO  OTHER  LARGE  MARKET  CAN  OFFER 


ANAI^^/.K  all  itf  thf  Krrat  mar- 
■tm.  krlH  nf  America  :  iheir  mIch 
potent  lain  .  .  .  their  advert  ininK 
coatH  .  .  .  the  nev»Hpa|>er  eondi- 
tionn.  —  and  you  v»ill  find  in  no 
other  market  the  iinuaual  f>|>|H>r- 
tunily  that  Philadelphia  <»ITera. 

Here  in  a  proaperwiia  city  of  homea 
with  extenaive  aiihiirha  where 
fcreat  huyinfc  power  ahoiinda. 

A  vaat  outlet  for  the  manufac¬ 
turer  of  a  fine  prftduct.— the  third 
larfceat  market  in  the  country. 


Gmlalnm 

RtUiil  ihtpi  intw  which 
mwipMptt  h*s  niponiivt 
cir  cm  Union.  PhiUoclfhia 
shops,  Jmnng  I927.plocoJ 


600.000  homea.  and  a  newapaper 
with  more  than  500,000  circula¬ 
tion.  There  ia  no  parallel  to  thia 
in  all  newapa|>er  hiatitry. 

There  ia  a  unitv  of  intereata  amonic 
Philadelphiana,  great  and  amall. 
A  apirit  of  nuMleration.  A  aenae 
of  valuea.  of  the  fitneaa  nf  thinga. 

High  atandarda  hy  whieh  they 
tf^t  men  and  merchandiae  . . .  and 
newapapera. 


Here  ia  a  fine  newapa|*er  reach-  mewspmpor 
ing  every  portion  of  thia  market 
—  covering  practically  every  home  in  the 
city  and  ita  rich  auhurha  at  a  low  f;oat. 

A  unique  aituation :  A  great  market  of 


shops,  dmnng  1927  pimcod 
mon  iudividmal  mdiertisc- 
mtnts  in  The  BnlUlin  than 
in  mil  other  Philmdtlphim 

ntwspmptrs  comhnod. 


127  plmcoJ  TTieKvening  Kulletin  reflecta  that 

mmierlist-  ^ 

llfUnthmn  aanc,  moderate  apirit.  Only  thia 
iUdtlphim  ...  .  ,  , 

snod.  explaina  ita  grttwth,  from  a  few 

ihouaand  rcadera  in  1895. *to  more 
than  half  a  millhtn  today. 

For  The  Bulletin  haa  never  given  a  premium 
or  a  prize,  nor  run  a  eirciilatiim  c*nnteat: 


haa  never  treated  newa  aenaationally  to 
win  caaual  readera. 

Ita  aupremacy  in  city  and  auhurha  ...  ita 
position  aa  one  of  the  great  newapa|>era  of 
Ameriea.  —  have  Iteen  aehievcHl  hy  careful 
building  over  a  third  nf  a  century. 

Mure  than  ever  today,  when  every  aalea 
expenae  muat  prodiiee  greater  reaulta,  the 
Philadelphia  market  .  .  .  and  The  Fvening 
Bulletin  .  .  .  ahould  receive  firat  conaidera- 
lion  in  your  aalea  plan. 

1896  1903  1906  1913  1916  1923  IM7 

I  T  I _ I— - I  M9H4* 


A  Snsnmal  Growth 

Nmtmrml  Circmlmlion  . .  .  Normml  Growth.' 
Mmrhs  oftrmegrrmineti  in  nrwipmptrmmhing. 
From  m  few  tbomsmncl  romdrrs  in  189i.  Tor 
BmlUtin  hmt  grown  to  more  thmn  hmlfm  mil¬ 
lion  todmy.  Withont  preminm.  prize  or  con 
test.  Nomrly  eotryhody  rends  The  BmlUtin. 
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iligence  Not  “Hokum”  Rules  Pi 
Despite  Gloomy  Contrary  Signs 


Majority  of  U.  S.  Voters  Well  Informed 

Cases,  Editors  Declan 

KENT  DOESN’T  TELL  THE 
WHOLE  STORY 

Bv  Gfx)Rck  B.  Lonoan 
ManaRiriR  Editor,  Kansas  City  Star 

THEklv  is  no  question  there  is  a  large 
^  measure  of  truth  in  all  these  state¬ 
ments,  aiwl  in  others,  apparently  just  as 
cynical,  in  Mr. 

^ —  Kent’s  btjok.  But 

get  Prevail- 

^  ing  sentiment 

tinally  is  reflected 
V  in  government.  In 

1|  the  long  run 

^  w  telligence  does 
prevail  over  prej. 
udice  emo- 

The 

body 

enacted  by  Con¬ 
gress  in  the  last 
tiioEGE  B.  I.oNOAN  twenty  years  is 

evidence  of  the 
Under  the  stress 


on  Political  Issues  and  Show  Fine  Discrimination  in  Important 
Point  to  Bryan’s  Defeat 

"GAME  IS  RIGGED  AGAINST  THE 
VOTER" 

By  Gilson  Garunkm 
.Scripps- Howard  Newsiwper  .Mliancc 
pol.ITlCS  is  being  playetl  with  loaded 
dice.  When  Frank  Kent  denounces 
object  lesson  of  the  underlying  restraint  the  voter  for  not  winning  lie  is  disre- 
of  a  vast  proportion  of  the  .\merican  garding  the  fact 
jieople  ;  have  we  gone  utterly  demoralized  that  the  game  is  t 
in  the  half-century  since  the  exciting  day>  rigged  against  the 
Hayes-Tilden?  ‘voter.  The 

Mr.  Kent  is  too  dogmatic,  not  discrimi-  are  gummed  It 
nating  enough,  sometimes  very  inexact  in  doc-s  not  reflect. 
facts  and  illogical  in  inferences.  He  is  necessarily,  on  the 
tiKi  sweeping  in  his  generalizations.  He  is  voter  that  he  can- 
himself  a  rhetorician  and  his  exuberance  not  win  at  the 
lietrays  him  at  times.  He  often  serves  a  jiolitical  game, 
most  useful  purpose;  he  prints  lots  of  except  as  it  re- 
things  most  others  leave  of  iheir  fleets  on  his 

despatches.  But  the  world  is  not  all  telligence  to  per- 
black,  nor  all  white;  it  is  varying  shades  niit  the  continued 
of  gray.  The  American  people  are  not  o|ieratioM  of  a 
all  moHHis  all  the  time.  I  prefer  the  dishonest  lay-out. 

Lincolnian  dictum  about  fooling  all  the  It  is  a  hard  job  Cnsov  i.aednee 
people  some  of  the  time,  some  of  the  to  turn  a  “two- 

people  all  the  time,  but  not  all  the  people  |)arty”  system  into  a  three  i>arty  or  four 
all  the  time.  nartv  system.  It  is  hard  to  keen  money 


If,  as  Frank  R.  Kent,  H'ashington  CorresponJent  of  the  Baltimore  Sun,  asserts, 
political  "hokum"  prevails  over  intelligence  in  the  American  system  of  government, 
then  the  work  newspapers  are  doing  to  present  the  public  with  facts  is  futile  ami 
inept.  Editor  &  I’ublishkr  asked  a  representative  group  of  American  editors  for 
their  opinions  upon  Mr.  Kent’s  u-rjerfiVni,  and  they  are  presented  herctirith. 


‘Bpreniacy  tif  reason.  - -  - 

of  discussion,  of  criticism  fair  and  unfair, 


]  .mdly  exercises  pressure  to  which  gov- 
j  rnment  resimnds.  This  gradually  en- 
I  li'.htened  public  sentiment  is  the  raw  ma- 
|tfTial  with  which  even  the  tricks  of  polt- 
tKj  have  tp  deal. 

Further,  through  experience  and  educa¬ 
tion.  we  have  established  a  governmental 
system  and  leadership  that  produce  better 
results  tlian  the  details  of  political  maneu- 
wing  would  lead  a  foreign  observer  to 
apect.  The  candidate  who  resorts  to 
trickery,  to  hokum,  to  lavish  use  of 
Bwney.  when  elected  usually  takes  his 
;  okligations  fairly  seriously.  If  he  fails  to 
[  rh  so  in  time  he  is  weeded  out. 

I  Mr.  Kent  is  right  in  his  details.  But 
jilt  doesn't  tell  the  whole  story.  The 
j  whole  is  lietter  than  its  parts.  After  all 
the  .American  system  works. 


WHAT  FRA^K  KENT  SAID 


is  thut  the  great  mass  of  the  voters  are  utterly  uiiiii- 
nielligent,  impervious  to  reason,  ean  be  reached  only 
s,  are  swayed  wholly  by  their  prejudices  or  personal 
interests. 

"(hie  of  the  inherent  and  ineradicable  trails  of  the 
American  voters  is  that  they  infinitely  prefer  to  vote 
against  something  or  somebody  than  for  them.  From 
this  basic  fart  spring  many  of  the  ground  rules  of 
politics  by  which  votes  are  swung  and  success 
achieved.  It  is  very  much  more  effective  to  give 
the  votera  reasons  for  voting  against  the  opposing 
ratididute  than  to  supply  them  with  reasons  for  vot¬ 
ing  for  one’s  self. 

"As  a  poliliral  asset  the  ability  to  dramatize  your 
issue  or  yourself  is  hard  to  beat.  It  is  worth  any 
amount  of  argument,  statistics,  farts.  If  you  have 
the  dramatic  touch,  the  ability  to  give  a  show,  you 
ran  on  occasions  really  get  home  to  the  people  with 
a  constructive  issue,  really  make  them  grasp  a  gov¬ 
ernmental  problem,  really  berome  concerned  over  a 
public  question. 

1  of  an  aged  hut  unusually  astute  politician  now  in 
lie — a  veteran  of  many  campaigns  and  in  his  time  a 
fliers-  that  what  the  people  want  is  ’hokum.’  ‘Give 
‘and  you’ve  got  ’em.’  Hardboiled  as  is  this  philosophy 
I  dispute.  Hokum  is  what  they  want  and,  other  things 
late  who  knows  how  to  feed  it  to  them  will  win  every 
e  who  does  not.  In  some  sections  it  is  called  ‘bunk.’ 
e  ‘banana  oil,’  but  ‘hokum’  is  the  generally  aeeepled 
he  most  comprehensive.  Its  varieties  are  infinite  and 
ip  Hill  and  his  water  pitcher,  Coolidge  and  his  cow- 


Fbank  R.  Kewt 


ONLY  SMALL  MINORITY  SWAYED 
BY  ‘‘HOKUM’’ 

Bv  K.  J.  Lynut 
Editor,  .Scranton  Times 
p'K.AN’K  R.  KENT  is  a  man  of  great 
experience  as  a  ps>litical  writer,  a 
close  observer  of  political  trends,  and 
an  author  whose  productions  arc  read  by 
millions  of  people,  who  admire  his  clear 
style  and  forceful  pungent  comments  on 
situations  from  his  point  of  view.  Hr 
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is  one  of  the  outstanding  political  com¬ 
mentators  of  the  day. 

In  his  most  recent  work  “Political  Be¬ 
havior”  he  declares  that  “the  great  mass 
of  the  voters  are  utterly  uninformed  and 
unintelligent,  impervious  to  reason,  can 
be  reached  only  through  their  emotions. 


E.  J.  Lywett  F.  L.  BtiLLAtn 

arc  swayed  wholly  by  their  prejudices  or 
personal  interests.” 

Mr.  Kent  places  a  very  U»w  estimate 
up<jn  the  intelligence  of  the  great  mass 
of  the  .\mericaii  |K*ople.  If  what  he  says 
is  true,  the  vaunted  public  school  system 
of  this  country,  on  which  easily  one 
billion  dollars  is  spent  every  year,  has 
failed  in  its  mission  to  in.struct  the  youth 
of  the  land  in  the  affairs  of  our  govern¬ 
ment. 

The  great  mass  of  AmerKan  voters  are 
intelligent.  They  are  the  most  omnivor¬ 
ous  readers  of  newspapers  and  pcruKlicals 
in  the  world.  In  this  Presidential  cam¬ 
paign,  the  newspapers  of  the  country, 
with  comiiaratively  few  exceptions,  what- 
ever  their  editorial  attitude  may  be,  are 
giving  a  prettv  fair  reiK>rt  of  the  progress 
on  both  sides  from  day  to  day.  Millions 
of  people  are  hearing  over  the  radio, 
speeches  of  the  foremost  leaders  of  both 
of  the  great  jiarties.  They  know  what  it 
is  all  about,  and  those  in  doubt  will  l>e 
able  to  make  up  their  minds. 

Kxperience  in  many  hotly  contested 
elections,  with  large  and  complicated 
ballots,  show  that  voters  exercise  nice 
discrimination  and  clearly  declare  their 
will.  The  illiterates  of  this  country  are 
only  a  very  small  fraction  of  the  popula¬ 
tion  and  are  swayed  by  their  environ¬ 
ments,  usually  choosing  the  dominant 
partv  in  their  vi  inity,  unless  influenced 
by  their  employers  or  friends. 

The  jKilitics  of  the  great  mass  of  the 
people  are  iiiheritt>d.  The  wives,  sons 
and  daughters  follow  the  lead  of  the  hus¬ 
band  and  father.  Changes  often  take 
place,  when  the  young  people  of  the 
family  break  up  and  come  under  different 
business  and  social  influences.  Those 
who  have  political  aspirations  go  to  the 
dominant  jiarty.  because  it  offers  the  best 
chances  to  realize  their  ambitions. 

The  best  instance  of  permanent  political 
affiliations  is  afforded  by  the  Southern 
states,  which  have  been  solidly  Demf«ratic 
for  sixty  years,  or  since  the  conclusion  of 
th?  war  between  the  states.  It  of 
course,  based  on  the  policy  of  white 
supremao'.  But  it  has  become  an  in- 
grown  habit,  which  will  not  probably  be 
broken,  notwithstanding  the  strenuosities 
of  the  present  campaign.  .... 

Undoubtedly,  many  voters  are  decided 
by  “hokum”,  as  Mr.  Kent  felicitously 
denominates  it.  But  they  are  a  small 
minority,  not  the  mass. 

There  was  never  a  more  magnetic  t^- 
didate  for  President  than  the  late  W  illiam 
J.  Bryan. 

He  had  catching  slogans  that  went 
well  with  the  people  in  a  time  of  great 
depression  in  the  country. 

The  htindreds  of  meetings  he  held  from 
the  .^tlantic  to  the  Pacific  h»%  unprece¬ 
dented  throngs  and  evoked  great  enthus¬ 
iasm.  Yet  he  was  beaten  decisively  in 
1896,  and  by  steadily  increasing  maiori-. 
ties  in  the  succeeding  elections  of  1900 
and  1908. 

The  most  demoralizing  feature  of  the 
wesent  campaign  is  the  introduction  and 
fostering  of  religious  prejudices,  in  which 
it  is  to  be  regretted  that  some  of  the 
churches  arc  participating.  It  is  the 
nullification  of  the  religious  liberty  clause 
of  the  same  constitution  that  contains  the 
lacred  Eighteenth  Amendment,  which  they 
•o  warmly  defend.  Likewise,  it  squints 
at  the  ultimate  union  of  church  and  state. 


PUBUC  JUDGMENT  SOUND  WHEN 
ISSUES  ARE  CLEAR 


By  Boyd  Gurley 
I'^ditor,  Indianapolis  Titnes 
"jV EITHER  Mr.  Kent,  or  any  other, 
^  can  successfully  contend  that  the 
great  mass  of  voters  are  impervious  to 
reason.  There  may  be  gixxl  ground  for 
insisting  that  they  are  uninformed  and 
unintelligent.  But  thus  far 
experiment  of  api>ealing  to 
intelligence,  information  and 
rea.«>n  has  been  so  rare  as 
to  make  general  conclusions 
little  more  than  the  reflec¬ 
tion  of  disappointed  egotism. 

Most  campaigns  are  con¬ 
ducted  on  the  theory  that 
voters  can  be  fooled  and  dis- 
tount  any  intelligence  on  the 
part  of  flie  electorate. 

If  the  voters  turn  to  ho¬ 
kum,  it  is  in  reliellion  against 
the  insult  to  their  intelli¬ 
gence  offered  by  the  major¬ 
ity  of  candidates  and  politi¬ 
cal  managers. 

No  thoughtful  person 


Bovd  Gem.Ev 


could  take 
seriously  any  claim  that  all  the  virtues 
Ijelong  to  one  party,  and  all  the  vices  to 
another.  It  would,  perhaps  be  fortunate, 
if  this  were  true.  Yet  in  each  campaign 
the  worldly  and  eloquent  gentlemen  who 
are  intent  ufK>n  holding  public  office 
parade  their  appeals  for  straight  party 
votes,  accepting  the  candidacies  of  the 
unfit  and  the  evil  on  their  own  tickets 
and  ignoring  the  upright  and  honorable 
of  the  opjKJsition.  Into  the  administra¬ 
tion  of  only  a  very  few  public  offices  can 
there  be  any  real  division  as  to  party 
principles.  Honesty  and  efficiency  of  ad¬ 
ministration  in  the  state  government  can 
lie  the  sole  test. 

Yet  the  intelligence  of  voters  is 
periiKlically  assailed  by  appeals  to  vote 
for  judges  and  executives  under  the 


That  the  voters  will  more  readily  re¬ 
spond  to  an  apiieal  to  vote  against  than 
for  a  candidate  is  a  hopeful,  rather  than 
a  discouraging  indication  of  the  ability 
of  the  people  to  govern  themselves.  It 
s  lows,  at  the  lowest  valuation,  a  de¬ 
termination  to  protect  the  government 
;  g  inst  unwholesome  intrusions  and  an 
a'ertness  against  inimical  forces. 

To  say  that  we,  as  a  nation,  vote  our 
prejudices  and  self-interest 
merely  raises  the  question  as 
to  where  these  prejudices 
and  ideas  of  self-interest  are 
formulated.  They  are  based, 
it  must  be  admitted,  upon 
judgments  that  are  formed 
by  arguments  and  appeal. 
The  strongest  force  for  that 
end  is  the  printed  word. 
That  publicity  is  an  essen¬ 
tial  factor  for  political  suc¬ 
cess  should  confirm  this 
view. 

If  the  people  like,  or  seem 
to  like  hokum,  it  is  perhaps 
because  they  are  offered  lit¬ 
tle  less.  We  become  dis- 


is  “publicity,”  comes  what  the  I’rince  of 
Wales  might  feelingly  describe  as 
cropper.  The  statements  do  not  jibe. 

Mr.  Kent  states  the  voters  cast  tallots 
through  “self  interest.”  Inasmuch  as 
government  is  a  political  b«xly  bound  to- 
gether  for  mutual  well-being,  it  is  natural 


Waltz*  A.  STtouc 
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couraged  when  they  seem  to  prefer  the 
other  fellow's  brand. 

Whenever  there  has  lieen  a  straight 
issue  of  importance,  a  clear  cut  separation 
of  either  principles  or  personalities,  the 
people  have  shown  an  astounding  facility 
for  discrimination.  .\  change  in  the  char¬ 
acter  of  publicity  might  bring  some  sur¬ 
prising  reversals  in  form  on  the  part  of 
those  who  read  and  run— and  vote. 


“HOKUM”  JUST  ANOTHER  WORD 
FOR  “IDEAL” 

By  Wiixiam  P.  Harvey 
Editor,  Kansas  City  Journal 

TT  might  strike  one  that  Mr.  Kent  in 
^  his  opening  paragraph  that  “the  mass 
of  the  voters  are  utterly  uninformed  and 


W.  T.  Axdzasok 
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theory  that  their  election  will  contribute  unintelligent,  impeijvious  to  reason,”  and 
to  the  firm  establishment  of  national  in  his  closing  paragraph  that  “the  most 
political  policies.  indisi>ensable  thing”  to  political  success 
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that  the  constituents  of  the  b««ly  should 
show  endless  concern  for  their  own  in 
tcrest ;  that  the  tariff,  farm  relict,  peacr 
and  the  other  great  economic  questions 
rise  up  as  vital  issues  in  campaigns. 

In  a  national  election  in  which  th.-rc 
are  scores  of  issues,  it  is  impossible  that 
any  one  voter  should  know  about  all  tht 
issues.  But  Mr.  Kent  would  liiul,  if  ht 
studied  the  voters  instead  of  the  poli 
ticians,  that  millions  of  them  know  i 
great  deal  about  the  two  or  more  issuti 
that  directly  concern  them. 

As  to  “hokum,”  that  merely  i 
phrase  displacing  in  this  jazz  age  the  fine 
word  "ideal.”  The  Declaration  of  In- 
depi-ndence  contains  the  finest  bit  of 
“hokum”-idcal,  that  “all  men  are  created 
equal.”  But  this  “hokum”  has  served  to 
build  up  the  most  powerful  nation  the 
world  has  seen  on  a  basis  of  individual¬ 
ism. 

Mr.  Kent  is  unhappy  in  his  illustra¬ 
tions  of  those  who  used  "hokum”  as  path 
to  political  success.  John  Philip  Hill  and 
his  water  pitcher  have  gone  to  politkal 
oblivion  ami  the  water  pitcher  was  not 
used  by  Representative  Hill  until  he  had 
office ;  Coolidge  did  not  adopt  a  cowboy 
costume  until  after  he  renounced  a  pos 
sible  renomination ;  Big  Hill  picked  19 
his  anti-King  George  slogan  after  a  loig 
period  in  office  and  now  has  another 
“Prosperity.” 

If  by  “ex-Governor  William  R 
Stubbs”  Mr.  Kent  means  Walter  Roscot 
Stubbs,  one-time  governor  of  Kansas, 
there  would  be  cause  for  several  tom— 
and  very  wet — handkerchiefs  as  “hokum.' 
for  Mr.  Stubbs  since  serving  as  governor 
failed  of  nomination  for  vice-president  at 
Uhicago  in  1912;  failerl  in  a  campaign 
for  the  United  States  Senate ;  failed  for 
renomination  of  governor  of  Kansas  and 
failed  again  when  he  was  roundly 
threshed  liy  the  present  incumiK-nt,  Ben 
R.  Paulen. 

Confining  the  matter  nationally  and 
within  the  iximpass  of  Mr.  Kent’s  possi¬ 
ble  adult  life,  it  would  be  interesting  to 
speculate  on  which  of  the  presidents— 
Cleveland.  McKinley,  Roosevelt,  Taft. 
Wilson,  Harding,  Coolidge — were  elected 
through  “hokum.” 

In  these  days  of  real  reporting  by  every 
responsible  newspaper  in  the  land,  the 
voters  are  given  all  information  necessary 
on  political  issues  and  matters  and  none 
surpasses  in  this  respect  Mr.  Kent’s  owr 
brilliant  publication,  the  Baltimore 
That  men  differ  in  opinion  after  gettiig 
the  same  information  has  liothered 
thinkers  at  least  as  far  back  as  Moses. 


“DO  THE  FOLKS  LOVE  HOKUM- 
AND  HOW!” 


By  Walter  M.  Harrisov 
Managing  Editor,  Oklahoma  City  OkU- 
homan  and  Times 

TT  is  not  as  hopeless  as  Frank  Ketf 
would  have  us  believe. 

There  is  Just  enough  hope  of  sob* 
day  having  educated  the  public  tho^ 
in  the  United  States,  to  keep  the  altruistic 
editors  of  the  country  busy  at  their  ts» 
of  trying  to  publish  the  facts  aboB 
demagogues  and  governmental  abuses. 

If  the  future  were  as  black  as  the 
Baltimore  seer  suggests,  the  newsp^ 
editors  had  better  abandon  their  citados 
(Continued  on  page  58) 
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INSTITUTE  OF  JOURNALISTS  CALLED  U.  S.  NEED 


Ralph  D.  B!umenfeld,  London  Daily  Express  Editor,  and  Former  American  News  Man,  Declares  Craft 
in  This  Country  Lacks  Professional  Spirit — Praises  Our  Newsgathering  Enterprise 


By  PHILIP  SCHUYLER 


eialism”  in  this  country,  Ralph  U.  States 

itiileld,  chairman  and  cditor-in-chief  scluml;  .  ,  . 

of  the  Lofuion  Daily  Express,  sunRcstcd  for  pe-rsons  of  talent  and  with  predilec 
week  tJiat  American  t  or.s  lor  journalism.  Men  and  womei 


W'e  KO  through  the  public  home  for  children  of  decea.sed  memliers.  and  iKiid  heavy  tin 
Is  with  a  line  tooth  comb  searching  This  year  at  the  Institute’s  hall  on  Meet  the  Hritish  laws  ag 

street,  Mr.  lUumenfehl  lias  inaugurated  a  by  press  publicatio 
.series  t)f  lectures  in  which  all  phases  of  l.otulon  /iivnuig 
journalism  are  i;.ken  u|>  and  discussed  hy  pajHT  owned  by  1j 
exiK-rts.  '1  he  meml.ersihp  t  ody  is  <livided  prietor  of  the  Dail; 
int<*  districts  wh.ch  hold  s»']>arate  meet-  a  girl  frieiwl  of 
ings  and  a  ci.nvention  and  confereiR-e  is  murder.  The  int< 
imrt  of  the  yearly  program.  some  of  the  irtso 

Turning  to  siiecilic  cuiniwrison  of  the  on  trial.  .\s  sooi 
journalism  of  the  two  countries,  Mr.  the  editors  were 
Ulumcnfeld  took  up  the  subject  of  crime  Lord  Chief  Justin 
news  rejMirting.  representing  his  p£ 

“America’s  much  vaunted  freedom  of  Mr.  Hlumeiifeh 
the  press  seems  to  me  to  verge  on  Itritish  law  ilid  iv 
license  in  the  rejxirling  of  criminal  court  of  inuxirlant  Licts 
ticws,”  he  said.  "In  Kngland  oirr  news-  t«i  aid  the  true  c( 
jiaitcrs  are  not  allowed  as  they  are  iK-re  (|uently  Hritish  e 
to  become  iwrtners  with  judge  and  jury  contempt  when  tin 
in  a  law  ca.se.  he  serveil  thereby 

“The  Knglish  system  seems  much  ago  the  Daily  Kx]>r 
$45  a  week  in  fairer,  more  just,  than  tin’  American,  A  feld’s  etlilorship 
in  the  provinces,  man  on  trial  in  a  Hritish  court  is  trial  Mitchell  Hedges, 
th  three  weeks’  on  one  issue  only.  II is  jKist  is  iu)t  plorer,  was  collet 
rakerl  up  for  circulation  pur;)oscs.  In  a  public  under  false  i 
of  Mr.  Hlumen-  murder  ca.se,  for  instance,  no  Hritish  feld  unleashed  a  s 
taken  to  set  up  iiaiHT  is  (lermitted  to  print  information  on  Hedges.  The  ti 
will  retire  men  even  remotely  connecterl  with  the  accused  libel,  hut  the  Dail 
year.  Membi-rs  man  or  woman’s  i>ast  until  sentence  has  He  said  that  tl 
s,  entitling  them  been  passed.  Then  the  news|Ki|H'rs  can  publication  of  deta 
Institute,  includ-  print  all  they  wish.  Hy  then  the  accused  ings  had  caused 
re  members  may  has  been  allowed  an  unprejudiced  trial.”  Knglish  social  sti 
;ind  an  orphan’s  .Mr.  Hlumenfeld,  with  \V.  W .  Scott,  tendency  was  for  ;i 


■I  »n  interview'  thi: 
inrspiiier  men  might  gain  something  thus  i 
from  a  study  of  the  professional  spirit  of  where 
jBBTialism  in  Kngland,  crystallized  tlirou). 
|g|rh  through  the  Institute  of  Hritish  .Alter 
fmr^:  (lists,  e)f  which  he  was  elected  made 
IRsideiit  this  year,  and  s 

•^’hy  hasn’t  .America  an  Institute  of  newsp 
Journalists  ?’’  he  asked.  “I  know  it  .\t  the 
would  raise  the  status  of  the  journalists  develo 
in  this  country,  would  make  journalism  are  eh 
» profession.  Then 

“Should  the  ncw.sjwper  leaders  of  the  their  : 
United  States  organize  a  brnly  similar  to  tute  o 
onrs  in  England  I  am  confident  condi-  highe! 
tions  would  be  improved  both  for  the  centiv 
newspaper  man  and  for  the  public.  It  The 
would  bring  into  the  field  men  earnestly  arhrpti 
Bterested  in  the  professional  asiK'cts  of  journ; 


BRITISH  EDITORS  ARRIVE  TO  STUDY  THE  AMERICAN  SCENE 


Delegation  of  British  newspaper  men  who  are  visiting  this  roontry  as  gnests  of  the  Carnegie  Endowment  for  International 
Peace,  photographed  as  they  arrived  in  New  York  Mondav.  They  are  (left  to  right,  front  row):  William  Robert  Willias. 
Yorkshire  Post,  Leeds;  Sir  George  .Armstrong,  Lancashire  Daily  Post,  London;  Sir  Charles  Igglesden,  Kentish  Express,  Ash¬ 
ford;  Ralph  D.  Blumenfeld.  Editor,  London  Daily  Express,  and  president.  Institute  of  British  Journalists;  F\  Lawrence 
Johnson.  North  Eastern  Daily  Gazette,  Middleborough;  and  Henry  Collison  Owen,  Glas/iinc  Sunday  Mail.  Rear  row 
(left  to  right):  H.  Jarqnes,  Surrey  County  Herald,  Sutton;  Alan  Pitt  Robbins,  l.ondon  Times;  William  Clarke,  We/- 
fast  Telegraph ;  P.  B,  M.  Roberts  Kdirhuruh  Scotsnuin;  R-  A.  J.  Wallin<t.  IT  e  tern  Indeoendent,  Plymouth;  William 
Cowper  Bairons.  Yorkshire  Evening  News.  Leed  ;  m  l  H.  G.  Davey,  Hnrrotc’s  ff'orrester  Journal. 
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A.NP.A.  CREATES  STANDARD  MARKET  DATA  FORM 

Sample  Cardboard  Folder  Submitted  to  Dailies  as  Model  for  Sending  Material  to  Advertisers  and 

Agencies — Use  Urged  by  Bureau  of  Advertising 
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AST  AXDARD'  market  survey  form 
has  been  developed  by  the  Bureau  of 
Advert ''ing  of  the  American  Newspaper 
Publishers’  Association,  which  its  backers 
liope  will  take  its  place  beside  the  stand¬ 
ard  rate  card  as  an  indispensable  aid  to 
the  selling  of  newspaper  space. 

A  sample  of  the  new  form,  made  out 
for  “Typicaltown  in  the  state  of  Win- 
nemac.  was  sent  Sept.  28  to  the  bureau’s 
DO  mtinbers  with  the  suggestion  that 
they  follow  the  pattern  in  publishing  an 
analysis  of  their  markets.  Whether  or 
not  the  form  will  be  adopted  by  news¬ 
papers  generally  will  be  determined  by 
the  committee  in  charge  of  the  bureau, 
of  which  Fleming  Newbold,  IVashingtou 
(D.  C.)  Star,  is  chairman,  at  a  meeting 
to  be  held  in  Oticago  during  the  conven¬ 
tion  of  the  Audit  Bureau  of  Circulations, 
Oct.  25-26. 

William  A.  Thomson,  director  of  the 
bureau,  in  an  interview  this  week  pointed 
out  that  the  form  was  originated  as  a 
means  of  eliminating  confusion  by  pro¬ 
viding  necessary  information  in  such  a 
condensed  manner  that  it  could  be  easily 
ied  in  advertising  agency  offices. 

The  bureau’s  standard  form,  as  de- 
agned  by  Mr.  Thomson  and  Walter  1*. 
Burn  of  the  bureau’s  Pacific  Coast  office, 
is  printed  on  a  cardboard  folder  suitable 
ior  tiling,  similar  to  the  folders  used  in 
Sling  letters.  In  fact,  it  has  iK-en  sug¬ 
gested  that  as  filed  in  advertising 
igencies,  they  might  be  used  to  hold  sup¬ 
plementary  letters  from  the  newspaper 
containing  the  latest  material  and  infor¬ 
mation  on  the  market. 

The  folder  measures  approximately 
8  X  12  inches,  and  comprises  four  print¬ 
ing  surfaces.  On  the  cover  a  map  of 
the  city's  retail  trading  area  appears,  with 
a  smaller  map  in  the  lower  left  hand 
com**'  showing  the  wholesale  trading 
area.  .At  the  bottom  of  this  cover-page 
is  a  printed  description  of  the  trading 
area.  On  the  first  inside  or  second  page 
the  town’s  population  and  standard  of 
bring  is  taken  up  in  statistical  tabulations 
and  written  description. 

Information  in  the  table  divides  the 
population  into  “white,”  "negro”  and 
“other”  for  the  city,  suburbs,  towns  in 
the  trading  area  and  rural  districts,  and 
pres  the  total.  It  also  offers  figures  on 
the  number  of  families  in  apartments ; 
■imber  of  single  dwellings;  numlwr  of 
homes  owned ;  number  rented ;  families 
Wh  telephones:  families  with  automo¬ 
biles;  families  with  gas;  families  with 
dectric  lights;  the  bank  deposits  for  the 
Jfea  ;  and  the  income  tax  return.  A  third 
diri.sion  of  the  table  presents  the  number 
of  manufacturing  establishments  and  their 
•ployes;  the  value  added  by  manufac- 
t»re;  and  the  payroll  per  month.  A 
fourth  division  calls  for  a  figure  on  the 
'>lue  of  the  territory’s  agricultural 
products. 

Descriptive  matter  to  be  printed  be- 
OHth  tbe  table  takes  up  the  following 
■bjects  in  the  order  named;  climate, 
•ffiools,  parks,  shopping  days,  the  labor 
■hutinn,  churches,  theatres,  railroads, 
®d  principal  industries. 

.  Under  the  heading  of  standards  of  liv- 
data  is  to  be  furnished  to  .show  the 
Porchasing  power  of  inhabitants  of  the 
Statistics  included  are  the  amounts 
*e  people  in  the  retail  area  spent  in  a 
Itir  for  automobiles,  accessories,  tires, 
^or  trucks,  building  materials,  candy 
gum.  cigars,  cigarettes  and  tobacco, 
^  goods  and  shoes,  cosmetics,  coffee, 
““Rs  and  remedies,  electric  appliances. 
•®d  furniture.  The  bureau’s  sample  form 
?*ttain.s  the  statement  that  “a  list  cover- 
some  50  other  additional  commodities 
4  ^  supplied  upon  request.” 

*f*t-tiled  discussion  of  climate  is  also 
up  under  the  heading  of  standards 
living  together  with  information  on 
and  water  power. 

page  three,  space  is  provided  for  a 
showing  the  wholesale  and  retail 


Burtau  of  AdvertUing  A-S-P-A-  STAXDARD  MARKET  Sl’Kl'EY  FORM  of 

TYPICALTOWN,  WINN. 


The  meeting  of  the  committee  in  charge 
of  the  Bureau  of  .-Advertising  will  be  held 
at  the  bureau’s  office  in  LTiicago  on  Oct. 
24. 

I’ost  cards  were  sent  out  to  the  400 
members  of  the  bureau  asking  for  their 
opinion  on  the  standard  form.  .  Mr. 
Thomson  said  cards  received  were  fa¬ 
vorable. 

INLAND  TO  DISCUSS 
FREIGHT  HEARINGS 


Retail  Trading  Area 
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Page  one  of  the  model  standard  market  survey  form  developed  hy  the  Bureau 
of  Advertising,  A.  N.  P.  A.  The  remaining  three  pages  of  this  folder  contain 
data  on  retail  outlets,  purchasing  power,  bank  deposits,  agricultural  statistics, 
etc.  In  the  lower  right-hand  comer  is  the  tab  hv  which  the  folder  is  located 
after  it  has  been  filed. 


outlets  for  the  city,  suburbs,  and  whole¬ 
sale  trading  area.  Forty-three  different 
outlets  are  tabulated.  The  total  number 
of  retail  and  wholesale  stores  is  listed 
with  the  number  employed  and  the 
volume  of  retail  and  wholesale  trade  in 
dollars. 

The  greater  part  of  the  final  or  back 
page  is  to  be  devoted  to  the  newspaper’s 
own  sales  message.  The  sample  form 
contains  a  note  to  publishers  reading  as 
follows : 

“Manv  agencies  have  suggested  that 
this  space  be  used  for  a  chart  or  charts 
showing  linage  carried.  Because  there  is 
not  yet  standard  classification,  it  may  he 
well  to  limit  this  chart  to  the  following; 
amusements,  automotive,  building  ma¬ 
terials,  department  stores,  educational, 
electrical,  financial,  food  products  aral 
beverages,  furniture  stores,  jewelry, 
medical,  men’s  wear,  miscellaneous,  mu¬ 
sical  instruments,  official,  radio,  resorts 
and  travel,  shoes,  women’s  wear. 

“It  is  suggested  that  you  show  both 
national  and  local  linage  in  these  classi¬ 
fications  and  if  possible  give  them  for  a 
period  of  three  years.  However,  until 
the  linage  count  shall  be  standardized,  it 
is  perfectly  permissible  for  anv  news¬ 
paper  to  use  its  own  form  of  linage 
count.” 

A  letter  accompanying  the  sample  form 
describes  it  as  the  result  of  several  vears 
of  study  which  it  is  believed  “will  have 
a  definite  influence  on  the  further  de¬ 
velopment  of  newspaper  national  adver¬ 
tising 

“The  bureau’s  standard  market  survey 
form  represents  an  effort  to  place  on  a 
four-page  folder  the  basic  information 
concerning  a  market  needed  by  adver¬ 
tisers.”  the  letter  reads. 

“Therefore,  whatever  shape  your  pres- 


I.  C.  C.  Activities  to  Be  Told  at  Fall 
Meeting  in  Chicago,  October  23-24 
— Thomason  and  Strong 
to  Speak 


ent  market  promotion  takes;  however  ex¬ 
cellently  your  data  is  now  presented,  I 
urge  you  to  include  in  your  program  an 
analysis  of  your  market  ofl  the  bureau’s 
standard  survey  form.  If  you  are  now 
making  a  more  elaborate  market  analysis, 
you  can  refer  to  this  compilation  in  a 
special  paragraph  in  the  bureau’s  form. 

“The  standard  market  survey  form 
was  approved  in  principle  by  the  conl- 
mittee  in  charge  of  the  bureau  at  the 
November,  1927,  meeting  of  the  com¬ 
mittee  in  charge  of  the  bureau  at  Virginia 
Beach.  Later,  it  was  endorsed  by  the 
board  of  directors  of  the  A.  N.  P.  A. 
It  has  been  submitted  to  prominent  ad¬ 
vertisers,  advertising  agencies  and  news¬ 
paper  men,  most  of  whom  have  endorsed 
it  without  reservation.  Some  have  made 
valuable  suggestions  which  we  have 
adopted.” 

The  bureau  does  not  claim  the  form  is 
perfect  arwl  is  asking  for  suggestions  to 
improve  it.  But,  Mr.  Thomson  states  he 
believes  it  “offers  a  needed  plan  combin¬ 
ing  standardization  and  simplification  in 
presenting  data  which  advertisers  say 
thev  want.” 

Mr.  Thomson  revealed  for  the  first 
time  that  the  bureau  was  at  work  now 
analyzing  all  the  counties  of  the  United 
States  in  which  dailies  are  published. 


.\  discussion  of  freight  and  mail  rates 
up  for  hearing  before  the  Interstate 
Uoinmerce  Commission  will  feature  the 
program  of  the  Inlaml  Press  .-Xssocia- 
tion’s  autunui  meeting  at  the  Motel  Mor¬ 
rison,  Chicago,  Tuesday  aixl  Wednesday, 
t  )ct.  23  aiKl  24,  during  .\  B  C  week. 

Cranston  Williams,  secretary  of  the 
Southern  Newspafter  Publishers  .Associa¬ 
tion.  is  cxjH*cted  to  lie  present  and  dis¬ 
cuss  the  freight  situation.  The  conven¬ 
tion  will  be  given  information  on  the 
progress  of  the  hearings.  The  whole  ter¬ 
ritory  east  of  the  Mississippi  River  has 
been  oiH'iied  up  for  hearings  and  adjust¬ 
ments  and  it  is  expected  the  territory- 
west  of  the  river  will  lie  included  later. 

Other  prominent  sjieakers  during  the 
convention  will  be  S.  K.  Tlwmason,  co- 
owner  of  the  Chicago  Journal,  who  will 
arldress  the  Tuesday  luncheon,  and  Wal¬ 
ter  Strong  of  the  Chicago  Daily  Xnvs, 
who  will  speak  at  the  luncheon  on 
Wednesday. 

The  greater  part  of  the  meeting  will 
he  given  over  to  dismissions.  Some  of 
the  subjects  to  he  treated  and  those  pre¬ 
senting  them  will  be; 

“Political  .Advertising,”  by  Verne  F.. 
Joy  of  the  Ceniralia  (111.)  Sentinel. 

“I’s  Suckers.”  by  (ieorge  M.  IXdliver, 
Battle  Creek  Moon-Journal. 

“.A  Bonus  System  ff>r  .Advertising  De¬ 
partment  Employes,”  by  .A.  L.  Shuman, 
advertising  manager,  Fort  Worth  Star- 
Telegram. 

“l-'oreign  Representatives  or  None,”  by 
Stuart  H.  Perry,  Adrian  (Mich.)  Daily 
Telegram. 

“Developing  l.ocal  .Advertising.”  hy 
George  W.  Purcell,  nhomington  (Ind.) 
/•Truing  World. 

“Newsjxaper  Writing,"  by  F.  .A.  Miller. 
.9oi«//i  Bern!  Tribune. 

“Handling  Carriers,”  hy  Fxl  Hewes. 
circulation  manager  Danville  (Ill.) 
C  ommcrcial-News. 

The  matter  of  more  uniform  comiieti- 
tive  subscription  rates  will  be  ilcbated. 

John  H.  Harrison,  publisher  of  the 
Dant-ille  (Ill.)  Commercial-Xnvs  is 
preswlent  of  Inlaml. 

PLAN  $400,000  CAMPAIGN 


Hardwood  Lumber  Association  Ap¬ 
proves  Advertising  Plan 

•A  $400,000  expansion  program 
through  a  campaign  of  national  arh  er- 
tising  was  endorsed  by  the  National 
llardwofKl  Lumber  .-Association  at  its 
three-dav  annual  convention  in  Memphis 


last  week.  Resolutions  were  adopted  ap- 
In  the  analysis  newspaper  circulations  arc*’  proving  the  expansion  program,  and  the 
being  compared  to  the  different  available  $400,000  will  be  raised  through  assess- 


buying  power  indices. 

"We  believe  when  the  analysis  is  com¬ 
pleted  it  will  furnish  a  startling  picture 
of  the  distribution  of  buying  power,”  Mr. 
Thomson  said.  “It  certainly  shows  that 
the  need  of  standard  market  information 
is  vital,  since  it  makes  it  apparent  that 
one  unfailing  index  to  the  market  situa¬ 
tion  is  the  newspaper  of  that  market  it¬ 
self.” 


ment  on  the  basis  of  sales. 

It  was  stated  that  the  national  cam¬ 
paign  would  not  affect  local  campaigns, 
but  would  tend  to  support  them,  and 
those  members  who  are  engaged  in  ad¬ 
vertising  their  products  would  receive 
SO  per  rent  reduction  in  assessment  for 
the  national  campaign.  No  special  ref¬ 
erence  will  be  made  in  the  campaign  to 
any  type  of  hardwood. 
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MARY  DEWART,  12,  OPENS  FATHER’S  NEW 
$1,000,000  N.  Y.  SUN  PLANT 

Three-Unit  Operation  Starts  in  New  York,  with  Evening  Paper 
Running  Two  Presses  in  Ten-Story  Mid-Town  Press 
Room  to  Serve  Grand  Central  Station  Crowds 


PT'ILLIAM  BRAND,  press  foreman  of 
”  the  New  York  Stin,  is  arranging  to 
obtain  for  Mary  Dewart,  12,  an  honorary 
membership  in  the  International  Printing 
Pressmen’s  Union. 

Mary  accompanied  her  father,  W.  T. 
Dewart,  president  of  the  New  York  Sun, 
and  a  number  of  Sun  executives,  to  that 
newspaper’s  new  $1,000,000  mid-town 
plant  at  219  East  44th  street  on  Wednes¬ 
day  this  week,  and  with  considerable 
poise,  under  the  booming  of  flashlights, 
pressed  the  control  button,  setting  in 
motion  one  of  two  presses  which  now- 
are  being  used  to  print  the  Sun’s  cir¬ 
culation  in  the  Grand  Central  Station 
zone  and  the  upper  east  side. 

The  act  of  the  attractive  yf>ung  girl 
under  the  scrutiny  of  newspaper  experts 
signaled  the  opening  of  the  newest  thing 
in  American  journalism,  three-unit  opera¬ 
tion.  The  Sun  is  continuing  to  print 
(>apers  at  the  old  address  at  280  Broad¬ 
way  and  also  under  arrangement  with 
the  .\rw  York  Herald  Tribune  uses 
presses  in  that  paper’s  plant  on  40th 
street,  west  side. 

For  the  third  plant  the  Sun  bought  an 
ten-story  building  on  East  44th  street 
for  $950,000.  Upper  floors  are  all  rented 
oftices,  the  newspaper  limiting  itself  to 
first  floor  and  basement.  Equipment  ran 
the  price  of  the  Sun’s  latest  venture  to 
well  over  a  million. 

Before  officials  came  for  the  formality 
of  starting  the  presses  for  the  Wall  Street 
closing  edition,  an  Ij>itok  &  Publisher 
reporter  was  shown  the  new  jJant  by 
John  E.  Martin  mechanical  superin¬ 
tendent  of  the  Sun.  Equipment  includes 
two  straight-line  unit  type  superspeed 
Hoe  presses.  An  additional  I-beam  was 
run  along  the  ceiling  behind  one  of  the 
presses  in  preparation  for  a  possible  third 
roaring  companion. , 

The  presses  are  supjdied  with  microm¬ 
eter  gauges  for  adjusting  pressure  which 
Mr.  Martin  said  were  the  first  of  their 
kind.  F'ormerly,  he  explained,  the 
pressure  was  adjusted  by  “feel.”  Now 
the  human  element  no  longer  enters  into 
this  delicate  printing  operation.  By  the 
turn  of  a  wrench  on  the  micrometer 
gauge  the  pressure  is  adjusted  from  one- 
thousandth  to  eight-thousandths  of  a  de¬ 
gree.  The  gauges  are  set  on  each  side 
guaranteeing  parallel  adjustment. 

“When  we  once  set  the  gauge  we  can 
be  positive  it  is  right,”  Mr.  Martin  de¬ 
clared. 

In  the  pressroom’s  foundry,  the  new 
plant  has  a  nine-ton  twin  Junior  autoplate, 
with  a  two-compartment  crucible.  The 
box  is  heated  electrically  with  a  General 
Electric  installation. 

No  composition  is  done  in  this  mid¬ 
town  unit.  Mr.  Martin  was  doubtful  that 
it  would  ever  be  necessary  to  put  in  a 
battery  of  type-setting  machines  here, 
although  he  pointed  out  upper  floors  were 
available  should  the  step  ever  prove 
necessary.  Matrices  are  brought  to  44th 
street  from  280  Broadway.  Boys  have 
been  timed  carrying  the  mats  for  the 
diflferent  editions  by  subway  and  the 
range  is  from  11  to  18  minutes. 

Three  matrices  arc  made  from  each 
page  form  of  the  Sun  now  instead  of 
one.  One  goes  to  the  main  stereotyping 
room,  the  second  to  West  40th  street, 
and  the  third  to  44th  street  on  the  cast 
side. 

Before  the  latter  cast  side  plant  was 
opened  it  required  an  average  of  30 
minutes  to  get  the  Sun  into  effective  cir¬ 
culation  in  the  Grand  Central  Station 
zone.  Traffic  congestion  snarled  up 
trucks  and  bundles  were  late  for  stands 
that  commuters  pass  homeward-bound 
by  thousands. 

Now,  at  least  10  precious  minutes  are 
saved,  and,  according  to  Sun  officials, 
those  10  minutes  arc  worth  the  cash  out¬ 
lay  the  plant  represents.  With  every¬ 
thing  oiled  and  with  runners  lucky  the 
Sun  can  appear  from  the  east  side  plant 


within  15  minutes  alter  the  mats  are 
started  from  the  Sun  Building  on  Broad¬ 
way.  The  messenger  uses  up  11  minutes 
of  this  time.  Two  minutes  later  the 
stereotype  plate  is  cast,  and,  Mr.  Martin 
said,  it  will  take  only  another  two  minutes 
to  get  the  pajur  printed  ready  to  be 
shoved  to  the  street  and  carried  a  few 
short  blocks  to  Grand  Central  Station. 

F'or  years  tin-  New  York  evening 
I>ai>ers  have  been  scrambling  for  the 
Grand  Central  Station  circulation.  It  lias 
been  one  continuous  battle  fought  by  the 
circulation  managers.  Five  New  York 
evening  standard  pai>ers  place  64,000  cir¬ 
culation  in  and  around  tlie  station.  Of 
this  the  Sun  claims  aliout  22,0(X).  In  the 
whole  Grand  Central  zone  the  Sun  claims 
to  sell  upwards  of  50,000  jiapers.  More 
than  70,(X)0  i>apers  are  now  being  sup¬ 
plied  to  this  zone  by  the  east  side  plant, 
an  equal  number  being  released  downtown 
for  quicker  distribution  in  the  financial 
district  and  by  ferry  to  New  Jersey  and 
by  bridge  to  Brooklyn. 

When  Mr.  Dewart  came  in  with  his 
daughter  to  start  the  presses  he  called 
out ; 

“Have  vou  seen  the  basement  yet?  And 
the  Sun  Club  parlor?” 

The  liasement  was  blasted  from  solid 
rock.  In  order  that  vibration  from  the 
presses  would  not  jar  the  building  the 
huge  Hoe  machines  are  superimpos^  on 
steel-framed  bases,  which  are  imbedded 
in  the  solid  rock  of  the  building  site. 

A  look  at  the  basement  shows  virtually 
an  automatic  paper  storage  and  supply 
room.  Newsiwint  rolls  dumped  by 
elevator  roll  by  gravity  to  within  a  short 
distance  of  the  press  feed.  Mr.  Dewart 
said  10  days’  supply  of  newsprint  could 
be  kept  there. 

The  Sun  Club  [>arlor  is  a.s  yet  not  com¬ 
pletely  furnished.  When  the  jJace  is 
finally  put  in  order,  it  will  fie  a  room 
set  aside  for  the  recreation  and  rest  of 
the  pressmen  operating  the  mid-town 
presses,  a  duplicate  of  the  Sun  Club 
parlor  at  280  Broadway,  first  opened  by 
Mr.  Dewart  shortly  after  he  became 
president  of  the  former  Munsey  daily. 

Miss  Dewart’s  premier  as  a  iM'ess 
starter  was  in  more  wavs  than  one  a 


family  party.  Mrs.  Dewart  was  there, 
smiling  at  her  daughter’s  calm  unconcern 
as  she  stood  in  the  center  of  perhaps  50 
men.  listening  to  Mr.  Brand  explain  the 
Cutler-Hammer  control.  In  the  group 
behind  her,  Mr.  Dewart  was  telling  his 
associates  proudly  of  his  daughter’s 
prowess  as  a  swimmer  and  tennis  player. 
But  a  larger  family  group  was  repre¬ 
sented  by  the  officials  there,  all  of  them 
under  the  employe-ownership  i^an  Mr. 
Dewart  fathered,  stockholders  of  the 
Sun. 

From  his  sick  bed,  F'red  A.  Walker, 
chairman  of  the  executive  committee, 
came  to  watch  tlie  ceremony.  He  under¬ 
went  an  operation  several  weeks  ago  for 
mastoid.  One  car  is  still  heavily 
bandaged  and  is  treated  daily  by  doctors, 
who  declare  that  his  recovery  is  pro¬ 
ceeding  in  a  very  satisfactory  manner. 
Others  jircsent  were:  F'rank  M.  O’Brien, 
etlitor ;  Keats  Speed,  managing  editor ; 
F.dwin  S.  Friendly,  business  manager; 
J.  E.  Hasenack,  circulation  manager;  and 
H.  B.  Fairchild,  advertising  manager. 


ANDERMAN  PROMOTED 


Buainest  Manager  of  Detroit  Time* 
Named  Assistant  Publisher 

W'.  E.  Anderman  has  been  appointed 
assistant  publisher  of  the  Detroit  Times. 
Me  will  continue  with  his  duties  as  busi¬ 
ness  manager,  to  which  position  he  was 
aiipointed  about  a  year  ago.  The  ap- 
jKiirrtmeut  was  announced  by  Roger  M. 
Andrews,  president  and  publisher  of  the 
Detroit  Times. 

Mr.  Anderman  has  lieen  associated 
with  the  Detroit  Times  a  little  over  six 
years,  coming  to  this  newspaper  from 
the  Chicago  Daily  News. 


SHIFTING  POLITICAL  WRITERS 

Paul  R.  Mallon  and  Thomas  L.  Stokes, 
the  two  L’nited  Press  cor  resjK  indents 
coverinu'  the  presidential  candidates, 
Herbert  Hoover  and  Alfred  E.  Smith, 
respectively,  will  trade  jobs  immediately 
after  Hoover’s  speech  at  Elizabethtown, 
Tenn.,  News  Manager  Robert  J.  Bender 
of  the  United  Press  announced. 


ISSUES  MONOGRAPH 

“What’s  The  News?”  a  booklet  based 
on  a  pai^r  read  by  Moses  .Straus,  man¬ 
aging  editor  of  the  Cincinnati  Titnes-Star, 
before  the  Cincinnati  Branch  of  the  In¬ 
ternational  Torch  Club,  has  been  issued 
by  W.  T.  H.  Howe. 


STARTING  PRESSES  IN  MIDTOWN  ^UN  PLANT 


Watching  Mary  Dewart.  12,  starting  the  press  in  the  new  mid-town  plant  of 
the  Neu’  York  Sun  arc  (left  to  right)  James  E.  Hasenack,  circulation  manager, 
H.  B.  Fairchild,  advertising  manager,  John  E.  Martin,  mechanical  snperin- 
lendent,  Keats  Speed,  managing  editor,  Edwin  S.  Friendly,  business  manager, 
Frank  M.  O’Brien,  editor,  William 'T.  Dewart,  president,  and  Mar>’.  Crouching  in 
the  foreground  directing  Miss  Dewart,  is  William  Brand,  press  room  foreman. 


N.  MAC  NEIL  SUCCEEDS 
KLAUBER  ON  TIMES 

Former  Cable  Editor  Becomes  Nigh 
City  Editor — Has  Served  on  Daily 
Eleven  Years — Began  Career 
in  Montreal 


Neil  M.tcNciI  was  this  week  apjiointtd 
night  city  editor  for  the  Nero  i'ort  Timtt 
succeeding  F.dward  Klauber,  resigned 
to  organize  a 
iwblicity  dcp;irt- 
ment  for  Lennen 
&  Mitchell,  Inc., 

New  York  ad¬ 
vertising  agency. 

F'or  the  past  year 
Mr.  MacNeil  has 
licen  in  cliarge 
of  the  Times’ 
cable  desk  which 
he  organized.  He 
has  been  with 
this  newspaper 
for  1 1  years. 

Before  taking 
over  the  cable  Nni.  MAcNru. 
desk  assignment, 

.Mr.  MacNeil  was  assistant  tcicgriph 
editor  of  the  Times.  He  is  a  native  oi 
Boston,  hut  went  to  school  at  St.  Francis 
Xavier  College,  Antigonish,  Nova  Scotia 
.\fter  he  was  graduated  he  started  in  the 
news|iaper  business  on  the  old  .Mnntrtd 
Hi'cning  News.  Subsequently  he  becaiw 
city  editor  of  the  Montreal  Daily  Moil. 

He  came  to  New  York  first  as  cor 
respondent  for  the  Montreal  Gaseltr 
He  was  holding  this  position  when  he 
resigned  to  join  the  copy  desk  of  the 
Times  in  1917.  During  the  war  he 
served  in  the  army,  enlisting  as  a  private 
and  being  mustered  out  a  sergeant  major 
On  the  Times  he  worked  up  to  head  oi 
the  city  copy  desk. 

ENWRIGHT  BANKRUPT 


Boston  and  Lynn  Publisher’s  Liabililw 
$1,156,000,  AsseU  $1,500 

Frederick  W.  Enwright  of  Lniii. 
Mass.,  publisher  of  the  Lynn  Telegram- 
Sews  ami  former  publisher  of  the  now 
defunct  Boston  (Mass.)  Telegram  and  a 
l.awrencc  newspaper,  filed  a  voluntary 
jK'tition  in  bankruptcy,  Saturday,  Sept 
29,  in  the  United  States  court  at  Boston, 
giving  as  his  liabilities  $1,156,000  and 
his  assets  $1,500. 

No  schedules  were  filed  with  the  peti¬ 
tion,  Enwright  taking  advantage  of  the 
bankruptcy  rule  which  provides  that 
schedules  may  be  filed  within  10  days 
from  the  filing  of  the  petition.  Tlx 
office  of  Jacobs  and  Jacobs  filed  the  peti¬ 
tion.  Enwright  who  gave  his  address  as 
10  Ocean  Street,  Lynn,  some  months 
ago  gained  considerable  notoriety  when 
he  was  sent  to  jail  for  criminal  libel  of 
Ex-Mayor  James  M.  Curley  of  Boston 
in  the  Boston  Telegram.  More  recently 
he  has  been  defendant  in  several  suits 
involving  large  sums  of  money. 

MARQUIS  JOINS  “DRYS” 

Don  Marquis,  former  columnist  for 
the  Nesv  York  Herald  Tribune  and  fa^ 
mous  for  his  creation  of  “The  Old  Soak," 
a  character  violently  opposed  to  the  re 
striction  of  a  man’s  drinking  hahits,  this 
week  announced  his  conversion  to  the 
dry  plank  in  the  platform  of  the  Re¬ 
publican  party. 


EULOGIZES  OUTCAULT 

S.  J.  Bloomingdale,  proprietor  of  ont 
of  New  York’s  leading  department  stores, 
paid  a  tribute  to  the  late  Richard  Out- 
cault,  famous  cartoonist,  in  a  paid  adver¬ 
tisement  in  the  Nerv  York  World  this 
week.  He  headlined  the  short  eulogy  “h 
Tribute  to  the  Inventor  of  the  ComK 
Strip.” 


PHOENIX  DAILY  ELECTS 

W.  I.  N.  Cox  has  been  elected  pres'" 
dent  and  general  manager  and  a  membf 
of  the  board  of  directors  of  the  PhotsB 
(.■\riz.)  Gasette.  Bryan  .\kers  is  chair¬ 
man  of  the  board. 
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DAHLONEGA  EDITOR  SCORNS  “COLLEGE  WORDS” 


Publishing  ^^Unvarnished  News”  Without  a  “Single  Bite  of  Gramma”  Aim  of  W.  B.  F.  Townsend, 
Whose  Weekly  Nugget  Delights  Sophisticates — Attacks  Night  Church  Services  and  Baseball 


Prill.fSIfIXG  the  “unvarnished  news” 
without  a  “sinffle  bite  of  Rramma” 
or  any  “college  words  to  fill  in  with,” 
William  Henjamin  Franklyn  Townsend, 
editor  "f  the  Ihihlotwf’a  ((ja.)  Nugf^et 
in  the  mountains  of  North  Georgia,  has 
become  nationally  famous. 

Though  he  issues  his  weekly  paper  20 
oiks  or  more  from  a  railroad  track  at 
the  foot  of  the  Blue  Ridge  Mountains 
where  the  “lion  roareth”,  to  quote  the 
iaigin.itive  editor  him.self,  "atid  the 
W*igd"iKlle  mourneth,  the  chicken  crow- 
(Ih  ami  the  ’p<>ssum  groweth,”  the  four 
pnge  sheet  is  read  by  goodly  numbers  in 
New  York  City,  Canada,  California, 
Texas,  North  Carolina,  Delaware,  West 
Virgini.T  and  in  various  other  parts  of 
North  America. 

In  fact  he  has  so  many  subscribers  that 
he  announces  in  various  issues  of  the 
Nugget :  “We  never  worry  anyb<xly  by 
joliciting  subscriptions  for  the  Nugget, 
because-  it  is  a  well  established  paper, 
which  does  not  contain  any  varnished 
news.” 

And  again  he  boasts : 

“The  Nugget  dcH-s  not  club  with  any 
other  paper.  Should  the  time  come  when 
we  can’t  make  the  paper  worth  the  sub- 
jcription  price  without  offering  premiums 
to  get  people  to  take  it  we  will  vacate 
our  stool  at  the  case,  buy  .some  false 
teeth  and  a  jewsharp  and  endeavor  to 
make  a  living  by  offering  the  people 
musical  entertainments.” 

•And,  yet,  Kditor  Townsend  frequently 
suggests  to  his  fellow  townsmen  that 
tb^  subscribe  to  the  Nugget.  He  offers 
it  as  a  panacea  of  all  troubles ;  and  a 
help  in  all  life’s  adventures.  He  writes 
in  one  issue : 

"If  you  have  the  heartburn  take  the 
Kugget  and  lie  relieved.  Have  to  get 
one  A  your  own.  Borrowed  ones  won't 
do.” 

Then  in  another  issue  appears  this 
hem : 

"We  learn  that  there  is  a  young  man 
is  Dahlonega  who  picks  up  the  Nugget 
every  Friday  morning  and  carries  it  to 
bis  sweetheart  often  Isefore  the  homefolks 
have  time  to  read  it.  Our  notion  is  if 
be  wishes  to  win  her  quirk  for  him  to 
quit  taking  the  paper  from  home  and 
tell  her  if  she  will  marry  him  he  will 
Jubscribe  for  the  Nugget.  Try  it  and 
lee  if  you  don’t  succeed  in  getting  a 
wife  early.” 

If,  after  they  have  subscribed  to  the 
Nugget,  they  decide  they  don’t  care  for 
ibe  way  the  editor  runs  it  they  are  at 
perfect  liberty  to  stop  taking  it.  Editor 
Townsend  m^es  it  very  clear  that  he 
■tends  to  “turn  out  the  news  so  that 
dl  can  understand,”  but  further  than 
tint  he  promises  nothing.  He  makes 
b»  position  clear  in  this  brief  essay  on 
bis  style  of  writing: 

“If  you  see  a  typographical  error  in 
tbe  Nugget  don’t  stop  to  criticise  its 
«4tor.  It  won’t  hurt  you  or  do  any 
bvm.  When  we  received  our  limited 
■focation  there  was  not  so  many  words 
■  the  English  language  and  those  used 
**re  more  common  and  easier  spelled, 
rod  and  understood  and  the  dictionaries 
wall  and  easily  gone  over.  But  it  is 
^fferent  now.  They  just  keep  ‘manu¬ 
facturing’  words  and  bigger  dictionaries 
Ae  legislature  is  by  creating  new 
gmties.  causing  a  person  desiring  to 
btxm  where  they  are  at  to  have  to  buy 
*  new  map.  We  have  three  dictionaries 
jnour  office,  but  most  the  time  are  too 
to  stop  to  refer  to  them.  So  we 
*31  turn  out  the  news  so  all  can  under- 
••and  and  know  what  we  mean.  If  there 
*  anyone  who  does  not  like  our 
®^od  of  printing  they  need  not  take 
®c  paper.” 

On  another  occasion  Editor  Town- 
*nd  elaborates  still  further  on  his  unique 
«yle: 

tell  the  news  plainly  like  we  were 
’*‘*®g  to  our  darling  baby.  It  is  a  much 


By  WILLIE  SNOW  ETHRIDGE 


easier  ami  a  quicker  way  than  to  turn 
somersaults,  scratch  the  seat  of  our 
pants  and  rub  our  hca<l  until  it  turns 
red  while  trying  to  think  of  college 
words  to  till  in  with.” 

That  has  been  the  jxdicy  now  of  the 
Dahlonega  editor  for  almost  half  a  cen- 


Skrtek  By  courtesy  Baltimore  Sun 

William  B.  F,  Townsend 


tury,  and  he  has  no  idea  of  changing  it. 
A  little  over  42  years  ago  he  decided 
to  become  an  editor.  He  was  30  years 
old  then  and  had  $250  in  the  bank  which 
he  had  saved  over  many  years  from  a 
smaH  salary  he  had  earned  working  in 
a  printing  office.  He  lx)rrowc<l  $250  more 
to  buy  a  bundle  of  paper.  And  from  this 
modest  beginning  has  grown  the  Nugget 
of  today — the  Nugget  which  is  quo.ee 
weekly  in  the  Atlanta  Journal,  the 
Columbus  Enquirer-Sun,  the  Macon 
Telegraph,  and  monthly  in  the  American 
.l/crr«rv,  and  many  other  publications. 

Kditor  Townsend’s  thrifty  habits  and 
frank  and  unusual  way  of  expressing  his 
editorial  opinions  and  bical  newsy  notes 
are  chiefly  responsible  for  his  success. 
He  works  so  hartl  at  his  task  that  he 
has  no  patience  with  any  one  who  loafs 
an  hour  or  two  away.  In  various  issues 
of  his  weekly  he  expresses  himself  thus 
feelingly  on  the  matter : 

“We  see  where  a  baseball  league  has 
been  organized  in  Hall.  A  corn  club 
organization  would  have  l)een  of  some 
benefit.  Ball  games  create  idleness, 
scarcer  food  and  are  of  no  benefit  to 
any  one. 

“We  know  of  one  country  widow 
woman  who  earns  $2  per  day  cutting 
wood  for  other  people.  It  is  not  as  easy 
as  playing  the  piano  or  doing  needle 
work,  but  it  pays  better  and  gives  more 
exercise. 

*  *  « 

“Some  of  them  have  organized  a  club, 
the  members  of  which  enjoy  shooting  at 
clay  pigeons  when  nothing  else  to  do. 
We  keep  on  shooting  type  into  a  stick 
from  a  high  stool  which  causes  dollars 
to  drop  into  our  pockets. 

*  *  « 

“Quite  a  number  of  the  students  went 
down  to  Gainsville  on  Memorial  day  to 
a  ball  game  and  soon  forgot  all  about 
the  Civil  War  and  the  many  hard  fought 
battles.  We  stuck  to  our  place  of 
business,  set  type  and  ■  Tew 

dollars  that  would  have  been  lost  to  us 
had  we  beeri  away,  which  will  come  in 
right  handy  when  the  lady  of  the  house 
wants  a  new  supply  of  groceries.” 

Not  only  did  Editor  Townsend  refuse 
to  go  to  that  ball  game,  but  one  doubts 
very  seriously  whether  he  has  ever  been 
to  one.  Though  Atlanta  is  only  a  three- 


hour  drive  over  gfxxl  roads  from 
I>abloiK'ga,  Mr.  Townsend  has  not  been 
to  that  flourishing  metropolis  in  40  years. 
.\nd  he  has  not  even  been  to  (iainsville, 
the  largest  town  in  that  mountain  section, 
in  so  nijuiy  years  he  can’t  remember 
when  he  <lid  go. 

But  please  don’t  think  for  one  moment 
he  has  not  at  all  travelled.  He  went  to 
Tennessee  on  one  occasion  and  to  Macon, 
(ia.,  on  another.  Of  course  he  hasn't 
Ix-en  to  New  York,  where  so  many  copies 
of  his  paper  find  their  way  each  week, 
but  then  he  figures  he  “hasn’t  misserl 
much.” 

In  the  42  years  he  has  been  puWishing 
the  Nugget,  he  has  never  taken  a  holiday. 
.•\n<l  only  once  in  those  years  has  his 
l>a|>er  failed  to  appear  on  its  regular 
Friday.  And  then  he  was  so  ill  that 
many  people  thought  he  “was  going  to 
die  and  wrote  nice  things  alxjut  me.” 

This  Georgia  Benjamin  Franklin 
doesn’t  even  sleep  out  of  sight  of  his 
office,  which  seems  like  very  dangerous 
information  to  spread  about  in  newspaper 
circles.  He  spends  his  sleeping  hours 
in  a  twin  shack  which  nestles  close  to 
its  mate  in  which  the  paper  is  published. 

The  two  small  green  buildings  are 
exactly  alike,  standing  side  by  side,  like 
veritable  peas  in  a  pod,  at  the  foot  of  a 
steep  red  hill.  Honeysuckle  climbs  over 
tbe  front  and  a  narrow  rocky  path  leads 
by  their  drxirs. 

After  setting  type  all  day  in  the  further 
building  Editor  Townsend  retires  at  sun¬ 
down  to  tbe  twin  office  next  door.  He 
goes  to  bcfl  immediately  and  sleeps  until 
2  :30  in  the  morning.  Then  he  hurriedly 
arises  and  makes  his  way  back  to  his 
type  case.  Almost  immediately  the 
moulding  of  the  dreadnaughts  l)egin.s. 
Crouching  on  a  high  stord,  his  shoulders 
hunched  over  and  his  long,  prominent 
nose  moving  inquisitively  over  the  case 
of  type,  he  sets  up  his  editorials  anfl 
newsy  “dots”  just  as  they  come  from 
his  very  remarkable  brain.  He  does  no* 
write  them  out  I)cff>reliand,  but  composes 
them  as  he  sets  the  tyiH.-. 

As  bis  hamls  move  anxmg  the  type,  his 
silver-rimmed  spectacles  perched  on  the 
end  of  his  nose  seem  crmstaiitly  in  danger 
of  tilting  off.  And  that  would  be  a 
calamity — not  because  the  little  greyish 
blue  eyes  need  them,  but  because  they 
cost  the  large  sum  of  50  cents. 

“They  cheated  me.  though,”  Mr. 
Townsend  tells  you.  “They  ain’t  wor>li 
fifty  cents.  Its  just  like  when  you  buy 
a  coffin,  you  hate  to  ask  will  they  take 
less  for  it.” 

Beneath  the  nose  is  a  neatly  trimmed 
white  mustache,  the  ends  moving  slightly 
as  Editor  Townsend  switches  the  tooth¬ 
pick  between  his  lips  from  one  side  of 
his  mouth  to  the  other.  His  small  head 
is  bald,  shining  rosily  beneath  the  breen- 
shaded  lamp.  A  narrow  fringe  of  white 
hair  drapes  it  from  temple  to  temple. 

No  tie  graces  the  long  neck  of  Edit«»r 
Townsend  as  his  head  swings  upon  it 
over  the  type.  Indeed  no  tie  ever  graces 
it  unless  he  is  going  out  of  town.  Just 
a  few  weeks  ago  he  “hooted”  in  his 
paper  at  the  offer  of  a  clothing  firm  to 
send  him  a  batch  of  ties  in  payment  for 
a  list  of  prospective  customers.  He  an¬ 
nounced  he  already  had  more  tics  than 
he  knew  what  to  do  with,  having  re¬ 
ceived  one  on  his  birthday  for  the  last 
ten  years.  When  he  does  choose  to  wear 
a  tie  it  causes  considerable  comment  as 
this  item  in  his  Nugget  proves: 

“When  having  our  shoes  blacked  last 
week  we  were  asked  if  we  were  going 
somewhere.  Same  way  when  we  put 
on  a  tic.  This  does  not  occur  often,  but 
it  generally  means  a  trip.  Should  we 
desire  to  off  any  n»re,  and  not  wishing 
it  known,  we  will  have  to  put  a  box  of 
blacking,  a  brush  and  a  tie  in  our  pockeU 
until  we  get  out  of  town.  Then  carry 
some  one  with  us  to  tic  it  on  us  because 


these  things  were  not  used  when  we 
were  growing  up  an<l  have  not  worn  them 
enough  to  know  how.  Every  now  and 
then  in  putting  on  our  breeches  before 
day  we  get  them  on  with  the  hind  part 
in  front.  Yet,  when  day  comes,  we 
know  how  to  change  them.  But  the  tie 
is  a  strange  thing  in  our  hands.” 

On  the  few  occasions  he  wears  a  tie 
his  wife  ties  it  for  him.  For  he  has  a 
wife,  though  one  would  never  guess  it 
from  his  manner  of  living.  She  lives 
a  mile  and  a  half  from  his  twin  offices. 
And  the  editor  also  has  five  children, 
“the  baby  being  44  years  old.”  He  sees 
th<*m  only  at  meal  times,  always  pre¬ 
ferring  to  sleep  where  he  can  smell  the 
printer’s  ink. 

“I  have  to  sleep  close  by  so  nobody 
will  junk  the  paper,”  he  explains,  though 
1X1  one  has  ever  tried  to  junk  the  paper. 

.No  doubt  it  is  his  manner  of  sleeping 
and  rising  that  makes  his  sleeping  alone 
preferable.  It  seems  that  he  has  the 
eccentric  habit  of  sleeping  in  his  trousers 
in  cold  weather  for  in  one  item  he 
remarks : 

“When  retiring  at  night  it  was  still 
warm  enough  for  us  to  pull  off  our 
breeches,  as  is  the  custom  on  warm 
nights.” 

Then  even  worse  than  that,  he  insists 
on  hanging  his  feet  over  the  foot  of  the 
bed  ioT  an  air  bath  on  every  good  night, 
this  act,  according  to  the  Nugget,  being 
absolutely  essential  before  the  editor  can 
snore. 

Mr.  Townsend  is  as  systematic  about 
his  eating  hours  as  he  is  about  his  work¬ 
ing  hours.  He  leaves  his  office  every  day 
at  11:30  o’clock  and  walks  to  his  wife^s 
home  for  dinner.  If  he  has  corn  bread 
and  dried  pumpkin  he  returns  at  12:30, 
be  relates  in  his  paper.  But  if  fried 
chicken  or  sliced  potato  pie  or  both  are 
ptit  in  reach  of  his  hand  you  need  not 
lofik  for  him  back  before  1  o’clock. 

He  makes  the  same  trip  late  in  the 
afteriuxm  for  supper.  He  brings  his 
breakfast  back  with  him  in  a  dinner 
Intcket  and  he  eats  it  next  morning  at 
2:30,  just  before  he  starts  setting  type 
for  the  day.  Since  eating  with  him  is  a 
recreation— and  the  only  one  he  has— as 
well  as  a  necessity,  it  is  rather  pitiful 
that  his  teeth  are  not  what  they  should 
lie.  A  Nugget  item  tells  of  the  resource¬ 
ful  manner  in  which  the  editor  meets  the 
ileficiency  of  his  molars: 

“The  Doctor  said  we  didn’t  have 
enough  teeth  to  chew  our  food  properly. 
So  after  due  consideration  we  decid^ 
that  a  metal  food  chopper  would  be  more 
serviceable  than  a  set  hammered  out  of 
a  gold  nugget  by  a  dentist,  and  now  have 
one  on  hand,  fastened  to  the  table  by 
our  side  and  by  turning  the  crank  can 
grind  our  lieans,  chicken  and  dumplings 
in  any  quantity  desired  without  tiring  our 
jaws  the  least  bit  or  having  any  pain.” 

In  spite  of  such  drawbacks  as  bad 
teeth  and  considerable  indigestioti.  Mr. 
Townsend  is  a  fighting  editor.  Though 
he  more  frequently  tlian  not  is  on  the 
opposite  side  of  all  political  issues 
and  uplit  movements  from  the  more  en¬ 
lightened  people  of  his  community,  he 
heads  his  crusades  with  as  much  en¬ 
thusiasm  as  if  the  entire  populace  was 
marching  in  his  wake.  With  the  dic¬ 
tionary  entirely  forgotten  and  his 
“gramma”  somewhat  mixed,  he  assails 
state  bond  issues,  water  works,  paving, 
game  and  health  laws  and  practically  all 
reforms  that  call  for  extra  taxation.  He 
writes  thusly  in  his  Nugget: 

“We  notice  that  the  state  board  of 
health  is  sending  its  clinic  out  for  the 
examination  of  babies  under  seven  years 
of  age,  and  mothers  are  request^  to 
bring  a  large  towel,  an  extra  diaper  and 
a  drinking  cup.  This  makes  us  tired.” 

Like  most  editors,  he  has  selected  two 
outstanding  evils  which,  in  his  opinion, 
need  correction.  And  week  in  and  w^ 
out  he  battles  against  these  evils,  using 
(Continued  on  page  64) 
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Smith,  Secretary  o£  the  Interior  in  Clew- 
land's  second  administration.  VVha 
Secretary  Smith  resigned,  Mr.  Cohen  re¬ 
turned  to  -Atlanta  and  became  managing 
editor  of  the  Journal.  In  the  Spanish 
.American  War  he  was  major  of  the  Third 
Infantry,  U.  S.  Vohinteeri. 


By  WimAM  G.  SUTLIVE 


( leorgia 

After  the  jK.*ace  treaty  was  signed  whh 
Spain  in  1898  he  returned  to  the  lounul 
as  managing  editor. 

Upon  the  death  of  J.  R.  Gray  in  1917, 


he  was  elected  president  of  the  .Atlanta 
journal  Company  and  became  etlitor  of 
the  paper. 

In  the  fall  of  this  good  year  of  195 
-Major  Cohen, 


,  you  might  say,  up  to 
his  neck  in  the  slough  of  desp<ind,  an 
uncomfortable  enough  place  for  a  man 
of  the  Major’s  geniality  and  hearty  fel¬ 
lowship.  You  see  Major  Cohen  in  addi¬ 
tion  to  Ijeing  editor  and  publisher  of  tht 
Atlanta  Journal  is  Democratic  national 
committeeman  of  Georgia  and  this  being 
an  election  year,  his  duties  as  natinoal 
committeeman  are  both  numerous  and 
onerous. 

But  that  isn't  the  rub.  The  .Major 
could  undoubtedly  edit  the  Atlanta 
Journal  and  publish  that  periodical  and 
function  as  the  head  of  his  political  part) 
as  easily  as  he  can  preside  as  toastmaster 
at  a  dinner,  which  function  by  the  wa; 
he  accomplishes  with  more  ease  than  any 
man  on  the  face  of  the  habitable  globe, 
but  the  combination  of  jobs  has  hinr  ab 
solutely  forbidden  to  indulge  in  the  pas 
time  that  is  his  passion — the  following  of 
the  football  teams  of  his  section. 

Now  editing  may  be  a  pleasant  enough 
job  in  its  way  and  so  likewise  imbli^ 
ing  may  be  and  it  has  been  known  that 
men  craved  an  activity  in  politics  for 
their  own  jiersonal  pleasures,  but  accord¬ 
ing  to  the  philosophy  of  Major  Cohen, 
journalism  becomes  a  desert  waste  and 
politics  a  valley  of  skulls  when  thev  in¬ 
terfere  with  his  football. 

During  the  autumn  months,  undr 
normal  conditions,  the  Major  may  bt 
seen  seaterl  in  the  Atlanta 
time  there  is  a  football 


_  game.  When 

there  isn’t  a  football  game  in  Atlanta 
he  may  be  seen  seated  in  any  stadium 
from  New  York  to  I^s  .Angeles,  where 
tliere  may  happen  to  be  a  football  game 
When  there’s  no  football  game  an\  where, 
he  may  be  seen  seated  in  a  stadium 
watching  football  practice  with  an  ob¬ 
serving  and  expert  eye. 


station  installed  and  was  in  touch  with 
private  stations  all  over  the  South.  It  has 
maintainerl  this  big  feature  until  the 
l»resent  day  and  it  is  now  one  of  the  mor.l 
complete  and  far-reaching  of  the  semi¬ 
public  radio  stations  of  the  country.  Its 
letters  are  WSR  and  it  talks  over  a 
radius  of  many  hundreds  of  miles.  Major 
Cohen  i.s  given  full  credit  in  the  J^rnal 
office  and  in  newspaiwr  centers  in  the 
.South  for  having  inauguratwl  this  service. 

"These  are  but  two  incidents  of  his 
marked  ability — a  sort  of  6th  sense — for 
knowing  when  and  how  to  inaufmrate  a 
movement  that  is  going  to  bring  tin- 
journal  forward. 

But  promotion  activities  are  mere  inci¬ 
dents  in  the  life  of  the  Journal.  The  . .  ^  _  _  ^  . . 

Journal  spends  large  sums  in  seeing  that  Cohen  was  then  in  a  position  of  less  navy  and  his  father  secured  for  him  an  the  political  situation  with  men  who  never 
its  readers  are  given  the  service  one  would  .authority  than  he  occupies  today,  but  he  appointment  to  the  United  States  Naval  .saw  a  football  and  who  couldn’t  tell  an 
expect  from  a  mtKlern  daily  in  a  city  like  was  instrumental  in  urging  prompt  action  Academy  at  Annapolis.  This  was  in  end  run  from  a  blocked  punt. 

Atlanta.  It  was  the  first  of  the  daily  upim  tho.se  in  control.  And  with  little  1885.  The  admiral  in  embyro  was  des-  November  6  will  undoubtedly  Ik-  a  day 
newspapers  of  the  state  to  establish  a  ado.  the  Journal  obtained  not  only  the  tined,  if  all  went  well,  to  be  graduated  in  of  moment  to  these  United  States  of 
Sunday  magazine  as  a  regular  feature,  exclusive  aftenioon  A.  P.  membership  the  class  of  <1889.  But  in  1886  voung  America  but  to  no  one  in  these  United 
and  it  printed  the  fir.st  Sunday  roto-  hut  the  morning  as  well.  .And  when  the  Cohen  resigned  from  the  Academy  and  States  will  the  day  mean  more  than  to 
gravure  section  in  the  state.  The  Tournai  .Atlanta  morning  newspaper  sought  returning  to  Augusta  began  working  in  Major  John  Sanfoni  Cohen.  It 
was  among  the  first  of  the  afternoon  memtiership  it  was  referred  to  the  the  printing  office  of  the  Augusta  Chron-  mean  a  release  from  his  thralldom. 
papers  in  the  South  to  print  a  Sunday  Journal.  The  morning  paper  had  tele.  It  was  appropriate  that  he  should  Major  Cohen  has  travelled  extensively 
morning  edhion.  This  must  have  been  recently  established  an  afternoon  com-  begin  his  journalistic  career  on  this  vener-  abroad  and  in  this  country.  He  was  ap- 
something  like  20  years  ag<>.  .  petitor  to  the  Journal.  The  price  aWe  organ  because  the  paper  was  for-  pointed  consul  to  Malaga,  Spain  bv  I’resi- 

\n  example  of  the  farsightedness  the  of  its  morning  membership  was  the  merly  owned  and  edited  by  his  grand-  dent  Qeveland,  but  like  all  Atlanti.ins  hr 
Journal  possesses  when  it  comes  to  prepa-  iicrmanent  and  prompt  suspension  of  the  father.  Major  General  Ambrose  Ransom  did  not  like  any  post  that  took  him  too  fat 
r.ition  for  keeping  its  hold  upon  the  news  afternoon  edition.  It  paid  the  jvrice  and  Wright,  of  the  Confederate  .Army,  away  from  Five  Points,  and  he  did  not 
centers,  was  the  promptness  with  which  it  got  the  right  to  use  the  morning  dis-  and  later  by  his  uncle,  Henry  Gregg  give  up  much  time  to  his  country  in  that 
possessed  itself  of  both  the  exclusive  (latches  of  the  new  .A.  P.  Tixlay  the  M'right,  a  distinguished  Georgia  jour-  branch  of  the  service, 
morning  and  afternoon  news  memberships  Journal  is  the  only  daily  newspaper  in  nalist.  He  sensed  as  a  reporter  and  Major  Cohen  is  a  Democrat  and  sina 
of  the  Associated  Press  when  that  news  Georgia  that  has  both  a  morning  and  in  the  editorial  department  of  the  the  National  Democratic  convention  « 
gathering  organization  was  placed  upon  afternoon  Associated  Press  membership.  Chronicle,  went  k>  New  York  later  New  York  City  four  years  ago,  he  his 
its  present  basis.  The  newspapers  of  the  John  Sanford  Cohen  is  58  years  old.  as  a  reporter  on  tfie  World  and  in  18W  been  the  Democratic  National  conimittet- 
South  were  furnished  with  telegraphic  He  was  bom  in  Augusta,  Ga..  and  edu-  went  to  the  Atlanta  Journal  as  a  reporter,  man  from  Georgia, 

news  service  bv  an  organization  that  cated  in  the  schools  of  that  little  city  rising  step  by  step  in  every  editorial  His  family  consists  of  himseli' 

ceased  to  function  almost  over  night,  and  certain  schools  and  colleges  in  Vir-  capacity  on  the  paper.  He  was  serving  it  Cohen  and  two  children,  one  of  tlv  lattff 

There  was  a  great  scramblimr  to  get  con  ginia  and  Maryland.  as  Washington  correspondent  when  he  being  John  S.  Cohen  Ir..  who  is  notifl* 

nected  with  the  new  organization.  Major  .As  a  youth  he  became  interested  in  the  was  made  private  secretary  to  Hoke  picture  critic  of  the  New  York  S.m. 


.And  when  there 

is^  no  football  being  practiced. 


_ „  _ _  he  is 

wherever  men  have  foregathered  and  the 
conversation  is  likely  to  be  upon  the  sub- 


Sprciatly  drawn  for  Knnon  &  Pesi.isiiKK  by  Srymonr  Marens 
Major  John  S.  Cohen 


Greater  Gain 
in  Circulation 
than  any  other 
New  York  newspaper- 


WEEKDAY 

CIRCULATION 


418,687 


Average  oet  paid  lale  for 
C  moaths  ended  September 
30.  192S. 


A  Qain  of  25^887  over  the  corresponding 

period  last  year. 


SUNDAY 

CIRCULATION 


697 


337 


Average  net  paid  tale  for 
6  months  ended  September 
30.  1928. 


A  Qain  of  40,999  over  the  corresponding 

period  last  year. 


Of  Jfxrrk  ^xvxt^. 

The  net  paid  sale  of  The  New  York  Times  of  Sunday,  September  30,  was  721,898 
copies,  an  increase  of  49,1 90  copies  over  the  corresponding  Sunday  in  1927,  On 
Monday,  October  1,  the  net  paid  sale  of  The  Times  was  450,383  copies,  an 
increase  of  45,599  copies  over  the  corresponding  day  last  year.  The  net  paid  sale 
of  The  New  York  Times  weekday  edition  is  greater  than  that  of  any  other  New 
York  morning  newspaper  of  standard  size. 
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I.  A.  A.  TO  HOLD  25TH  ANNIVERSARY 
CELEBRATION  IN  BERLIN  NEXT  YEAR 

Annual  Meeting  and  Conference  of  Club  Presidents  to  Be  Held 
in  Mid-Western  City  to  Be  Selected  Later — 
Minneapolis  Withdraws 


't'lNAL  decision  in  regard  to  the  con- 
vention  for  the  25th  anniversary  year 
of  the  International  Advertising  Associa¬ 
tion  was  reached  in  Xew  York,  Oct.  4,  at 
a  meeting  of  the  1.  A.  A.  executive  com¬ 
mittee. 

There  will  Ik  an  annual  meeting  and 
convention  conference  of  club  presidents 
early  in  the  spring  in  some  mid-western 
city  of  this  country  to  be  selected  and 
announced  later,  aiKl  an  international  con¬ 
vention,  celebrating  the  association’s  25th 
anniversary  will  be  held  in  Iterlin  in 
September. 

A  statement  signed  by  Walter  A. 
Strong,  Chicago  Daily  Mews,  and  chair¬ 
man  of  the  lxjar<l  of  governors,  and  C.  C. 
Younggreen  of  Klau,  Van  I’ietersom- 
Dunlap,  Younggreen,  Inc.,  I.  A.  A.  presi¬ 
dent,  explained  the  situation  as  follows : 

“At  a  meeting  of  the  Executive  Commit¬ 
tee  of  the  Board  of  Governors  of  the  In¬ 
ternational  Advertising  Association  in 
New  York  today  the  final  decision  in  re¬ 
gard  to  the  convention  program  for  the 
twenty-fifth  anniversary  year  was  made. 

“There  will  be  an  annual  meeting  ami 
conference  of  Club  Presidents  in  convra- 
tion  early  in  the  spring  in  some  mid- 
western  city  to  be  select^  and  announced 
later,  and  an  international  convention  to 
be  held  in  Berlin  in  September. 

“This  decision  was  arrived  at  after  a 
thorough  discussion  of  the  needs  of  the 
Association  and  the  presentation  of  its 
plan  and  by  agreement  with  the  Advertis¬ 
ing  Club  of  Minneaiiolis  whose  invitation 
extended  at  the  Detroit  convention  was 
thoroughly  considered  by  the  Board.  The 
Minneapolis  club  felt  that  it  could  not 
serve  the  best  interests  of  the  association 
in  its  plan  for  two  conventions  for  this 
year.  The  Minneapolis  club  expressi-d  re¬ 
gret  in  its  decision  not  to  accept  one  of 
the  two  1929  conventions,  but  at  the  same 
time  expressed  its  confidence  in  the  Board 
and  a  willingness  to  support  the  progres¬ 
sive  program  proposed  for  this  year. 

“The  board  of  governors  at  its  three 
days’  session  in  New  York  in  September 
debated  at  several  intervals  the  question 
of  the  international  features  of  the  asso¬ 
ciation  and  it  was  concluded  that  the  best 
interests  of  the  association  would  be  served 
by  a  separation  of  the  international  rela¬ 
tions  of  the  association  and  its  purely 
American  activities.  There  has  iKen  pre¬ 
pared  a  comprehensive  and  definite  plan 
of  activities  of  the  advertising  commis- 
si<Mi,  the  clubs  and  the  bureau  of  research 
and  education,  which  arc  designed  to  draw 
all  of  these  interests  together  for  this  year 
to  accomplish  more  than  has  been  done 
in  any  preceding  year  in  the  Association’s 
history.  The  board  came  to  the  conclu¬ 
sion  that  it  would  be  impossible  to  have 
at  the  conclusion  of  this  year  a  meeting  m 


/bfodKtMPublbhcr.... 

from  CHARLES  W.  BARTON 
Xrulan  (  Wyo.)  Pot-Enier^'*- 
“I  have  known  the  Charles  Part* 

iLe  C*«"P-ny  "“.r. 

yews,  .nd  during  that  time  this 
company  has  put  on  two  very 
cessful  circulation  drives  '®r  m  • 
I  have  no  hesitation  m  recoim 
mending  Partlowe  to  any  pu^ 
Usher  who  desires  to  increase  the 

circulation.  We  expect  to  employ 
Partlowe's  services  again. 


Cfjarltg  JJartlotof  Companp 

“Cka>  Cireiilalios 


Berlin  which  would  fully  accomplish  and 
put  a  point  to  this  program.  It  would  ue 
necessary  to  make  some  constitutional 
changes  in  the  organization  of  the  asso¬ 
ciation  to  accomplish  this  division. 

“It  was  the  unanimous  opinion  of  the 
Ixiard  that  these  changes  should  be  made 
this  year  and  that  the  holding  of  a  con¬ 
vention  in  (jermany  after  our  annual  con¬ 
vention  in  this  country  would  give  the 
.Association  the  opiiortunity  to  fully  ex¬ 
plain  the  new  organization  to  our  Euro¬ 
pean  affiliations  and  by  direct  contact  se¬ 
cure  their  cooperation  in  the  plan  and  get 
them  in  thorough  accord  with  the  new 
set-up. 

“The  Ixiard’s  plan  was  discussed  with 
the  representatives  of  tlie  Continental  Ad¬ 
vertising  AssfKiation  and  they  readily 
agreed  to  the  dual  convention  idea.  As  a 
matter  of  fact,  the  thought  has  been  grow¬ 
ing  among  the  continental  and  British 
clubs  that  a  change  in  the  organization 
of  the  International  .Advertising  Associa¬ 
tion  exactly  along  these  lines  would  be 
desirable.  One  of  the  most  important 
subjects,  therefore,  to  be  discussed  at 
the  spring  meeting  will  be  the  policy 
and  the  constitutional  provisions  neces¬ 
sary  to  effect  this  change. 

“.At  the  same  time  the  Board  came  to 
the  conclusion  that  it  was  just  as  neces¬ 
sary  to  continue  in  the  form  of  an  alli¬ 
ance  with  the  overseas  clubs  the  interna¬ 
tional  activities  of  the  AssiKiation  which 
have  resulted  in  the  past  in  the  consolida¬ 
tion  of  advertising  interests  abroad,  the 
beginning  of  the  acceptance  of  .American 
standards  in  the  advertising  as.siKiations 
Ixith  in  Great  Britain  ami  on  the  Con¬ 
tinent  and  the  further  establishment  of 
international  relations  in  the  line  of  trade 
activities,  which  is  invaluable  to  the  ad¬ 
vertising  industry.  The  Berlin  conven¬ 
tion  was  designed  primarily  to  augment 
this  international  relation.  The  Board 
was  thoroughly  convinceil  that  this  offer 
was  an  extraordinary  opportunity  for  the 
Asswialion  in  the  culmination  of  years 
of  work  along  these  lines.’’ 

“A  further  statement  was  promised 
concerning  the  policy  of  the  business  ad¬ 
ministration  of  the  affairs  of  the  associa¬ 
tion.  The  plan  in  its  detail  has  been 


Benson,  president  of  the  .American  .Asg). 
ciation  of  .Advertising  Agencies,  and 
John  C.  Martin,  Curtis-Martin  Newi- 
papers,  members  of  the  board  of  eat. 
ernors. 

Evidences  of  a  keen  desire  in  ( icrmany 
to  welcome  the  international  advertising 
craft  were  apparent  this  week  when  heaj 
quarters  in  New  York  received  cordial 
messages  from  leaders  of  publishing,  ad¬ 
vertising  and  national  government.  The* 
included  cablegrams  from  Foreign  Min 
ister  Stresemann,  the  Association  of 
German  Newspaper  Publishers,  embrac¬ 
ing  all  dailies,  the  National  Association 
of  German  Industries,  including  Cham¬ 
bers  of  Commerce,  and  the  German  As¬ 
sociation  of  .Advertising  .Agents. 


WHARTON’S  nRST  NOVEL 


Jerome  D.  Barnum.  publisher,  Syra- 
cune  Post-Standard,  was  presented  a 
silver  vase.  Sept.  20,  by  directors  of 
the  American  Newspaper  Publishers 
Association  on  the  occasion  of  his 
birthday.  The  gift  wag  suitably  in¬ 
scribed  with  particnlar  commenda¬ 
tion  for  the  publisher’s  work  as 
chairman  of  A.  N.  P.  A.  postal  com¬ 
mittee. 


taken  up  with  a  number  of  men  promi¬ 
nent  in  the  advertising  and  publishing 
business  and  has  met  with  instant  ac¬ 
ceptance.  Already  there  has  been  raised 
a  substantial  amount  of  money  from  the 
few  who  have  been  approached.  This 
substantial  confirmation  of  the  decision  of 
the  board  is  very  gratifying  to  the  offi¬ 
cers  and  board  of  governors  in  the  ac¬ 
ceptance  of  the  new  plan  or  organiza¬ 
tion.” 

Members  of  the  executive  committee 
which  met  this  week  in  New  York  were 
Walter  A.  Strong,  publisher  of  the  Chi¬ 
cago  Daily  News,  and  chairman  of  the 
board  of  governors,  C.  C.  Younggreen, 
of  Klau-Van  Pietersom-Dunlap  Young- 
green,  Inc..  Milwaukee  advertising  agency 
president  of  I. .A. A. ;  Clinton  F.  Berry, 
vice-president  of  the  L'nion  Trust  Com- 
liany,  I')etroit,  and  I. .A. .A.  vice-president: 
H.  R.  Swartz,  president  of  R.  Hoe  & 
Co.,  and  treasurer  of  I.  .A.  A.  and  John 


Former  N.  A.  N.  A.  Correspondent  it 
Author  of  “Squads” 

James  Wharton,  former  correspondent 
for  the  North  .American  New'spaper  .\1- 
liance,  has  written  his  first  novel. 

“Squads,”  pub¬ 
lished  by  Coward- 
.McCann,  of  Ne« 
York. 

Mr.  Wharton, 
who  is  31  years 
old,  first  attracted 
attention  in  the 
newspaper  field, 
when  he  reported 
the  Amundsen- 
E 1 1  s  w  o  rth  air¬ 
plane  expedition 
to  the  North  Pole 
for  the  N.  .A.  N. 
A.  in  1925.  He 
was  Berlin  cor¬ 
respondent  for  N. 
A.  N.  A.  when  he  was  sent  to  Kings 
Bay,  Spitzbergen,  on  this  exploration  ad¬ 
venture.  He  had  previously  been  the 
first  American  newspaper  man  to  fly  with 
the  ZR-3  in  Germany  in  1924.  .At  one 
time  he  was  a  police  reporter  for  the 
Nciv  York  H'orld.  He  has  also  worked 
for  the  old  Philadelphia  Press  and  the 
Philadelphia  Public  Ledger,  of  which  he 
was  assistant  dramatic  critic  for  a  while. 

As  the  title  of  his  first  novel  implies 
it  is  a  war  book.  Wharton  served  with 
the  111th  infantry  in  France  and  m 
promoted  to  the  rank  of  lieutenant  over¬ 
seas.  W’ounded  in  action  at  Fismes,  he 
spent  a  month  in  hospital  recuperating 
and  then  returned  to  the  front  lines  until 
after  the  armistice. 


Jamrs  Whabtos 


WATER.  ^  lEttRS 


I9JZ  t9^>  1924  1925  1926  1927 


lOUNGSTOWN  is  spending  $6,000,000  on  grade 
elimination  and  $9,000,000  on  a  pure 
water  supply. 

These  great  improvements  are  only  two  of  many 
which  this  rich  and  progressive  city  is 
making,  without  increasing  taxes. 

The  Vindicator  took  a  leading  part  in  the  campaign 
for  these  public  works  as  it  leads  also  in 
circulation  and  in  volume  of  advertising. 


I  5  2 


e  st 

f«^4  lf«  HZ7  1^26 


Honno^otim 

First  in  Youngstown — Daily  and  Sunday 


KEIXY-SMITH  COMPANY,  Representatives 
New  Yerk  Chicago  Philadelphia  Boston  Atlanta 
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How  one  woman 
uses  The  Free  Press 


"^JEWSPAPERS  talk  vaguely 
^  and  glibly  about  “  reader 
interest”  in  their  columns.  Many 
of  them  have  it,  no  doubt.  But 
in  this  letter  received  from  one 
of  the  thousands  of  women  in 
the  Detroit  market  who  read 
The  Free  Press  daily,  there  is 
an  excellent — we  might  say  out' 
standing — example  of  what  this 
newspaper  means  when  it  has 
something  to  say  about  this 
intangible  subject  of  “reader 
interest.” 

<( 

After  all,  the  publication  of  news 


is  the  every'day,  commonplace, 
routine  job  of  all  newspapers. 
News,  per  se,  is  what  readers 
expect.  But  it’s  the  extras  that 
go  in  between  the  soup  and  the 
nuts  of  newspaper  enterprise 
that  make  one  newspaper 
stand  out  from  another.  And 
these  things,  by  the  way, 
are  not  chronicled  in  the  con' 


tents  of  A.  B.  C.  statements. 

o: 

Here,  in  this  letter,  is  evidence 
that  The  Free  Press  is  used  in 
Detroit,  not  merely  read.  And 
when  you  get  circulation  busily 
engaged  each  day  in  using  the 
material  that  is  next  to  your 
advertisement,  ye  gods,  what 
more  can  a  space  buyer  expect? 


tSht  PiCttrj^jTm  ^tje00 


VERREE  & 
CONKLIN.  Inc. 
New  York  Ckicngo 


NATIONAL 
REPRESENTATIVES 
Detroit  Sen  Francisco 
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NEWSPRINT  PRICES  CUT  $2  A  TON  FOR 
1929  IN  SOUTHERN  TERRITORY 

Reduction  Make*  Charge  Equal  That  Granted  Easterners  Last 
July— ^rice  Brothers  Offering  Cost  Plus 
Profit  Sharing  Plan 


A  CUT  of  $2  a  ton  for  1929  newsprint 
contracts  with  southern  newspapers 
which  became  known  this  week  repre¬ 
sents  the  latest  change  in  the  chaotic 
paper  situation,  which  otherwise  has  been 
^void  of  news  during  the  past  few 
weeks.  The  reduction  puts  southern 
newspapers  on  an  equal  basis  with  the 
east  where  first  effect  of  the  over-pro¬ 
duced  market  was  felt  in  a  lowering  of 
prices.  While  price  varies  acr^)rding  to 
the  freight  hauls,  an  index  to  charges  in 
the  srxith  may  be  found  in  the  fact  that 
newsprint  may  now  be  bought  in  Texas 
for  $60  a  ton. 

Ojmprtition  between  the  Newfound¬ 
land  mill  of  the  International  Paper 
Company  and  the  Powell  River  Mill  on 
the  Pacific  Coast  represented  by  G.  F. 
Steele  was  the  occasion  for  this  latest 
break  in  newsprint  prices.  It  is  undcr- 
ftood  that  the  International  Paj>er  Com¬ 
pany  serving  gulf  ports  was  first  to  cut 
the  price  for  1929  contracts. 

While  there  has  been  no  break  in  east¬ 
ern  contract  prices  as  far  as  contract 
transactions  are  concerned,  publishers 
are  all  requiring  clauses  compelling  their 
mill  connections  to  promise  to  reduce 
prices  to  keep  in  line  with  any  changes 
that  may  eventuate. 

Meanwhile,  mills  formerly  represented 
iu  the  Canadian  Newsprint  Otmiiany,  Ltd., 
are  makhig  their  own  individual  offers  to 
publishers.  One  of  the  offers  which  has 
come  to  the  attention  of  I£ditor  &  Pra- 
I.ISHKK  is  that  of  Price  Brothers  &  Co., 
I.td.,  described  as  a  “cost  plus  profit 
sliaring  plan.” 

In  an  "exidanatory  memorandui^” 
IVice  Brothers,  discusses  its  new  policy 
as  follows : 

“l''or  the  first  time  as  an  indcjjendent 
newsprint  unit,  and  without  any  connec¬ 
tions  other  than  that  of  Price  Brothers 
Sales  Corporation,  Price  Brothers  &  Co., 
lAd.,  are  in  a  position  to  adopt  an  inde¬ 
pendent  sales  |K)licy. 

“Their  mills  are  all  of  modern  construc¬ 
tion  and  accessible  to  a  plentiful  siipi^y 
of  raw  material,  which,  together  with 
tlieir  own  water  power  developments  and 
a  valuable  long-term  power  contract,  en¬ 
ables  them  to  offer  over  a  long  pi'riod  a 
unique  merchandising  policy. 

“Their  desire  is  to  |wesent  to  the  pub¬ 
lishers  something  that  in  its  ai>parent  co¬ 
operative  feature  will  ap{>eal  to  them  to 
such  an  extent  that,  with  all  their  con¬ 
nections  made,  they  may  continue  indefi¬ 
nitely  to  supply  a  satisfied  clientele. 

“To  enable  them  to  achieve  this  end 
they  have  decided  to  offer  a  cost  plus 
profit  sharing  plan,  which,  in  the  at¬ 
tached  document,  is  designated  as  Plan 
‘B.’ 

“Price  Brothers  &  Co.  are  extremely 
well  situated  to  demonstrate  the  benefits 


of  genuine  co-operation  and  feel  that 
those  publishers  who  decide  to  avail 
themselves  of  this,  will  undoubtedly  bene¬ 
fit  from  it. 

“That  this  selling  plan  may  be  more 
readily  explained  there  is  attached  hereto 
a  form  of  contract  with  alternative  price 
fixing  plans  as  a  rider." 

The  rider  continues: 

Price  Fixing  Plans— I*lan  A:  F'or 
a  yearly  contract  the  price  of  pajier  sold 
hereunder  shall  be  “market  delivered 
cost”  (as  hereinunder  described)  less 
freight.  The  price  to  be  charged  the 
purchaser  under  this  plan  shall  be  that 
named  in  the  hereto  annexed  contract,  but 
at  the  end  of  the  first  six  months’  period, 
the  seller  shall  adjust  the  price  to  the 
purchaser  for  all  paper  to  be  invoiced 
during  the  next  six  months,  in  accord¬ 
ance  with  “market  delivered  cost”  at  that 
time,  less  freight.  Plan  B:  (.Available 
only  under  a  five  year  contract.)  The 
seller’s  f.  o.  b.  mill  price  under  Plan  B 
is  that  figure  herein  called  the  index  fig¬ 
ure,  representing  mill  cost  and  overhead, 
plus  for  seller’s  share  of  profit,  75  per 
cent  of  the  difference  between  such  index 
figure  plus  freight  and  the  “market  de¬ 
livered  cost”  (as  hereinafter  described) 
when  the  latter  figure  is  higher.  Or  the 
seller’s  f.  o.  b.  mill  i»rice  is  that  figure 
herein  called  the  index  figure,  represent¬ 
ing  mill  cost  and  overhead,  minus  for  sell¬ 
er’s  share  of  loss,  75  per  cent  of  the  dif¬ 
ference  lictween  such  index  figure  plus 
freight  and  the  “market  delivered  cost” 
(as  hereinafter  described)  when  the  latter 
figure  is  lower. 

The  price  to  be  charged  shall  be  named 
by  the  seller  prior  to  each  six  months’ 
pericxi  during  the  term  of  this  contract, 
in  accordance  with  the  above  items,  and 
at  the  end  of  such  six  months’  period 
when  the  actual  cost  and  the  “market 
delivered  cost”  for  tliat  period  have  been 
ascertained,  the  seller  shall  retroactively 
adjust  the  price  to  the  purchaser  for  all 
paper  invoice*!  during  said  six  months’ 
jieriod. 

The  price  iiKiUioned  in  the  hereunto 
annexed  contract  is  that  named  by  the 
seller  for  the  first  six  months’  period. 

Plan  C:  (.\vailable  only  under  a  five 
year  contract)  The  price  under  Plan 
C  is  to  Ik-  as  uiuler  Plan  .\.  but  the  pur¬ 
chaser  has  the  right  at  his  option  to 
change  to  Plan  B  at  any  time  during 
the  life  of  the  contract  for  the  balance 
of  the  contract  period. 

The  imlex  figure  shall  lie  made  for  the 
pur|)ose  of  this  agreement,  as  follows : 

A.  Seller’s  mill  cost  not  to  exceed 
$42.50  iK-r  ton. 

B.  Seller’s  overhead  cost  not  to  ex¬ 
ceed  $13.50  iK-r  ton. 

Or  a  tot.'d  figure  of  mill  cost  and  over¬ 
head  of  $50.00  per  ton,  and  which  is  sub¬ 


he  STORY  OF  AMERICA’S  INDUSTRIES 


IS  a 

vivid  panorama  of  the  business  life  of  the  nation, 
which  will  interest  all  elaoses  of  your  readers.  Its  vigorous, 
illustrative  style  will  bring  thousands  of  new  readers  to 
your  business  and  financial  section.  Influential  news¬ 
papers  of  the  country  realir.e  that  enthusiastic  financial- 
wise  readers  are  their  biggest  asset.  iSuch  papers  have  been 
first  to  reeognixe  the  magnetic  fascination  of  this  feature. 
Write  or  wire  for  information  regarding  your  terr.tory'. 


FINANCIAL  PRESS  SERVICE,  730  Flllli  Aveoie,  New  York 


ject  to  change  as  actual  mill  cost  and 
overhead  are  ascertained,  but  is  guaran¬ 
teed  not  to  exceed  this  sum  of  $56. 

Market  delivered  cost  shall  be  for  the 
purpose  of  this  agreement,  the  current 
cost  of  paper  f.  o.  b.  cars  at  railway 
terminals  at  purchaser’s  consumption 
point,  determined  by  reference  to  the 
current  yearly  contract  prices  of  paper 
supplied  to  publishers  in  general  from  the 
(Canadian  mill  of  the  following  paper 
manufacturers,  and  shall  be  ascertained 
from  time  to  time,  as  such  contract  prices 
change:  The  C!anadian  International 
Paper  Company,  The  Canada  Power  & 
Paper  Company,  Ltd.,  The  .\bitibi  Power 
&  Paper  Company,  Ltd. 


SHOPPING  NEWS  SURVEY 
MADE  BY  A.  N.  P.  A. 

Result*  to  Be  Disclosed  at 
Beach,  Nov.  12-14 — Palmer  Watch¬ 
ing  A.  A.  A.  A. — "Spr. 
cials"  Study 


BOYLE  JOINS  AMERICAN 


N.  Y.  Mirror  Advertising  Manager  to 

Take  Charge  of  Daily  Advertising 

J.  Mora  Boyle,  in  charge  of  local 
advertising  at  various  times  for  the  Nnv 
York  Mirror  and  the  New  York  Journal, 
left  the  Mirror  last  week  to  become 
advertising  manager  of  the  New  York 
Atnerican  in  charge  of  daily  advertising. 
Cieorge  T.  Stagg,  who  succeeded  Chester 
Fox  on  the  .American  is  manager  of  local 
advertising. 

Mr.  Boyle,  who  became  local  advertis¬ 
ing  manager  of  the  New  York  Mirror  in 
1924,  resigned  from  that  paper  when  it 
liecame  the  property  of  Ambassador 
M*K)re.  He  was  local  advertising  man¬ 
ager  of  the  Journal  until  July  of  this 
year,  when  he  returned  to  the  Mirror. 
He  was  succeeded  on  the  Journal  by- 
Chester  Fox. 


A  survey  of  the  current  shopping  newi 
situation  has  been  completed  by  the  head¬ 
quarters  staff  of  the  .American  Newspaper 
Publishers  Association,  L.  B.  P.ilmer 
manager,  announced  this  week,  and  re¬ 
sults  will  be  furnished  members  at  the 
annual  fall  convent  ktn  to  be  held  .it  Vir¬ 
ginia  Beach,  Nov.  12-14. 

At  the  fall  meeting  the  A.  N.  P.  A 
will  also  have  competent  speakers  avail¬ 
able  to  advise  the  membership  on  the 
latest  developments  in  the  newsprint 
market  which,  due  to  over-production  of 
Canadian  mills  has  shifted  from  sellers’ 
to  buyers’  control. 

Mr.  Palmer  sakl  he  would  watch  with 
interest  the  discussiwi  of  relationship! 
between  advertising  agencies  and  news- 
(taper  representatives  to  be  taken  up  at 
the  convention  of  the  American  .Associa¬ 
tion  of  Advertising  Agencies  in  Wash¬ 
ington,  Nov.  14-16.  He  declined  to  com¬ 
ment  on  the  suggestion  made  last  week 
in  Editor  &  Publisher  by  Jam« 
O’Shaughnessy,  counselor  of  the  A.  A.  A 
that  the  agency  association  and  the 
A.  N.  P.  A.  form  a  joint  hoard  to  study 
the  question  of  iK-wspaper  solicitations,  io 
order  that  ways  and  means  might  he  d^ 
vised  to  eliminate  waste  time  and  con¬ 
comitant  difficulties. 


Unmistakable! 


Lofi  .Angeles  Times  is  definitely  a  morning 
iiew'S|)aper. 

Its  eireulation  is  definitely  home-delivered. 

It  serves  and  rovers  the  definite  Los  Angeles- 
market. 

And  it  has  a  definite  editorial  policy: 

To'fsay  wliat  it  tiiiiiks;  to  think  before  it 
speaks;  to  print  the  news;  to  espouse 
wholesome  forces;  to  minimize  crime  ami 
ilepravity;  to  ailvoeate  cotnnion  sense  in 
povernment;  to  be  tolerant;  to  support 
fearlessly  what  it  believes  to  he  right;  to 
he  worhl-wiile  in  outlook;  to  be  able  to 
chuckle;  to  work  imlefatigably  for  the 
legitimate  progress  of  its  community;  ami 
to  make  each  day’s  issue  an  arousing  and 
stimulating  constructive  influence. 

By  being  definite  as  to  policy,  field,  and  hours 
of  distribution,  Los  Angeles  Times  has  achieved 
the  reward  that  always  goes  to  one  who  knows 
his  job  and  does  it.  It  has  a  greater  number  of 
subscribers,  and  carries  a  greater  volume  of  ad¬ 
vertising,  than  any  other  Pacific  Coast  news¬ 
paper. 

?jj£i  ^ticreUsi  tlimesi 


EstUm  Rtpresentative; 
WilllsM,  Lasnsc*  t  Cmwi  C*. 

360  N.  Mlrfalfui  BIxL  2SS  Madliion  Aft. 
Chic***  Nr«  York 


Paci^  Coart  Representative: 

R.  J.  BiStMlI  Csasstf 
742  Mtrkrt  St.  White  Brnry  Stiurt  BMf. 
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To  Get  the  News  to  its  Readers 
More  Quickly 


The  Main  Plant 

in  the  Sun  UuHding  on  the  comer 
of  Ifrondicav  and  (Chambers  Street 
trill  supply  the  newsstands  in  the 
financial  district,  midtoivn  district, 
Brooklyn,  l.ong  Island  and  Neu 
Jersey. 

•  •  « 

The  East  Side  Plant 

at  219  East  Forty-fourth  Street  trill 
supply  the  newsstands  in  the  rap¬ 
idly  growing  Grand  Central  dis¬ 
trict,  the  upper  East  Side,  the 
Bronx  and  Queens. 

«  «  * 

On  the  West  Side 

By  arrangement  with  the  New 
York  Herald  Tribune,  papers  are 
printed  at  its  plant,  225  West  For¬ 
tieth  Street,  to  supply  the  news¬ 
stands  in  the  Times  Square  section, 
Pennsylvania  Terminal  district  and 
the  upper  West  Side. 


The  Sun  is  now  printed 
in  th  ree  separate  plants 

The  sen  has  hegiiii  a  new  phase  in  news¬ 
paper  piihHshin|i;. 

It  is  now  l)eing  printed  and  distriliuted  from 
three  different  plants — strategieally  loeated  in 
three  different  parts  of  Manhattan.  The  latest 
of  the  three  plants  is  loeated  in  the  rapidly  grow¬ 
ing  Grand  Central  distriet. 

This  step  has  lH‘en  taken  to  get  the  news  into  the 
hands  of  the  readers  of  The  Siin  as  (piiekly  as 
possible  and  to  take  eare  of  The  Siin’s  steadily 
growing  eirculation. 

Evening  newspapers  are  bought  for  the  most 
part  in  the  important  business  renters  of  the  eity 
by  people  who  are  on  the  way  home  from  offiees, 
shops  and  stores.  The  tlirt^e  plants  in  which  The 
Sun  is  now  printed  are  loeated  .in  three  of  the 
busiest  centers  of  Manhattan  —  enabling  New 
Yorkers  to  buy  the  yarious  editions  of  The  Sun 
a  few  minutes  after  they  leave  the  presses. 

The  Sun  is  the  first  newspaper  in  New  York  to 
publish  from  three  separate  plants. 


NEW  YORK 


The  Newspaper  of  Distinction  in  its  Readers^  its  News  and  its  Advertising 


HEARS! 


SMiPraKbcoCaO 
Oakknd  Potl-Enquirar 
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NEWSPAPERS 


Sports 


IT  has  been  said  that  the  wars  that  made 
England  dominant  for  200  years  were 
first  won  on  the  cricket  fields  of  Eton. 
It  is  more  than  possible  that  America’s 
healthy  interest  in  clean  sports  has  not 
only  helped  her  win  wars  but  has  kept 
her  out  of  wars. 


and  inning,  stroke  and  play,  speed  and 
finish — it  is  prompdy,  accurately,  dramat¬ 
ically,  and  authoritatively  recounted  for 
the  more  than  twenty  million  readers  of 
the  Hearst  Newspapers  by  the  master 
writers  of  every  branch  of  sport,  and  later 
analyzed  by  the  principals  in  most  of  the 
contests. 


A  nation  that  stampedes  the  gates  of  base¬ 
ball  parks  and  turns  out  in  crowds  of  hun-  Only  a  great  newspaper  organization 

dreds  of  thousands  to  jam  football  stadi-  could  cover  sports  on  such  a  scale  as  do 
urns  has  little  time  for  futile  bickerings  these  newspapers. 

with  other  nations.  It  is  better  occupied.  Through  no  other  channel  can  the  sport- 
There  is  probably  no  better  augury  for  loving  people  of  America  obtain  such  full 
the  fate  of  America  than  its  devouring  and  colorful  pictures  of  the  outdoor  things 
interest  in  clean  sports.  For  hundreds  of  in  which  they  are  interested. 

thousands  of  readers,  the  sports  pages  of  This  fact  holds  the  allegiance  of  fans,  and 
the  newspaper  claim  first  attention.  alone  Hearst  Newspapers 

What  happened  at  the  Polo  Grounds  in  render  a  great  national  service  by  the  part 
New  York — on  the  tennis  courts  of  Wim-  they  play  in  fostering  in  the  minds  of 
bledon — the  golf  links  at  Scioto  or  St.  young  America  a  lively  interest  in  clean 
Andrews — cinder  path,  race  track,  or  sport — in  helping  to  maintain  this  in  the 
swimming  tank — whatever  happens,  healthy  minds  of  a  nation  of  sport-loving 
whenever  and  wherever  it  happens — blow  people. 


A.  N.  A.  INVITES  DAILY  PUBLISHERS  TO 
CONSIDER  MARKET  SURVEY  PLAN 

Hope  to  Set  Up  StatUtical  Bureau  Underwritten  by  Newspaper* 
to  Furnish  Trading  Area  Data  Based  on  Newspaper 
Circulation — Using  Batten  System 


A  RRANGEMENTS  for  a  second  meet- 
ing  between  advertisers  and  news¬ 
paper  publishers  in  regard  to  its 
market  survey 

Ipian  are  being 
made  by  the  As¬ 
sociation  of  Na- 

ers.  Invitations 
I  have  been  ^nt 

y  meet  of- 

V  vertisers’  associ- 

ation  in  Chicago 
during  the  week 

^ Bureau  of  Cir¬ 
culations  conven- 
WIIXUM  A.  Hast  held 

in  that  city  Oct. 
25-26.  The  definite  day  of  the  meeting 
will  be  announced  later,  Arthur  H.  Ogle, 
managing  director  of  A.  N.  A.,  an¬ 
nounced  this  week. 

The  plan  provides  for  establishment  of 
a  statistical  bureau  to  be  underwritten 
by  newsjaper  publishers  but  directed  by 
the  A.  N.  A.  The  statistical  bureau  will 
operate  the  Batten  System  developed  by 
T.  O.  Grisell  of  the  former  George 
Batton  Company  at  a  cost  reported  to  be 
$100,000.  The  Batten  System  defines 
trading  areas  on  a  basis  of  “dominant 
newspaper  circulations.”  Mr.  Grisell 
has  described  the  system  as  one  which 
“definitely  insures  the  elimination  of  one 
of  the  greater  wastes  that  have  attended 
past  advertising,  the  waste  due  to  the 
common  failure  to  account  for  overlap - 
pit^  circulations  originating  in  different 
cities.” 

The  newspaper  publishers  invited  to  the 
A.  N.  A.  Chicago  meeting  according  to 
Mr.  Ogle,  represent  90  different  markets, 
but  he  said  the  meeting  wasn’t  limited  in 
any  way,  that  the  more  who  attended  the 
better.  The  possibility  of  the  A.  N.  A. 
sponsoring  the  Batten  plan  first  became 
known  last  Tune  at  a  meeting  held  in 
New  York  with  eastern  publishers. 

"The  meeting  last  June  provided 
definite  assurance  tiiat  the  pui>lishers 
were  interested  in  our  proposal,”  Mr. 
Ogle  declared  this  week.  “We  therefore 
have  decided  to  call  a  second  meeting  in 
order  to  lay  the  matter  before  a  larger 
publisher  audience. 

“We  feel  that  establishment  of  the 
statistical  bureau  according  to  our  pro¬ 
posal  is  necessary  in  order  to  supply  a 
means  for  advertisers  to  conduct  sales 
and  advertising  on  an  accurate  local 
market  basis.  Under  the  Batten  system 
each  local  territory  stands  on  its  own 
feet  as  far  as  sales,  advertising  and 
profits  are  concerned.” 

Mr.  Ogle  said  that  an  arrangement 


made  with  the  former  George  Batten 
Company  for  use  of  the  Batten  system 
would  hold  good  with  the  present  con¬ 
solidated  agency  of  Batten,  Barton, 
lAirstine  &  Osborn,  Inc. 

The  A.  N.  A.  will  be  represented  in 
Chicago  by  Mr.  Ogle,  William  A.  Hart, 
advertising  manager  of  E.  I.  duPont  de 
Nemours,  and  A.  N.  A.  president,  and 
S.  E.  Conybeare,  advertising  manager 
of  the  Armstrong  Cork  Company, 
Scranton,  Pa.,  who  is  chairman  of  the 
association's  committee  on  newspaper 
advertising. 

When  Mr.  Grisell  described  the 
Batten  system  for  Editor  &  Pubusher 
in  February  of  this  year  he  said  that  the 
use  of  newspaper  circulations  to  de¬ 
termine  market  areas  was  decided  upon 
because  “the  newspaper  is  the  smallest 
inflexible  unit  ab^t  which  we  could 
build.” 

“Through  use  of  our  system,”  Mr. 
Grisell  said  at  that  time,  “newspapers 
have  come  in  for  a  fairer  share  of  the 
national  distribution  budget  that  form¬ 
erly,  because  we  have  found  them  to  be 
more  adaptable  to  specific  market  con¬ 
ditions  and  budgets  than  they  were 
formerly  known  to  be.” 

The  Batten  System  as  conducted  by 
Mr.  Grisell  divides  the  country  into  312 
trading  areas  based  on  newspaper  cir¬ 
culations.  These  circulations  are  tabu¬ 
lated  by  counties.  Listed  in  chart 
form  they  show  a  newspaper’s  total  cir¬ 
culation  ;  its  percentage  of  the  total 
available  county  circulation;  and  the 
percentage  of  its  circulation  within  each 
county  of  the  trading  area.  Each  area 
is  given  a  buying  power  index  against 
which  the  sifbdivisions  of  circulaition 
may  be  compared. 

WILSON  REPRESENTING  DAILIES 

William  H.  Wilson,  Chicago  represen¬ 
tative  of  the  San  Francisco  Examiner 
and  Los  Angeles  Examiner  for  the  past 
19  years,  has  established  an  office  at  2804 
Chicago  Tribune  Tower  as  publisher’s 
special  representative.  He  will  repre¬ 
sent  a  list  of  daily  newspapers  in  the 
Middle  West  territory. 

RIDDICK  SELLS  TO  McCALL 

Paul  M.  Riddick,  for  past  three  years 
editor  of  the  Greenville  (Mich.)  Daily 
Nnt’s,  has  sold  his  interest  in  the  News 
to  Watson  McCall,  city  editor  of  the 
Mt.  Pleasant  (Mich.)  Daily  Times,  who 
became  editor  of  the  Greenville  paper 
Oct.  1. 

ADDING  SUNDAY  EDITION 

The  Ezvrett  (Wash.)  Daily  Herald 
on  Nov.  4  will  launch  a  Sunday  edition. 
Mrs.  Ortrude  D.  Best  is  publisher. 


'‘The  Largest  Business  of  Its  Kind  in  America" 

Hotaling’s  News  Agency 

(Est  1905) 

Has  inaugurated  a  Direct-To-The-Curtomer  delivery  service  to 
guests  of  the  principal  New  York  hotels.  Our  slogan  and  trad¬ 
ing  title  (better  suited  to  telephone  usage  than  Hotaling’s  News 
Agency)  for  this  branch  of  our  business  will  be: 

When  You  LAND  in  New  York 

Order  Your  “Home  Paper”  Delivered  to  Your  Hotel 
PHONE  LONGACRE  4649— WE’LL  DO  THE  REST 

Long  Acre  Newspaper  Delivery 

OiU-of-Town  Newspapers  Exclusively 


TO  FLY  ATLANTIC 


One  of  three  reporters  on  board  the 
huge  Graf  Zeppellin  when  it  sails  from 
Germany  for  the  United  Slates  next 
week.  Carl  Von  Wiegand,  of  Inter¬ 
national  News  Service,  will  be  the 
only  American  correspondent  to  fly 
with  the  giant  airship.  Two  Ger¬ 
man  journalists  will  also  make  the 
trip.  Mr.  Von  Wiegand  is  shown 
aboye  with  Lady  Drummond  Hay, 
the  only  woman  passenger. 


PENNY  JOINS  N.  Y.  JOURNAL 

Carl  P.  Penny,  vice-president  of  Jules 
P.  Storm  &  Sons,  advertising  agency  of 
New  York,  has  resigned  to  become  as¬ 
sistant  director,  local  advertising,  of  the 
New  Yiork  Evening  Journal. 

PASTOR  BECOMES  EDITOR 

Rev.  Benjamin  J.  Kimber,  pastor  of 
The  Dalles  (Ore.)  Presbyterian  church 
for  the  past  three  years,  has  effective 
October  1st,  retired  from  the  ministry  to 
become  editor  of  the  Grants  Pass  (Ore.) 
Bulletin. 


GRAVURE  HRM  SUING 
DAILY  FOR  $200,000 

Van  Dyck  Company  Asks  Big  Dan. 

ages  from  Cincinnati  Enquirer 
for  Alleged  Infringement 
of  Patent  Rights 

Damages  for  alleged  infringement  of 
patent  rights  on  two  charges  for  $100,000 
each  are  asked  by  the  Van  Dyck  Gravure 
Company  of  New  York  against  the  Cis- 
cinnati  En^irer  in  a  suit  filed  this  week 
in  the  U.  S.  district  court  for  the  South¬ 
ern  district  of  Ohio. 

The  suit  is  unusual  in  that  the  filing 
was  done  two  years  after  the  expiratkn 
of  the  patent  rights  of  Charles  \\ .  Saal- 
burg  of  New  York  City  which  were 
transferred  to  the  plaintiff  in  this 
000  action. 

The  petition  says  that  patent  rights 
were  granted  to  Saalburg  on  June  1, 
1909,  for  the  art-gravure  process  of  pho¬ 
tography.  On  Sept.  1,  1909,  the  petition 
says  that  Saalburg  was  granted  a  patent 
for  an  invention  of  an  intaglio  printing 
plate  to  be  used  with  the  patented  pho¬ 
tographic  process.  Under  the  patent  law 
the  rights  expire  after  17  years.  The 
damage  claim  is  based  umn  the  allega¬ 
tion  that  the  Cincinnati  Enquirer  sut^ 
quent  to  being  warned  made  a  contract 
with  the  Art-Gravure  Corporation  of 
New  York,  which  corporation,  the  peti¬ 
tion  states,  had  persistently  infringed  the 
patent  rights  of  Saalburg  which  had  been 
assigned  to  the  Van  Dyck  Gravure  Com 
pany. 

Representatives  of  the  Enquirer  assert 
that  there  is  no  basis  in  fact  for  the 
claims  upon  which  the  complaints  are 
based. 

PICKS  CONVENTION  DATES 

K.  L.  Hamman,  president  of  the 
Pacific  Advertising  (Zlubs  Association, 
San  Francisco,  this  week  announced  that 
the  1929  convention  will  be  held  in  Oak¬ 
land,  Cal.,  June  1^19,  1929. 


In  New  Haven  — 

A  Highly  Responsive  Market 

The  Register — 

covers  the  field 


New  Haven  gains  its  market  attractiveness 
in  try  out  campaigns  because  it  is  one  of  the 
most  representative  cities  in  New  England. 
It  has  a  cosmopolitan  population,  it  is  the 
most  widely  known  seat  of  education  in  the 
East,  it  is  a  manufacturing  center  of  important 
and  widely  diversified  industries,  and  the 
wage  scale  is  above  the  average. 

The  present  fall  and  winter  months  will  be 
especially  busy  seasons,  and  give  advertisers 
timely  opportunities  for  try  out  campaigns. 

The  average  daily  and  Sunday  combined  circu¬ 
lation  of  the  Register  for  the  six  months’  period 
ending  October  1,  1928,  exceeded,  per  issue 
over  sa,ooo  copies  net  paid. 

Member  of  100,000  Group  of  American  Citiea 
Only  Evening  and  Sunday  Amociated  Press  Newspaper  in  New  Haven 

The  Julius  Mathews  Special  Agency 
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Editor  &  Puhli$her  and  The  Fourth  Estate  for  October  6,  1928 

_ _ _ _ ' _ ^ 


jThere  are  no  luke¬ 
warm  readers  of  sport  sections.  The 
spirit  that  sends  thousands  roaring 
to  their  feet  at  a  tense  moment  in  a 
ball  game  assures  anything  but  mild 
interest  in  newspaper  accounts  of 
that  same  moment.  .  .  .  The  ex¬ 
cellence  of  the  sport  section  of  the 
*Chicago  Evening  American  is  a 
Chicago  tradition  and  a  strong  fac¬ 
tor  in  its  leadership  in  its  field. 

*One  of  the  28  Hearst  Newspapers 
Read  by  more  than  twenty  million  people 


a  good  newspaper 


Member  of  International  News  Service  and  Universal  Service. 
Member  of  Audit  Bureau  of  Cirrulations. 


Puhlither  and  The  Fourth  Estate  for  October  6,  1928 


“POWER”  NOW  A  RED  FLAG  TO  EDITORS 
PRESS  AGENT  TELLS  EMPLOYERS 

Trade  Commisuon  Investigation  Reveals  How  Southern  Group 
Invited  Opposing  Speakers  and  Provided  Men 
to  Refute  Their  Arguments 

By  GEORGE  H.  MANNING 

{It’aslHnfton  Corretpondent.  Edito*  &  Puiliiheb) 

"^^ASHINGTOX,  D.  C.,  Oct.  4. — Get-  When  the  A’a.t/inV/e  Banner  published 

^  ting  utilities  publicity  into  the  news-  what  Prof.  Switzer  referred  to  as  “a 
papers  is  not  as  easy  now  as  the  utilities  very  nasty  editorial"  attacking  the  power 
propagandists  reported  it  to  be  a  year  conference,  Prof.  Switzer  admitted  that 
ago.  The  Federal  Trade  Commission’s  “there  is  not  the  slightest  doubt  that  the 
investigation  of  utilities  propaganda  is  editorial  in  the  Banner  is  correct  in  point' 
making  the  newspapers  and  press  associa-  ing  out  that  we  have  a  one-sided  pro- 
tions  wary  of  power  publicity.  gram,”  and  then  invited  Mr.  Armistead, 

Evidence  placed  before  the  Federal  industrial  editor  of  the  Banner  and  appar- 
Trade  Commission  on  Tuesday  showed  ently  author  of  the  editorial,  to  speak 
that  Jack  R.  Hornady,  former  Memphis  before  the  conference.  Mr.  Armistead 
(Tenn.,)  newspaper  reporter,  and  pub-  accepted  the  invitation  to  discuss  a  paper 
licity  man  for  the  Southern  Appalachian  presented  by  Richard  D.  Gleaves,  a  mem- 
Power  Conference,  wrote  the  following  her  of  the  Tennessee  Legislature,  and 
complaint  on  Aug.  7,  to  his  em-  Prof.  Switzer  wrote  to  one  of  his  col- 

ployer:  leagues,  saying; 

“LTn fortunately,  1  am  not  getting  the  “Of  course,  we  will  expect  to  have 
co-operation  from  the  press  associations  some  one  ready  to  answer  any  real  argu- 
that  I  got  last  year,  probably  due  to  the  ment  that  Mr.  .\rmistead  may  advance.” 
power  investigation  that  has  given  these  Prof.  Switzer  was  always  prepared 
men  the  idea  that  anything  with  the  word  writh  people  to  answer  arguments,  it 
‘power’  in  it  is  ‘insidious  propaganda.’  ”  seems.  . 

Still,  Mr.  IPjrnady  was  able  to  enclose  Last  August  members  of  the  con- 

a  few  newspaper  clippings,  and  to  report  ference  were  discussing  the  question 
plans  for  writing  magazine  articles  to  of  giving  a  place  on  the  program  to 
appear  in  Manufacturers'  Record  and  some  advocate  of  government  ownership, 
other  publicatums.  He  was  re-employed  Josephus  Daniels,  publisher  of  the  Ra¬ 
in  July  at  $200  a  month  for  a  part-time  letgh  (N.  C.)  News  and  Ohscri'er,  was 
job  handling  publicity  for  the  power  considered  for  the  place, 
conference  to  be  held  in  Atlanta,  Ga.,  Concerning  Mr.  Daniels,  Prof.  Switzer 
this  month.  wrote  to  Col.  Josepli  Hyde  Pratt  of 

Mr.  Hornady ’s  connection  with  the  Chapel  Hill,  N.  C.,  chairman  of  the  ex- 
Southern  Appalachian  Power  Conference  ecutivc  committee  of  the  conference : 
last  year  remained  somewhat  vague  after  i  think,  however,  that  if  we  are  go- 
three  represr-ntatives  the  conference  ing  to  put  any  one  on  our  program  who 
had  testified  on  Tuesday.  It  apixars  that  is  an  avowed  advocate  of  government 
he  handled  the  publicity  for  the  confer-  operation,  he  would  be  as  harmless  as 
ence  held  last  ( UtolK  r.  ImH  that  he  was  any  one  we  could  get.  I  feel  that  bc- 
employed  by  \V.  J.  Baldwin,  publicity  fore  asking  Mr.  Daniels  to  speak  on 
director  of  the  .Mabama  Power  Com-  Muscle  Shoals,  we  ought  to  lx-  sure  that 
pary.  It  was  shown  that  the  Southern  we  have  other  spi-akers  on  that  subject 
Apiwlachian  Power  Conference  had  paid  who  can  and  will  effectively  answer  the 
him  some  $.S00,  but  this  was  repre.sented  challenge  for  government  ojxratic  n. 
as  an  advance  later  repaid  to  the  confer-  “Xow  if  we  were  suie  that  we  had 
ence,  and  letters  were  presented  to  sIh>w  somebody  ready  to  answer  the  arguments 
that  the  conference  did  not  want  to  hire  of  Mr.  Daniels  and  prepared  to  correct 
and  jwy  a  publicity  man.  any  misstatements  of  fact,  which  arc  the 

This  jMiwer  confereiKe,  while  having  in  suick  in  trade  of  men  like  Senator  Nor- 
its  paid  membership  several  states  and  ris,  I  would  certainly  favor  inviting  Mr. 
state  commissions  and  boards  concerned  Daniels.” 

with  water  power,  got  half  of  its  income  The  magazines  were  not  overlcHiked  at 
from  the  power  companies,  evidence  all  by  the  Southern  Appalachian  Power 
plac^  before  the  Federal  Trade  Com-  Conference  and  its  associated  power  com¬ 
mission  showed.  It  was  brought  out  that  fanies.  The  -Alabama  Power  Company’s 
members  of  the  conference  were  sup-  \fr.  Baldwin  wrote  to  Prof.  Switzer  "on 
porting  the  bid  of  the  associated  power  .^ug.  24,  1927,  that  “it  would  probably 
companies  for  Muscle  Shoals,  were  op-  He  in  the  interest  of  our  cause  to  have 
posing  the  Ford  and  Cyanamid  bids,  and  Paul  Severance,  editor  of  New  South 
were  attempting  to  use  the  conference  to  Maza^ne,  at  Chattanooga,”  at  the  con- 
support  the  power  companies’  bid.  fcr^ce.  Mr.  Baldwin  advised  Prof. 

Wide  publicity  was  given  to  all  argu-  Switzer  several  times  about  placing  mag- 
ments  against  government  ownership  ,-izine  articles,  and  suggested  that  he  send 
made  at  the  conference  last  year,  it  was  some  of  his  articles  to  r,eorge  F.  Ox- 
shown.  Magazine  articles  written  by  J.  ley,  director  of  public  relations  for  the 
A.  Switzer,  secretary  of  the  conference  National  Electric  Light  Association,  for 
and  also  professor  of  sanitary  engineer¬ 
ing  in  the  University  of  Tennessee  and 
engineer  for  the  Tennessee  State  Geo¬ 
logical  Survey,  were  submitted  to  of¬ 
ficials  of  the  Alabama  Power  Company 
for  approval  before  being  submitted  to 
the  Manufacturers  Record  and  Forbes’ 

Magazine,  which  later  published  them,  it 
was  testified. 
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him  to  place  in  magazines,  with  which  he 
had  contacts.  This  suggestion  was  not 
followed.  Prof.  Switzer  testified. 

Last  year  the  conference  lud  placed 
before  it  a  plan  for  establishing  a  bu¬ 
reau  of  public  relations,  to  be  charge<l 
with  the  task  of  “engendering  better 
relations  between  the  public  utilities,^  the 
public  utilities  regulatory  commissions, 
and  the  public  itself.” 

No  report  was  made  on  this  plan,  it 
appears. 

R.  B.  Vail,  president  of  the  Alabama 
Press  Association,  appointed  three  rep¬ 
resentatives  of  the  press  association  to  at¬ 
tend  the  conference,  and  planned  to  be 
present  himself,  according  to  one  letter 
read  into  the  record. 

While  Mr.  Hornady’s  connection  with 
the  conference  was  not  made  clear  at  this 
hearing,  due  to  the  fact  that  Col.  Pratt, 
who  hamlled  the  matter,  was  prevented 
by  serious  illness  from  testifying,  one 
letter  referred  to  the  fact  that  the  power 
conference  could  not  afford  to  provide 
“the  large  amount  (of  money)  Hornady 
will  require.” 

Doubtless  Mr.  Hornady’s  activities 
will  he  made  clear  when  officials  of  the 
.Alabama  Power  Company  testify  in  a 
later  phase  of  the  investigation. 

It  was  definitely  shown  by  correspond¬ 
ence  between  Col.  Pratt  and  Mr.  Horn¬ 
ady,  however,  that  the  conference  em- 
jiloyed  Mr.  Hornady  in  July  to  handle 
the  publicity  for  this  year’s  conference, 
his  work  to  run  through  the  middle  of 
this  month.  Mr.  Hornady  had  accepted 
a  position  with  the  General  Securities 
Corporation,  the  July  correspondence 
showed,  but  this  position  did  not  take 
his  full  time. 

Col.  Pratt  wrote  him  in  July  that  he 
was  glad  to  have  him  do  the  publicity 
for  the  conference  because  of  his  con¬ 
tacts  “with  the  Associated  Press  and 
other  publicity  agencies.”  His  contacts 
were  not  so  good  this  year,  and  the 
press  associations  did  iKit  answer  is 
letters  offering  them  news  of  the  con¬ 
ference,  Mr.  Hornady  said  in  his  I'tter 
of  .August  7,  previously  quoted. 


CHARLES  MORRIS  RESIGNS 


Publisher  of  Centon  (O.)  Daily  ^ 
Will  Eater  Mayo  Clinic 


I 


Charles  E.  Morris,  who  sue  ceded  ; 
martyred  Don  R.  Mellett  as  p  iblisher 
the  Canton  (O.)  Daily  News  and  o? 
ducted  the  investigation  which  resul 
in  the  successful  prosecution  of 
predecessor’s  murderers,  has  severed 
connection  with  the  Cox  organi7ati 
owning  the  News,  and  is  now  at 
Mayo  clinic  in  Rochester,  Minn. 

Mr.  Morris  has  been  identified  i 
the  Cox  interests  for  14  years  as  edi 
VV’ashington  correspondent  and  later 
publisher  at  Canton.  During  his  inci 
bency  in  Canton,  the  News  was  award 
the  Pulitzer  gold  medal  for  commun 
service  and  thereafter  constructed  a  w 
building  designed  architecturally  as 
memorial  to  Don  R.  Mellett. 

Other  than  the  announcement  that 
will  continue  residence  in  Canton  for 
time,  Mr.  Morris  states  that  ili  ':; 
plans  will  not  be  made  until  after  - 
return  from  Rochester. 


PRINTER  KILLS  PUBLISHER 

Then  Shoots  Self  in  Lewrenceville,  Vt. 

Plant  After  Business  Dispute 

ttiy  Telegraph  to  Editos  A  Pvslisru) 
Lawrenceville,  Va.,  Oct.  4.  (k  r.r 
Kiliiatrick,  40,  publisher  of  the  B'  unsuic 
Times-Gasette  published  here  was  sh 
and  almost  instantly  killed  this  afternw 
by  John  Beach,  employed  as  a  printer 
Kilpatrick’s  newspaper  plant.  Beach  th 
fired  a  bullet  through  his  own  brain  a 
is  not  expected  to  live. 

Disagreement  over  a  business  transac¬ 
tion  is  said  to  have  caused  the  'li  mtini? 
Beach  at  one  time  operated  a  printing 
establishment  at  lawrenceville.  Kilpa¬ 
trick  went  to  Lawrenceville  from  Mtnv 
phis,  tenn.,  several  years  ago.  He  is  sur¬ 
vived  by  his  wife  and  a  four-year  'W 
son.  Beach  is  also  a  married  man. 


FOOTBALL 


Lawrence 

Perry 

is  on  his 
coasHo<oast 
s  uj  i  n  K 
around  the 
colleges 


Perry  knows  more  coaches 
and  hat  seen  more  players  in 
action  than  any  other  writer. 
Special  football-season  offer 

CONSOLIDATED 
PRESS  ASSOCIATION 


It’s  Good  Business  / 

— to  buy  space  on  a  rising  market  # 

The  Rockford,  lU.,  Daily  Republic  has  reached  a  high 
point  in  circulation.  The  present  certified,  net  paid 
circulation  is  15,750 — every  day  more  and  more 
people  read  this  great  newspaper  growing  greater. 

Irhe  Daily  Republic  is  read  by  7 
out  of  every  10  East  Side  Rock¬ 
ford  homes — by  5  out  of  every 
10  West  Side  Rockford  homes — 
by  6  out  of  every  10  homes  in  all 
Rockford.  In  4  out  of  every  10 
Rockford  homes — The  Daily  Re¬ 
public  is  read  exclusively. 

It's  good  business  to  buy  space  on  a  rising  market. 

You  ran  still  contract  for  space  in  The  Daily  Repub¬ 
lic  at  5  cents  a  line. 

THE 

ROCKFORD,  ILL.,  DAILY  REPUBLIC 

— a  great  newspaper  growing  greater 
RUTH  HANNA  MrCORMICK,  Pub/isAcr 
T.  BARNEY  THOMPSON,  EdUor 

HARRY  W.  POLLARD, 

National  Advertising  Manager 

National  Representatives : 

BURKE,  KUIPERS  &  MAHONEY,  Inc. 

1203  Graybar  Building  203  N.  Wabash  Avenue 

New  York  Chicago 
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More  than 
440,000 
Sunday 


'Greatest  Salesman  in  the  West** 


October  6,  1 928 


10^  Sunday 


35th  TO  4th  PLACE 

IS  CLASS-AD  RISE 


LOS  ANGELES  will  catch  the  Chriatma*  spirit  to  the  extent  of  $205,- 
000,000  this  year,  according  to  estimates  compiled  by  many  sources. 
That’s  a  lot  of  money.  And  here  it  is,  al.'eady  October,  and  Christ¬ 
mas  only  two  and  a  half  months  away. 

It  is  time  to  be  stepping  on  preparations  to  garner  some  of  thct 
Yuletide  business  that  is  going  to  emanate  from  the  larger  American 
markets,  of  which  Los  Angeles  is  fifth  in  magnitude,  but  first  in  pros¬ 
perity,  and  get  some  advance  advertising  placed  in  order  to  sway  a  few 
opinions  prior  to  buying. 

Authorities  unanimously  maintain  that  Los  Angeles  displaces  all 
metropolitan  centers  in  per  capita  income,  and  the  recent  revelation  that 
its  savings  banks  hold  more  money  than  any  American  city  outside  of 
New  York,  is  a  further  indication  that  Christmas  stockings  stand  to 
well  filled  in  the  Western  metropolis  this  year. 

The  Los  Angeles  Examiner,  going  into  more  homes  than  any  other 
paper  in  its  territory,  is  in  a  peculiarly  strong  position  to  step  up  yotac 
sales  in  this  market. 


The  women  of  Ix>s  Angeles  are 
certainly  eager  to  learn  how  tlie> 
can  use  advertised  food  products 
£  their  kitchens!  With  but  four  of  The 
Ijiaminer's  post-summer  cooking  mat- 
;.-.s  off  the  calendar  to  date,  home- 
Eakers  in  America’s  Fifth  Greatest 
ihrkct  are  already  indicating  an  enthu- 
^  that  seems  to  be  cumulative  from 
3  meetings  held'  before  the  summer  re¬ 
ts  went  into  effect. 

They  are  crowding  Barker  Bros,  beau- 
iid  auditorium  to  capacity  twice  a  week ! 

Hollywood  Chefs 

The  first  matinee,  which  was  attended 


saw  a 

i*iLnt  Los  Angeles  Does  Vi 

on  of  Coast  Exporting 

in  the 

s  o  f  X]  E,\RLY  half  of  the  foreign  trade 
Per-  moving  outward  from  Pacific  Coast 

.\ug-  ports  originated  in 

_  .ichaar-  1927.  according  to  figure; 

schmidt-  and  lea.sed  by  the  Shipping  Board. 
Maurice  of  such  shipments  from  Los 
Coudert,  j... 
of  the  Roose- 
V  e  1 1  Hotel 
p-  in  Holly- 
ip  wood.  The 
CiS  follow  ing 
K  Tuesday, 
ie;  Chef  N  o  - 
**  vello  Novel- 
**  li,  of  the 

M  ontmartre  handled,  and  7.532  vessels  entered  the 
iir  Cafe  of  the  port,  \inety-five  per  cent  ol 
movie  col-  facilities  are  municipally  owned. 
nf-  ony,  showed 
the  big 


67.5%  of  Los  Angeles  half  of  ld27  runs  up 

Residents  Migrated  712.219  insertions. 

The  history  of 

SIXIY-SEVEX  and  a  half  per  cent  classified  aulvertisiiig 
of  the  residents  of  Los  Angeles  have  in  The  Examiner  is 
Los  .Xngelcs  during  migrated  to  that  city!  That  was  the  „ne  of  the  modern 

■s  -recently  re-  recent  declaration  of  Richard  Mather,  j-pics  of  business  and 

The  value  statistician  of  population.  More  resi-  newspaperdom,  and 

...  . ..  . .  __  .  Angeles  dents  who  have  migrated  from  16  states  an  expression  of 

all  harbfjr  totaled  $151,766,291,  and  embraced  of  the  Union  have  chosen  Los  .\ngeles  confidence  that  no 
the  movement  of  7,162,854  tons.  as  their  new  place  of  residence,  than  have  organization  could 

Another  outstanding  fact  in  the  report  chosen  any  other  American  city,  Mather  fail  to  fed  proud  of 
was  that  the  Pacific  Coast  furnished  13%  says.  Back  in  1918,  if  you 

of  the  total  outward  movement  in  the  Those  16  are:  .Arizona,  Colorado,  Illi-  thumbed  through  a 
nation,  with  14,800,000  tons.  nois,  Iowa,  .Minnesota,  Missouri,  Ne-  list  of  the  world’s 

Los  Angeles  Harbor  is  now  doing  a  braska,  Nevada,  New  Mexico,  New  n  e  w  s  p  a  p  e  r  s,  you 

total  in-and-out  business  of  approximately  York,  Ohio,  Oklahoma,  Oregon,  South  would  have  found 

a  billion  dollars  a  year!  Dakota,  Texas  and  Utah.  According  to  Jhe  Examiner  in 

During  1927,  25.(XK).(X)0  tons  were  Mather,  the  percentage  of  migfation,  67.5,  35tli  place  in  classi- 

■  ■  is  the  highest  of  any  city  in  America,  fied  advertising.  To- 

if  the  harbor  Seattle  and  Denver  being  tied  for  second  flay,  The  Examiner 
place,  with  a  percentage  of  63.5.  is  among  the  four 


dfCCAliV  ATTUrC 


RICHFIELD  TAKES  OFF  ITS  HAT  TO  AVIATION! 

TV  ExMlMr'i  12-|Mtc  Niiiter,  en  tli«  weatiM  at  Ikt  a»a«)a|  at  tka  Natlaaal  Air  Raera  in 

Lm  Aniatti.  krawM  eat  laika  kaaatlfal  aRvartlUnt  Hera’s  a  ri  Radian  al  a  Raakla-track  araaaraR  ky 
FraR  Cartlu  Wkite'i  afeaay  la  Lat  AatelM.  Tka  ariiinal  art  ana  Rana  in  ail,  ky  Tlllmaa  GaaRan. 


New  Industries  to 

Add  Huge  Payrolls 

Cl'BSTA.VTIATION  of  forecasts  by 
industrial  authorities  that  Los  Ange¬ 
les  is  about  to  undergo  a  tremendous 
manufacturing  development  was  evi¬ 
denced  last  week  in  the  announcement  of 
more  than  $25,000,0(Xl  in  new  factory 
inve.stments  for  1928. 

.Survey  of  the  industrial  situation  here 
reveals  that  more  than  10,000  persons 
will  be  employed  when  the  new  plants 
have  been  completed  and  placerl  in  opera¬ 
tion.  These  figures  do  not  include  addi¬ 
tional  employment  or  expenditures  in 
existing  plants. 

Outstanding  among  the  industrial 
tran.sactions  of  the  year  is  the  proposed 
erection  of  a  $5,000,000  (lacking  plant  in 
the  Vernon  district  by  Swift  and  Com- 
fiany,  a  $150,000,000  Chicago  concern. 
This  will  be  the  largest  (ilant  of  its  kind 
on  the  Coast.  More  than  1.000  persons 
will  be  employed  here. 
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ALERT  ADVANCE  SPACE  SELUNG  URGED 
TO  BREAK  AGENCY  ANTE-ROOM  JAMS 

Special  Representatives  Suggest  Elimination  of  *‘Howdy-do'* 
and  “What’s  New”— Blame  Selves — Dan  Carroll 
Balks  at  O’Shaughnessy  Plan 


ALERT  advance  space  selling  was  sug. 

gested  this  week  by  Dan  A.  Carroll, 
publishers’  representative  of  New  York, 
as  a  remedy  to  relieve  agency  reception 
room  congestion  which  is  proving  bother¬ 
some  these  days  to  newspaper  solicitors 
and  agency  space  buyers  alike. 

James  O’Shaughnessy,  counselor  of  the 
American  Association  of  Advertising 
Agencies,  first  called  attention  to  the  ail¬ 
ment,  suggesting  a  joint  board  of  A.A.A. 
A.  and  the  American  Newspaper  Publish¬ 
ers  Association  members  to  study  ways 
and  means  of  improving  conditions,  and 
advancing  a  plan  of  his  own  devising  that 
provided  for  standard  forms  to  supply 
market  and  circulation  information.  Mr. 
Carroll  objected  to  the  O’Shaughnessy 
plan. 

"I  cannot  agree  with  Mr.  O’S^ugh- 
ness3r’s  idea  of  reducing  the  selling  of 
newspaper  advertising  to  a  standardized 
form,”  Mr.  Carroll  said.  “The  personal 
equation  in  selling  is  a  very  important 
factor  to  reckon  with,  far  too  important 
in  fact  to  be  substituted  by  standard  forms 
or  printed  statistics  about  a  newspaper 
of  the  territory  it  covers. 

“It  seems  to  me  that  an  alert  newspaper 
represenUtive  can  go  a  long  way  toward 
solving  this  long  wait  problem  in  the 
offices  of  certain  advertising  agencies.  He 
can  make  many  appointments  ahead  of 
time  to  suit  the  time  and  convenience  of 
space  buyers  and  account  executives  and 
state  his  case  briefly,  covering  only  the 
net  of  the  situation,  rather  than  extra¬ 
neous  matters  that  have  nothing  to  do 
with  the  placing  of  a  contract. 

“Also  the  newspaper  representatives’ 
presentation  can  be  made  in  advance  of 
the  preparation  of  the  schedule  or  during 
the  time  a  schedule  is  being  made  up, 
rather  than  afterward.  This  saves  a 
great  deal  of  time  in  the  offioes  of  ad¬ 
vertising  agencies.  Evidently  Mr. 
O’Shaughnessy  is  not  aware  of  the 
amount  of  advance  work  that  newspaper 
representatives  handling  large  newspapers 
have  to  organize  and  direct. 

“National  advertising  in  newspapers  is 
growing  every  year  and  it  requires^  a 
considerable  amount  of  advance  planning 
in  the  office  of  the  publishers’  representa¬ 
tives  to  be  able  to  make  all  their  calls  and 
contacts  on  time  so  that  their  publishers 
may  be  properly  informed  concerning  the 
status  of  an  account." 

The  John  M.  Branham  Company  em- 

Soys  seven  men  in  New  York,  the  staff 
ing  practically  double  that  of  five  years 
ago  with  practically  the  same  number  oi 
papers.  The  increase  was  necessitated 
bemuse  of  delays  spent  waiting  to  con¬ 
tact  with  space  buyers.  This  is  no  ex¬ 
ception.  Other  special  representatives 
have  been  forced  to  add  men,  increasing 
the  selling  cost  of  newspaper  white  space. 
Monroe  H.  Long,  of  the  John  M.  Bran¬ 
ham  Company,  was  of  the  opinion  that  the 
representatives  must  shoulder  much  of 
the  blame  for  present  conditions.  He 
suggested  elimination  of  the  “Howdy-do” 
and  ‘‘What’s-new  ?’’  boys  among  the 
“specials.” 

“Four  good  calls  made  by  a  solicitor 
in  a  day  arc  worth  30  calls  spent  simply 
in  saying  ‘Howdy-do’  and  ‘What’s 
new?”  Mr.  Long  said.  “Newspaper  rep¬ 
resentatives  should  make  a  rule  never  to 
see  a  space  buyer  unless  he  has  something 
important  to  tell  him,  some  definite  pre¬ 
sentation  to  make. 

“New'spaper .  situations  are  constantly 
changing,  which  makes  it  absolutely  neces¬ 
sary  for  space  buyers  to  maintain  con¬ 
tinuous  contact  with  the  representatives. 
A  space  buyer  should  see  every  repre¬ 
sentative  promptly  when  he  calls,  but  a 
representative  should  not  call  unless  he  has 
a  message  of  value  to  both  the  publisher 
and  the  advertiser.” 

William  Cady,  manager  of  the  advertis¬ 
ing  department  of  the  Scripps-Howard 
Newspapers,  took  a  somewhat  similar 


view,  excusing  the  space  buyers  from 
blame  for  clogged  reception  rooms. 

“My  observation  has  been  that  the  great 
majority  of  space  buyers  are  receptive  to 
information  about  the  newspapers  and 
the  markets  they  serve,”  Mr.  Cady  said. 
“But  they  certainly  arc  not  interested  in 
the  men  who  quote  circulation  figures  and 
rates,  which  the  agency  has  on  file,  and 
there  winds  up  his  scanty  solicitation  with 
the  question,  ‘Do  we  get  the  business?’ 

“I  don’t  blame  the  space  buyers  at  all 
for  closing  their  doors  and  keeping  the 
solicitors  waiting.  Their  firms  do  not  pay 
them  to  chat  with  the  ‘specials’,  no  matter 
how  charming  the  latter  may  be. 

“I  do  believe  that  sometimes  lists  are 
made  up  in  agency  offices  based  on  im¬ 
pression  rather  than  the  latest  knowledge. 
Frequently  this  has  been  the  space  seller’s 
rather  than  the  space  buyer’s  fault.  But 
now  the  solicitors  are  being  supplied 
more  and  more  with  up-to-the-minute 
accurate  facts  on  the  newspapers  and 
markets  they  represent.” 

Representatives  who  asked  for  anonym¬ 
ity  said  that  a  good  time-saving  policy 
being  adopted  by  some  agencies  was  to  set 
either  morning  or  evening  hours  to  talk  to 
solicitors.  The  space  buyers  can  accord¬ 
ingly  devote  the  hours  provided  thus  ex¬ 
clusively  to  hearing  presentations  without 
interruptions  which  occasion  some  of  the 
present  delay.  Another  anonymous  sug¬ 
gestion  was  that  agencies  engage  assistant 
space  buyers  to  take  charge  of  detail  work 
and  to  permit  the  space  buyer  himself  to 
devote  his  entire  time  to  contact  \yith  the 
media  representatives. 


NAMED  AVIATION  EDITOR 

Newspapers  of  Cincinnati  are  showing 
their  “air-mindedness”  by  assigning  staff 
men  as  aviation  editors.  The  latest  of 
these  assignments  is  that  of  Lou  Miller, 
appointed  p-iation  editor  of  the  Cincin¬ 
nati  Enquirer.  The  Cincinnati  Post  is 
carrying  a  daily  airplane  time  schedule 
under  the  caption  of  “.Airlines.”  The 
Embry-Riddle  Company  which  has  a 
flying  school  at  the  Municipal  Airport 
has  started  a  house  organ,  “Sky  Traffic,” 
the  editor  of  which  is  Charles  E.  Planck, 
formerly  aviation  editor  of  the  Detroit 
Free  Press. 


McCANN  JOINS  MIRROR 

Alfred  W.  McCann,  authority  on  food, 
this  week  joined  the  staff  of  the  .Vm’ 
York  Daily  Mirror.  He  will  write  a 
daily  article,  and  is  free  to  .say  what  he 
plea.ses  in  any  way  he  pleases,  according 
to  an  announcement  by  A.  J.  Kobler, 
publisher  of  the  Mirror.  Mr.  McCarm 
will  also  broadcast  over  station  WOR 
four  mornings  a  week. 


N  0  ipeotnonl&r 
r  n  s  h  ■  ■  hav* 
m  a  r  k  •  d  the 
•teadz  promii 
of  tba  Florida 
Timet  -  Union. 
Tke  riotorz  won  — 
hat  boon  hold. 


DETROIT  TIMES  SELLS  BONDS 

$2,500,000  Flotation  to  Be  Used  to 
Pay  for  Modem  6-Story  Plant 

The  Detroit  Times  is  offering  $2,500,- 
000  in  six  per  cent  serial  gold  debenture 
bonds  through  Halsey,  Stuart  &  Co.,  and 
the  Union  Trust  Company  of  Detroit. 

The  purpose  of  the  issue  is  to  provide 
funds  for  the  construction  of  a  modern 
six-story  building,  for  the  purpose  of 
new  equipment,  and  “for  the  retirement 
of  obligations  and  for  other  corporate 
purposes." 

Circulation  and  good-will  are  carried 
on  the  balance  sheet  at  $1,  total  assets  as 
of  July  IS,  1928,  are  given  as  $4,511,132, 
deducting  all  liabilities  except  the  de¬ 
bentures  with  net  current  assets  of 
$704,659. 


BEAZELL  HEADS  CITY  NEWS 

Elected  to  Succeed  Andrew  Ford 
Vincent  Byers  Named  Vice-President 

William  P.  Beazell,  assistant  managing 
editor  of  the  New  York  World,  returned 
this  week  from  a  vacation  spent  in  a  log 
cabin  at  Spencer  Lake,  Me.,  to  find  him¬ 
self  elected  president  of  the  City  News 
Association  of  New  York. 

He  succeeds  .Andrew  Ford,  who  re¬ 
signed  recently  as  managing  editor  of  the 
Acre  York  Evening  Telegram.  Vincent 
G.  Byers,  city  editor  of  the  New  York 
Ez’ening  Post,  was  elected  vice-president, 
the  office  vacated  by  the  elevation  of  Mr. 
Beazell. 


GAVE  CAMERAMAN  A  HAND 

When  M.  E.  Scott,  photographer  of 
the  Wichita  (Kan.)  ^gle,  let  it  be 
known  last  month  that  he  had  been 
married  since  Aug.  14,  the  Eagle  sold  a 
two-page  advertisement  congratulating 
Scott ,  known  more  familiarly)  as 
“Scottie.”  A  score  of  merchants  con¬ 
tributed  to  this  tribute  which  had  no 
parallel  in  local  press  annals. 


BOLITHO  A  VISITOR 

London  Staff  Man  to  Spend  a  Ya«r  j 
New  York  on  World 

William  Bolitho,  member  of  the  Locaa 
staff  of  the  New  York  World,  j, 
arrived  in  this  country  and  will  spo^ 
year  here  wori 
«ng  on  spe;. 
assignments  irj 
New  York. 
came  to  •; 
United  States  [ 
the  further  ;r 
sonal  reason 
supervising  •, 
publication  of 
book  he  has 
ten,  the  arra... 
ments  for  w  c 
are  being  haiii; 
^  Brandt  > 
,,,  „  Brandt,  liter.- 

W.LL,AH  Bolitho 

his  work  for  i 

World  will  appear  in  the  space 
the  editorial  page,  formerly  filled  by 
wood  Broun. 

It  is  the  South  African’s  first  visit  a 
the  United  States.  Some  years  ago 
Bolitho  left  the  former  Boer  country  f 
London  where,  obtaining  employment  s 
the  Manchester  Guardian  he  met  J(^; 
Balderston.  Mr.  Balderston  subscqufni 
took  over  The  Outlook,  London,  brings 
Mr.  Bolitho  with  him  from  the  Guardi* 
When  Mr.  Balderston  became  the  Wor'-' 
correspondent  in  London  in  1924,  he  soj 
gested  Mr.  Bolitho  as  a  brilliant  ct* 
tributing  writer.  The  World  sent  K. 
Bolitho  on  several  special  assicnmns 
including  a  series  he  wrote  on  fascis-- 
after  a  visit  to  Italy.  He  is  alreic] 
author  of  “Leviathan,”  published  H 
Harper  Brothers.  | 


CAMPAIGN  FOR  CITY  “IT 

The  Omaha  (Neb.)  Bee-News, 
the  editorship  of  Henry  J.  .Allen,  b 
launched  a  campaign  for  a  munldJ 
university. 


Buy  Right — Buy  Certifieds 

Claims  are  rather  easily  made  but  they 
are  not  necessarily  so  easily  substantiated* 

The  “something  different”  may  really 
be  different  but  that  does  not  mean  that 
it  is  as  ^ood  or  better  than 
the  old  reliable. 

In  the  sale  of  Certifieds,  we 
have  consistently  refrained 
tction  ^3  from  making  claims  of  any 

ihj  I 

I  size  i  We  have  much  preferred  to 

let  Certified  Dry  Mats  speak 
for  themselves  in  actual  pe^ 
]  formance*  That  is  why  we 

have  always  encouraged  and 
ice  invited  comparisons. 

We  respectfully  invite  you, 
opd«t  IQ  compare  as  we  are 

confident  that  once  you  have 
done  so  you  will  buy  ri|htby 
buying  Certifieds  for  your 
stereotype  foundry. 

To  compare  is  to  know. 


CERTIFIED  DRY  MAT  CORPORATION 


/jy  ^ 

Our  Policy 

for  your  protection 

Uniformity 

tklclcness  and  size 

I  One  Quality 

only  the  best  we 
can  malce 

One  Price 
1 5c 

on  standing  order 


^imes- pinion 

JACKSONVILLE.  FLA. 


340  Madison  Avanna.  Naw  Yotk,  N.  Y. 
for  wot  mat  printina  with  f)RY  MAT  facility— 
Ota  Cbrtifiodt— Mada  io\j.^.  A. 
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Editor  &  Publisher  and  The  Fourth  Estate 


for  October  6,  1928 


Here  in  Portland  shops  are  closing;  huge 
buildings  are  pouring  into  the  throbbing 
streets  streams  of  hurrying  people,  home¬ 
ward  bound;  the  long  evening  stretches  ahead. 

At  this  moment  New  York’s  Great  White  Way  is 
ablaze;  curtains  are  rising  in  hundreds  of  show- 
houses.  Michigan  Boulevard  is  a  seething  mass  of 
motors  screaming  their  way  to  late  dinners. 
London,  Paris,  Berlin,  Moscow,  are  asleep.  'The 
world’s  news  for  the  day  is  in. 

So,  in  Portland,  with  a  time  difference  of  3  hours 


over  New  York,  The  Journal  brings  to  3  out  of  4 
homes  in  this  city  TODAY’S  NEWS...  news  the 
day  it  happens!  Portlanders  don’t  wait  until  to¬ 
morrow  to  learn  about  today’s  ball  games,  the 
market,  politics,  the  trans-Atlantic  fliers. 

r  r  r  r 

A  newspaper  with  such  reader  interest,  such  cir¬ 
culation  coverage  of  its  market,  must  be  a  good 
advertising  medium.  Advertisers  say  so — unmis¬ 
takably —  by  placing  for  the  year  1927  more  Dis- 
^y  advertising  in  The  Journal  than  in  any  other 
Portland  newspaper. 


WHAT  PORTLANDERS  MEAN 

when  they  say — 

want  today^s  news  TODAY!” 


QUICK  HURRICANE  RECOVERY 

El  Impurcwl  of*  Porto  Rico  Printed 
Edition  48  Hour*  After  Storm 

m  Imparcial,  aftemrxm  daily  in  San 
Juan.  Porto  Rico,  published  a  regular 
eight  page  edition,  Sunday  Sept  16,  48 
hours  after  ks  plant  had  been  incapaci¬ 
tated  by  the  terrific  hurricane  which  laid 
waste  the  island,  and  14  hours  before 
rxher  papers  appeared.  All  electric  plants 
had  been  wrecked  and  no  light  or  pf>wer 
was  available. 

Walter  Barrow,  business  manager  of 
the  paper,  together  wkh  the  local  Delco 
agent,  located  an  auxiliary  Delco  light 
and  power  plant  at  the  home  of  an 
American  fruit  grower  outside  San 
Juan,  and  as  the  house  was  partially 
destroyed  they  removed  the  plant  to  El 
Imparcial’s  offiffice  and  harnessed  it  to 
the  linotypes. 

By  Sunday  morning  enough  type  was 
set  to  fill  the  edition  and  a  gasoline  motor 
was  coupled  to  a  Babcock  Optimus  press 
for  the  run.  The  city  power  plant  started 
functioning,  however,  before  the  run  was 
begun,  ar^  the  plates  were  transferred 
to  the  daily’s  Duplex  press. 

•Some  island  correspondents  made  their 
way  from  the  interior  on  foot,  having  cut 
their  way  through  underbrush  and  fallen 
trees  with  machetes,  bearing  news  of  the 
havoc. 

CARROLL  JOINS  NEWS  RECORD 

Vernon  E.  Carroll,  for  more  than  20 
years  managing  editor  of  the  Textile 
IVorld,  which  was  recently  taken  over 
by  the  McGraw-Hill  Publishing  Com¬ 
pany,  has  been  named  managing  editor 
of  the  New  York  Daily  Neu's  Record. 
He  will  succeed  Robert  E.  Orr  who  be¬ 
comes  associate  editor. 


REPORTER  IN  “WINDMILL  PLANE”  CRASH 


Wreckage  of  autogyro  plane  on  Le  Bourget  field. 

Iceland  Stowe,  Paris  correspondent  of  The  plane,  known  as  the  “flying  wind- 
the  New  York  Herald  Tribune,  was  a  because  of  its  peculiar  windmill 

passenger  in  the  autogyro  plane  of  Senor 

,  .  ,  ,  .  ,  ,  ,  wrecked.  A  broken  landing  gear  caused 

Juan  de  la  Cierva  when  it  crashed  at  Le  jj  (,,ppjp  lighted. 

Bourget  field  Sspt.  30._  Neither  Stowe  Stowe  wrote  a  long  story  of  the  crash 


nor  de  la  Cierva  was  injured 


SEEK  STANDARD  CONTRACT 

Theatrical  press  agents  are  seeking  a 


f»>r  the  Paris  Herald. 

KIMBERLY-CLARK  EARNINGS 

I'.  J.  Sensenbrenner,  president  of  the 


AD  POST  TO  ENTERTAIN 

The  Advertising  Men's  Post  of  the 
American  Legion  will  entertain  at  a  din¬ 
ner  dance  at  the  Park  Central  Hotel. 
Oct.  7.  Herbert  R.  Schaeffer  is  chair¬ 
man  of  the  committee  in  charge. 


standard  contract  with  theatre  managers  Kimberly-Oark  Corporation,  has  an- 
in  a  series  of  conferences  now  being  held  nounced  that  earnings  of  the  company 
with  the  Organized  I.^git!mate  Manager’s  should  run  in  the  neighborhood  of  $6  a 
•Association.  share  for  1928. 

GIVES  GRAND  JURY  A  TIP  WRITES  WILL  ON  NEWSPAPER 

Grand  jury  investigation  of  roadhouses  The  fr<int_  page  of  the  Sept.  21  issue 
and  barbecue  stands  in  and  about  Des  of  the  Carlisle  (Pa.)  Sentinel  was  re- 
Moines.  Iowa,  has  been  ordered  by  centl.v  riled  as  the  will  of  Emma  W. 
Judge  F.  S.  Franklin  as  the  result  of  an  Bobb.  Miss  Bobb.  while  in  a  hosixtal. 
article  on  the  city’s  night  life  appearing  wrote  a  line  on  the  margin  giving  all 
in  the  Des  Momes  Tribune-Capital,  Oct.  her  money  and  personal  effects  to  her 
1,  written  by  Miss  Doris  Green.  sister. 


SWOPE  BUYS  ESTATE 

Acquire*  1 1  Acre*  and  Hou*e  Held 
$450,000  at  Pro*pect  Point 

Herbert  Bayard  Swope,  executive  edi¬ 
tor  of  the  Neu’  York  If  orld,  ha.'  tM.ngju 
“Keewaydin,”  11-acre  estate  at  I’rospea 
Point,  the  northeastern  tip  of  Long  Islant 
The  acreage,  held  at  $450,000,  has  a  front- 
age  of  1,000  feet  on  Long  Island  Sound. 
It  was  sold  by  Mrs.  Elinor  Smith,  wido* 
of  the  late  Malcolm  Sloan. 

“Keewaydin”  is  an  Indian  name  mean¬ 
ing  “Northwest  Wind”  or  in  some  dia¬ 
lects  “Very  Wet.”  The  main  house  is  a 
rambling.  Colonial  style  structure  on  a 
terrace  overlooking  the  Sound. 

Prospect  Point  is  in  the  Sands  Point 
district,  where  William  Randidph  Heant 
bought  the  former  house  of  Mrs.  O.  H. 
P.  Belmont  about  a  year  ago. 

OCCUPIES  NEW  PLANT 

The  Chickasha  (Okla. )  Express  w-aa 
removed  Sept.  29  to  the  modern  plant 
recently  completed  by  the  publisher, 
George  H.  Evans.  The  newspaper  for¬ 
mat  has  been  changed  with  the  adding  of 
new  equipmerK  and  will  be  eight  columni 
A  new  12-page  tubular  press  has  been 
installed. 

GAUTIER  IN  POLITICS 

Louis  Gautier,  formerly  circulation 
manager  of  the  New  York  Morning  Tele¬ 
graph,  and  before  that  with  the  Stv 
Yor.’i  World,  is  a  candidate  for  the  u- 
sembly  from  the  8th  district.  New  York, 
on  the  Republican  ticket. 

PAYS  WIDOW  $2,500 

The  Ogden  (Utah)  Standard-Exam¬ 
iner  has  paid  the  widow  of  I'loyd 
Timmerman,  one  of  its  reporters  who 
lost  his  life  in  an  airplane  accident,  $2,- 
500  insurance.  Timmerman  was  the  lint 
member  of  the  staff  to  lose  his  life  fol¬ 
lowing  the  group^  insurance  plan  inaugu¬ 
rated  by  the  company  several  mon^ 
ago. 
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Rotogravure  Goes  Ahead  Steadily  .  .  . 


The  laboratories  and  mills  of  Kimberly>Clark 
Corporation  developed  America’s  tirst  paper  for 
newspaper  rotogravure  printing— light,  opaque, 
uniform  in  printing  surface  and  with  proper 
affinity  for  ink.  Fourteen  years  have  been  de¬ 
voted  to  improvements  in  methods  and  in  serv¬ 
ice  and  to  expansion  of  the  possibilities  in  the 
rotogravure  process.  Papers  have  been  pro¬ 
duced  for  the  printing  of  rotogravure  in  news¬ 
papers,  magazines  and  direct  mail.  Within  the 
past  month  was  announced  one  of  the  many 
pioneering  achievements  of  Kimberly -Qark 
chemists  and  mill  men— a  new  color  in  rotogra¬ 
vure  paper. 

Kimberly-Clark  Corporation  established  the 
first  Rotogravure  Development  Department  in 
America  for  service  to  newspapers  with  roto¬ 
gravure  sections.  Bulletins  were  sent  out  to 
publishers  on  the  advertising  results  received 
by  firms  from  rotogravure  advertising.  Publish¬ 


ers  used  these  experiences  to  sell  more  adver¬ 
tisers.  A  photographic  service  followed.  This 
service  helped  in  the  appearance  of  rotogravure 
advertising.  Then  came  quarterly  catalogs  of 
new  and  timely  photographs  and  of  borders 
and  layout  suggestions.  Now  a  campaign  in  roto¬ 
gravure  and  about  rotogravure  is  running  in 
national  trade  journals  and  business  magazines. 

For  fourteen  years  Kimbeiiy-Oark  Corporation 
has  pioneered  in  the  making  of  rotogravure 
papers  and  in  the  promotion  of  rotogravure  ad¬ 
vertising.  And  we  still  are  pioneering.  In  this 
age  of  pictures  we  believe  that  rotogravure,  the 
process  reproducing  photographs  perfectly,  will 
assume  greater  and  greater  importance.  It  is  the 
intent  of  executives,  chemists,  mill  men  and 
service  men  to  keep  Kimberly-Clark  Corpora¬ 
tion  always  in  the  lead  in  product,  in  service 
and  in  ideas.  In  pioneering  there  have  been  re¬ 
wards  for  us  and  for  you. 


C  O  R  P  O  RAT  ION 


★Bailout  Sun  Memphis  Commercial  Appeal  ♦Peoria  Journal  Transcript 

♦Birmingham  News  Mexico  Gty,  El  Excelsior  ♦Peoria  Star 

♦Beaton  Herald  ★Mexico  Gty,  El  Universal  ♦Philadelphia  L’Opinione 

♦Boston  Traveler  ♦Miami  Daily  News  ♦Philadelphia  Inquirer 

♦Buffalo  Courier  Express  ♦Milwaukee  Journal  ♦Philadelphia  Public  Ledger 

♦Buffalo  Sunday  Times  ♦Minneapolis  Journal  Pittsburg  Press 

Chicago  Daily  News  ♦Minneapolis  Tribune  ♦Pittsburgh  Sun-Telegraph 

♦Chicago  Jewish  Daily  Forward  ★Montreal  La  Patrie  ♦Providence  Sunday  Jdumal 

Chicago  Sunday  Tribune  Montreal  La  Presse  ♦Richmond  Va.,  Times-Dispatch 

♦Cincinnati  Enquirer  ♦Montreal  Standard  ♦Rochester  Democrat  Chronicle 

♦Cleveland  News  ★NashvUle  Banner  Globe-Democrat' 

•Cleveland  Plain  Dealer  NaahviUe  Tenneiaeean  Dupatch- 

•Denvet  Morning  Port  •Newark  Sunday  CaU  ***“* 

♦Denver  Rocky  Mountain  News  *  wt  i  i  j  ♦St.  Paul  Sunday  Pioneer  Press 

.  _  _ ,  .  J,  ,  _  .  ★Newark  Mommg  Ledger  ,  _  _  '  — .  , 

★Des  Momes  Sunday  Register  .  v  v  djcjc  j  c  jj  ♦San  Francisco  Chronicle 

.  _  .  „  ri  ^  ♦New  Bedford  Sunday  Standard  . «  , 

♦Detroit  Free  Press  .  w ,  V»-  ♦Seattle  Daily  Times 

.  rN  •  KT  ★New  Orleans  Times  Picayune  .  i  o  j  vt 

★Detroit  Neivs  . .  w  i  o  n  •  n  ★South  Bend  News  Times 

xvr  KT  o  •  I  Hew  Yotk  ooilettino  Della  Sera  •  _c  u  xx  tt  • 

♦Fort  Wayne  News-Sentinri  •  kt  v  j  ^  •  fn*  a  ♦Springfield,  Mass.,  Union 

♦Fresno  Bee  Cortmt  D  America  Republican 

♦Habana,  Cuba,  Diario  De  La  ^^ew  York  Evei^g  Graphic  ★Syracuse  Herald 

•  Marina  ♦New  York  Jewish  DaUy  Forward  ★Syracuse  Post  Standard 

♦Hartford  Courant  "^^ew  York  Morning  Telegraph  ★Toledo  Sunday  Times 

♦Houston  Chronicle  ^New  Yotk  II  Progresso  ♦Toronto  Star  Weekly 

♦Houston  Post-Dispatch  Italo  Americano  ♦Washington  Post 

♦Indianapolis  Sunday  Star  ♦New  York  Evening  Post  ♦Washington  Sunday  Star 

♦Kansas  City  Journal  Post  New  Yoric  Herald  Tribune  >  ♦Waterbury  Sunday  Republican 

♦Kansas  Gty  Star  ♦New  York  Times  ♦Wichita  Sunday  E^le 

♦Long  Beach,  Calif.,  PressTelegram  ♦New  York  Sunday  News  ♦Youngstown,  O.j  Vindicator 

Rotoplate  is  a  perfect  paper  for  rotogravure  printing,  and  is  supplie 
by  Kimberly-Clark  Corporation  to  above  papers  marked  with  a  star 
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^  J  ^  Chambers- Strett  Associated  Realty  BuUdtng 

CHICAGO,  20S  S.  La  Salle  Street 

Just  off  the  press!  Our  new  book— "Rotogravure  from  Soup  to  Nuts.”  Shows  more  ways  than  ever  in  which  rotogravure  qsay  be 
used.  Write  for  a  copy  to  Kimberly-Qaik  Corporation,  Rotogravure  Devek^xnent  Department,  208  S.  La  Salle  St,  Chicago,  OL 


ten  ways  of  “USING”  EDITORS  TOLD 
ns  HANDY  GUIDE  FOR  BUSINESS  MEN 


ig,  H.  Dunn  of  Chicago  Publication  Tells  Neophsrte  Notice  Nab- 
bers  How  to  Get  Publicity — A.S.N.E.  Reproduces 
His  Decalogue  as  Warning  to  the  Craft 


AS  a  v^arning  to-the  craft,  tlie  American  ticular  or  in  your  industry  in  general, 
Society  of  Newspaper  Editors  has  call  the  city  editor  of  the  newspaper,  or 
(iwodueed  for  its  membership  a  “dcca-  those  of  the  newspapers  in  your  com- 
Idue'  on  how  to  use  newspaper  editors  munity.  It  is  best  to  get  in  touch  with 
jfcich,  written  by  a  certain  H.  H.  Ehinn,  the  reporters  and  give  it  to  them  direct, 
^pearoi  in  a  recent  issue  of  Manage-  for  then  the  reporter  can  make  his  city 
Chicago  publication.  editor  believe  that  he  is  a  hound  dog  for 

•  The  society’s  “gist”  of  the  10  ways  of  news,  always  trailing  down  something  of 
■tting  publicity  follows :  \alue.  The  reporter,  after  a  few  of  these 

Mr.  Dunn  finds  that  there  are  at  least  ‘tips,’  will  turn  a  favor  for  you  when- 
KB  ways  of  getting  publicity  for  the  busi-  ever  he  can. 

Btss  man  “altogether  aside  from  whatever  “Seventh,  learn  that  all  business  is  your 
sid  advertising  he  may  do.”  The  gist  business.  If  a  man  across  the  street,  in 
of  this  decalogue  is  here  reproduced:  some  other  line  of  manufacturing  or  sell- 

Tnrst.  get  acquainted  with  the  editor  ing,  adds  to  his  equipment,  develops  a 
of  your  hometown  newspaper.  If  there  new  line,  puts  out  a  new  product,  tell  the 
itiKirc  than  one  newspaper,  try  to  meet  reporters,  or  the  editor.  Help  your  cora¬ 
ls  editors  of  all;  just  casually,  not  as  petitor  and  help  yourself.  Besides,  you 
if  you  had  an  axe  to  grind.  Be  friendly,  will  get  your  name  in  the  paper  a  lot  of 
Drop  this  ‘none-of-your-business’  attitude,  times  as  the  source  of  general  news,  alto- 
whm  someone  asks  you  friendly  ques-  gether  apart  from  your  own  business, 
tions  about  your  business.  “Eighth,  get  from  your  chamber  of 

•^ond,  get  in  touch  with  the  reporter,  commerce  a  list  of  the  trade  paper  writ¬ 
er  reporters,  who  live  in  your  neighbor-  ers  in  your  city.  Get  acquainted  with 
hood.  There  is  always  one  just  around  those  interested  in  your  industry  and 
the  corner.  If  you  do  not  believe  it,  try  keep  in  touch  with  this  correspondent, 
to  oet  fire  to  your  plant,  commit  a  mur-  This  will  give  you  what  is  known  as 
der,  or  beat  your  wife.  foreign  publicity. 

Third,  if  you  are  in  a  small  town,  “Ninth,  never  tell  any  editor,  reporter, 
■eet  the  correspondents  of  the  large-city  or  correspondent  anything  but  the 
rwspapers  who  live  there.  Don’t  try  truth.  There  are  other  men  in  your  line 
to  ‘buy’  these  editors,  reporters,  or  cor-  of  business  who  know  just  as  much  about 
mpondents,  either  with  gifts,  drinks,  or  it  as  you  do,  and  the  most  productive 
■oney.  Meet  them  on  a  business  basis—  authors  in  the  world  are  the  writers  of 
they  are  producers— and  make  them  your  letters  to  editors,  criticizing  the  printed 
friends.  word.  In  other  words,  if  you  lie,  you’ll 

“Fourth,  join  your  chamber  of  com-  get  caught;  and  once  trapped  in  a  false- 
■ercc;  attend  its  meetings.  When  you  liood  to  a  newspaper,  you  arc  just  as 
ire  asked  about  business  conditions  in  much  out  as  the  Anti-Saloon  League 
jour  field,  have  an  opinion  and  express  agent  in  France. 

it  The  first  source  of  information  any  “Tenth,  DO  IT  NOW!  When  you 

editor  or  reporter  seeks  on  business  con-  have  an  item  of  news,  get  it  to  ALL  the 
dWons.  general  or  particular,  is  the  reporters  or  ALL  the  newspapers  imme- 
(himber  of  commerce  of  the  community  diately.  Not  in  the  next  hour  or  the  next 
into  whose  commercial  life  he  is  looking,  day  or  the  next  week,  but  just  as  soon  as 
If  the  secretary  or  manager  of  the  cham-  you  have  the  details.  It  is  probably  true 
her  is  prepared  with  your  opinion,  as  a  that  what  was  news  a  hundred  years  ago 
■cc'essful  man  in  the  manufacture  of  is  news  today,  if  it  has  not  been  printed, 
traffic  signs  for  airplanes,  let  us  say,  he  but  it  is  infinitely  more  true  that  what 
will  give  your  name  to  the  newspapers  as  will  be  news  tomorrow  is  better  news 
an  authority.  The  reporters  will  come  today  in  the  eyes  of  most  editors, 
to  you.  NEVER  BE  TOO  BUSY  TO  “Play  no  favorites  in  your  distribution 
TALK  TO  THEM.  of  publicity  to  the  newspapers,  unless 

“If  you  get  a  piece  of  news  in  your  you  have  only  one  newspaper  in  your 
industry,  tell  it  to  your  stenographer,  community.  You  never  know  when  you 
kriefly,  accurately,  with  all  the  facts  in  it,  will  want  the  good-will  of  all  the  publica- 
ind  your  own  name  mentioned  as  author-  tions ;  when  you  will  most  earnestly  desire 
ity  for  the  statement.  Make  a  copy  for  the  opening  of  all  avenues  from  you  to 
each  newspaper  in  your  section  and  one  the  public  ntind.” 

lor  each  out-of-town  correspondent  you  •  - 

know.  Hand  it  to  the  reporters,  if  pos-  •  BEST  GQES  TO  CHICAGO 

■ble;  if  not,  mail  it  to  the  editor.  He  .  - 

will  print  it,  thank  you  for  it,  and  re-  ^  q  Mofen.«  Company  Exocutivo 
■ember  you  when  a  similar  occasion  .i-.i..  .uj  .r, 

irises  again  Ewtabiuh  Headquarters  There 

“When  your  wife  or  your  daughter  Hil  F.  Best,  recently  promoted  to  the 
throws  a  party,  take  time  out  to  get  a  oflfice  of  Eastern  manager  of  the  M;  C. 
brief  notice  of  the  coming  event  to  the  Mogensen  Company,  left  New  York  this 
■ewspapers.  After  it  is  over,  give  them  a  week  for  Chicago  where  he  will  make 
*ort  story  on  the  affair,  WITH  A  COM-  hia  headquarters.  Before  his  departure 
PLETE  LIST  OF  THE  GUESTS,  hq  was  the  guest  of  honor  at  a  luncheon 
Your  wife’s  name  in  the  society  columns  given  in  the  Cafe  Boulevard  by  the  Ad 
>•  just  as  much  advertising  as  your  own  Post  of  the  American  Legion  of  which 
<®  the  stock  and  bond  page.  he  is  adjutant. 

“Fifth,  have  a  good  news  photographer,  A.  leather  bill  fold  was  presented  to 
■ot  a  portrait  gallery  artist,  make  some  hy  the  Ad  Post  as  a  remem- 

food  pictures  of  yourself  at  your  desk,  brance  of  his  association  with  them, 
or  on  your  job,  whatever  it  may  be,  with  Commander  Kenneth  Cooley  made  the 
others  of  your  plant,  inside  and  outside;,  presentation  speech. 

Jtonr  home,  if  it  is  good  looking.  Be 

pepared  with  a  supply  of  these,  and  REJOINS  WICHITA  EAGLE 

■told  one  to  the  newspaper  man,  with  an  _ 

i^view,  when  he  comes  to  see  you  on  j  g  Former  Managing  Editor 

•ome  business  question.  Youll  be  sur-  ^  ^ 

|ris«l  at  the  number  of  times  such  a  Become  Editorial  Executive,  Oct.  15 

Pjeturt  will  be  printed,  if  it  has  action.  J.  B.  Doze,  former  managing  editor  of 
If  your  wife  is  like  most  wives,  she  will  the  Wichita  Eagle,  will  “rejoin  the  staff 
■ttend  to  photogranhs  of  herself  and  her  of  the  paper,  Oct.  IS,  as  an  editorial 
^toightcrs  for  the  society  editor.  That’s  executive  under  the  direction  of  Victor 
one  thing  you  will  not  have  to  worry  Murdock,  editor-in-chief. 

Axit.  For  the  past  five  years  Mr.  Doze  has 


ressions 


as  well  as 
rom  Booms 


JLN  selecting  markets  for  intensive  adver¬ 
tising  and  sales  development,  give  full  consid¬ 
eration  to  the  stability  of  the  market.  The 
Indianapolis  Radius  offers  exceptional  advan¬ 
tages,  not  merely  this  month,  or  this  season, 
or  this  year,  but  steadily! 

The  2,000,000  population  Indianapolis 
Radius  has  consistent  buying  power  ...  Its 
business  workers  have  substantial  incomes, 
its  industrial  workers  have  steady  employ¬ 
ment  and  good  wages,  and  its  agricultural 
workers,  through  widely  diversified  crops, 
have  a  remarkably  well  balanced  cash  income 
every  month  of  every  year. 

In  gross  value  of  all  farm  products,  Indiana  is 
surpassed  by  only  one  state,  in  proportion  to 
area.  .  .  In  14  years,  the  greatest  fluctuation 
of  composite  crop  yields  in  Indiana  has  been 
only  14%. 

The  Indianapolis  Radius  gives  you  a  rich  mar¬ 
ket  whose  income  is  stabilized  by  industry 
and  agriculture — both  wisely  and  widely 
diversified  .  .  .  Nothing  short  of  national  busi¬ 
ness  depression  can  produce  any  serious  fluc¬ 
tuation  in  the  buying  power  of  this  important 
market. 

Get  your  full  share  of  business  by  steady,  con¬ 
centrated  advertising  in  The  INDIANAPOLIS 
NEWS,  the  dominant  advertising  medium  in 
its  field! 


Indianapolis  News 

^^Indianapolis Radius 


DON  BRIDGE,  Advertisint  Managrr 

„  „  .  DAN  A.  CARROLL  ri,;,.,™. 

New  York:  jjg  42nd  St.  Chicauo.  jj,,  Tower  Bldg. 


/ 


Editor 


Publi$her  and  Tha  Fourth  Estate  for  October 


INTERVIEWS  RESULT  IN 
CONTEMPT  SENTENCES 

Attorncr  Fin««l  $150  and  Chamber  of 
Commerce  Man  Given  15  Day* 
in  Detroit  for  Remarks 
in  Dailies 

For  the  second  time  within  a  com¬ 
paratively  short  period,  a  man  was  found 
guilty  in  Detroit,  Oct.  2,  of  contempt  of 
court  for  giving  interviews  to  news¬ 
papers  in  which  criticisms  were  made  of 
court  procedure. 

John  F.  Simmons,  attorney  for  Frank 
X.  Martel,  president  of  the  Detroit 
Federation  of  Labor,  was  fined  $150  with 
an  alternative  of  IS  days  .in  jai!,  by 
Judge  Charles  Bowles,  who  found  that 
criticism  made  by  Simmons  of  procedure 
in  the  recent  “purple  gang"  extortion 
trial  were  in  contempt. 

Simmons,  in  the  interview  was  quoted 
as  criticizing  admission  of  the  testimony 
of  Charles  C.  Jacoby,  vice  president  of 
a  cleaning  establishment.  His  attorney 
contended  that  the  newspaper  and  not 
Simmons  was  guilty  of  contempt. 

“A  newspaper  is  always  at  liberty  to 
publish  a  correct  statement  of  facts,  pro¬ 
vided  the  newspaper  could  prove  the 
facts  published  to  lx  true,”  Judge  Bowles 
held  m  overruling  that  contention. 

Monday  the  Supreme  Court  upheld  a 
15  day  jail  sentence  imposed  on  Harvey 
Campbell,  secretary  of  the  Detroit 
Chamber  of  Commerce,  who  was  found 
guilty  of  contempt  of  court  for  an  in¬ 
terview  in  whidi  he  said  the  court’s  ac¬ 
tion  “smelled  to  the  heavens.” 

K.  C.  JOURNAL  POST 
ARE  MERGED 

Journal  Suspended  in  Morning  Field 
With  Seven  •  Day  Journal  •  Post 
Succeeding  Morning-Evening 
Combination 

■  -  • 
(By  telegraph  to  Editos  &  Pvslishes) 

Kansas  City,  Mo.,  Oct.  4— Effective 
today,  the  Kansas  City  Journal,  morning 
paper,  and  the  Kansas  City  Post  were 
consolidated  into  a  seven  day  newspaper, 
the  Kansas  City  Journal-Post  to  be  is¬ 
sued  afternoon  and  Sunday. 

The  consolidation  meant  the  suspen¬ 
sion  of  the  Journal,  the  oldest  newspaper 
in  Kansas  City.  The  Journal  was  the 
successor  of  the  Kansas  City  Enterprise, 
established  in  1854,  which  was  bought 
the  next  year  by  Col.  R.  T.  VanHorn. 

Walter  S.  Dickey  purchased  the  Jour¬ 
nal  in  1921  and  a  year  later  purchased 
the  Kansas  City  Post. 

The  price  of  the  Journal- Post  per 
copy  will  be  2  cents  daily  and  10  cents 
Sunday.  The  seven  copies,  including 
Sunday,  will  be  delivered  by  carrier  to 
subscribers  in  Kansas  City  and  suburbs 
for  10  cents  a  week. 

W.  Laurence  Dickey,  son  of  the  pro- 
^ietor,  continues  as  publisher  and  M. 
B.  Slurp  as  business  manager.  Ralph 
Ellis  is  editor  and  Dick  Smith,  manag¬ 
ing  editor. 

OdMTS  in  executive  positions  are: 
Tom  Collins,  Sunday  editor;  Ed  Meis- 
burger,  city  editor ;  Ray  Runnion,  assis¬ 
tant  city  editor;  Porter  Wright,  as- 
sis^t  managing  editor  and  news  editor ; 
William  P.  Har\’ey,  telegraph  editor ; 
Joe  Ware,  head  of  copy  desk. 

JOINS  DALLAS  NEWS 

Dr.  J.  Q.  Dealey  Resumes  Newspaper 

Work  After  35  Year*  as  Professor 

Dr.  J.  Q.  Dealey,  who  resigned  from 
the_  faculty  of  Brown  University  last 
spring  for  the  purpose  of  eventually  join¬ 
ing  the  steff  of  thi  Dallas  (Tex.)  News, 
began  his  connection  with  that  paper 
Oct.  1.  He  is  a  brother  of  G.  B.  Dealey, 
president  of  the  A.  H.  Belo  Corporation, 
puUishers  of  the  News. 

Before  becoming  a  faculty  member  of 
Brown  University,  Mr.  Dealey  had  been 
connected  with  the  Galveston  News  from 
1879  to  1884,  formerly  owned  by  the  Belo 
Company. 


COLLEAGUES  BID  RUSSELL  OWEN  FAREWELL 


^OLLEAGUES  of  Russell  Owen,  New 
_  York  Times,  gave  him  a  farewell 
dinner  last  Sunday,  Sept.  30,  in  the  din¬ 
ing  room  of  the  Times  Annex.  On  the 
following  day  Mr.  Owen  left  with  Com¬ 
mander  Richard  E.  Byrd  for  San  Pedro, 
Cal.,  from  where  the  last  ship  of  the 
Byrd  expedition  will  leave  shortly  for  the 
Antarctic. 

Adolph  S.  Ochs,  publisher  of  The 
Times,  presided,  felicitating  Mr.  Owen 
upon  his  having  received  the  most  notable 
assignment  ever  given  to  a  newspaper 
man.  Rollo  Ogden,  editor-in-chief,  also 
congratulated  Mr.  Owen  and  wished  him 
success  on  the  great  adventure  upon 
which  he  was  embarking. 

Dr.  John  H.  Finley,  associate  editor. 


and  Louis  Wiley,  business  manager, 
added  their  congratulations  and  good 
wishes. 

.Arthur  Krock  of  the  editorial  staff  of 
the  Times  contributed  to  the  occasion  a 
poem  on  the  Owens,  copies  of  which 
served  as  souvenirs,  and  F.  T,  Birchall, 
acting  managing  editor,  and  others  of 
Mr.  Owen’s  colleagues  expressed  their 
pleasure  over  his  good  fortune  in  rreeiv- 
ing  so  important  a  mission  and  wished 
him  bon  voyage  and  a  safe  return. 

Mr.  Owen  briefly  acknowledged  the 
good  wishes  of  his  friends  and  fellow- 
workers  and  expressed  his  confidence  in 
the  success  of  the  expedition.  He  is  not 
expecting  to  return  to  the  United  States 
before  the  Summer  of  1930. 


REILEY  JOINS  OGDEN 

Harry  Baker  Reilcy,  former  publisher 
of  the  Brnjtmsville  (Pa.)  Telegraph,  has 
associated  himself  with  H.  C.  Ogden,  of 
Wheeling,  W  Va.,  and  will  assist  in  the 
management  of  the  Odgen  chain  of  news¬ 
papers,  eleven  dailies  and  one  Sunday 
paper. 

MOGENSEN  APPOINTED 

M.  C.  Mogensen  &  Co.,  newspaper  ad¬ 
vertising  representatives,  were  appointed. 
Oct.  1,  to  represent  the  Long  Beach 
(Cal.)  .9101  in  the  national  field. 


STRONG  GIVING  LUNCHEON 

Walter  A.  Strong,  publisher  of  the 
Chicago  Daily  Nc^ifs  and  chairman  of 
the  Board  of  Governors  of  the  Interna¬ 
tional  Advertising  Association,  was  to 
give  a  luncheon  to  a  group  of  New  York 
advertising  men  at  the  Hotel  Belmont, 
Oct.  5,  to  discuss  I.  A.  A.  affairs. 

BRUCE  SELLS  INTEREST 

Robert  Bruce,  for  the  past  year  part 
owner  of  the  Brotittsiille  (Pa.)  Tele¬ 
graph,  has  sold  his  interest  and  severed 
his  connection  with  the  paper. 


BYRD  PREPARES  FOR  FALL  FUGHT  SOUTH 


Before  ibe  noted  explorer  Commander  Rieluird  EL  Byrd  left  hi*  Boston  !■«»»■» 
reporter*  of  the  Hob  obtained  final  interview*.  Note  Igloo,  the  mascot. 


$300,000  NEWSPAPER 
DRIVE  FOR  SONORA 

L.  F.  Chadeayne,  Appointed  Adverti*. 

ing  Manager,  Plans  Ambitious  Pro. 
gram  with  First  Copy  to  Come 
Nov.  1  from  Pedlar  db  Ryan 

A  newspaper  campaign  whici.  Pedlar 
&  Ryan,  advertising  agency,  says  will 
amount  to  $3(X).(X)0,  is  being  prepared  for 
the  Sonora  Pho¬ 
nograph  Com¬ 
pany,  which  this 
week  announced 
the  appointment 
of  L.  F.  Chade¬ 
ayne  as  adver¬ 
tising  manager. 

Mr.  Chadeayne 
for  the  last  five  ^ 
years  has  been 
assistant  advertis¬ 
ing  manager  of 
the  Radio  Cor¬ 
poration  of 
America. 

Mr  Chadeayne  L.  F.  Chaosats* 
told  Editor  & 

Pl'BLIsher  that  the  program  at  present 
consisted  of  heavy  use  of  trade  papers. 
The  company  is  building  up  distribution, 
and  by  the  middle  of  October  expects 
to  be  ready  to  break  into  national  weekly 
magazines  with  full  pages  in  black  and 
white  and  color.  Then  by  Nov.  1  the 
newspaper  drive*  will  start,  with  city 
following  city  as  fast  as  territories  are 
opened  up.  It  is  expected  that  before 
the  year  closes  28  cities  will  be  on  the 
list. 

For  the  first  time,  Sonora  is  using  the 
endorsement  idea  in  its  tnagazine  copy. 
Illustrations  show  celebrities  in  thJnr 
homes  listening  to  Sonora  radio  equipped 
machines. 

Newspaper  copy  will  consist  chiefly  of 
invitations  to  the  public  to  go  to  the 
nearest  dealer  and  hear  the  Sonora 
jdayed. 

NEW  PANTAGRAPH  M.  E. 

C.  W.  Orcutt  Leaves  Chicago  Tribune 
to  Join  Bloomington  Daily 

C.  W.  Orcutt,  on  October  1,  became 
managing  editor  of  the  Bloomington 
(Ill.)  Daily  Pantograph,  assuming  duties 
held  jointly  by  Hubbard  Keavy,  formerly 
news  editor,  and  by  Davis  Merwin,  gen¬ 
eral  manager  and  until  this  change,  man¬ 
aging  editor.  Mr.  Keavy  has  joined  the 
.Associated  Press  at  Chicago.  Mr.  Orcutt 
will  have  general  charge  of  the  news  de¬ 
partment  and  all  editions  of  the  Panta- 
grai^i,  both  daily  and  Sunday,  except  the 
editorial  column  proper  which  will  con¬ 
tinue  to  be  conducted  by  J.  L.  Hasbrouck, 
editor. 

Mr.  Orcutt  comes  to  Bloomington  from 
the  Chicago  Tribune,  where  for  the  last 
two  years  he  has  been  with  the  news 
department.  Previously  he  was  managing 
editor  of  the  Lima  (O.)  Repuhlictm- 
Gazette,  and  at  earlier  dates  was  with 
the  Nnvs-Times  at  South  Bend,  Ind.,  and 
with  the  Herald  at  La  Porte. 

The  Pantagraph,  which  is  in  its  82nd 
year,  this  week  observed  the  first  m- 
niversary  of  its  purchase  and  absorption 
of  the  Daily  Bulletin,  former  evening  and 
Sunday  contemporary  in  its  city. 

ENTERS  DAILY  HELD 

Harlingen  (Tex.)  Star  Becomes  After¬ 
noon  and  Sunday  Morning  Paper 

The  Harlingen  (Tex.)  Star,  a  serai- 
weekly  recently  purchased  by  the  pub¬ 
lishers  of  the  Corpus  Christi  (Tex.) 
Times  and  other  west  Texas  dailies,  be¬ 
came  an  afternoon  and  Sunday  morning 
daily,  starting  with  a  52-page  e<litioa 
Sunday,  .Sept.  30. 

Bernard  Hanks  of  Abilene.  Houston 
Harte  of  San  Angelo  and  W,  G.  Kinsol¬ 
ving  of  Corpus  (Thristi  are  the  owners 
of  the  Star  and  the  other  papers.  How¬ 
ard  Barrett,  formerly  with  the  A'  ilent 
Reporter  and  News,  is  publisher  of  the 
Star.  _  Otto  Vinke,  formerly  of  Bew- 
mont,  is  managing  editor. 
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ORAVUI^E 


Opens  a  New  Sales  Opportunity 
in  the  Increasingly  Prosperous 
Qreater  Pittsburgh  Market 

Color  Gravure  was  introduced  to  Pittsburgh  in  the  Sunday  Sun- 
Telegraph  of  September  30th.  It  received  an  amazing  reception 
and  approval  from  the  newspaper  readers  of  this  city.  Color 
Gravure  has  established  itself  as  the  most  colorful  feature  of 
Pittsburgh’s  most  widely  read  newspaper. 

Sell  the  great  and  prosperous  Pittsburgh  market  with  Color  Gra¬ 
vure.  Coming  as  it  does,  with  increased  busiliess  and  employ¬ 
ment  on  an  upward  trend,  this  new  medium  presents  a  decidedly 
unusual  opportunity  to  make  sales  records  in  Greater  Pittsburgh. 

On*  of  twenty^ight  Haarat 
Nawapapara  read  by  more 
than  twenty  million  people4 

TIHE  PITTTBUI^CEI 

SUNTELEGP4PI^ 

Sunday  Circulation  Largest  Ever  Achieved  bu  Ann  Pittsburgh  Newspaper! 


Member  of  International  News  Service  and  Universal  Service. 
Member  of  Audit  Bureau  of  Circulations 
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FIRE  INSURANCE  COMPANIES  .LAUNCH  educational  campaign,  not  the  least  of 

'  which  IS  tnc  employes  of  your  o^pii'^or- 

$100,000  CAMPAIGN  IN  DAILIES 

. . .  • 

320  Newspapers  on  Schedule  in  Big;  Test  Campaign  Beginning 
This  Week — Results  to  Be  Carefully  Checked, 

Insurance  Group  Told 

By  GEORGE  H.  MANNING 

(U'ashington  CorretromieHt,  Editok  &  PciLltHEk) 


TWASHINGTON,  U.  C,  Oct.  4.— Sell- 
^  ing  good  will  through  newspaper 
advertising  w5s  tlic  main  topic  of  discus¬ 
sion  at  the  sixth  annual  Insurance  .Adver¬ 
tising  Conference  held  liere  this  week. 

While  the  conference  was  in  session 
here,  a  $100,000  newspaper  advertising 
canfpaign  was  launched  in  three  states — 
Pennsylvania,  Ohio  and  Missouri.  The 
first  advertisements  appeared  in  all  daily 
papers  in  these  states  on  Tuesday  and 
will  he  followed  with  weekly  advertise¬ 
ments  in  the  same  papers  for  a  period 
of  four  months. 

In  the  near  future  the  campaign  will 
lie  extended  to  either  V'irginia  or  Ala¬ 
bama.  The  original  scheme  was  to  use 
Virginia  dailies,  but  because  the  State 
Corporation  Commission  is  now  investi¬ 
gating  fire  insurance  companies  in  that 
state  it  was  deemed  advisable  to  shift  to 


iletails  of  the  a<lvertising  plan.  The  sum 
appropriated  will  be  used  only  for  the 
purchase  of  white  space  in  newspapers. 
I'-very  daily  i>a|)er  published  in  Pennsyl¬ 
vania,  Ohio  and  Missouri  will  receive  an 
equal  share  of  the  business  ami  this  plan 
will  be  followed  if  the  drive  is  continued 
and  expanded  after  the  test  campaign. 

Weekly  copy  will  consist,  of  approxi¬ 
mately  7,500  lines,  but  will  'vary  slightly 
according  to  the  number  of  papers  in 
each  city  and  their  respective  circulations. 
In  addition  to  the  ads  prepared  and  placet? 
by  the  company  handling  the  National 
Hoard’s  campaign,  a  mat  service  will  be 
furnished  to  agents  with  a  request  that 
they  supplement  the  board’s  drive  with 
advertisements  of  their  own. 

Three  hundred  ami  twenty  newspapers 
are  being  used  in  the  initial  test.  The 
newspaper  advertising  will  be  coupled 


ganization.  The  advertising  must  be  at¬ 
tractively  set  up  to  catch  the  eye  and 
the  copy  must  be  prepared  in  such  a  way 
as  to  tell  people  what  insurance  does  for 
them.  It  must  be  a  human  interest  story, 
so  written  as  to  hold  the  attention  of  the 
reader  and  give  him  something  worth 
remembering. 

“The  campaign  must  be  carried  on  in 
three  ways.  First,  co-operative  adver¬ 
tising  by  the  companies  in  publications 
having  a  national  circulation.  Second, 
by  individual  companies  in  mediums  cov¬ 
ering  the  localities  in  which  they  are 
actively  engaged  in  soliciting  business. 
Third,  by  agents  using  material  supplied 
to  them  by  their  companies  either  co¬ 
operatively  or  individually,  or  both,  in 
local  newspapers  and  other  mediums  hav¬ 
ing  a  local  circulation. 

“I  know  of  no  more  practical  advertis¬ 
ing  for  the  agent  of  insurance  companies 
to  follow  than  to  tell  the  public  through 
their  local  press  of  daily  instances  which 
occur  thrf)Ugh  acts  of  the  companies.  It 
is  much  more  effective  than  advertising 
the  company’s  capital,  surplus  and  assets. 
The  average  man  has  little  or  no  interest 
in  these  figures.  They  make  no  impres¬ 
sion  upon  him  and  he  doesn't  remember 
them  for  five  minutes  if  he  reads  them.” 

The  subject  of  newspaper  advertising 


was  discussed  freely  at  round  table  con¬ 
ferences  Rm  life  and  casualtv  goops 
as  well  as '  duriiv  the  fire  group. 
relative  merits  of  newspaper  advdtis!^ 
direct  mail,  billboard,  and  personal  calls 
w'ere  discussed  by  each  of  th(  thrtt 
groups  during  the  three-day  ses-ion  of 
the  conference.  There  was  a  general 
feeling  amoi^  the  delegates  that  news¬ 
paper  advertising  w  as  the  most  i  ffective 
means  of  obtaining  public  goodwill. 

Clifford  Elvins,  advertising  manager  of 
the  Imperial  Life  Assurance  Company, 
Toronto,  Canada,  presided  over  the  ses¬ 
sions  which  began  last  Sunday. 

Tuesday  the  delegates  attende<l  a  lun¬ 
cheon  at  the  National  Press  Club. 

David  Lawrence,  editor  of  the  United 
States  Daily,  was  the  principal  speaker 
at  the  informal  dinner  which  wound  up 
Tuesday’s  sessions.  His  subject  was  “In¬ 
surance  in  Relation  to  the  Future  Growth 
of  .America.”  .A  dance  followed. 

After  Wednesday’s  session,  the  group 
visited  the  White  House,  where  they  were 
received  by  President  Coolidge. 

C.  E.  Kickert  of  Detroit,  was  elected 
president  of  the  organization  succeeding 
Clifford  Elvins  of  Toronto.  Others  elected 
were:  W.  W.  Darrow  of  New  York,  first 
vice  president ;  Eustace  .A.  Brock,  Winni- 
jieg.  second  vice  president ;  G.  E.  Crosby 
or  Hartford,  secretary ;  Luther  H.  Little 
of  New  York,  treasurer. 


some  other  state,  perhaps  Alabama.^ 

Use  of  newspaper  advertising  in  the 
sale  of  insurance  is  a  comparatively  new 
wrinkle  and  the  campaign  now  under  way 
will  be  closely  checked  for  results.  If 
results  are  favorabe,  and  there  is  little 
iloubt  they  will  be,  additional  appropria¬ 
tions  will  be  made  available  to  extend 
the  campaign  to  every  state  in  the  Union. 

At  the  present  time  only  fire  insurance 
comjianies  are  participating  in  the  cam¬ 
paign.  It  is  being  sponsored  by  the  Na¬ 
tional  lioard  of  h'ire  Underwriters,  to 
which  224  stock  fire  companies  subscribe. 
These  companies  control  some  92  _  per 
cent  of  the  total  fire  insurance  business 
in  the  country  aiKl  it  wras  because  of  the 
close  organization  of  these  companies 
that  the  conference  approved  the  idea  of 
fire  companies  making  the  start. 

The  idea  of  utilizing  the  daily  prps  as 
the  medium  of  creating  good  will  in  the 
fire  insurance  business  is  not  entirely 
new.  The  idea  was  discussed  by  the  Na¬ 
tional  Board  years  ago,  but  it  was  not 
until  last  year  that  opposition  to  the  plan 
was  conquered  and  an  appropriation  ob¬ 
tained. 

Officials  of  the  conference  here  pre¬ 
dicted  that  if  newspaper  advertising,  after 
a  fair  test,  is  advantageous  to  fire  insur¬ 
ance  companies,  casualty  and  life  compa¬ 
nies  will  quickly  organize  similar  cam- 
t>aigns.  The  present  campaign,  there¬ 
fore,  they  predict,  is  only  the  opening 
gun  in  a  nation-wide  advertising  drive 
in  the  daily  press  which  will  ultimately 
mean  millions  of  dollars  to  newspaper 
publishers. 

Copy  used  in  the  campaign  was  pre¬ 
pared  by  Gale  and  Pietsch,  Inc.,  and  ap¬ 
proved  by  the  National  Hoard.  Wallace 
Rogers,  second  vice  president  of  the  com¬ 
pany,  explained  to  the  conference  the 


FEATURES  THAT 
MAKE  FRIENDS 

The  Chicago  Daily 
News  is  a  friendly 
newspaper,  well  loved 
and  thoroughly  read 
by  the  members  of 
400,000  families  in 
Chicago. 

We  offer  no  features 
but  those  which  are 
used  regularly  in  The 
Chicago  Daily  News. 

The  Chicago  Daily 
News  Syndicate 

15  N.  Wells  St.,  Chicago 


with  direct  advertising,  posters  and  per¬ 
sonal  calls  by  agents. 

“The  plan  of  the  National  Hoard  was 
discussed  in  a  speech  by  ICdward  I.  Tay¬ 
lor,  vice  president  of  the  Century  In¬ 
demnity  Company  of  the  .Aetna  P'ire 
Group. 

“I  low'  is  the  advertising  to  he  done  aivl 
by  whom?”  he  asked.  “It  must  be  done 
through  mediums  which  will  reach  the 
public  such  as  newspajiers,  periodicals, 
radio,  moving  pictures,  or  any  other 
means  that  may  be  properly  used  for  an 


Hartford 

investors 

^get  financial  news 
when  it  IS  news 


nARELY  DOES  an  evening 
newspaper  carry  the  large 
volume  of  financial  advertising 
found  in  the  Hartford  Time*. 
Our  clientele  includes  every  local 
security  bouse  whose  methods  and 
policies  conform  to  our  standards. 
The  Times  provides  today’s  com> 
plete  reports  for  investors . . .  and 
thorough  coverage  of  a  city  noted 
for  its  wealth. 

Hartford 

Times 

Hartford,  Conn. 

Member  of  the  100,000  Greup 
of  American  Cities,  Inc. 

one  of  the 
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Utica  Observer-Dispatch 
Elmira  Star-Gazette-Advertiset 
Elmira  Sunday  Telegram 
Ithaca  Journal-News 
Newburgh-Beacon  News 
Olean  Herald 
Ogdensburg  Republican- 
Journal 

Hartford,  Conn.,  Times 

Plainfield,  N.  J.,  Courier-News 

LP.MdCmncy&Sofi, 

N»w  York  Chicago  San  Franctacc 


Kansas  saves  Twenty  Years 


//w  Advertisement  of  the 
American  Telephone  and  Telegraph  Company 

and  toll  calls  made  in 
Kansas  in  1927  an  aver- 
age  reduction  ofa  minute 
the  research,  engineer-  and  a  half  was  made  on 

ing  and  business  staffs  of  the  each  call  —  a  total  of  twenty 
.American  Telephone  and  Tele-  years  saved, 
graph  Company  and  the  asso-  J'hese  more  than  three  hun- 
ciated  companies  of  the  Bell  dred  special  studies  have  as 
System  to  accomplish  definite  their  goal  definite  improve- 
improvements  in  telephone  ments  in  Iwal,  toll  and  long 
service.  distance  service.  1 1  is  the  jxilicy 

In  1927  the  number  of  local  of  the  Bell  System  to  furnish 
calls  not  completed  on  the  first  the  best  possible  service  at  the 
attempt  was  reduced  by  5  per  least  cost  to  the  user, 
cent.  This  means  the  better  The  .American  Telephone 
handling  of  200,000,000  calls  and  Telegraph  Company  ac- 
a  year.  cepts  its  responsibility  for  a 

In  1926  the  average  time  nation-wide  telephone  service 
of  handling  toll  and  long  dis-  as  a  public  trust.  It  is  funda- 
tance  calls  was  2  minutes.  In  mental  in  the  policy  of  the 
1 927  this  average  was  re-  company  that  all  earnings 
duced  to  I minutes,  with  after  regular  dividends  and  a 
further  improvements  in  voice  surplus  for  financial  security 
transmission.  be  used  to  give  more  and  better 

On  6,820,000  long  distance  service  to  the  public. 


More  than  three  hun¬ 
dred  studies  are  being 
carried  on  constantly’  bv 


-1 


On  one  recent  day  there  Xivre  ears  in  Des  Moines  from  every  Imva  county.  Since 
/07t«  license  plates  are  numbered  by  counties,  an  accurate  checkup  was  possible. 


In  a  Single  T>ay  more  than  s,ooo 

Iowa  Families  <iMotored  to  Des  Moines 


Good  roads  and  the  automobile  have  made  Des  Moines  and  Iowa  all  one  big 
community.  Nearly  every  Iowa  family  has  a  motor  car.  Some  two. 

Within  a  three  hour  auto  ride  of  Des  Moines,  the  A  B  C  trade  radius  of  Des 
Moines,  live  890,000  people. 

In  this  area  The  Des  Moines  Register  and  Tribune  is  “our  newspaper”  in  almost 
every  home.  It  practically  blankets  this  trade  territory.  No  other  newspaper  in 
this  three  hour  radius  has  more  than  20,000  circulation. 


The  Des  Moines  Register  and  Tribune 

225y000  Daily  Circulation 
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SPORTS  EDITOR  OF  MT.  OLYMPUS  DAR-Y  TIMES 
TELEPHONES  IN  A  STORY 


■  By  CHET  JOHNSON- 


661JL'LL0,  cutcy!  Gimme  the  rewrite 
desk.  .  .  .  Hullo,  zat  you,  Joe? 
Say,  here’s  a  pretty  good  yarn.  Bettw 
give  it  a  g<Mid  play.  I  hear  the  opposi¬ 
tion’s  gonna  >  smear  it  all  over  Page 
One." 

“Wait’ll  I  get  on  another  phone  .  .  . 
Awright,  shoot!’’ 

“I’ll  give  you  the  dope  and  you  can 
fix  it  up.  This  is  on  the  race  between 
Bellerophon  and  the  Chimaera.  .  . 

“  Bellerowhozit  ?’’ 

“Bellerophon!  B  for  bull  .  .  .  E  for 
eggnog  .  .  .  L  for  .  . 

"Oh,  Bellerophon !  .\wright.  WTioza 
other  nag?” 

“The  Chimaera.  C  for  cutey  .  .  .  H 
for  hooey  .  . 

“Cmon,  gimme  the  yarn!  I  know 
how  to  spell  it !” 

"Well,  the  dope  is  this  lousy  Chi¬ 
maera  has  been  raising  Hell  around 
here.  Eatin’  people  up,  spittin’  flames 
and.  . 

“Hey!  Wot  sort  of  nag  is  this 
Chimaera  ?” 

“He’s  part  lion,  part  goat  and  part 
dragon !” 

"Yeh!  And  I  suppose  he  wears  a 
derby  hat  and  plays  a  ukelele!” 

“Don’t  get  comical,  bo!  I’m  tcllin’ 
you  the  dope!” 

"Part  lion,  part  goat  an’  spits  fire! 
Say,  fella,  who  you  l)ecn  out  with, 
Bacehus  ?” 

“Lissen.  guy.  . 

“When  you  get  to  seein’  things  like 
that  you  ought  to  try  another  brand!” 

“Say,  are  you  taking  this  story  or 
not 

“.\wright !  Go  ahead.” 

“Well,  young  Bellerophon  gives  the 
Chimaera  a  handicap  today  and  then 
starts  after  him.” 

“.\foot  or  on  a  bicycle?” 

“On  horseback,  y’sap !” 

“Uh-huh.  What  kinda  horse?” 

“He’s  riding  Pegasus,  what  d’yuh 
suppose  ?” 

“How  should  I  know?  If  we  knew 


all  them  things  in  here  whaddayuh  sup¬ 
pose  you  was  sent  out  for?” 

“Listen,  now,  don’t  get  heavy  I 
Every  time  I  get  a  good  yarn  some  of 
you  guys  on  the  desk  butcher  it  up.” 

“Awright  .  .  .  awright!  Let’s  get  go¬ 
ing.  Gimme  some  dope  on  this  bangtail 
Pegasus.’ 

“He’s  the  horse  with  wings.  .  .  .  Flies 
like  a  bird,  see?” 

“Say,  have  you  gone  plumb  nuts? 
Cut  out  the  bull  and  give  us  this  yarn, 
if  you’ve  got  one.” 

“!(&•*!!  .  .  .  I’m  giving  you  the  dope 
if  you’ll  shut  up  long  enough  to  take 
it!  This  Pegasus  is  a  flying  horse, 
see?  Wings  just  like  a  seagull,  got 
that?” 

“Awright,  go  on !  Throw  in  a  set 
of  fins !  Have  him  crow  like  a  rooster ! 
Make  it  good,  buddy,  make  it  good ! 
Nobody  takes  your  yarns  seriously,  any¬ 
how  !” 

“Izzatso?” 

“You  heard  me!  You  ain’t  picked 
a  winner  in  three  centuries !  Hurry  up 
an’  tell  me  who  won  this  race.  We’re 
right  on  deadline!” 

“Bellerophon  won  by  a.  . 

“Never  mind  the  details!  Now  dic¬ 
tate  me  about  a  hundred-word  lead, 
kiddo.” 

“Wait  a  minute  .  .  .  ‘Bellerophon, 
staunch-hearted  .  ,  ...”  Naw,  fer- 

pit  it.  .  .  .  ‘Beneath  a  soft,  sea  blue 
sky.  .  .  .’  Naw,  make  it  .  .  .  ‘Under 
a  cloudless  canopy  of  blue — a  typical 
Olympian  day — two  sturdy  steeds  met 
today  in  ...  ’  ...” 

“Lissen.  cookie :  .\rc  you  going  to 
try  and  put  over  that  same  old  ‘battle 
of  the  century’  lead?” 

“!?!!?(-!  .  .  .  Write  it  yourself! 
What’s  the  use  of  me  standing  around 
in  the  sun  all  morning  and  'phoning  in 
the  biggest  yarn  of  the  year  if  some 
sapheaded,  dumb,  ivory-domed  rewrite 
man  is.  .  .’’ 

‘‘.\w,  g’wan  back  with  your  drunken 
friernls  an’  take  a  running  iump  in  the 
lake,  will  yuh?” 


ILLINOIS  A.  P,  TO  MEET 


BUILDING  $350,000  PLANT 


Speaker*  Named  for  Convention  at 
University  of  Illinois,  Oct.  11 

Speakers  for  the  regular  fall  meeting 
of  the  .Associated  Press  Illinois  members, 
to  be  held  Thursday,  Oct.  11,  in  con¬ 
junction  with  the  journalism  conference 
arkl  annual  meeting  of  the  Illinois  Press 
Association  at  the  University  of  Illinois, 
have  been  announced  by  Paul  B.  Cous- 
ley,  editor  of  the  Alton  (Ill.)  livening 
Telegraph,  and  Edgar  T.  Cutter,  super¬ 
intendent  of  the  central  divisitm  of  the 
Associated  Press. 

The  speakers  w'ill  be  U.  R.  Moffet,  pub¬ 
lisher,  Monmouth  (111.)  Rcincw  Atlas; 
William  J.  Rice,  publisher,  Paris  (Ill.) 
Gazette;  Philip  B.  Adler,  publisher, 
Ketvttnee  (Ill.)  Star-Courier;  Lester  F. 
Filson,  managing  editor,  Joliet  (III.) 
Herald-Nnvs,  and  Otto  R.  Kyle,  manag¬ 
ing  editor,  Decatur  (Ill.)  Revierv. 


New  Home  of  Bridgeport  Post-Tele¬ 
gram  to  Be  Ready  Next  Spring 

The  new  $350,000  Bridgeport  (Conn.) 
Post-Telegram  building,  now  under  con¬ 
struction  at  the  corner  of  State  and 
Courtland  streets,  will  be  ready  for  occu¬ 
pancy  in  March  or  April,  according  to 
P'dward  Micker,  president  and  treasurer. 

The  building  will  be  electrically 
equipped.  A  Goss  five  unit  press  will  ^ 
installed  on  the  first  floor. 

Although  the  disj^sal  of  the  present 
Post-Telegram  building  on  Middle  street 
has  not  been  definitely  settled,  it  is 
thought  the  corporation  will  either  rent 
it  or  use  the  building  for  storage. 

Directors  have  been  announced  as  the 
follov.'ing :  Edward  Flicker,  president 
and  treasurer;  R.  F.  Kiehl,  secretary: 
George  C.  Waldo,  editor-in-chief,  and 
Raymond  Flicker,  director. 


WELCH  GOES  TO  BOSTON 


POOLE  NAMED  CHAIRMAN 


Springfield  Executive  Honored  by  Asso¬ 
ciates  at  Farewell  Party 


James  E.  Welch,  former  national  ad¬ 
vertising  manag’er  for  the  Spnngfield 
(Mass.)  Republican,  who  has  joined  the 
advertising  staff  of  the  Boston  American 
and  Advertiser,  was  presented  a  fishpole 
and  an  embossed  memorial  by  the  Pub¬ 
licity  Qub  of  Springfield,  (let.  2. 

Richard  Hooker,  president  of  the 
Republican;  Carroll  J.  Swan,  Boston  ad¬ 
vertising  representative ;  Eugene  Parsons, 
publisher  of  the  Boston  American  and 
Sunday  Advertiser ;  Walter  J.  Thomas, 
advertising  director  of  both  papers;  and 
Capt.  Roland  F.  Andrews  of  the  IV ar¬ 
rester  Telegram-Gazette,  joined  in  prais¬ 
ing  Mr.  Welch  and  wishing  him  good 
luck  in  his  new  venture. 


O.  H.  Poole,  former  owner  of  the 
Cleburne  (Tex.)  Review,  which  with  the 
Cleburne  Times  was  purchased  last  week 
by  the  Marsh-Fentress  group,  has  been 
named  chairman  of  the  b^rd  of  Qeburne 
Newspapers,  Inc.,  as  the  consolidated 
papers  will  be  known. 


ERWIN  SUCCEE1>S  GATES 


R.  M.  (^tes,  for  more  than  10  years 
Washington  correspondent  for  the  Mem¬ 
phis  Commercial- Appeal,  who  left  that 
paper  to  join  the  Democratic  publicity 
bureau  has  been  succeeded  as  Washington 
corresjwndent  for  the  Commercial  Appeal, 
Nashville  Tennesseean  and  Knoxville 
Journal  by  John  B.  Erwin,  of  the  Nash¬ 
ville  Tennesseean.  All  three  papers  are 
owned  by  Col.  Luke  Lea  and  Rogers 
Caldwell. 


What  The 

CHRISTIAN  SCIENCE 
MONITOR 

Offers  to  Advertisers: 


An  international  newspaper  that  is  ranked  by 
newspaper  men  themselves  as  among  the  lead¬ 
ing  authoritative  publications  of  the  world. 
Noted  for  its  clean  news  and  its  unbiased 
editorials. 


Good  company.  Only  carefully  selected  and 
approved  advertising,  offering  meritorious 
products  truthfully  represented,  is  acceptable 
for  publication  in  the  Monitor. 


Regional  Advertising  at  Regional  Rates.  Three 
editions  daily — one  for  the  Atlantic  Seaboard 
states  and  Europe,  another  for  the  Central 
states,  and  a  third  for  the  Rocky  Mountain  and 
Pacific  Coast  states — makes  possible  the  re¬ 
gional  placement  of  advertising  at  a  low  rate. 


(A)  A  remarkably  responsive  group  of  readers.  The 


reader  interest  in  the  Monitor  and  the  excep- 
tional  reader  response  to  Monitor  advertising 
are  well  known  to  many  leading  advertisers. 


(5)  A  cooperative  "tie-in”  advertising  service  by 
which  local  advertising  of  retail  outlets  is  se¬ 
cured  to  tie-in  with  manufacturers’  national 
advertising  in  the  Monitor. 


(6)  Long  life.  The  Christian  Science  Monitor,  be¬ 
cause  of  the  nature  and  authoritativeness  of  its 


contents,  retains  its  appeal  far  beyond  the  time 
of  other  newspapers,  and  probably  is  read  by 
more  individuals  per  copy  than  any  other 
newspaper. 


(7)  Clean  typography  and  makeup,  combined  with 
the  finest  printing  of  halftone  illustrations, 
day  in  and  day  out. 


AN  INTERNATIONAL  DAILY  NEWSPAPER 


PubIHhed  by 

Tbe  ChrMlUn  Science  Pubihbing  Sneiely*  107  Felmouth  Street,  Botina,  MatMcbmetU 


BRANCH  ADVERTISING  OFFICES 

N«w  Ymk — PaiLADiLriiiA — Miami— CtcvCLAm — DcmaiT — CaiCAco— St.  Law#-— Kanm*  -Cm 
8an  FiiANatca— Lot  AnccLct^StATTLs— PoarutNa,  Oai.— LaJtaoN— Pabi# — Bbujw— Flo#enc* 


The 

Christian  Science  Monitor 
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The  Atlanta  Market 


Merchandising  today  concerns  itself  with  ^selective 
markets.”  When  the  facts  are  marshalled,  and  placed 
before  sales  executives,  this  conclusion  stands  out:  Atlanta 
is  one  of  the  most  favorable  markets  in  the  United  States,  and 
outstanding  in  the  South,  for  sales  effort  this  fall  and  winter! 

While  retail  trade  in  the  United  States  was  averag-  ■ 
ing  3%  above  normal  volume  this  summer  (Federal 
Reserve  Reports,  taking  1923-25  sales  as  normal), 
Atlanta  was  22  %  above  normal.  And  only  one  of  the 
38  principal  cities  in  the  entire  country  exceeded 
Atlanta’s  local  advertising  lineage  gain  for  the  first 
six  months  of  1928! 


Why  there*s 
‘Better  Buying 
in  Atlanta 


Crop  money  is  coming  in;  every, 
one  is  benefiting  from  the  added 
buying  power!  Big  construction 
jobs  are  under  way,  including 
Shrine  Mosque,  new  city  hall, 
schools  and  viaducts — aggrega¬ 
ting  more  than  $6,850,000.  Re¬ 
moval  to  Atlanta  of  accounting 
department  of  Southern  Railway 
on  October  1  brought  nearly  5,000 
more  people  here!  Reach  this 
growing,  going  market  through 
its  oldest  and  first  newspaper. 


This  active  market  condition  means  volume  sales  for  manu¬ 
facturers  who  go  after  business  aggressively.  It  means  sales 
at  minimum  cost,  and  greatest  results  from  an  advertising 
investment. 

Decide  now,  to  push  sales  in  At-  / 

lanta.  The  market  is  here — and  you  / 

can  sell  it  through  The  Constitution!  /  ^ 


THE  ATLANTA  CONSTITUTION 


AdvertUing  Repretentativea. 


Wmtmn 

CONE,  ROTIIENBERC  AND  NOEE 
J6</  N.  Mirhigan  Boulmmnrd,  CHICAGO 


Eamarn 

STORY,  BROOKS  AND  FINLEY 
PmrMng  Sgman  BUg.,  NEW  YORK 


Parific  Coatt 

R.  J.  BIDR  ELL  A  COMPANY 
SAN  FRANCISCO 
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The  New  double  Junior  Aut| 

is  the  last  word  in  plate  makj 

This  equipment  contains  devices  which  are  the  fruit  of  the  latest  ei 
the  dry  mat,  so  that  the  full  value  of  that  time-and-newsprint-saviJ 


A  superabundance  of  platemaking  capacity  helps  every  depart 
the  delivery  of  printed  papers  every  operation  of  publication  feels  i 

Only  a  few  newspapers,  however,  have  learned  its  value  and  e 
which  are  beyond  the  powers  of  others  having  lesser  foundry  equip 

As  recently  we  pointed  out,  the  Philadelphia  Evening  Bulletin 
— possesses  the  capacity  of  forty-eight  finished  plates  a  minute. 

.  We  suggest  that  you  make  a  study  of  the  subject. 

Wood  Newspaper  Machinery  Corpo 
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y  the  more  easily  be  got 


mi  the  newspaper.  From  the  handling  of  news  and  advertisements  to 
jls  i  p.dous  stimulus. 

id  6!  benefits;  these  are  able  to  perform  extraordinary Jeats  of  publication 

[iW 

f//n  iry  mats  and  eight  Double  Junior  Autoplate- Autoshaver  equipments 


501  Fifth  Avenue,  New  York  City 


f' 
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CITY  TRAFFIC  PROBLEM 

There  can  be  no  question  that  the  modem  city 
newspaper  in  ten  years  has  widened  amazingly, 
as  well  as  deepened,  the  scope  of  local  trad¬ 
ing.  Trading  areas  in  this  day  of  good  roads  and 
rapid  transi)ortation  are  often  expansive  beyond  the 
imagination  of  those  who  do  not  closely  study  these 
matters.  The  dealer  in  high-priced  luxuries,  for  in¬ 
stance,  may  today  sell  goods  over  the  counter  to 
persons  who  have  driven  long  distances  to  find  a 
bargain  or  a  degree  of  quality.  The  newspaper  has 
paced  this  revolutionary  economic  development. 

Rut  what  are  the  cities,  and  the  men  who  control 
the  destinies  of  local  markets,  doing  to  sustain  the 
broad  markets  that  local  newspaper  advertising  has 
developed?  In  only  a  few  cities  are  there  compre¬ 
hensive  plans,  actively  pushed,  to  accommodate  the 
daily  influx  of  customers  arriving  in  their  own  cars 
or  in  busses.  Only  a  few  of  the  more  progressive 
local  dealers  think  it  is  up  to  them  to  encourage 
such  visitors  by  opening  traffic  on  big  retail  thor¬ 
oughfares  or  by  providing  adequate  and  convenient 
parking  spaces. 

A  woman  brings  her  family  of  children  and  her 
aged  mtither  to  a  city  for  a  day  of  fall  trading.  She 
has  driven  a  considerable  distance  in  this  enterprise. 
What  happens  to  her  from  the  moment  her  car 
reaches  the  main  thoroughfare  of  the  city  may 
vividly  be  imagined  by  every  one  who  drives  an  auto¬ 
mobile.  There  are  confusing  signal  systems,  dif¬ 
ferent  from  those  which  obtain  in  the  next  town. 
There  are  ugly  traffic  oflicers,  who  “cuss  out”  viola¬ 
tors  of  local  rules,  though  they  may  be  well-inten¬ 
tioned.  There  are  audacious  speed  maniacs  driving 
taxicabs.  Trucks,  as  big  as  box  cars,  roar  through 
main  streets  though  they  might  be  segregated  on  less 
po]>ulous  thoroughfares.  Rad  or  sliwery  pavements, 
dangerous  frogs  in  street-car  tracks,  flashing  lights, 
strings  of  cars  parked  along  busy  streets  forcing 
traffic  to  the  center,  jay-walkers  df)dging  in  and  out, 
heaps  of  merchandise  on  sidewalks,  oversize  vehi¬ 
cles  competing  with  light  cars  or  even  tractors, 
queer  stanchions  and  turtles,  confusion  multiplied.  It 
is  nothing  tliat  the  average  man  or  woman  cares  to 
brave  in  a  car  filled  with  loved  ones. 

Where  shall  this  woman  park  her  car  while  she 
trades?  Perhaps  at  some  garage  which  soaks  her  a 
dollar  or  more.  Or  some  lot  on  the  outskirts,  which 
means  a  long  walk  or  a  street  car  ride.  Owen  Young 
said  the  other  day  that  the  cost  of  the  present 
confused  jMtrking  situation  must  be  so  great  in 
the  aggregate  in  the  cities  as  to  justify  municipal 
governments  in  setting  aside  areas  for  this  common 
purpose.  Rut  this  broad  view  is  uncommon  and 
the  iwesent  difficulties  of  tlie  out-of-town  customer 
often  form  the  factor  that  decides  against  any  attempt 
at  city  trading.  The  situation  is  an  immense  feeder 
for  the  catalogue  trade. 

Until  the  modern  .\merican  city  has  solved  the 
problem  of  its  street  traffic  it  has  no  right  to  claim 
progressiveness,  whatever  its  other  virtues  may  be. 
It  is  out  of  date.  .\nd  the  work  that  the  enterpris¬ 
ing  newspaper  does  in  the  trading  area  cannot  func¬ 
tion  to  full  capacity. 

What  shall  the  merchant  do — decentralize  his  store 
and  scatter  branches  on  the  outskirts  of  a  city  to 
meet  the  incoming  trade?  That  is  not  the  solution, 
for  it  defeats  the  idealism  of  the  buyer  who  wants  a 
broad  assortment  of  stock  in  review.  The  making 
of  a  traffic  system  is  a  mechanical  operation,  not 
baffling  to  the  engineering  mind.  It  will  cost  money, 
but  it  would  be  worth  the  expenditure,  whatever 
that  would  be.  It  calls  for  applied  common  sense, 
orderliness  replacing  confusion,  inter-city  standard¬ 
ization,  kindliness  instead  of  blue-coated  surliness. 
It  calls  for  co-operation  in  the  establishment  of  park¬ 
ing  spaces.  It  calls  for  greater  use  of  the  private 
motor  bus  from  distant  parking  station  to  shopping 
districts.  It  is  a  problem  for  newspaper  editors  and 
publishers  to  tackle  in  co-operation  with  city  govern¬ 
ments,  local  merchants  and  Chambers  of  Commerce. 
Hundreds  of  cities  are  sleeping  on  it  today  and  many 
short-sighted  advertisers  are  blaming  newspapers  for 
failure  to  bring  results,  when  they  themselves  apathet¬ 
ically  view  corks  in  the  city  traffic  bottles. 

The  hour  demands  greater  intensxty  of 
interest  m  Sunday  newspapers. 


A  scomer  loveth  not  one  that  reproveth 
him:  neither  will  he  go  unto  the  wise. — 
Proverbs;  XV,  12. 


'  GREAT  ADVENTURE 

IN  many  respects  the  assignment  of  Russell  Owen, 
writer  on  aviation  for  New  York  Times,  to 
cover  the  Ryrd  South  Pole  expedition,  is  without 
{larallcl  in  newspaper  history.  The  reporter  is  sent 
out  to  give  two  years  of  his  time  to  obtain  the  facts 
in  a  single  news  development.  He  will  be  aboard 
ship  for  many  months  with  nothing  to  do  save 
observe  the  gradual  progress  of  the  enterprise,  lead¬ 
ing  up  to  the  big  denouement  of  success  or  failure,  a 
story  that  will  thrill  the  civilized  world.  few 
men,  a  single  air-craft,  a  single  objective  will  be 
the  limited  scope  of  his  restless  newspaper  mind. 
.\t  the  crucial  moment  of  the  enterprise  the  reporter 
will  depend  upon  the  fragile  element  of  radio  from 
the  ice-world  to  communicate  his  words  to  his  news¬ 
paper.  The  writer  will  share  on  even  terms  the 
j)ersonal  hazards  of  the  explorers. 

.\s  New  York  World  comments,  “this  is  something 
new  in  the  world.”  It  will  stir  the  ambitions  of 
countless  newspaper  men  in  every  land.  It  gives 
another  and  striking  proof  that  modern  news  serv¬ 
ice  is  boundless,  thoughtless  of  either  risk  or  cost 
when  the  interest  of  the  reading  public  calls  for 
satisfaction.  Editor  &  Piblisher  joins  the  chorus 
of  voices  singing  farewell  and  godspeed  to  a  great 
reporter  on  a  great  mission.  At  the  same  time  we 
offer  to  Current  News  Features  and  to  New  York 
Times  congratulations  upon  striking  editorial  vision, 
another  proof  that  there  is  nothing  of  true  public 
concern  in  the  universe  that  American  journalism 
does  not  strive  to  lay  in  the  lap  of  those  who  read. 

A  reliable  lest  of  character  is  determined 
by  a  man’s  ability  to  resist  the  temptation  to 
use  a  position  of  public  honor  to  adiance  his 
personal  fortunes. 

NEWS-PICTURES  “RUBBISH”? 

VISCOUNT  LASCELLES  in  a  public  ac^dress 
recently  asserted  that  news-photographers  are  a 
“damned  nuisance,”  their  product  “rubbish.”  He 
complained  that  they  have  a  knack  of  clicking  the 
lens  when  the  “victim”  is  in  some  uncomplimentary 
pose,  for  instance  standing  with  open  mouth.  Rut 
the  fact  is  clear  that  the  product  of  the  news  camera 
is  but  a  reflection  of  subjects  in  the  news  and,  when 
undoctored,  stands  out  as  the  most  accurate  reporting 
that  reaches  the  public  through  the  press.  If  the 
product  is  rubbish,  what  can  be  said  of  the  subject 
material  ? 

We  can  think  of  nothing  more  uninteresting  and 
false  than  a  newspaper  filled  with  posed  pictures, 
where  everyone  has  carefully  fixed  their  mouths  in 
prunes  and  prisms  attitudes  and  otherwise  struck  self- 
flattering  poses.  Viscount  Lascelles  has  been  won- 
drously  favored  by  life’s  fortunes,  and  is  an  object, 
we  do  not  know  why,  of  throbbing  public  curiosity. 
Unwilling  to  stand  the  simple  gaff  of  truth  in  pictures 
he  insults  those  who  cater  to  this  interest.  His  atti¬ 
tude  is  in  contrast  to  that  of  the  King  of  England, 
who  graciously  salutes  the  camera,  knowing  that  he  is 
thus  saluting  millions  of  his  loyal  subjects,  the  Queen 
who  smiles  before  the  public  lens  and  the  Prince  of 
Wales,  who  even  comes  a  cropper  with  no  thought 
of  censoring  the  record  of  his  occasional  equestrian 
awkwardness.  The  world  admires  natural  people. 
Kings  or  beggarmen. 

Get  the  confidence  of  a  small  retailer  or 
manufacturer  and  show  him  how  to  make  ad- 
t>ertising  pay — that’s  a  space  sale  which  counts 
for  the  present  and  the  future. 


AND  THEY  CALL  IT  “NEWS” 

The  price  of  the  leather  shoe  has  been  iiu  rease4 
this  fall  all  along  the  American  line.  1  he  un¬ 
pleasant  fact,  from  the  consumers’  pennt  oi  view, 
was  broken  into  public  consciousness  via  news  c«l- 
umns,  not  advertising  columns,  and  by  indirect,  not 
direct  means.  The  incident  challenges  all  who  are 
interested  in  honest  news  columns. 

Two  weeks  ago  the  association  addressed  to  iti 
members,  who  are  local  shoe  retailers  in  the  cities, 
a  letter  instructing  each  to  induce  the  editor  or  the 
"‘advertising  manager”  of  local  dailies  to  publish  as 
news  a  hand-out  that  was  enclosed.  We  have  exam¬ 
ined  this  alleged  “news”  and  find  it  curious.  It  re¬ 
cites  that  there  is  a  shortage  of  hides  and  leather  in 
this  country  and,  while  admitting  that  the  supply  of 
these  commodities  has  become  normal  in  other  lands, 
claimed  that  the  world  supply  is  short.  But  nowhere 
in  this  “news”  statement  is  there  any  reference  to  an 
increase  in  the  price  of  shoes;  indeed,  the  sagacious 
manager  of  the  National  Shoe  Retailers  Association, 
in  his  covering  letter,  told  members  that  reference  to 
increased  price  of  shoes  had  been  intentionally  elimi¬ 
nated  from  the  public  statement,  it  being  business 
strategy  to  put  forth  propaganda  regarding  higher 
costs  of  hides  and  leather  to  prepare  the  public  m  od 
for  the  shoe  increase.  The  letter  specifically  stated 
that  the  cunning  insinuation,  misnamed  “news,”  was 
not  calculated  to  be  used  in  advertising  columns. 

"  The  sole  authority  for  the  facts  as  outlined  in  the 
hand-out  was  the  National  Shoe  Retailers  Associa¬ 
tion.  No  government  report  or  independent  trade 
body,  was  quoted.  The  basis  of  the  “news”  was 
purely  partisan,  wholly  self-serving,  for  profit  in  dol¬ 
lars  and  cents.  In  no  true  sense  did  this  hand-out 
measure  up  to  the  news  standards  of  every  responsible 
newspaper  or  news  association.  It  was  not  the  kind 
of  stuff  that  is  everywhere  written  by  good  reporters, 
who  seek  to  get  both  sides  of  every  question  and 
quote  authorities  therefor.  It  was  not  a  candid  stat^ 
ment  of  fact,  telling  the  American  people  that  the 
price  of  shoes  would  go  up  because  the  cost  of  leather 
had  gone  up;  on  the  contrary,  it  was  trade  propa¬ 
ganda  designed  to  reduce  public  resistance  to  higher 
prices  for  a  common  necessity. 

W'e  do  not  attempt  to  decide  whether  the  state¬ 
ments  made  in  the  hand-out  were  true,  false  or  half- 
true,  but  as  they  flagrantly  violated  news  rules  and 
admittedly  constituted  a  Mly-hoo  for  higher  shoe 
prices,  we  feel  the  statement  was  suspect.  In  a 
general  way  we  know  that  leather  is  high  in  the  mar¬ 
ket,  and  that  there  have  been  reports  of  a  short  hide 
market  in  this  country,  but  whether  the  actual  condi¬ 
tions  in  the  trade  justify  the  amount  of  the  increases 
in  the  price  of  various  grades  of  shoes,  particularly 
fine  shoes,  we  would  want  to  make  investigation  be¬ 
fore  publishing  a  partisan  statement  of  the  National 
Shoe  Retailers  Association  as  “news.” 

But  whether  true  or  false,  it  is  plain  to  our  readers 
that  the  hand-out  was  illegitimate  in  form  and  if  it 
belonged  any  place  in  the  newspaper  it  would  be  in 
the  advertising  columns,  duly  signed  by  its  sponsors. 
Editor  &  Publisher  respectfully  suggests  that  editors 
consult  their  files  to  ascertain  whether  this  propa¬ 
ganda  about  higher  prices  for  hides  and  leather,  with 
no  mention  of  retail  prices  of  shoes,  was  published, 
and  if  so,  who  in  the  office  assumed  responsibility  for 
the  gratuitious  act  of  preparing  the  minds  of  confiding 
readers,  by  Oriental  indirection,  for  a  jump  in  shoe 
prices  on  evidence  which  was  wholly  partisan  and 
unchecked  for  accuracy.  What  the  press  agent  calls 
“news”  might  be  anything. 

This  incident  sums  up  our  quarrel  with  the  free 
publicity  system  as  it  is  now  operating.  It  is,  of 
course,  a  serious  economic  leak,  for  newspapers  can¬ 
not  afford  to  print  advertising  without  billing  for  it 
But  the  major  question  concerns  the  rights  of  the 
reading  public.  When  you  buy  a  newspaper  on  the 
comer  you  justifiably  believe  its  news  columns.  Yon 
look  there  for  forthright  facts,  with  all  sides  of 
every  question.  Call  this  dreamy  idealism,  if  yoo 
will ;  it  is  the  rock  on  which  the  American  press  has 
built  its  structure. 

We  have  never  witnessed  a  national  political 
campaign  with  so  many  wide-open  opportunities 
for  harm  to  newspapers  as  the  present  one.  nor 
hatv  we  ever  seen  less  editorial  hedging. 


/  / 


isniti 


Robert  Judge  of  the  Chicago  Tribune's 
circulation  department,  has  returned  from 
a  two  weeks’  overland  tour  of  Canada  and 
Ohio  and  eastern  cities. 

J.  P.  Murphy,  country  circulator  for 
the  Chicago  nvening  Post,  has  returned 

•  u  ,  I  6  '  to  his  work  after  a  ten-day  illness, 

a  \,ication  m  their  home  at  LeRoy,  •' 


FOLXS  WORTH  KNOWING 


PURELY  PERSONAL 


The  Amusing  People 
Created  by 


.^RD  H.  BUTLER,  publisher  of 
Buffalo  Ezvning  News,  accom- 


STEPHEN 

LEACOCK 


Allan  C.  Ross,  editor  of  the  Rochester  ...  _ _ _ _  .  _ 

(}i.  y.l  Democrat  and  Chronicle,  has  THE  EDITORIAL  ROOMS 

xfli  ap;>ointed  a  member  of  the  advisory  pEOKGE  VVl  l'l  ltj,  Sunday  editor  oan 
ggoocil  of  the  Genesee  Couii  y  .\ssocia-  VT  Exf'rcss,  recently  undcr- 

aoo,  sueceeding^  Jerome  D.  Barnum,  pub-  >^eiit  an  operation  for  appendicitis.  Wade 
lister  of  the  Syracuse  Post-Standard.  Baugh,  San  Antonio  Earning  Netvs  copy 
Dr.  O.  L.  Hall,  former  co-publisher  of  desk,  has  been  ill  for  some  weeks. 

■jx  Chicago  Dady  /onma/  and  notetl  c.  Elliott  Stocker,  son  of  .Arthur 
dramatic  critic,  has  sailed  for  Europe  Stocker,  day  city  editor,  Springfield 
rtere  he  plans  to  remain  for  several  (Mass.)  Union,  has  joined  the  staff  of 


Are  Amusing  People 
On  Five  Continents 


Reading  Ministerial  Association  on  Oct.  Times  as  advertising  manager.  When 
1.  taking  as  his  topic  “The  h'ive  Most  that  paper  merged  a  year  later  with  the 
Famous  Churches  in  the  World.”  Mr.  Grand  Forks  Herald  he  became  general 
Fryer  recently  returned  from  an  ex-  manager. 

tended  trip  abroad.  Returning  to  Minneapolis  he  held  the 

J.  Frank  Davis,  first  news  editor  of  position  of  assistant  advertising  manager 
the  Attleboro  (^fass.)  Sun  and  later  of  the  Journal  until  1915,  when  he  went 
city  editor  of  the  Paavtucket  (R.  I.)  to  the  San  P'rancisco  Examiner  as  ad- 
Times,  visited  his  old  newspaper  friends  vertising  manager.  Four  years  later  he 
in  Attleboro  recently.  Davis  is  the  was  made  business  manager  and  in  1924 
author  of  the  play  “The  Ladder”  which  he  liecame  general  manager, 
has  made  history,  on  Broadway,  being  Mr.  Callahan  succeeds  Judge  King 
5,  Brockton,  Dvkman  as  oublisher  of  the  Seattle 


The  golf  player  who  will  show 
anyone  anywhere  any  time  how  he 
does  it. 


gy  firm  of  Benn  Bros.,  Ltd.,  London,  _  _  _ ^  . . . 

siikd  recently  for  England,  after  a  visit  financed  by  Edgar  B.  Davis, 

Mass.,  and  Texas  millionaire.  J.  F.  Da 
vis  _  now  makes  his  home  at  San  An¬ 
tonio,  Tex. 

Don  O’Kane,  managing  editor  of  thi 


to  the  United  States.  While  here  he 
ixnt  a  day  with  Col.  House,  President 
Wilson’s  war-time  advisor,  whose  me¬ 
moirs  Benn  Bros,  is  printing. 

Mrs.  William  Seyfert,  wife  of  the  _  _ ^  _  _ _ . 

president  of  the  Reading  (Pa.)  Eagle,  Frank  Ray  of  the  Standard  advertising 
ibo  was  in  the  Reading  Hospital  for  a  staff,  have  returned  from  trips  to  San 
tedc  following  a  serious  automobile  ac-  Francisco  and  Central  California  points, 
ndent  has  recovered  sufficiently  to  be  ,,as  rejoined  the  ^-on  An- 

™»ved  to  her  home.  tonio  Evening  Nnt’s  local  staff.  C.  G. 

Earl  Richardson,  editor  of  the  Dallas  McKinley  has  resigned. 

(Ore.)  Itemiser-Observer,  is  recovering  Baenzinger,  reporter  for  the 

irom  an  operation  for  appendicitis.  Chicago  Ezvning  American,  has  returned 

Frank  Tenkins,  editor  of  the  Eugene  from  Italy  where  he  visited  his  wife 
(Ore.)  Morning  Register,  has  been  and  daughter.  He  was  away  five  weeks, 
dreted  president  of  the  Eugene  chamber  Mrs.  Baenzinger  is  studying  music 


The  anglers. — When  George  slipped 
from  the  log  and  spoiled  the  fishing. 


Knockouts! 


Jim  Jeffries  was  a  knockout  specialist  in  his  day  in  the  ring.  The 
list  of  fighters  he  knocked  cold  reads  like  a  Who’s  Who  of  boxing. 

Score  another  knockout  for  Two-Fisted  Jim!  The  sporting  editors 
and  managing  editors  of  American  newspapers  are  the  referees.  They 
say  the  new  story  of  Jim  Jeffries’s  life,  now  ready  for  syndication,  is 
a  knockout,  clean  and  undisputed. 

Hugh  Fullerton  does  the  writing,  but  the  story  is  told  in  the  first 
person  by  Jim  Jeffries. 


The  woman  who  will  talk  forever 
on  your  time,  but  who  leaps  wildly 
for  the  door  when  taxi  time  is 
running  against  her. 


They  Give  Readers  the 
Leacoek  Habit 

Once  a  Week 

Illuitrated  by 

BERT  SALG 
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(Comtinsied  from  page  39) 

Fall  River,  Mass.,  visited  !iis  friends  in 
Fall  River  recently. 

Cliris  Messerschmitt  has  been  pro¬ 
moted  to  city  editor  of  the  Trenton  (N. 
J.)  Simday  Times- Adi'ertiser. 

Frederick  L.  Ferris,  editorial  writer, 
Trenton  (N.  J.)  Times  Newspapers,  re¬ 
cently  contributed  an  article  to  The 
Nation  relating  to  New  Jersey’s  attitude 
toward  Alfred  E.  Smith,  Democratic 
Presidential  candidate. 

William  Waldron  has  been  named 
sports  editor  of  the  Trenton  (N.  J.) 
Courier,  now  a  bi-weekly  paper. 

E.  Nelson  Lee  of  Pittsfield  has  joined 
the  staff  of  the  Richmond  Hill  Record, 
I^ong  Island  weekly. 

J.  C.  Maddox,  for  two  years  motion 
picture  critic  for  the  Kansas  City  Star, 
has  taken  a  six-months’  leave  of  absence 
which  will  be  spent  in  European  travel. 

Pierre  V.  R.  Key  of  New  York,  edi¬ 
tor  of  the  Musical  Digest  and  formerly 
a  music  critic  for  the  Chicago  American 
and  New  York  World,  will  cover  the 
Worcester  Music  Festival  for  the  li'or- 
ccster  (Mass.)  Telegram-Gazette. 

W’illiam  M.  O’Neill  has  resignea  as 
night  editor  of  the  Springfield  (Mass.) 
Union  and  has  been  succeeded  by  his 
brother,  Thomas  J.  O’Neil,  formerly  as¬ 
sistant  night  editor. 

Robert  Irving  Smith,  the  first  Wor¬ 
cester,  Mass.,  newspaperman  to  fly 
across  the  country,  recounted  his  _  ex¬ 
perience  in  an  address  before  the  Lions’ 
Gub  at  Worcester.  Smith  represented 
his  papers,  the  Telegram  and  Gazette, 
traveling  with  the  only  Worcester  entry 
in  the  National  .\ir  Derby. 

A1  Wilson,  city  hall  reporter  for 
Memphis  Evening  .Appeal,  has  resigned. 

Maurice  Howe,  who  took  a  leave  of 
absence  from  the  Ogden  (Utah)  Stand¬ 
ard-Exominer  some  time  ago  to  take  a 
trip  to  South  .America  as  a  deck  hand 
on  a  freighter,  has  returned  to  that 
paper. 

Condition  of  Otto  FToto,  sports  writer 
for  the  Denver  Post  who  has  been  criti¬ 
cally  ill  for  a  week,  has  improved.  The 
veteran  sports  critic  was  stricken  with 
paralysis  last  week. 

Roy  Fuller,  who  has  been  editor  of 
the  Welch  (V\’.  Va.)  Daily  Neti's  for 
the  past  several  months,  has  left  for 
New  York,  to  become  assistant  e<litor 
of  Picture  Play. 

Harold  Krasner,  formerly  of  tne 
Philadelphia  Evening  Ledger  and  New 
York  Herald  Tribune,  has  joined  the 
reportorial  staff  of  the  Trenton  (N.  J.) 
Times  Newspapers. 

Forrest  M.  Fee,  federal  court  reporter, 
Peoria  (Ill.)  Star,  has  been  appointed 
historian  Peoria  Post  No.  1,  American 
Legion. 

Leon  (Chamberlain  of  the  editorial 
staff,  Worce.rter  (Mass.)  Telegram,  left 
last  week  for  Cuba  to  cover  the  celebra¬ 
tion  of  the  anniversary  of  the  blowing 
up  the  battleship  Maine,  given  by  the 
Spanish  war  veterans. 

Horace  Lerch,  sports  writer  for  the 
Buffalo  Courier  and  Express,  has  started 
for  Germany  where  he  will  hike  through 
the  Black  Forest  and  visit  noted  German 
spas  in  a  lengthy  tour. 

Benjamin  Ostrow  has  resigned  from 
the  staff,  Elizabeth  (N.  J.)  Times.  He 
was  formerly  with  the  Orange  (N.  J.) 
Courier. 

David  Resnick  has  resigned  from  New 
York  City  News  staff  to  enter  Columbia 
University. 

David  Glassman,  formerly  feature 
writer  for  the  Cincinnati  Post,  is  now  in 
the  educational  department  of  the  Jewish 
Community  Center,  Washington,  D.  C., 
and  is  also  doing  free-lance  work. 

Alfred  Zuri  who  was  graduated  from 
the  Rutgers  University  ^hool  of  Jour¬ 
nalism  last  June  is  now  covering  Hill¬ 
side  for  the  Newark  (N.  J.)  News. 

Albert  S.  Keshen  has  resigned  from 
the  staff  of  the  PlainAeld  Courier-News 
to  edit  the  Union  (N.  J.)  Register.  His 
place  was  taken  by  Eric  Tyler,  formerly 


of  the  Waterbury  (Conn.)  Republican. 

F.  E.  Blankenship,  formerly  of  the 
New  Orleans  Item-Tribune  and  a  mem¬ 
ber  of  the  newspapermen’s  championship 
golf  team  of  IxHiisiana,  has  been  ap- 
pmnted  rewrite  man  of  the  Chicago 
Daily  Journal,  to  succeed  Walter  H. 
Fitzmaurice,  who  is  now  wdth  the  Chicago 
T ribunc. 

Frank  Mailhott  has  returned  to  the 
c<^y  desk  of  the  Chicago  Daily  Journal 
after  a  vacation  trip  to  Detroit  and  Au 
Gres,  Mich. 

F.  H.  Lowenstein,  a  graduate  of  the 
University  of  Missouri,  has  been  added 
to  the  staff  of  the  Chicago  Daily 
Journal.  Other  new  members  of  the 
staff  are  W.  M.  Miller,  Alvin  Kabaker 
and  Garence  Pattersrm. 

H.  1).  Weaver,  copy  reader,  has  re¬ 
turned  to  the  Chicago  Daily  Journal 
desk  after  a  vacation  in  Atlanta,  (Ja. 

James  Ryan  Haydon  is  in  charge  of 
a  straw  vote  being  conducted  by  the 
Chicago  Jtaily  Journal  on  the  presidential 
race  in  Chicago  and  Cook  county. 

James  Francis  Murphy,  veteran  police 
reporter  for  the  Chicago  Daily  Journal 
who  is  a  character  in  Ben  Hecht’s  play, 
“The  Front  Page,”  has  returned  from  a 
vacation  trip  to  Woodruff,  Mich. 

Sydney  Hubbard,  artist,  has  joined  the 
copy  and  art  staff  of  the  Chicago 
Tribune. 

Eunice  Stahl  of  the  radio  department 
of  the  Chicago  Tribune  has  returned 
from  a  two  months’  tour  of  Europe. 

Tom  Thackcry  has  joined  the  staff  of 
the  New  York  Daily  News.  He  was 
formerly  on  the  Brooklyn  Times,  coming 
east  from  the  Oklahoma  City  Oklahoman. 

Dudley  Nichols  resumed  work  on  the 
news  writing  staff  of  the  New  York 
World  this  week.  He  has  been  working 
on  a  novel  during  the  past  two  months  on 
a  leave  of  absence. 

(3ol.  Edward  B.  CHark,  Washington 
correspondent  of  the  Chicago  Evening 
Post,  is  in  (Thicago  where  he  will  remain 
for  a  while  to  cover  the  political  cam¬ 
paign  for  the  paper. 

George  Kirchar,  former  assistant  radio 
editor,  is  now  railroad  editor  of  the  Chi¬ 
cago  Evening  Post. 

R.  A.  I-ennon,  formerly  of  the  Chicago 
Evening  Post  art  magazine  department, 
has  left  the  paper  to  take  charge  of 
publicity  for  the  International  Furniture 
show  to  he  held  soon. 


WEDDING  BELLS 

^ACH  TAYLOR,  reporter  of  the 
^  Wichita  (Kan.)  Beacon,  to  Miss 
Marguerite  Steetle  of  Herington,  Kan., 
Sept.  9.  < 

Harold  Whitney  Blackford,  circulation 
manager  of  the  Plainfield  (N.  J.) 
Courier-News,  to  Miss  Idabel  Marion 
Conover,  employed  in  the  business  office 
of  that  newspaper,  Oct.  6. 

S.  S.  Conklin,  secretary-treasurer  of 
the  Long  Beach  (Cal.)  Press-Telegram, 
to  Mrs.  Ola  L.  Wheeler  of  Los  Angeles, 
Sept.  14. 

Hubert  M.  Shaw,  assistant  manager 
of  the  Inglewood  (Cal.)  News,  to  Miss 
Eva  Estelle  Leonard  of  Los  Angeles. 

Ryan  Walker,  art  editor  of  the  New 
York  Evening  Graphic,  to  Marjorie 
Smith,  newspaper  feature  writer,  in  New 
York  last  week. 

Garence  K.  Gittings,  representative 
for  the  United  Press,  eastern  division, 
formerly  with  the  New  York  bureau  of 
U.  P.,  to  Miss  Althea  McConnell, 
Cameron,  Ill.,  Sept.  28.  After  a  brief 
wedding  trip  they  will  be  at  home  in 
Columbus,  0. 

Arthur  Witzleben  of  the  local  room  of 
the  Chicago  Tribune  to  Miss  Helen 
Roach.  The  couple  sailed  for  a  honey¬ 
moon  in  London  and  Paris. 

Richard  C.  Swank  of  the  Chicago 
Tribune’s  local  advertising  department, 
to  Miss  Marion  F.  Loomis. 

Ervin  Schluetter  of  the  Chicago 
Tribme’s  advertising  order  department 
to  Miss  Ella  Popp. 

Harold  Mitchell  Jackson,  manager  of 
the  New  England  advertising  office  of 


the  Chicago  Trdnme,  with  hatdqiurters  a  I 
Boston,  to  Miss  Frederica  Elisc  Klwai^  j 
of  (Chicago,  on  Oct.  2. 

Miss  Minnie  (Goldman  of  the  circuh- 
tion  department,  Chicago  Tni  une,  to 
Charles  Sunshine  Marcus,  Sept.  IS.’ 

Leslie  P.  Eichel,  editor  of  the  (entnl 
Press  .Association,  Qeveland,  to  Htkn 
Moggie  of  Geveland,  recently. 

Sim  W.  Crabill,  manager  of  the  Ln 
Angeles  (Cal.)  Times-Mirror  Printijig 
and  Binding  House,  to  Mrs.  Bertha  Ju«, 
office  manager  of  the  American  Engrav¬ 
ing  Company,  at  Los  Angeles  recently. 

Henry  Filing,  for  10  years  with  the 
Associated  Press  in  New  York,  now  with 
the  New  York  News  Bureau,  to  Marioi 
Elizabeth  McCaffrey,  on  Sept.  22,  at  the 
Church  of  St.  Angelica,  New  York. 


PRESS  ASSOCIATION  NOTES 

XJEXRY  CAVENDISH,  formerly  cor- 
respondent  of  the  Rome  and  London 
bureaus  of  Universal  Service,  has  re¬ 
turned  to  New  York  as  assistant  cable 
editor. 

Wiley  S.  Smith  has  returned  to  his 
post  as  manager  of  the  Chicago  bureau 
of  Univer.sal  Service  after  an  absence 
of  six  months  on  a  special  assignment. 

I.  1.  Femrite  has  been  appsrinted  man 
ager  of  the  United  Press  bureau  at  Dallas. 
Tex.,  succeeding  R.  C.  Wilson,  who  h« 
joined  the  business  staff.  Femrite's 
former  position  as  Kansas  City  manager 
has  been  taken  by  George  D.  Crissey 

Paul  F'redericksen,  formerly  of  the 
Washington  staff  of  the  United  Press, 
has  been  appointed  day  editor  in  New 
York.  j 

Raymonrl  Clapper,  United  Press  staff  i 
correspondent,  is  touring  the  country,  I 
writing  daily  articles  on  the  political  situ-  ; 
ation  in  each  section  he  visits. 

Fred  Van  Devender  has  resigned  as  j 
assistant  manager  of  the  Chicago  bureau 
of  Universal  Service  to  join  the  sales  , 
department  of  King  Features  Syndicate. 

William  Wooten,  manager  of  Universal 
Service  bureau  at  Los  Angeles,  is  spend 
ing  his  vacation  on  his  California  farm. 

_  Donald  Meckler,  formerly  with  the 
.Vm'  York  Commercial  and  the  Nyaci  ] 
(N,  Y.)  Evening  Journal,  has  joined  ' 
the  editorial  staff  of  Universal  Service  i* 
New  V'ork. 

Elwin  B.  Thompson,  member  of  the 
New  A’ork  staff  of  Universal  Service,  is  ' 
on  vacation.  j 

George  VV.  Hinman,  of  the  New  York  | 
-taff  of  Universal  Service,  has  been  ; 
transferred  temporarily  to  the  Rome  j 
bureau. 


FLASHES 


Aviation  is  bringing  Chicago  much 
nearer  to  Los  Angeles.  Residents  of 
the  California  city  are  doubtless  wonder¬ 
ing  whether  progress  is  all  it  is  cracked 
up  to  be. — New  York  Evening  Post. 


There  was  another  big  motor  combine 
the  other  night  at  a  nearby  intersection  — 
Detroit  News. 


Prisoners  enjoy  music  and  always 
listen  eagerly  for  the  opening  bars.— 
Florence  (Ala.)  Herald. 


Criminals  would  be  more  ready  to  qnh 
if  juries  w-ere  less  ready  to  ac-iuh.- 
Wall  Street  Journal. 


Americans  will  have  a  special  reason 
for  observing  Thanksgiving  Day  this 
year.  The  campaign  will  be  over  then.- 
Florence  (Ala.)  Herald. 


Perhaps  the  great  amount  of  whisper¬ 
ing  in  the  presidential  canvass  is  due  to 
the  fact  triat  the  pexsr,  old  elector* 
college  has  no  yell. — J.  R.  Wolf  in  Af«' 
woukee  Journal. 


A  New  Yorker  was  found  living  * 
a  sewer.  Probably  a  jdaywright 
for  atmosphere. — Florence  (Ala.)  Herds 
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What  publication  do  you 
know  the  average  dealer 
reads  more  regularly  than 
any  other? 

His  daily  or  weekly  news¬ 
paper, — naturally. 

It  follows  that  if  any  dealer 
influence  is  to  be  felt,  it  is 
most  likely  to  result  mainly 
from  advertising  in  the  pub¬ 
lication  he  reads  in  common 
with  his  customers. 
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Editor  &  Publisher  and  The  Fourth  Estate 


for  October  6,  1928 


I  WHAT  OUR  READERS  SAY 

i _ _ _ _ _ _ _ _ 

PAY  w.  “CITATIONS”  DENIES  MEXICO  UNFAIR 

To  Editoe  &  Publisher:  1  tlwnk  you  7^,  &  Publisher:  An  article 

for  the  comment  on  my  discussion  with  entitled  “Mexican  Conditions  Obscured 


F.  P.  A. 

Unlike  I'.  P.  A.  I  admit  1  am  a  good 
writer,  but  I  think  my  family  really  takes 
more  satisfaction  out  of  the  fact  that  I 
am  supporting  them  in  comfort  than  they 
do  out  of  my  ability  to  express  myself  in 
print,  .^nd  why  not  ?  \V  hat  does  a  hus¬ 
band’s  professional  success  mean  to  a 
woman  who  is  cixnpelled  to  do  her  own 
housework?  My  wife  has  artistic  ambi¬ 
tions  of  her  own,  l>ut  do  you  think  I 
would  sympathize  with  them  if  1  had  to 
get  my  own  supper  while  she  was  re¬ 
hearsing  at  the  theater? 

Mrs.  Feather  would  live  in  one  room 
with  me  and  be  hajipy,  if  it  was  neces¬ 
sary.  So  would  mf>st  wives.  But  young 
men  who  are  excellent  writers  perceive 
that  they  can  make  far  more  money  by 
becoming  advertising  men,  publishers, 
sales  promoters,  etc.  So  business  gets 
them. 

That’s  the  point  I  tried  to  make. 

I  confess  that  I  wouldn’t  be  happy  if  I 
couldn’t  write.  Fortunately  my  present 
business  provides  an  outlet  for  such  writ¬ 
ing  skill  as  I  have.  I  consider  myself 
lucky. 

Publishers,  in  my  opinion,  underpay  edi¬ 
torial  men.  They  think  of  the  business 
office  as  the  place  where  the  money  is 
made,  and  the  editorial  department  as  the 
place  where  the  money  is  spent.  That’s 
why  the  reporters  get  letters  of  apprecia¬ 
tion,  and  advertising  solicitors  get  raises. 

Hearst  appears  to  be  an  exception  to 
the  rule.  He  has  done  a  lot  to  raise  the 
wages  of  newspaper  writers. 

I  should  dislike  exceedingly  to  have 
k  appear  from  this  discussion  that  I  pity 
newsiapcr  men.  My  achievement  as  a 
business  man  is  so  modest  that  such  a 
position  would  be  ridiculous.  What  I 
resent  is  that  ncwspaiK-r  men  are  under¬ 
paid.  The  last  raise  1  got  when  I  worked 
on  a  newspaper  was  so  small  that  I  quit 
in  disgust.  I  am  still  a  little  sore. 

William  Feather. 


WHO  CAN  TELL  BOB? 

To  Eiutor  &  Publisher:  In  an 
article  a  few  weeks  ago  your  pajier  told 
of  a  scoop  the  Nezv  York  Herald  got  by 
getting  the  Ixidy  of  a  murderer  who  was 
execuud  and  trying  to  revive  him.  My 
recollection  is  that  the  first  man  ex¬ 
ecuted,  a  German  named  Kemmler  or 
Kremler,  was  subjected  to  an  autopsy 
immediately  after  the  execution.  I 
know  that  a  few  years  later  the  remains 
of  all  men  electrocuted  were  thus  ex¬ 
amined  in  a  r<K»m  back  of  the  execution 
chamber.  And  in  these  circumstances 
there  was  no  question  of  death.  In  the 
interest  of  historical  accuracy  it  would 
be  worth  while  to  learn  if  the  first  law 
regarding  electrocutions  did  not  require 
immediate  postmortem  examinations.  I 
am  sure  the  law  did  and  that  the  story 
about  the  Herald  was  imaginary.  I 
have  always  bene  interested  in  hangings 
and  electrocutions,  have  witnessed 
several  and  I  hardly  think  I  am  mis¬ 
taken.  I  remember  that  at  the  Kemmler 
execution  one  of  the  two  or  three  re¬ 
porters  present  fainted.  I  saw  a  doctor 
tumble  over  at  an  electrocution  in  Sing 
Sing  25  years  ago. 

\\’.  Bob  Holland, 

The  Miami  Herald. 


PRAISES  SCRANTON  PUBUSHER 

To  Editor  and  Publisher:  Always 
an  apreciative  reader  of  your  fine  maga¬ 
zine  devoted  to  the  best  interests  of  the 
newspaper  industry,  I  was  particularly 
pleased  with  Mr.  Brislin’s  recital  of  the 
career  of  E.  J.  L^ett,  owner  and  editor 
of  the  .Scranton  Times.  As  an  old  friend 
of  Mr.  Lynett  I  know  the  worth  of  his 
character  and  the  high  quality  of  his 
newspaper  ideals.  His  feet  are  firmly  on 
the  ground  and  I  could  wish  there  might 
be  a  large  increase  of  his  tribe. 

R.  T.  Stackpole, 

President,  Harrisburg  (Pla.)  Telegraph 


by  Censorship  by  William  Flewellyn 
.Saunders,  until  recently  secretary  of  the 
\merican  (.hamber  of  Commerce  in 
Mexico,  originally  printed  in  The  Com¬ 
monweal,  New  York,  in  its  issue  of 
SeiKember  12  and  reprinted  in  the  issue 
of  September  15  of  Editor  &  Publisher, 
has  bwn  brought  to  my  attention. 

It  is  unfortunate  that  a  man  so  long 
resident  in  Mexico,  himself  a  newspaper 
man  of  many  years  experience,  and  who 
fKciipied  so  important  a  position  here, 
should  have  resorted  to  a  few  selected 
half-truths  to  paint  a  picture  which  is 
entirely  at  variance  with  the  real  situa¬ 
tion. 

There  is  no  censorship  of  the  press 
nor  of  the  dispatches  of  foreign  corre- 
siHindents  there,  except  when  national 
safety  demands  it  for  military  reasons 
aivl  it  is  then  established  as  it  is  in  other 
cfiuntries.  One  has  only  to  glance  over 
the  dispatches  which  are  sent  out  by  the 
correspomlents  to  see  that  by  far  the 
greater  i>art  are  of  an  unfavorable  tone 
and  trend.  It  is  the  reports  of  train 
hold-ui>s,  of  kidnappings,  of  bandit  raids 
.'tnd  similar  news  which  finds  its  way 
into  the  .\merican  papers  and  not  the 
inauguration  of  schools,  the  building  of 
motor  highways,  the  carrying  out  of  vast 
irrigation  projects  and  the  distribution 
of  millions  of  acres  of  lands  to  small 
holders  and  the  breaking  up  of  the  semi- 
feudal  land  system.  ... 

.An  incident  took  place  recently  which 
illustrates  not  only  the  leniency  which 
the  Mexican  G<yvernment  obsfcrves 
toward  the  foreign  correspondents  but 
the  freedom  from  censorship.  Arch¬ 
bishop  de  la  Mora  was  wanted  by  the 
authorities  to  answer  charges  of  viola¬ 
tion  of  the  laws  on  religious  worship. 
He  was  suspected  of  being  in  hiding  in 
the  outskirts  of  Mexico  City  but  the 
police  had  been  unable  to  locate  him. 

The  correspondent  of  a  New  York 
newspaper  knew  the  whereabouts  of  this 
jirelafe  and  not  only  arranged  for  an 
interview  with  himself  but  with  the 
other  foreign  correspondents  in  Mexico 
City.  The  interview  was  sent  to  the 
four  corners  of  the  earth  and  no  censor¬ 
ship  was  exercised  on  if. 

While  the  Mexican  aiithnrilties  are 
fully  aware  that  they  have  every  legal 
right  to  call  the  correspondents  to  de¬ 
nounce  the  hiding  place  of  the  Arch¬ 
bishop,  no  action  has  been  taken  against 
them  nor  have  thev  been  molested  in  any 
way  as  a  result  of  this  interview. 

Juuo  Trens, 
Mexican  Correspondent. 

NOT  WITH  NEW  PAPER 

To  Editor  &  Pibi.ismer:  Since  your 
recent  publication  of  a  story  to  tbe  effect 
that  our  president,  Lloyd  T.  Binford, 
would  head  a  new  morning  newspaper, 
to  be  launched  in  Memphis,  we  have 
been  literally  over-run  with  telegrams, 
letters  and  communications  of  all  kinds, 
showing  that  your  publication  has  quite 
a  distribution  and  is  certainly  well  read. 

Mr.  Binford’s  duties  in  connection 
with  civic  affairs  and  as  chief  executive 
of  this  organization,  would  not  permit  of 
his  engaging  in  such  an  enterprise. 

In  fairness  to  him,  however,  we  would 
appreciate  you  carrying  some  form  of 
mild  retraction  in  your  next  issue,  would 
like  for  you  to  merely  state  that  it  was 
through  misinformation  that  he  was 
named  as  the  head  of  this  new  morning 
paper. 

Thanking  you  very  much  for  your 
courtesy  in  this  matter,  we  beg  to  re¬ 
main, 

W,  L.  Rawlings, 

.Advertising  Director,  Columbian  Mutual 

Life  Insurance  Company,  Memphis. 


OPENS  FOOD  SHOW 

The  Chicago  Herald  and  Examiner’s 
annual  food  show  opened  Monday,  Sept. 


CHANGES  OF  OWNERSHIP 

p^UGAR  McLENDON,  former  owner 
^  of  the  Graham  (Tex.)  Leader  and 
owner  of  the  Eden  Echo,  has  purchased 
and  taken  charge  of  the  Junction  Eagle. 

Frank  B.  Miller  of  Glendale,  Cal., 
former  publisher  of  the  Ride  (Col.) 
Telegram,  has  purchased  the  Needles 
(Cal.)  Nugget. 

Paso  Robles  (Cal.)  Press  has  been 
purchased  from  Fred  J.  Smith  &  Son  by 
Donald  D.  Campbell,  formerly  managing 
editor  of  the  Lima  (O.)  Republican- 
Gazette. 

Laguna  Beach  (Cal.)  Life  and  the 
Laguna  Beach  (Cal.)  South  Coast  News 
have  been  consolidated  and  will  publish 
as  the  South  Coast  News.  The  new 
ownership  is  vested  in  W.  T.  Lambert 
and  Harold  F.  McCormick.  Sumner 
Crosby  will  continue  as  editor.  S.  S. 
Conklin  was  owner  of  the  Laguna  Beach 
Life. 

1.  H.  Hospers  has  sold  the  Kellogg 
(la.)  Enterprise  to  N.  L.  Benson  of 
Mapleton,  la. 

Walter  Fosnot  has  been  chosen  presi¬ 
dent  of  the  Middleburg  (Pa.)  Post  Pub¬ 
lishing  Company,  which  recently  pur¬ 
chased  that  publication. 

The  Register  of  Union  and  Spring- 
field,  N.  J.,  was  sold  this  week  to  .Albert 
S.  Keshen  and  Charles  A.  Bradley.  Mr. 
Keshen,  who  is  a  graduate  of  the  Uni¬ 
versity  of  Mis.souri  School  of  Journal¬ 
ism,  was  formerly  with  the  Elizabeth 
Times  and  Plainfield  Courier-Neu's. 
Mr  Bradley  was  connected  with  the 
.Montclair  Times  and  Elizal’Cth  Journal. 
The  deal  was  negotiated  through  J.  B. 
Shale. 

SPECIAL  EDITIONS 

TVTILES  (O.)  DAILY  TIMES,  72-pagc 
Old  Home  Week  edition,  Oct.  2. 

Alton  (Ill.)  Evening  Telegraph,  100- 
page  Progress  Edition,  Sept.  15. 

Charlotte  (N.  C.)  Obscrz'cr,  special 
14-page  section  devoted  exclusively  to 
radio.  Sept.  30. 


Coming  (N.  Y.)  i^ening  Lcaler,  40- 
page  special  edition  in  observant-  of 
opening  of  the  new  Baron  Steuba 
Hotel,  a  new  $650,000  project. 

Boston  (Mass.)  Sunday  Heiald,  ut- 
nual  fall  real  estate  number.  Sept.  23. 

Bluff  ton  (Ind.)  Evening  Banner,  40. 
page  Fair  Edition,  Sept.  24. 

Portland  (Me.)  Sunday  i'etegnm 
special  section  in  connection  with  the 
dedication  of  the  Portland  airport— Etf. 
torial  and  advertising  work  was  done 
by  American  Legion  members. 

SCHOOLS 

pROF.  E.  H.  MORROW,  fonneri; 
-*■  head  of  the  department  of  husiimi 
administration.  University  of  Western 
Ontario,  London,  Ont.,  has  lieen  ap¬ 
pointed  director  of  merchandising  r^ 
search,  business  newspapers  division,  tht 
MacLun  Publishing  Co.,  Toronto. 

Mrs.  Mary  Paxton  Keelcy,  first 
woman  to  receive  a  degree  from  the 
University  of  Missouri  school  of  jour¬ 
nalism.  is  instructor  in  journalism  at 
Christian  College,  Columbia,  Mo.,  this 
year. 

Hubert  S.  Liang,  who  was  graduated 
from  DePauw  University  at  Green- 
castle.  Ind.,  in  1927,  has  established  the 
first  press  club  in  China  and  also  the 
first  course  in  journalism  at  -Shanghai 
(China)  University. 

Walter  J.  Lemke  is  the  new  director 
of  the  department  of  journalism  at  the 
University  of  Arkansas,  FayetteviHt 

NEW  PLANTS  AND  EQUIPMENT 

T'ORONA  (Cal.)  DAILY  INDEPEN- 
DENT  has  drawn  up  plans  for  a 
new  home.  The  building  will  be  erected 
at  the  corner  of  Ninth  and  Main  streets 
and  will  have  a  frontage  of  50  feet  and  a 
depth  of  90  feet. 

NEW  PUBLICATIONS 

PUBLICATION  has  been  started  of 
^  the  Santa  Fe  Springs  (Cal.)  Derrici 
Teekly  by  H.  E.  Harris. 


“Paid  For  Itself 
In  ONE  MONTH 
In  Linage  INCREASES” 

“We  have  had  a  wonderful  reaction 
from  advertisers  and  agencies  as  a 
result  of  this  analysis  of  the  market 
and  we  have  already  secured  enough 
business  to  more  than  pay  its  cost 
and  the  book  has  only  been  out  a 
month.” 

We  determine  the  exact  market  facts 
— scientifically ;  then,  school  your 
local  and  national  staff  in  using 
these  facts  to  build  linage. 

The  name  of  the  man  who  made  the 
first  statement  will  be  sent  on  re¬ 
quest. 

Can  we  explain  in  detail  how  Knight 
methods  will  increase  your  linage. 


Emerson  B.  Knight,  Inc. 

225  N.  New  Jersey  Street 
Indianapolis,  Indiana 
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QUICK  WAY  TO  TEST 

LEGIBILITY 


The  inherent  legibility  of  a  newspaper  face  may 
definitely  be  determined  by  covering  up  the  lower  half 
of  the  letter,  and  noting  how  easily  the  remainder  of 
the  face  may  be  read.  If  this  test  is  made  between  several 
different  faces,  your  own  eyes  will  prove  the  relative 
degrees  of  legibility  the  various  faces  possess. 

A  glance  at  the  comparison  showing  of  Ionic  No.  5 
and  Roman  No.  2  at  the  right  shows  how  much  more 
legible  Ionic  really  is.  Its  larger  lower  case  and  closer 
fitting  is  even  more  apparent  when  the  lower  half  of 
the  letter  is  cut  away. 

The  fact  of  Ionic’s  superior  legibility  over  all  other 
newspaper  faces  has  been  known  to  oculists  and  eye 
specialists  for  many  months.  They  have  stated  the  rea¬ 
sons  in  scientific  terms  that  are  somewhat  too  technical 
for  the  layman  to  grasp — we  show  them  here  in  a 
simple,  understandable  way. 

zAn  Invitation  to  "Publishers 

Many  publishers  have  accepted  our  invitation  to  let 
their  readers  decide  between  Ionic  No.  5  and  the  type 
they  are  now  using. 

Here  is  our  suggestion:  Run  a  box  containing  a  col¬ 
umn  of  Ionic  No.  5  beside  a  column  of  the  type  you  are 
now  using.  Several  dozen  lines  of  each  face  will  suffice 
— but,  to  make  the  comparison  fair,  the  same  piece  of 
copy  should  be  used  in  each  instance. 

Then  invite  your  readers  to  comment.  We  are  quite 
willing  to  abide  by  your  readers’  judgment,  and  we  feel 
certain  that  you  will  be,  too. 

Just  get  in  touch  with  the  nearest  Linotype  agency 
and  tell  them  you  wish  to  conduct  a  comparative  test 
showing  of  Ionic  and  your  present  type.  They  will  wel¬ 
come  the  opportunity  to  aid  in  every  possible  way. 


L-LINOTYPE-O 

Mergenthaler  Linotype  Company 

Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO  2 

KtprntnUtivn  in  the  Principal  Ciliet  of  the  World 


This  Test  Proves 

the  relative  degrees  of  legibility  possessed 
by  Ionic  No.  J  and  Roman  No.  2 

To  make  Inherent  legibility  the  sole  factor  of 
choice  between  Ionic  No.  5  and  Roman  No.  2, 
the  lower  half  of  the  slug  has  been  cut  away  in 
each  specimen. 

IONIC  NO.  S 

TTio  cAlApflnn  nf  o  riAnrcrtartAr 
tvr»A  HrACQ  wrViAtViAr  fr>r  riAtOQ  aaI  — 
iimriQ  f\r  AlocQinAH  atSo  aoIIq  fnr 
tViA  AorAfiil  WAlcrVilncr  nf  tnrrt  foA- 
tnre-  lAorlHlIlfv  orirt  wrnrrt  Aount’. 

Tt  lo  nrHlnorllv  acciirriAH  tViof  nr»A 
miicf  Ha  coaHApaH  fnr  tJiA  ntViAr 
hiif  tlilQ  4a  nnf  rtAAAcaorilv  tniA 
oa  mov  Ha  qaavi  V»v  a  atiiHv  nf  tV>A 
riAw  foAA  TnnlA  Nn  R  In  wViIaV* 
tViAGA  turn  HAalraHiA  nnalltlAa  ofa 
AnmhlnArt  tn  on  nniiaiiol  HAorrAA 

Ronan  no.  2 

THa  oAlAAflnn  nf  a  nAwann. 
nor  tvnA  HrAsa  whAthor  fnr 
nAwa  Anliimna  nr  AlaaaiflArl  oHa 
aoIIq  fnr  thA  AorAfnl  wAlcrhlnA 
nf  twn  foAtnra-  lAolhilltv  onfl 
wnrH  Aniint  Tt  la  nrHlnorilv  no. 
aiimA/I  that  nno  nrniot  Ha  aoAri- 
flAA/I  fnr  thA  nthor  hut  thla  to 
nnt  nAAAaaorilv  triiA  act  mov  ho 
oAAn  hv  o  ot'iidv  nf  thA  nAW 
foAA  TnnlA  Mn  K  In  whiAh 
thooA  twn  HAoirohlA  nnolltiAQ 
OFA  AnmhinAfI  tn  on  nniioiiol 

H AATAA 

A  single  glance  shows  that  Ionic  Is  consider¬ 
ably  easier  to  read.  Close  analysis  reveals  the 
reasons:  ionic  has  a  larger  lower  case  than 
Roman  No.  2.  Ionic  letters  are  more  open  and 
rounded,  and  are  fitted  more  closely.  The  dis¬ 
tribution  of  white  space  Is  concentrated  within 
the  Ionic  letter.  Instead  of  being  distributed 
around  the  letter  as  In  Roman  No.  2. 

Ionic  serifs  are  shorter  and  more  sturdy. 
Ionic  has  but  slight  difference  between  thick 
and  thin  strokes,  tmd  an  absence  of  hair-lines. 
Its  characters  are  extremely  well  fitted — there 
are  no  pin  holes  to  fill  up  with  Ink,  no  fine  lines 
to  break  down  In  stereotyping. 

Ionic  has  maximum  word  count,  despite  Its 
larger  lower  case— It  saves  space,  as  may  be  de¬ 
termined  In  the  specimen  above.  In  this  copy 
(70  words)  Ionic  nms  twelve  lines.  Roman  No. 
2,  by  no  means  a  "fat”  face,  runs  fourteen  lines. 
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umrmo  ir  tni  •ararord  tiRiit  arr  ioric  Nr.  t,  uctrriM  tri  Titu  LiRtt 


•ti.tt.tr 


44 


Editor  &  Publisher  and  The  Fourth  Estate  for  October 


6,  .J928 


WALDO  JOINS  McCLURE 
AS  VICErPRESIDENT 


John  W^aainaker  Store  Exocutiee  Will 

Aid  Clinton  F.  Bminerd  in  Con- 
ductinc  Syndicnto— No 
StnfF  Cknnces 

Richard  E.  Waldo,  an  executive 
of  the  John  Wanamaker  Store  of  New 
York,  resigned  from  that  organization 
Oct.  1,  to  be¬ 
come  vice-presi¬ 
dent  of  the  Mc¬ 
Clure  Newspaper 
Syndicate  in  as¬ 
sociation  with 
Clinton  F.  Brain- 
erd,  president  of 
the  Syndicate. 

Mr.  Waldo  has 
had  wide  experi¬ 
ence  as  a  news¬ 
paper  and  peri- 
<idical  executive, 
having  been  ad¬ 
vertising  manager 
of  Good  House¬ 
keeping  from 
1905  to  1913  and  business  manager  of 
that  publication  from  1913  to  1914. 

He  left  Good  Housekeeping  to  become 
secretary  and  associate  general  manager 
of  the  New  York  Tribune,  which  po¬ 
sition  he  held  until  the  war,  when  he 
enlisted  in  the  army.  During  his  military 
service  he  was  in  charge  of  the  War 
Risk  Insurance  in  London,  and  later 
helped  build  up  the  circulation  of  the 
Stars  and  Stripes  at  the  front.  Follow¬ 
ing  the  armistice  he  was  appointed  secre¬ 
tary  of  the  Intcr-.\llied  Games  with 
Headquarters  in  Paris. 

For  a  number  of  years  Mr.  Waldo 
was  chairman  of  the  publicity  committee 
of  the  Associated  Advertising  Clubs  of 
the  World.  He  also  served  as  chairman 
of  the  publicitv  committee  of  the  United 
States  Chamber  of  Commerce. 

No  staff  changes  followed  Mr.  Wal¬ 
do’s  addition  to  the  executive  staff  of  the 
syndicate. 


NEW  HNANCIAL  SERVICE 


RtCHAID  E.  WALDO 


Syniiicate  that  Has  Been  Serving  Peri- 
(xlicalt  Turns  to  Daily  Field 

The  Financial  Press  ServHce,  which  for 
the  past  10  months  has  been  serving 
periodicals  with  financial  articles,  has  pre¬ 
pared  a  group  of  articles  for  syndication 
in  the  daily  press.  Kenneth  S.  Van 
Strum  is  editor  of  the  service,  and 
Russell  A.  Kern,  manager.  Head¬ 
quarters  are  at  730  Fifth  avenue.  New 
York. 

Two  daily  features  now  being  offered 
newspapers  are  “The  Story  of  .America's 
Industries,”  a  series,  and  “The  Market,” 
a  daily  interpretative  column  written  by 
Mr.  Van  Strum.  The  syndicate  has  men 
in  Harvard  and  Yale  doing  research  work 
on  the  “Story  of  .America’s  Industries.” 
Charles  Beals  is  at  Harvard  and  Nicholas 
Hall  at  Yale. 

Mr.  Van  Strum  was  once  on  the  IVall 
Street  Journal. 

Dempsey  Signs  New  Contract 

Jack  Dempsey  signed  a  new  contract 
with  King  Features  Syndicate,  Oct.  1, 
whereby  he  will  increase  his  literary 
output  to  three  articles  a  week.  These 
will  be  divided  into  three  classifications, 
general  sports  news,  an  occasional  ar¬ 
ticle  on  non-strenuous  exercises  for  busi¬ 
ness  men  and  stories  dealing  with  celeb¬ 
rities  Dempsey  has  met.  His  first  two 
articles  will  be  on  the  World’s  Series. 


To  Honor  McCutcheon 

The  Chicago  alumni  chapter  of  Sigma 
Ghi  fraternity  will  honor  John  T.  Mc¬ 
Cutcheon,  Chicago  Tribune  cartoonist,  at 
the  annual  banquet  to  he  held  the  night 
of  Nov.  2. 


KING  VACA-nONING 

Frank  King,  cartoonist  for  the  Chicago 
Tribune,  has  left  for  an  extended  va¬ 
cation  in  Florida.  He  is  the  creator  of 
“Gasoline  Alley.” 


DEMPSEY  RENEWS  CONTRACT 


Jack  Dempsey  and  Joseph  E.  Connolly,  general  manager  of  King  Features 
Syndicate,  photographed  immediately  after  the  ex-rhamp  had  signed  a  new 
contract  with  the  syndicate. 


EXPLORATION  NOW  HITS 
DAILY  COMIC  STRIPS 


Ralph  Wolfe  Prepares  Polar  Continuity 
for  United  Feature  S3m(licate, 
Giving  Blanket  Service  Full 
Page  of  “Funnies” 


Polar  exploration  has  found  its  place 
in  the  comic  strips.  Monte  Bourjaily. 
manager  of  United  F'eaturc  Syndicate,  is 
responsible  for  the  idea  behind  “The 
<  iutline  of  Polar  Exploration”  announced 
this  week,  with  Ralph  Wolfe  preparing 
the  art  and  writing  the  continuity.  It 
is  expected  the  continuity  will  run  for 
at  least  two  years.  The  syndicate  plans 
to  tic  the  strip  up  closely  with  the  sea¬ 
son’s  .Antarctic  explorations. 

•Addition  of  “The  Outline  of  Polar 
Exploration”  gives  the  United  Feature 
S.vndicate’s  blanket  service  a  full  page  of 
comics.  The  daily  broadside  has  been 
lengthened  to  standard  size,  with  the 
magazine  page  opposite  also  increased 
in  size  correspondingly.  It  is  now  being 
supplied  in  mat  form  on  request. 

The  United  Feature  strips  that  fill  out 
the  full  page  are  in  addition  to  the  new- 
one :  “Gay  and  Her  Gang,”  by  Gladys 
Parker;  “Malaria  Muggs.”  by  Ben  Dave 
Allen ;  “Doings  of  the  Duffs,”  by  Bufford 
Tune;  “Skylark”  by  Eddie  Stinson  and 
E.  F.  Waggon ;  and  “Young  Buffalo 
Bill,*’  by  Harry  F.  O’Neill. 

Weekly  Political  Service 

North  American  Newspaper  .Alliance  is 
supplying  members  w  ith  a  weekly  political 
survey  service.  Dispatches  are  gathered 
from  different  sections  of  the  company- 
describing  the  trend  of  the  campaign. 


AD  TIPS 


Auipitz  •  Lm  -  Harvey  Company,  360  North 
MIrbliian  avenue,  Olilraco.  Have  aeriired  the 
arvount  of  the  Central  Radio  Laboratorlea,  Mil¬ 
waukee,  Wla.,  effective  October  1. 

Buchen  Company,  Bant  Jackaon  Boulevard. 
Cblcago.  Haa  aecured  account  for  the  Dalveraal 
Motor  Company,  Oahkovh.  Wlvconaln. 

ColUna-Xirk,  Inc.,  T.SO  North  Michigan  avenue. 
Chicago.  Renewing  newapaper  contracta  for  the 
Reloch  Brewing  (-ompany.  Hprlngfleld,  Illioola. 

Oanaly,  Xappaa  *  Cnrtia.  Detroit,  Mich.  In 
tlie  future  will  |ila<v  the  aeconnt  of  the  Iterpl 
ride  (-ompany,  Itelrolt,  Mich. 

Douovan-Armatrong,  1211  Cheotnut  itreel. 
Philadelphia.  Handling  the  advertising  of  thi- 
North  Brnthera  ManofacturinE  tVimpaiiy,  I.ehlEh 
avenue  and  Ameriean  street.  Philadelphia,  man 
iifactnrero  of  ‘-Yankee"  tools. 

Donovan  R  Armstrong,  1211  Chestnut  street. 
Philadelphia.  Placing  contract*  for  the  New 
Jersey  Wire  Ooth  Company.  Jersey  Copper 
Trenton.  N.  J.,  and  the  riorida  Cltma  I5x- 
ehange.  Tampa.  Florida. 

EVwin,  Waaey  A  Oa..  Rnab  street.  Chi¬ 


cago.  Will  handle  the  aeconnt  of  the  Alnmlniim 
Go^s  Manufacturing  Company,  Manitowoc, 
W-|a.,  manufacturers  of  '-MIrro"  aluminum. 

Lawrence  Fertig  Company,  183  Madison 
avenue.  New  York  City.  Placing  orders  with 
Home  Southern  iiewapspera  for  the  Shamroek 
Maiiufaetiiring  CoiiipHny.  radio.  New  York 
Fitagerald  Advertising  Company,  New  Or 
leans,  I.a.  la  doing  some  advertlHlng  In  a  few 
snntliern  cities  on  laiiiialana  State  Klee  Milling 
Compiiny.  .\bl>ev(lle.  I.a. 

Harrison-Outhrie  Company,  Minneapollk  Is 
issuing  lO.iaai  line  advertising  achednlea  to 
western  newspaiiers  only  on  the  Royal  Milling 
(-ompany,  (treat  Falla.  Mont.,  a  subsidiary  of 
Washburn. Ooshy  Company,  Mlniieapolia,  for  the 
advertising  of  (Jold  Medal  Flonr. 

Harvey  Advertising  Agency,  Walton  Bnilding, 


AtlaMa,  Ga.  Uenewlag  newapaper  c>  i.travta 
for  u-e  C-reoraulaioa  Company,  -r-lPi-al.  .Viiaam 
Georgia. 

Irvina  A  Co,,  500  North  Dearborn  stri  ct,  Uhl. 
cago.  Now  baudlmg  account  for  Temple,  loe. 
loud  tpeakera,  Chicago. 

Jordan  Advertiaing  Barvkca,  Minneapoli.  Mlaa. 
la  using  some  metropolitan  newapupers  for  Ut 
advertiaing  of  the  Zephyr  Washed  Air  Compais 
MInneapolla,  Minn.  ' 

KUng-Oibaon  Company,  310  South  ICchigu 
iMiulevard,  Chicago.  Placing  ordera  with  mmi 
1‘ai'lflc  Coatt  newspapers  for  the  Solvtte  Com. 
pany,  Northrille,  Michigan. 

Lord  A  Thomas  and  Logan,  400  North  .Micblgsi 
avenue,  Chicago.  Are  using  roto  sectiona  for 
llie  advertising  of  Shu-glov,  footwear  of  tkt 
Miller  Rubber  Company.  Akron,  Ohio. 

Lord  A  Thomas  and  Logan,  22S  Bush  street. 
San  Krancisco.  Placing  orders  with  newspapers 
In  selected  sections  for  the  California  Vine, 
yardlata*  Association,  San  Francisco. 

Ludgin  A  Salinger,  Inc.,  180  North  Michigai 
avenue,  Chicago.  naclng  ordera  with  newt- 
papers  In  selected  sections  for  the  Mulllna  Uaa- 
ufacturing  Company,  Salem,  Ohio. 

Proctor  A  ColUar,  Cincinnati,  O.  In  the  fu¬ 
ture  will  place  the  advertising  account  of  the 
Parle  Toilet  Company,  Paris,  Tenn. 

William  H.  Rankin  Company,  342  Midlaoa 
avenue.  New  York.  Has  aecured  account  of  tke 
lirame  Chemical  Company,  Asheboro,  N.  C. 

William  H.  Rankin  Company,  Tribune  Tower, 
Chicago.  Placing  the  idvertleing  of  George  D. 
Roper  (jorporatton,  707  South  Main  alreet 
Rockford.  III.,  manafacturera  of  gas  ranges, 
gae  furnaces,  heaters  and  pumps. 

Rost  Advertiaing,  Inc.,  501  Standard  bulU- 
Ing,  Fort  Wayne,  Ind.  Placing  the  account  of 
the  Horton  Manufacturing  Company,  185  North 
Main  street,  Bristol,  Conn.,  manufacturers  of 
Ashing  tackle,  golf  abafts. 

Ruthrauff  A  Ryan,  225  North  Mlchlgu 
avenue.  Chicago.  Are  Issuing  scliedoles  t« 
newspapers  generally  on  F.  W.  Fitch  Compatf 
(Shampoo),  Dea  Moines.  Ixniltlana. 

Sohl  Advertising  OoApany,  3A0  North  Mlchlgai 
avenue,  Cblcago.  la  laaulng  contracts  on  tke 
lloylai^  Flour  Mlllt,  Kansas  City,  Mo. 

M.  C.  Taylor  Company,  Continental  buildlig. 
Kansas  City,  Mo.  la  now  placing  the  silver 
Using  account  of  the  Idirahee  Flour  Mills.  Kan 
aaa  City,  Mo. 

M.  0.  Taylor  Campany,  Kansas  City.  Ro 
Will  place  the  advertising  account  of  Ceanad 
height  Malt  (Sherman  Malt  Mercantile  Oaa 
pany). 

Tracy-Farry  Company.  Inc.,  Public  ledger 
hullding.  Philadelphia.  Placing  the  aeconnt  of 
the  Pennsylvania  laiwn  Mower  Works,  141! 
North  23d  street,  Philadelphia,  maniifai  tnren 
of  -‘Penntylvanla  (Juallty”  lawn  mowers 

Williams  A  Cnnnyngham,  Inc.,  Philadelphia 
Again  placing  orders  with  newspapers  In  n 
rloiia  ae<-tiona  for  the  Sun  Oil  Company,  Phlle. 
delphiB. 


WE  SECURE 

RESULTS! 

I 

i  Remarkable  circulation  gains  were  secured  for  the 
I  Herald  Pogt  through  the  use  of  our  “Complete  Cover- 
!  age”  Insurance  Policies  and  trained  Subscription 
j  Organization. 

We  are  Exclusive  Representatives  for  The  Columbus 
Mutual  Life  “Complete  Coverage”  Newspaper  Insur¬ 
ance  policies  and  maintain  a  trained  field  staff  of  150 
Subscription  Salesmen  and  a  proportionate  number  of 
!  trained  managers — the  only  organization  of  its  kind 
I  offering  Publishers  Complete  Insurance  Service. 

Our  campaigns  are  conducted  on  a  commission  basis 
I  for  each  new  yearly  O.  K.  subscription  secured.  Our 
I  men  and  managers  have  secured  good  and  lasting  results 
!  for  many  newspapers  during  the  past  three  years. 


We  Can  Secure  Similar  Results  for  You! 

Write  or  wire  for  full  information  to 
R.  W.  Gregory  H.  B.  .4ppleby 

ALLEN  REGISTRY  BUREAU 

Kline  Bldg.  Harrisburg,  Pa. 
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The  Herald -Post,  Loufeviiie,  Ky. 

Shows  Phenomenal  Circulation  Growth! 

NET  PAID  CIRCULATION  SEPTEMBER  Ist,  i92« -  78,017 

NET  PAID  CIRCULATION  JUNE  Ist,  1928 -  55,501 

22,516 

NET  INCREASE  IN  3  MONTHS 

An  Increase  of  41% — :And  Growing  Greater  Every  Day. 

This  tremendous  increase  in  circulation  definitely  places 
The  Herald-Post  in  a  commanding  position  in  its  field. 
These  unusual  results  were  secured  through  the  use  of 
Columhus  Mutual  Life  “Complete  Coverage”  accident 
insurance  policies  prepared  and  issued  for  The  Herald- 
Post  by  the  ALLEN  REGISTRY  BUREAU,  HARRIS¬ 
BURG,  PENNSY1.VANIA. 

You  Can’t  Cover  the  Louisville  Market  Without 

The  Herald -Post 

|[The  Only  Louisville  Newspaper  to  Show  a  Lineage  Gain  to  Date  this  YearJ 


■  f-jr 


POLITICAL  CARD  USED  POSTUM  SPENDING  $1,500,000 

TO  BOOST  CLASSIFIED 


Aidinc  Hootm-  BRANHAM  ADDS  TO  STAFF 

Miss  Annabelle  Lickcy,  state  editor  of 

the  South  Bend  Tribune,  has  been  ap-  M.  J.  Foulon  and  Cka*.  A.  CeoghegM 
pointed  Thirteenth  Indiana  congressional  -  -  ----  — 

district  chairman  for  or^nizing  young 
women’s  Hoover-for-president  clubs. 


Bureau  Eatimate*  Company’s  Adrertis- 

..  .  ^  w-  t  iuc  Expentfitures  Will  Soar 

Merchants  of  Waxakachia,  Tax.,  Find  ^  . 

D.il  E.  U.U,  c-ua-u  TW 

Want  Ad  Business — Good  Pro-  Bureau  of  Advertising  of  the  Ameri- 

motion,  Says  M.  £.  can  Newspaper  Publishes  Association 

_  has  estimated  that  the  Postum  Company, 

Rv  Fi-oyd  W  Casebolt  will  spend  $1,500,000  in  the  news-  New  York  Club  Honors  Three  at  First 

papers  this  year,  making  it  rank  as  one 
Managing  Editor,  Waxahachie  (Tex.)  of  the  largest  food  pr<^uct  advertisers. 

Daily  Light  I>uring  the  year  newspaper  advertit- 

Why  has  the  want  ad  section  fallen  has  been  employed  on  10  of  its  13 
off?  What  I  do  to  bolster  up  that  major  prt^ucts  Jello  Ix>g  Cabin  Syrnp 
end  of  the  business?  me  Franklin  Baker  Coconut  came 

Every  newspaper  manager  has  known  *he  newspapers  for  the  first  time 

this  worry  somewhere  along  the  line,  after  being  taken  over  by  Postum. 
maybe  frequently.  He  has  torn  his  hair,  P9stum  has  also  used  newspa^r  ad- 
if  any;  knit  his  brows,  if  they  are  not  vertis.ng  m  making  several  test  cam- 
already  grown  together,  and  racked  his  o"  products.  A  campai^ 

brain  to  find  an  effective  method  of  add-  of  ‘hese  products  was  originally 

\na  hngland  and  another  try- 

®  r»iit  \arac  ctaarArf*  m  PiffcKiworVi 


Appointment  of  M.  J.  Foulon  and 
Charles  A.  Gieoghegan  to  its  staff  ma 
announced  this  week  by  the  Jolm  K 
"  ■  ^  newspaper  repre- 


NEWSPAPER  WOMEN  MEET 


Branham  Company, 
sentatives.  New  York. 

Mr.  Foulon  will  join  the  staff  effeothc 

FMl  Dinner,  Septombm-  28  Mr.  (Jeoghe^n’s  ap^in,. 

ment  will  become  effective  Oct.  15.  Smet 
The  Newspaper  Women’s  Oub  of  New  the  world  war,  Mr.  Geoghegan  has  bta 
York  held  its  first  dinner  of  the  winter  devoting  his  time  to  selling  advertising 
seation  on  Friday  light,  Sept.  28,  at  the  space  in  different  cities  and  has  bemot 
clubrooms,  47  West  44th  street.  The  widely  known  in  the  field.  Mr.  Foulot'i 
guests  of  honor  were  Miss  Elsie  McCor-  experience,  both  as  an  advertising  ager^.. 
mick,  who  has  succeeded  Heywood  Broun  executive  and  a  newspaper  represenu- 
as  column  conductor  for  the  New  York  tive,  has  also  given  him  a  large  ac. 
World;  Miss  Nelle  Snead  of  the  Kansas  ’  ' 

C'ify  Star,  who  is  in  New  York  City  on 
assignment  from  her  paper,  and  Miss 
Maxine  Davis,  proprietor  of  the  Capital 
News,  a  woman's  news  syndicate. 

.\mong  club  members  present  were 
Emma  Bugbee,  New  York  Herald  Trib¬ 
une,  president;  Josephine  Ober,  New 
York  World,  vice-president;  Peggy 
Fddes,  North  Side  News,  corresponding 
secretary;  Olive  Hurlburt,  C». 

Harding,  Irene  Kuhn,  of  the  Daly  News; 

Ethel  Mockler,  Miriam  Steep,  Ruth  .  -  —  —  — 

Handing  Raphael,  of  Harper's;  Martha  Coman,  of  will  be  known  as  the  J.  Fred  Here 
I  Harper’s;  Ella  Lowe,  White  Plains  Re-  C  I-  ..  -  ‘  " 

J  T>»  porter;  Mary  Watts,  Rose  Therese  Building,  551  Fifth 

tH’  ^agcl.  5'm«;  Deborah  Corle,  Cornelia 


agency  space  buyers. 


ENTERS  “SPECIAL”  HELD 


J.  Fred  Henry,  Formerly  of  Ziff  Cob- 
pany.  Opens  N.  Y.  Offices 

^J.  Fred  Henry,  who  returned  fre- 
.  .  announced  tiv 


Your  influence  will  be  appreciated 


DAIL  E.  LIGHT 

(Daily  Light) 

CANDIDATE  FOR 
YOUR  WANT  AD  BUSINESS 
ELLIS  COUNTY 


Caroline  Europe  recently,  has  _ 

organizing  of  his  own  company  of  pub 
lishers’  representatives.  The  coni;.idr. 

Company  and_located  m  the  Frerri' 
''  ‘  '  avenue.  New  Yort 

_  Mr.  Henry  for  five  years  was  an  e.x 

Dorothy  ecutive  at  Sears  Roebuck  &  Co.  and  f(. 
cCarroll,  the  past  four  years  secretary  ar.- 
treasurer  of  the  W.  B.  Ziff  Comr- 


ADVERTISING  $4  CHOCOLATES 


SUBJECT  TO  ACTION  OF 
BUYER  AND  SELLER 


ethods  of  ad-  ^  offer  an  exquisite  assort-  Doing  Political  Publicity 

Enterprising  ™nt  of  gift  bonbonnieres  imported  from  A  number  of  women  formerly  on  the 
new  media.  Erance  retailing  up  to  $.W  apiece.  staffs  of  New  York  City  newspapers  are 

mbles  upon  a  Pending  national  distribution,  the  initial  now  engaged  in  political  publicity.  Miss 

advertising  is  to  be  confined  to  Greater  Elizabeth  Custer,  of  the  New  York  Tele- 
inager  of  the  York  until  January  1929.  James  gram,  is  with  the  women’s  division  of 

mpany  pub-  Zobian,  account  executive,  who  has  been  the  Democratic  National  (Campaign  Com- 

(Tex  )  Daily  «‘<^'vely  representing  the  agenepr  in  co-  mittee,  and  Frances  Schiff.  formerly  of 

ise  has  found  '^rating  with  the  advertiser  in  neces-  the  Herald  Tribune,  and  Helen  Fox  are 

sk’  It  has  a  work,  is  in  charge  of  the  with  the  Women’s  National  Committee 

t  additionallv  account.  for  Hoover. 


Opens  New  Offices 

Portland  and  Seattle  advertising  offsc- 
of  the  Scripps-Howard  Newyiapcrs  ha  - 
been  closed  and  two  new  offices  oper-' 
Oct.  1  at  San  Francisco  and  Los  .^ngd« 
A.  Stone  Waldo  is  in  charge  of  the  Sa' 
Francisco  office,  located  at  340  Ninil, 
street.  He  was  formerly  advertisinr 
manager  of  the  San  Francisco  Newi- 
George  J,  Burns  manages  the  Lc^ 
.\ngeles  office  at  1031  South  Broadway 


JOURNALISM’S  MOST  MODERN  “COPY  BOY’ 


Cortes  With  Ingrehem-Powert 

George  A.  Cortes,  formerly  with  Rey ; 
nolds- Fitzgerald.  Inc.,  has  joined  ttv 
New  York  sales  staff  of  Ingrahar  ‘ 
iPowers,  Inc.,  publishers’  representative  ' 
Mr.  Cortes  was  on  the  sales  staff  of  Re; 
nolds-Fifzgerald,  Inc.,  formerly  Ber;a 
min  &  Kentnor,  for  eight  years  in  tK 
New  York  territory. 


Delivers  by  Plane 

Copies  of  the  Mankato  (Minn.)  fr, 
Press  were  delivered  by  airplane  to  fi' 
communities  where  regular  carrir 
routes  are  established.  Sept.  28,  on  tb' 
occasion  of  the  formal  dedication  [ 
Mankato’s  new  airport.  Clifford  Rus'*' 
editor,  and  Lester  C.  Carlson,  cirrulati  ' 
manager  of  the  Free  Press,  helped  1 
the  papers  on  the  plane. 


Buffalo  Newsboys  Elect 

Buffalo  Newsboys  Benevolent 
Athletic  Association  has  elected  the-: 
officers:  President,  Laurence  Pinto 

vice-president,  George  Hubbard ;  I  - 
Carr,  treasurer;  Frank  Tomassula,  :: 
cording  secretary;  Charles  Mas^tr- 


News  Style  Draws  Replies 

Newspaper  style  advertising  copy,  writ¬ 
ten  for  the  Hamilton  Watch  Company  by 
Dudley  Nichols,  staff  correspondent  of  the 
New  York  World,  drew  between  four  and 
five  times  as  many  inquiries  from  the 
higher  salaried  class  of  readers  as  the 
company  had  presnously  been  able  to  get 
from  its  institutional  copy,  according  to 
Batten,  Barton,  Durstine  &  Osborne,  Inc., 
the  agency  handling  the  account.  The  copy 
conformed  to  the  news  pages  of  each 
publication  with  a  regular  head  and  by¬ 
line.  The  company  has  issued  about 
45,000  booklets. 


City  Honors  Daily 

The  Community  Qub  of  Perry,  la. 
Sept.  20  gave  a  dinner  to  James  f 
Rhodes,  publisher  of  the  Perry  (la) 
Daily  Chief  and  the  entire  staff,  as 
expression  of  appreciation  for  the 
the  paper  is  doing  for  the  community 


Named  Advertising  Manager 

The  Gustav  J.  Gruendler  Manufactur¬ 
ing  Company,  refrigerator  and  fixture 
manufacturers  of  St.  Louis,  has  named 
George  B.  Herman  advertising  manager. 


“Puritan,”  the  world’s  second  smallest  non-rigid  dirigible  was  used  the  other 
day  to  deliver  a  package  on  the  roof  of  the  Hearst  Publications  Building  on 
South  Street,  where  the  New  York  Journal  and  American  are  prmted.  Picture 
shows  employes  scrambling  for  package  this  fat  “copy  boy”  dropped. 
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Another  composing  room  where  Interlypes  are  used  exclusirety  ,  , 
Indianapolis  Star  .  .  26  Standardized  Intertypes 


^*’33%  More  Output” 

Says  Mr.  Kelley  " 


41,“ r  figure  that  ue  are  saving  one  hour 
out  of  each  eight  with  this  machine  [the 
Iiilerlype  Mixer]  as  compared  with  the 
tw<*-niagazine  machine  we  have  been  us¬ 
ing  for  head-letter — and  we  are  produc¬ 
ing  33%  more  heads  on  the  *  mixer''.'*'' 
4I,Thi8  comment,  from  Mr.  S.  Kelley  of 
the  IndianapoliH  Star,  indicateH  why  the 
Intertype  “Mixer”  is  proving  so  success¬ 
ful  ill  newspaper  composing  rooms.  The 
time-savings  are  substantial — not  merely 
a  matter  of  seconds — and  the  increase 
in  production  also  is  substantial. 

C.The  Intertype  “Mixer”  is  profitable 
heeause  it  saves  time.  The  operator  can 
change  instantly  from  one  magazine  to 
another.  He  need  not  wait  for  his  last 


line  to  he  distributed  before  changing  to 
another  size  or  face. 

CTh  is  important  feature  of  the  Intertype 
^^Mixer^^  is  made  possible  hy  a  simple 
automatic  distt;ihutor,  which  includes 
only  one  distributor  box.  The  operator 
changes  from  om*  magazine  to  another 
hy  merely  flipping  a  finger-touch  lever. 
He  has  two  main  magazines,  and  either 
two  or  four  side  magazines,  always  at  his 
instant  command. 

4I.The  Intertype  “Mixer”  produces  an 
amazing  vidiime  and  variety  of  work — 
from  to  .36  point — and  yet  there  are  no 
complications  to  cause  expensive  delays. 
^^Investigate  the  profit  possibilities  of 
this  machine  for  your  composing  room. 


^^Standardi  zed 

INTERTYPE 


INTERTYPE  CORPORATION:  Neic  York  1 1 10  Broadway ;  Chicago  1.30  North  Franklin  Street; 
New  Orleans  816  Howard  Avenue.;  San  Francisco  152  Fremont  Street;  Los  Angeles  1220  South 
Maple  Avenue;  Boston  80  Federal  Street;  London;  Berlin.  Distrihutors  throughout  the  world 


8»t  In  IntrrtTiK'  llodoni  Ileadinc  hand-art 
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By  MARLEN  PEW 


A  NEW  VOKK.  newspaper  man,  whose 
temiK-T^mental  vagaries  have  made 
him  nationally  famous,  became  excessive¬ 
ly  bored  during  an  evening  entertainment 
at  the  home  of  a  friend  by  the  babble  of 
a  gentleman  who  happened  to  have  de¬ 
cided  opinions  on  all  subjects,  each  amn- 
ter  to  those  cherished  by  our  hero.  The 
gentleman  had  a  fog-horn  voice  which 
smothered  all  fjpposition.  But,  at  last, 
the  temi>eramental  newspaper  man  got 
an  <jpening  for  a  reply  and  this  is  what 

he  said :  ‘T  think  you  are  a  d -  fool.” 

The  insult  seemed  to  have  as  much  effect 
upon  the  object  as  would  an  arrow  shot 
at  Pike’s  Peak.  The  newspaper  man 
gave  up,  said  adieu  to  the  company  and 
arrived  at  his  home  shortly  after  mid¬ 
night.  For  two  hours  he  tossed  on  a 
sleejJess  bed.  He  reasoned  that  al¬ 
though  he  had  been  greatly  provoked 
the  insult  was  unwarranted.  He  would 
not  have  uttered  it  had  the  hostess  been 
less  liberal  with  cocktails  and  there  was 
some  truth,  along  with  much  bunk,  in 
the  bore’s  talk  and  he  really  wasn't  a 
<1  -  fool.  He  was  not  any  kind  of  a 
fool,  for  his  assertions  made  sense  and 
there  must  have  been  conviction  behind 
such  ardor.  Also,  why  would  a  gentle¬ 
man  so  far  forget  himself  as  to  offend 
the  hostess,  a  nice  girl  who  seemed  to 
like  tliat  big  bum?  It  was  a  silly  and 
outrageous  act.  These  regrets  became  so 
vivid  in  the  mind  of  our  sensitive  friend 
that  he  finally  found  himself  wandering 
around  tlie  bed-room  in  search  of  the 
telephone  book.  He  located  the  number 
of  the  bore  and  was  at  the  point  of  call¬ 
ing  him  and  offering  an  ajtology.  “\o.” 
he  muttered,  “that  would  be  cowardly.  I 
must  stand  up  to  that  man  and  express 
my  regret  and  shame.”  So  he  put  on  his 
clothes  and  hastened  to  Central  Park 
West.  Dim  rays  of  the  .sun  were  just 
]>eeping  over  the  tree-tops  when  he 
pushed  the  button  and  kept  on  pushing 
until  the  door  opened.  There  stood  the 
object  of  his  evening’s  liate,  wrapped  in 
a  gaudy  bathre^  and  looking  very  sleepy. 

"What  in  h -  do  you  want?”  boomed 

the  fog-horn.  Our  friend  relied;  "1 

think  you  are  a  d -  fool.” 

•  *  * 

APKfJPOS  of  the  modern  newspaper 
merging  mania  fiov.  L.  A.  WatreSi 
I)ul)lisher  of  Scranton  Repnl'lican,  told  me 
this  story  last  Saturday ;  “In  my  youth, 
practiNing  law  in  Scranton,  I  had  as  a 
client  a  Dutch  farmer.  He  had  come  into 
the  county  as  a  boy  and  settled  on  a  farm 
which,  by  dint  of  thrift  and  arduous  la¬ 
bor  he  finally  contrivetl  to  purchase.  But 
no  sooner  had  he  paid  for  the  farm 
than  he  bought  the  adjoining  farm  and 
there  followed  long  years  of  work  aivl 
saving  to  pay  for  the  extra  land.  And 
when  the  final  payment  had  been  made 
my  client  bought  a  third  farm  awl 
eventually  succeeded  in  paying  for  it.  By 
this  time  he  was  an  old  man.  One  day 
he  came  into  my  office  with  his  wife.  She 
seemed  greatly  surprised  when  her  hus¬ 
band  announc^  that  he  had  made  up  his 
miwl  to  buy  a  fourth  adjoining  farm. 
‘Vot!’  she  exclaimed,  ‘you  vould  buy 
anodder  farms?  You  half  three  farms 
— vot  you  vant  of  a  fourth  farm,  fadder?’ 
The  old  gentleman  muttered,  ‘I’ll  have 
iiobodv  owning  land  next  to  me.’” 

•  *  • 

were  entertained  at  a  first  showing 
"  of  some  amazing  motion  pictures 
made  by  two  daring  adventurers  who  had 
just  completed  a  two-year  study  of  the 
cannibals  of  South  Sea  islands.  Such 
savage  fiends!  Blood-lusting  black  dev¬ 
ils  with  murderous  clubs  and  knives  and 
strange  war-dress,  with  painted  stripes 
on  their  faces  and  bodies,  feathers  in 
their  hair  and  demonstrating  remarkable 
precision  in  their  war-like  drills  in  row¬ 


ing  caiUKs  and  marching  through  the 
jungles.  The  picture  was  rather  short 
and  to  fill  in  the  evening  some  regulation 
Pathe  and  International  news  pictures 
were  thrown  on  the  screen,  .\mong  them 
was  one  taken  only  a  few  weeks  ago  at 
West  Point,  showing  the  .\rmy  cadets 
drilling  before  some  W'ashington  offi¬ 
cials.  The  children  noticed  the  stripes 
on  their  uniforms,  the  feathers  in  their 
caps  and  their  shining  guns  and  one  asked 
if  we  did  not  think  the  cadets  might  ap¬ 
pear  as  horrifying  to  the  cannibals  of 
the  South  Sea  Islands  as  the  cannibals 
had  appeared  to  us.  Where  does  that  kid 
get  his  Bolshevik  notions?  He  sometimes 
acts  subversive. 

*  *  * 

KITING  his  “credo”  in  The  Book- 
^  man,  H.  L.  Mencken  says;  “I  am 
thus  (because  of  his  well-known  phil¬ 
osophy)  somewhat  unpopular  in  my  na¬ 
tive  lawl.  aiKl  the  hope  of  becoming 
President  is  one  that  1  may  not  cherish. 
But  my  aspirations  in  that  direction  art 
very  faint,  and  so  I  do  not  reiiine.  All 
1  ask  of  ‘g(M>d'  Americans  is  that  they 
continue  to  serve  me  hereafter,  as  in  the 
past,  as  willing  laboratory  animals.  In 
that  role  they  have  their  talents.  No  other 
country  Ixiuses  so  many  gorgeous  frauds 
aiKl  imbeciles  as  the  United  States,  and 
in  conse<|uence  no  other  country  is  so 
amusing.  Thus  my  patriotism  is  well- 
grounded  as  imjK-ccable.  though  jierhaps 
not  orthodox.  I  love  my  Cfiuntry  as  a 
small  bov  loves  the  circus.” 

*  *  ♦ 

I-TEKE  is  one  laboratory  animal  that 
always  feels  like  forcibly  placing  his 
left  hind  lunif  in  the  stomach  of  the  bril¬ 
liant  H.  I...  Mencken  when  that  gentleman’s 
egotism  flows  over  a  printed  page.  The 
stuff  he  writes  about  himself  Is  so  easy. 
Much  as  we  should  like  to  do  it,  time 
does  not  permit  us  to  make  a  count  of 
the  gorgeous  frauds  and  imbeciles  of 

the  United  States  and  compare  them  with 
those  of  England.  France,  India.  Balkan 
countries  and  other  lands.  When  H.  I.. 
Mencken  is  writing  about  any  subject 
other  than  H.  L.  Mencken  there  is  no 
one  in  .American  letters  more  welcome. 
.At  such  times  we’d  give  him  our  vote  for 
President. 

*  *  « 

^lUSEPPE  BRUNO  is  the  exclusive 

business  manager  and  press  agent  of 
Frank  Valentino.  To  all  experienced 
newspaper  jienple  this  will  stand,  but  to 
newcomers  in  the  business  we  hasten  to 
say  that  Frank  X'alentino  is  “The  Musso¬ 
lini  of  New  York,”  i.e.,  he  is  .said  to  bear 
strange  physical  resemblance  to  the 
Italian  dictator.  He  is  open  to  theatri¬ 
cal  bookings  to  demonstrate  this  fact. 

Mr.  Bruno  is  a  reader  of  Editor  &  Pt  B- 
i.iSHER  and  in  a  letter  just  received  from 
him  he  asks  this  pertinent  question.  “Do 
the  New  York  newspapers  want  NEWS 
or  not?” 

We  quote  further  from  Mr.  Bruno’s 
letter  : 

“Millions  of  people,  all  over  .Amer¬ 
ica.  have  seen  Frank  Valentino  in 
the  daily  newspapers,  in  the  gravures 
and  in  the  news  reels,  as  the  perfect 
double  of  the  Premier  of  Italy. 

“l^st  month,  when  Frank  Valen¬ 
tino  sent  a  contribution  of  45  dimes 
to  Governor  Smith,  several  New 
York  papers  printed  the  news. 
(.V.  r.  H’rtWrf.  issue  of  .Aug.  7,  page 
2 ;  N.  Y.  Evening  Journal,  issue  of 
.Aug.  7,  page  9;  N.  Y.  Daily  Demo¬ 
crat,  issue  of  .Aug.  11:  etc.  .  .” 

“Upon  reflection.  Frank  Valentino, 
a  few  days  ago,  ‘choosed’  neutrality, 
regarding  the  political  campaign,  aiid 
1  you  may  read  how  he  made  right  his 
neutrality  in  the  enclosed  copy  of  a 
letter  sent  to  Hon.  Herbert  Hoover. 


(l-etter  enclosed  offers  Mr.  Hoover 
45  dimes.) 

“Now,  while  wealthy  Republicans 
are  turning  to  Smith  and  notable  dry 
Democrats  are  turning  to  Hoover, 
only  (Hie  .American  citizen  turns  neu¬ 
tral,  out  of  respect  for  ‘II  Duce’  of 
Rome. 

“Does  this  fact  constitute  a  first 
class  feature  story  ? 

"I  have  sent  letters  to  the  city  edi¬ 
tors  of  the  New  York  newspapers, 
but,  so  far,  nothing  has  apiieared  in 
print. 

"What  is  your  opiniiHi?  Am  I 
wrong,  or  do  the  New  York  news¬ 
papers  want  to  be-  paid  for  printing 
the  story? — 1  have  a  hunch  it  is 
necessarv  to  write  to  you  about  it.” 

•  *  * 

\/^OUR  hunch  was  good,  Giuseppi. 

Glad  you  wrote.  If  the  World  and 
Journal  used  the  Smith  story  as  news, 
now  to  show  absolute  political  news  in¬ 
tegrity  they  should  print  the  Hoover  do¬ 
nation  story.  As  the  matter  stands  it 
rather  puts  Frank  in  bad  with  the  Re¬ 
publicans.  of  whom  there  are  several  in 
New  York  this  year.  No  actor  can  af¬ 
ford  to  be  anything  but  neutral  in  the 
present  campaign,  especially  out  of  re¬ 
spect  for  II  Duce.  The  question  you 
raise  may  run  into  a  grave  international 
complication.  W  hy  don’t  you  take  it  up 
personally  with  Mr.  Hearst  and  Mr. 
FAtlitzer  ?  I  do  not  believe  either  of  them 
would  expect  you  to  pay  to  have  the 
story  run,  and  they  are  both  high-class 
editors,  wanting  everything  done  right 
about  their  shops. 

MEMORIAL  FOR  REPORTER 

Monument  Erected  to  Late  Evansville 
(Ind.)  Courier  Man 

The  Walter  Wunderlich  Memorial 
monument  and  flagstaff  were  dedicated 
as  F-vansville.  Ind.,  Sunday  in  an  ap¬ 
propriate  ceremony  with  children  of  the 
IKKirer  homes  in  the  city,  for  whom 
W  underlich  played  Santa  Claus  at  the 
annual  F.^anxviUe  Courier  Christmas 
tree  for  many  years,  as  special  guests. 
The  nu'nument  staniis  in  Sunset  park. 
Wunderlich,  a  member  of  the  Courier 
staff,  was  killed  last  May  in  an  automo¬ 
bile  accident. 

The  four  memorial  tablets  on  the 
monument,  designed  by  George  Honig, 
Evansville  sculptor,  depict  life  interests 
of  Wunderlich,  his  love  for  birds,  all 
beauties  of  nature  and  for  children.  One 
tablet  shows  him  in  Santa  Claus  garb; 
another  tablet  features  Santa  Claus  and 
his  reindeer;  another  a  border  of  birds 
about  scraps  of  verse  and  data  concern¬ 
ing  John  Tames  Audubon,  and  the  fourth 
tablet  carries  biographical  data  concern¬ 
ing  Wunderlich,  together  with  his  like¬ 
ness. 

AIDS  HURRICANE  SUFFERERS 

The  CiMrIotte  (N.C.)  Observer  has 
subscribed  one  hundretl  deJIars  as  a 
nucleus  for  a  relief  fund  for  the  suffer¬ 
ing  people  of  Florida,  the  Virgin  Islands 
and  Porto  Rico. 


285,622 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore 
Sun  f morning  and  evening  is¬ 
sues)  for  the  month  of 

September,  1928 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  Sep¬ 
tember,  1928,  was  189,282. 

Ever5rthing  in  Baltimore 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday 


“COL.”  SHARP  RAPIDLY  D^EKLOTED 

Memphis  Editor  “Major”  Then  “Cap. 
taio”  to  Tour  Speakers 

It  lias  been  remarked  that  the  .south¬ 
ern  newspaper  is  almost  unknown  which 
hasn’t  at  least  one  member  on  its  edi¬ 
torial  staff  with  a  military  title.  There 
are  scores  of  ’‘Generals,”  “Colonels,”  and 
“Majors”  in  Dixie  journalism. 

On  a  recent  trade  trip  tour  of  Arkan¬ 
sas  and  Louisiana  by  Memphis  business 
men,  Memphis  editors  went  along.  The 
military  title  of  T.  E.  Sharp,  editor  of 
Memphis  Press- Scimitar,  was  unknown 
to  the  chairman  of  the  trip,  so  be  wa> 
introduced  as  “Colonel”  in  Monroe,  la. 

.At  another  city  another  business  man 
introduced  Sharp  as  “Major”  T.  E. 
Sharp.  When  the  train  reached  Pine 
Bluff.  .Ark.,  on  its  way  back  to  Memphis, 
the  Press- Scimitar  editor  to  the  an¬ 
nouncer  became  “Capt.”  T.  E.  Sharp. 

Sharp,  it  is  said,  left  the  train  at  For¬ 
rest  City,  the  next  town,  remarking: 

“This  has  gone  far  enough.  There 
are  just  enough  towns  between  here  and 
home  to  put  me  in  the  rear  rank  with 
the  title  of  private.” 

UNION  HONORS  FORD 

The  New  York  Telegram  Chapel  this 
week  drew  up  a  resolution  expressing  re¬ 
gret  at  the  departure  of  Andrew  Ford 
who  recently  resigned  as  managing  editor 
of  that  paper.  Mr.  F'ord  had  been  with 
the  Telegram  since  1906  as  make-up  edi¬ 
tor.  city  editor  and  managing  editor.  The 
resolution  declared  that  during  all  the 
time  of  Mr.  Ford’s  connection  with  the 
paiier  “his  relations  with  the  Chapel  have 
iK-eii  friendly  and  sympathetic.” 

BLAIRSVILLE  PAPER  SOLD 

Robert  E.  Slough  of  Vandergrift,  Pa., 
has  purchased  the  semi-weekly  Blairsi’iUe 
(Pa.)  Dispatch.  The  price  paid  was 
around  $20,000.  J.  B.  Shale,  newspaper 
broker.  New  York,  handled  the  sale. 
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local  news,  your 
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NEA  Service,  Inc., 

1200  W.  3rd  St.,  Cleveland,  Ohio 


THE 

RESTORE 

PLAN 

— prevent*  type 
metal  troubles  by 
the  laboratory 
method  of 
anticipating  it! 

Linotype  Intertype 

Stereotype 

Monotype  Thompson 

BOOKLET  ON  REQUEST 

Merchant  &  Evans  Co. 

PHILADELPHIA 

Manufacturers  of  Seartan  Typo  Metals 
Stock  ia  Priacieal  Citfos 


Editor  A  Publisher  and  The  Fourth  Estate  for 


October  6,  1928 


49 


WE  ARE  TELLING  THE  WORLD 

The  Users  of  Our  Control  Are  Our 
Best  Friends. 


We  have  a  great  many  more  letters  from  enthusiastic  users, 
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LABOR  AND  THE  DAILY  NEWSPAPER 

Article  XXV  of  a  Series — Comparison  of  Wages  of  Office 
Workers,  Factory  Hands,  Printing  Trades 

By  MAJOR  J.  LOWENSTEIN 
Secratary  St.  Louis  Newspaper  Publishers’  Asseciatioii 

(Copyright  1928  by  Editos  A  PuBUtasB) 


COME  interesting  comparisons  may  be 
made  between  the  wages  earned  by 
office  workers  (unorganized  probably) 
and  the  unionized  workers  and  the  union 
and  non-unipn  workers  in  mechanical 
employment. 

Thus  the  male  skilled  workers  in  the 
printing  industry  (news  and  magazine  of 
the  United  States)  earned  an  average 
of  $44.59  a  week  in  December,  1926 
(National  Industrial  Conference  Board 
Bulletin,  February,  1927). 


The  average  earnings  of  the 

male  of- 

fice  workers  of 

Massachusetts 

on  May 

Night  Work 

Hours  per  week 

1914 

1925 

Printers  . 

.  48 

45 

Pressmen  . 

.  52 

44 

Stereotypers  . . . 

.  48 

45 

Photo- Engravers 

48 

44 

Average 


1,  1926,  based  on  returns  from  1,075  es¬ 
tablishments  covering  22,427  office 
workers  of  whom  8,182  were  males, 
shows  that  of  these  over  8,000  presum¬ 
ably  competent  office  men,  only  1,137,  or 
13.9  per  cent,  made  over  $^.00  and  under 
$50.00;  to  be  exact,  27.7  per  cent  earned 
between  $30.00  and  $40.00  and  40  per 
cent  of  the  total  number  earned  less  than 
$30.00  a  week. 

As  an  index  to  the  improved  position 
of  labor  in  the  printing  industry,  a  com¬ 
parison  of  the  wages  and  hours  in  effect 
in  the  United  States  in  1914  and  in  1925 
will  be  found  instructive  and  impressive: 


Wages  per  week 

Hourly  Rate 

1914 

1925 

1914 

1925 

$31.00 

$63.00 

.646 

1.40 

22.75 

48.00 

.437 

1.09 

25.50 

48.15 

..S31 

1.07 

29.00 

53.00 

.604 

120 

$27.06 

$53.00 

.554 

Tio 

(Next  week  in  article  XXVI  of  this  series  Mr.  Louenstein  vuill  discuss 
"The  Natural  li  age  Limit.") 


RICHMOND  DAILY  OWNS 
BUS  TERMINAL 

76  Buses  Daily  Using  News-Leader’s 

Central  Station  Free  of  Ckarga 
— Established  as  a  Service  to 
Traveling  Public 

Seventy-six  buses  daily  arc  now  using 
the  passenger  bus  terminal  maintained  ii* 
the  business  center  of  Kiclimond.  Va., 
by  the  Richmond  Nexvs-Leader,  believed 
to  be  the  only  terminal  of  its  kiml  owned 
and  operated  by  a  newspaper. 

The  terminal  was  established  at  a  time 
when  the  bus  lines  ojK-rating  out  of  Rich¬ 
mond  were  in  the  experimental  stage 
and,  in  some  instances,  were  witlumi 
funds  to  provide  themselves  with  separate 
waiting  rooms.  The  News-Leader  owned 
property  adjacent  to  its  building  on  which 
it  proposed  to  erect  stores  and  offices. 
The  paper  decided  that  as  a  measure  of 
public  service  and  co-operation  with  the 
bus  companies,  it  woukl  devote  a  part 
of  this  space  to  a  bus  tcrmiiul,  curtailing 
to  that  extent  its  building  program. 
The  depth  of  the  stores  and  offices  was 
accordijigly  reduced  and  space  approxi¬ 
mately  70  by  160  feet  was  made  available. 
At  its  own  expense,  the  News-Leader 
had  this  paved,  equipi)cd  with  suitable 
approaches,  and  constructed  a  waiting 
room.  This  is  now  lighted  and  heated 
from  the  NewB-I..eader  office  building. 

It  was  opened  March  2,  1925,  since 
which  time  it  has  been  used  by  practically 
all  the  passenger  bus  lines  operating  out 
of  Richmond.  At  this  time  there  are 
63  departures  a  day  from  the  News 
Leader  terminal,  and  approximately  an 
equal  number  of  arrivals.  The  afternoon 
buses  are  used  for  the  quick  transporta¬ 
tion  of  the  News-Leader  in  the  metro¬ 
politan  territory. 

More  than  2,000  persons  a  day  arrive 
and  depart  from  the  terminal.  The  News- 
Leader  has  also  arranged  a  cab  sUnd 
immediately  adjoining  the  bus  terminal, 
so  that  passengers  will  have  facilities  for 
easier  approach  and  departure.  The 
paper  maintains  an  information  bureau 
for  passengers  and  maintains  the  terminal 
without  expense  to  the  bus  operators, 
who  divide  among  themselves  the  ex¬ 
pense  of  keeping  two  ticket  sellers  ami 
caretakers. 

John  Stewart  Bryan  is  publisher  of  the 
News-I.eader. 

N.  I.  A.  IN  NEW  QUARTERS 

The  New  York  offices  of  the  News¬ 
paper  Institute  of  America  were  moved 
this  week  from  25  W.  45th  street,  to 
1776  Broadway. 


POWER  PLANT  OPENED 


GatinMU  Company  Opens  New  Station 
at  Paugan,  Que. 

The  Gatineau  Power  Company,  a  sub¬ 
sidiary  of  the  International  Paper  Com¬ 
pany,  began  (operation  of  its  new  station 
at  Paugan,  Que.,  f)ct.  1.  This  is  one  of 
the  largest  hydro-electric  power  plants  on 
the  North  .American  continent,  with  an 
initial  installation  of  204,000  horse-power. 

The  o|)cning  of  this  plant  marks  the 
completion  of  the  first  stage  in  the  de¬ 
velopment  of  the  power  resources  of  the 
(iatineau  River  by  the  Gatineau  Power 
Company.  Two  other  power  houses  on 
the  river  with  a  combined  capacity  of 
^2,000  horse-power,  have  been  in  opera¬ 
tion  a  year,  making  a  total  of  436,000 
horse-power  in  three  plants. 

The  Gatineau  plant  is  situated  35  miles 
north  of  Ottawa  and  is  designed  for  272,- 
000  horse-power.  A  storage  dam  above 
the  three  plants  backs  up  the  river  for  30 
miles  submerging  nine  falls  and  rapids 
and  creating  a  maximum  head  of  140 
feet. 


ADVERTISING  DISPUTE  SETTLED 


Missouri  Official  Upheld  in  Right  to 
Place  Copy  Without  Bids 

Secretary  of  State  Charles  U.  Becker 
of  Missouri  is  permitted  to  continue  plac¬ 
ing  state  advertising  in  newspapers  with¬ 
out  asking  for  competitive  bids  by  a 
recent  action  of  the  state  supreme  court. 

The  court  quashed  an  action  which 
would  have  forced  the  secretary  to  ask 
for  bids  on  the  printing  of  the  constitu¬ 
tional  amendments  to  be  voted  on  next 
month. 

The  court  held  the  awarding  of  con¬ 
tracts  for  printing  was  left  to  the  dis¬ 
cretion  of  the  secretary  of  state  and  the 
circuit  court  had  no  right  to  interfere 
unless  there  was  fraud. 

Becker,  a  Republican,  has  been  desig¬ 
nating  one  Republican  paper  in  each 
county  as  the  official  state  paper  to  print 
state  advertising.  Rev.  John  Fugel,  pub¬ 
lisher  of  a  paper  at  Vienna,  Mo.,  brought 
the  suit  in  an  effort  to  put  the  printing 
on  a  competitive  bid. 


RRE  WRECKS  PLANT 

The  Litchfield  (C^onn.)  Enquirer, 
weekly,  was  virtually  destroyed  by  a 
fire  last  week  when  the  Phelps  block, 
where  the  paper  has  its  quarters,  was 
burned  to  the  ground.  The  loss  to  the 
paper  is  estimated  at  about  $15,000.  This 
paper  has  been  published  for  the  past  103 
years. 


Increase  ^ur  / 
Circulation  Radius 

'DUILDING  up  suburban  and  state  • 

^  circulation  calls  for  swift,  low-cost 
delivery — and  Harley-Davidson  Pack¬ 
age  Trucks  fill  the  bill  exactly. 


Here  is  ample  carrying  capacity,  handi¬ 
ness  in  traffic,  safe  speed,  and  the  low¬ 
est  running  cost  of  any  motorized  de- 
livery  unit.  Package  Trucks  are  used 
by  scores  of  dailies  for  rush  deliver¬ 
ies  to  stands  and  outlying  distributors. 

»  Mail  the  Coupon  for  illustrated  data 
—  and  call  your  local  Dealer  for  a 
demonstration. 

Harley'Davidson  Motor  Company 

Department  E  P.  Milwaukee,  Wls. 


Harley-Oavidson 

Capacity  \  PcuJ<£Uf/^TUck 


HARLEY  DAVIDSON  MOTOR  COMPANY 
Dept.  E.  P.,  Milwaukee,  Wia. 

Interested  in  the  Package  Truck  —  tend  literature. 

Address . . . . 

For  attention  of: . . . 


1% 
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Editor  &  Publisher  and  The  Fourth  Estate  for  October  6,  1928 


At  the  end  of  your  fiscal  year  there  will  be  a  reckoning.  Figures,  columns 
of  them,  in  black  or  in  red,  will  indicate  your  standing  in  your  commu¬ 
nity.  Your  huge  and  oily  and  inky  printing  presse.s  will  govern  that 
standing.  At  the  end  of  every  year,  there’s  a  reckoning  ^  '  You’ve 

had  your  fun.  Your  memory  of  scoops  or  defeats  tickles  or  rankles. 
What  caused  the  defeats?  ?  ?  Did  a  figlVting  reportorial  staff  bring  news, 
on  time,  to  a  press  that  stuttered  and  did  not  deliver?  Did  your  adver¬ 
tising  revenue  gravitate  to  and  stick  in  the  columns  of  a  competitor?  Can 
you  lick  smart  competition  'with  yesterday' s  presses^  <  *  '  GOSS  printing 
presses  are  superb  printing  machines.  They  are  the  finest  we  know 
how  to  build.  I'hey  operate  smoothly^  as  thoroughbreds.  They  are  ade¬ 
quate  and  competent.  We  believe  they  have  not  an  equal  in  the  world. 


HE  -  GOSS  •  PRINTINC;  •  PRESS  -  COMPANY 

Main  Office  and  Factories ,  CHICAGO,  I  L  1.  I  N  ()  I  S 

w  YORK  OPPlCEi  220  WEST  PORTY-SECONI)  STREET  •  SAN  PRAN  CISCO  OPPICE:  707  CALL  BUILDING 


•  I  GOSS  PRINTING  PRESS  COMPANY  OP  ENGLAND.  L  TD.  •••LONDON 


The  Pittsburgh  PRESS  has 
installed  32  High  Speed,  Low 
Design  GOSS  Units  and  8  pairs 
of  Folders;  and  one  12-cylinder 
Color  Press  .  .  .  The  Canton, 
Ohio,  Repository  has  installed  8 
High  Speed,  Low  Design  Units, 
and  2  pairs  of  Folders.  They 
chose  carefully  and  chose  GOSS. 
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UR  OVN  VOR(£> 

or  LetTbRS 


By  JAMES  MELVIN  LEE 


L'MMAGlNCi  around  in  the  old  book  'T^HE  trouble  with  most  books  or  articles 
store  of  P.  Stammer  on  Fourth  dealing  with  the  psychology  of  ad- 
avenue  I  ran  across  an  old  volume,  vertising  is  tliat  they  were  written  by 


of  P.  Stammer  on  Fourth 
ran  across  an  old  volume, 
printed  more  tlian  a  hundred  years  ago. 
"The  Periodical  Press  of  Great  Britain 
and  Ireland.” 

The  volume  c<Micerns  itself  with  an 
inquiry  into  the  state  of  public  journals 
as  regards  their  m<)ral  and  political  in¬ 
fluence. 

1  was  not  so  much  interested  in  the 
criticism  of  questionable  puffs  in  the 
public  journals  of  Great  Britain  and  Ire¬ 
land  as  I  was  in  comments  about  condi¬ 
tions  obtaining  in  .\merica.  At  a  time 


those  well  versed  in  advertising  but 
ignorant  of  psychology,  or  vice  versa, 
lohn  B.  Watson,  vice  president  of  the 
J.  Walter  Thompson  Company,  knows 
Iwth  psychology  and  advertising. 

In  the  current  issue  of  Cosnwpolilaii 
Magazine  he  says  a  number  of  sensible 
things  about  human  nature  and  its  rela¬ 
tion  to  advertising.  His  general  asser¬ 
tions  are  important  if  one  remembers  at 
the  same  time  the  qualifying  clauses. 
The  assertion,  for  example,  that  the 


“The  chief  scribe  is  no  more  of  a  per¬ 
sonage  than  his  own  office  boy.  The  as¬ 
sistants  who  lighten  his  labors  and  pindi- 
hit  for  him  in  his  perplexities  are  as 
substantial  as  the  shadow  of  a  shadow.” 

The  editorial  page  in  another  sense 
goes  back  to  another  generation  but  “the 
new  necessity”  has  taken  away  the  con¬ 
notation  that  made  work  for  the  same 
tolerable.  In  bygone  days  the  unsigned 
editorial  protected  a  personality  instead 
of  disguising  it.  In  the  days  of  great 
editors  the  master’s  voice  was  unmistak¬ 
able. 

Mr.  Rose  is  speaking  of  these  days 
when  he  savs : 


tities  to  the  country  at  large  but  are  <!(. 
scribed  somewhat  in  detail  by  a  veter« 
political  reporter.  He  has  not  i.cstitawl 
however,  in  chatting  about  Mrs. 
witz  to  quote  from  an  article  written  for 
the  Nov  York  World  by  t  iiarles  $ 
Hand,  “one  of  the  best  informt-<l  politicai 
writers  of  the  day  who  was  recently  nadr 
secretary  to  Mayor  James  J.  Walker 
Regardless  of  politics  Mr.  Lynch  hn 
written  an  article  that  will  appeal  to| 
members  of  the  working  pre« 


'^HE  following 
Wells 


when  the  press  and  politics  are  attracting  same  group  of  advertisements  that  will 


much  attention,  including  consider 
able  criticism,  it  breaks  the  monotony  to 
find  in  this  old  lvx>k  a  paragraph  like  the 
following  • 


Nothing  has  tendeti  much  tu  calm  the 
heart-burnings  of  party  zeal  in  the  United 
.States  of  America,  as  the  vast  profusion  of 
newspapers.  The  cheapness  of  the  article  makes 
it  abundant;  and  this  abundance  has  produced, 
what  few  statists  will  be  willing  to  admit,  a 
kind  of  neutralizing  effect  on  the  body  politic. 
The  intemperance  of  the  most  violent  demagogue, 
or  the  subtle  reasonings  of  the  most  artful 
monarchist,  produce  but  little  sensation  amid 
the  ocean  of  politics  there;  for  so  multiplied 
are  its  currents,  that  the  number  of  partisans 
that  sail  in  one  stream  is  liut  small,  and  their 
(tower  feeble  in  proportion.  Were  newspapers 
in  that  country  less  abundant  from  any  restric 
tive  act  of  the  government,  not  only  would 
the  numerical  ratio  of  parties  lie  less,  but  the 
zeal  and  hostility  of  each  would,  from  the 
diminished  quantum  of  opinions,  and  the  sec¬ 
tarian  nature  of  these  opinions  become  stronger 
and  more  acrimonious,  and  of  course  more 
tiangerous  to  the  tranquillity  of  the  republic. 


pull  well  in  .America  will  pull  well  in 
England  is  safeguarded  by  this  condi¬ 
tion  ;  "if  the  product  advertised  comes 
within  the  habits  of  the  foreign  nations.” 

He  also  reminds  his  readers  that  to¬ 
day,  as  never  before,  people  throughout 
the  world  are  very  much  alike.  In  this 
country  the  girls  on  the  farm  put  the 
same  kind  of  cold  cream  on  their  cheeks 
and  the  same  kind  of  rouge  on  their  lips 
as  the  girls  in  the  metropolitan  cities. 
He  gives  credit  to  the  American  tourists 
for  breaking  down  many  environmental 
differences  by  forcing  the  continental 
people  to  speak  English.  The  result  is 
that  the  new  style  in  Paris  today  appears 
tomorrow  on  the  streets  of  N'ew  York. 
Young  girls  in  Houston,  Tex.,  follow 
the  same  styles  and  wear  the  same 
clothes  as  girls  of  their  age  in  New 
York.  They  bob  their  hair  or  they  let 
it  grow  long — as  fashion  dictates. 

Men  on  the  advertising  staff  should 


A  feature  that  makes  this  old  liook 
especially  valuable  and  interesting  to  those  not  skip  this  article  by  Mr.  Watson 
associated  with  present-day  newspapers 
is  the  letter  that  follows  : 


LNIR  some  reason  editorial  writers  have 


These  were  giants,  first,  b^ause  they  were 
sufficiently  tangible  to  be  delineated  and  mea¬ 
sured;  and  secondly,  because  thev  slashed  and 
hacked  and  swagger^  with  the  fine,  free  gen¬ 
erosity  which  is  typical  of  giants.  Such  glorious 
indiscretion  is  not  for  your  modern  ^itorial 
writer.  He  must  at  all  times  walk  delicately, 
which  is  not  the  proper  gaint  for  giants.  He 
must  have  an  ear  to  the  ground,  a  nose  to  the 
wind,  and  a  sixth  sense  for  trouble  from  the 
last  limits  of  the  circulation  list  and  the  inmost 
cubicle  of  the  business  office.  This  is  not  to  say 
that  his  honesty  is  involved,  except  in  so  far 
as  fear  and  guilt  are  blood  brothers.  A  good 
newspaper  does  not  ask  a  man  to  write  against 
his  convictions;  but  he  is  rarely  free  to  write 
against  those  of  anybody  else.  There  are  all 
around  him  shadowy  deities  whose  tender  sensi¬ 
bilities  must  be  respected — a  Pantheon,  including 
the  presiding  genii  of  the  business  departments, 
the  frail  omniprtencies  of  current  majority  opin¬ 
ion.  and  above  all.  the  great  god.  Profit.  This 
is  a  fearsome  triology  to  sit  behind  a  trenchant 
pen  and  threaten  with  blue  pencil,  scissors,  and 
the  executionary  axe.  These  "pressmen,  slaves 
of  the  lamp,  servants  of  light,"  must  learn  a 
less  dignified  allegiance  than  their  fathers,  and 
one  not  generous  to  their  own  dignity  nor  fra¬ 
grant  with  impassioned  loyalty. 

In  his  concluding  paragraphs  Mr.  Rose 
leaves  his  criticism  of  the  editorial  writer 
to  pay  compliments  to  the  columnists  who 
“ride  the  Pegasus  of  the  press  and  do 
so  with  distinguished  charm  and  skill.” 
Column  conductors  are  said  to  bask  in 
the  sunshine  of  a  better  advantage  than 
the  editorial  writers  for  they  are  “per¬ 
sonalities.  individuals,  names,  realities.” 

In  contrasting  the  columnist  and  the 
editorial  writer,  Mr.  Rose,  while  admit¬ 
ting  that  the  former  jesits  and  japes  in 
cap  and  liells,  insists  that  there  is  in  his 
mouth  sufficient  wisdom  for  the  <laily 
ftxxl  of  human  nature,  even  though  it  lie 


poem  by  .Amos 
the  Christian  E>uieav<ir\ 
World  may  interest  readers  of  this  dt 
partment ; 

The  Newspaper 

Behold  a  hero  chief,  a  clumsy  cIovm; 
Behold  the  saint,  the  villain,  of  the  torn 
A  snappy  cut,  a  watchdog  true  and  bravt 
A  sage,  a  trifler,  and  an  arrant  knai't 
Now  a  physician,  now  it  spreads  disfast 
Now  it  disgusts,  and  now  is  skilled 
please. 

’Tis  foulest  of  the  foul,  ‘tis  hale  and  pure 
It  totters  childishly,  if  walks  secure. 
Here  it  is  blind,  and  here  sees  far  ahead} 
Here  it  is  leading,  yonder  it  is  led. 

Norv  storttly  independent  and  nove  bomd. 
To-day  it's  rotten  and  to-morrow  sound 
Now  rich,  now  poor,  now  fooUA 
noif  wise, 

Nou’  groping  blind,  now  with  a  minofl 
eyes,— 

What  contrasts,  opposites,  what  more 
less 

Can  paint  the  Protean  picture  of  tlgj 
press  f 


l.est  it  should  be  supt>o-<d  that  I  have  li«n 
witling  tn  correct  in  others  an  abuse  of  which 
I  have  l>cen  guilty  myself.  I  tieg  leave  to  de 
dare,  that  in  all  my  life  I  never  wrote  or 
dictated  a  single  paragra(ih.  letter,  or  essay, 
in  a  newspa(>er,  except  a  few  moral  essays, 
under  the  character  of  a  Chinese,  aliout  ten 
years  ago,  in  The  Ledger ,  and  a  letter,  to 
which  I  signed  my  name,  in  The  St.  James's 
Chronicle.  If  the  liberty  of  the  Press,  there¬ 
fore.  has  lieen  abused.  I  have  had  no  band  in  it. 

I  have  always  considered  the  Press  as  the 
protector  of  our  freedom;  as  a  watchful 
guardian,  capable  of  uniting  the  weak  against 
the  encroachments  of  power.  What  concerns 
the  public  most  (irotierly  admits  of  a  public 
discussion.  But  of  late  the  Press  had  turned 
from  defending  public  interest  to  making  in 


escaped  castigatinii  at  the  hands  of  well  sugared  and  spiced.  But  the  edi- 
critics  of  the  press.  But  they  were  sure,  t<irial  writer  clad  in  mortar  board  and 
sooner  or  later,  to  be  put  on  the  gridiron  gown  must  dwell  beneath  dark  clouds 
by  some  critic  writing  for  the  magazines,  of  cerebration.  While  the  columnist  is 
They  get  a  panning  in  The  Forrtm  for  no  substitute  for  the  editorial  writer,  he 
September  where  they  are  toasted  nice  floes  jtoint  the  moral  of  the  editorial  cal- 
and  brown  by  Donald  F.  Rose.  His  ar-  amity.  “It  appears  that  the  public  will 
tide  is  entitled  "The  Great  American  stand  for  pontification  ad  infinitum  et  ad 
Editorial.”  nau.u’om.  hut  it  wants  to  see  the  face  of 

To  hury  a  journalist  alive,  according  the  oracle.” 


'T'HE  honor  of  opening  the  autum^ 
number  of  The  Yale  Review 
divided  between  Theodore  E.  Burton  amj 
Walter  Lippmann,  chief  editorial  wri- 
of  the  Netv  York  World.  The  fcatii 
having  the  first  position  is  entitled  Th^ 
Presidential  Campaign.”  Obviously  M 
Burton  sees  it  from  the  Republican  pv 
of  view  and  Mr.  Lippmann  from  ; 
Democratic. 

If  I  were  asked  to  mention  the  Xmr 
can  jieriodical  that  stressed  what’s 
portant  rather  than  what’s  intm- 
The  Yale  Review  would  immediatelj 
come  to  mind  for  the  excellence  of 
contributions  and  for  its  balance  in  ' 
torial  selection. 


to  Mr.  Rose,  there  is  no  surer  way  than 
to  translate  him  into  an  editorial  writer, 
‘l-ay  him  up,  by  preference,  in  the 


Mr.  Rose  has  produced  a  magazine  ar¬ 
ticle  “well  sugared  and  spiced”  to  meet 
the  needs  of  a  popular  magazine.  It  fur- 


frowsy  catacombs  of  the  editorial  alley  nishes  a  lot  of  ammunition  for  lay  critics 


roads  upon  private  life;  from  combating  the  of  a  great  American  newspaper,  and  he  of  the  press  but  the  practical  newspaper 


strong  to  overwhelming  the  feeble.  No  con  vvill  therebv  be  neatly,  effectively,  and  man  perusing  the  same  will  have  only  one 
dition  is  now  too  obscure  for  its  abuse,  and  - 1..  •  ' -  —  ,  '  r  .,  ••  •  - -  - - i.i  - 


the  protector  it  become  the  tyrant  of  the  people. 
In  this  manner  the  freedom  of  the  Press  is 
lieginning  to  sow  the  seeds  of  its  own  diswlu- 
tion;  the  great  must  oppose  it  from  principle, 
and  the  weak  from  fear,  till  at  last  every  rank 
of  mankind  shall  be  forced  to  give  up  its  bene¬ 
fits.  content  with  security  frtrni  its  insults. 

How  to  put  a  stop  to  such  licentiousness, 
bv  which  all  are  indiscriminately  abused,  and 
by  which  vice  consequently  escapes  in  the 
general  censure.  I  am  unable  to  tell;  all  I 


completely  expunged  from  the  living 
picture.’’  In  the  editorial  room  the  in¬ 
dividuality  previously  carved  “with  pen 
point  and  pencil  will  go  inoffensively 
back  to  Nirvana,  and  the  passing  scene 
will  know  him  no  more." 

The  editorial  room  contains  cataleptic 
quicksand  which  catches  the  careless  feet 
of  men  and  sucks  them  down  into  the 


comment  to  make — overset. 


could  wish  is.  that,  as  the  law  gives  us  no  sludge  bed  of  obscurity.  Tberc  is  only 


A  h  chairman  ot  the  Board  ot  uirectors 
of  Legislative  Correspondents,  presi¬ 
dent  of  the  New  York  City  Newspaper 
Club,  and  author  of  “Boss  Tweed,” 
Denis  Tilden  Lynch  has  had  unrivaled 
opportunities  for  mingling  with  the  people 
he  introduces  to  the  reader  of  “Friends 
of  the  Governor” — an  article  which  he 


protccticm  against  the  injury,  so  it  should  give  ntber  nrofecsion  in  nnlm'nn  rif  vjuvcimn  — an  uniuc  wnicn  nc 

shelter  after  having  provoked  V?!  J"  contributes  to  the  October  number  of  the 


calumniators  no  sneurr  aurr  naviiiK  \g  l  »_ 

correction.  The  insults  which  we  receive  be-  KOSC,  Where  SUCh  a  condition  Of>" 

fore  the  public,  by  being  more  open,  are  the  tains — and  that  is  school  teachinj?.  On 

more  distressing:  by  treating  them  with  silent  point  he  savs ! 


contempt,  we  do  not  pay  a  sufficient  deference 
to  the  opinion  of  the  world.  Bv  r-enr****'®  to 
legal  redress,  we  too  often  expose  the  weakness 
of  the  law,  which  only  serves  to  increase  our 
mortification  bv  failing  to  relieve  us.  In  short, 
every  man  should  singly  consider  himself  as  a 
guardian  of  the  liberty  of  the  Press,  and.  as 
far  as  his  influence  esn  extend,  shmild  endeavor 
to  prevent  *ts  licentiousness  liecoming  at  last 
the  grave  of  its  freedom. 


North  American  Revinv.  At  least  that 
is  what  the  editor  says  in  his  department, 
"By  Way  of  Introduction.” 

'The  article  by  Mr.  Lynch  takes  up  new 
national  figures,  the  close  associates  of 


The  school  teacher  and  editorial  writer  offer 
a  proper  pair  and  parallel.  Both  work  in  the 

sweat  of  a  scholarly  brow,  which  is  perennially  r-  c-  -.i  .  . ..  ,  » 

cooled  bv  the  chill  breath  of  local  and  intramural  f-»Ovemor  Smith  at  Albany,  who  for  the 
politics.  Both  are  buoved  by  the  hone  that  not  most  part  are  new  and  unknown  quan- 
all  their  shots  are  wasted,  and  hug  to  their 


Jh  COMMUNITY  weekly  may  haveaf 
interesting  history  as  well  as  a  nif 
ropolitan  daily.  This  fact  has  N 
recalled  by  the  booklet,  “The  Story 
the  Hunterdon  County  Democrat.  K: 
1928.”  Briefly,  it  is  a  sketch  of  one 
the  oldest  newspapers  in  New  Jer«: 
the  Hunterdon  County  Democrat, 
lished  at  Flemington,  N.  J. 

The  country  paper  of  a  century  atj 
neglected  its  local  news,  as  this  tiook' 
shows.  Foreign  news  had  the  place 
honor.  To  learn  what  was  going  on 
the  community  at  that  time  one  maJ 
study  rather  carefully  the  adver!isi:| 
columns. 

In  its  cradle  days  the  precursor  of " 
Hunterdon  County  Democrat  had  a  ha;| 
time  to  balance  its  books.  Subscribe; 
were  slow  to  pay  and  frequently  rJ 
their  bills  with  firewood  for  the  heJ 
or  with  country  produce  for  the  edit‘';i 
table. 

The  I>emocrat  today  is  owned 
.Alexander  I..  Moreau  and  D.  Hun 
Moreau.  About  a  year  ago  they 
a  new  fireproof  building  to  house  tbfl 
newspaper — a  structure  that  was 
pleted  in  1928. 


The  writer  of  the  letter  just  quoted 
was  none  other  than  Dr.  Oliver  Gold¬ 
smith.  who  sent  the  communication  in 
177.3  to  the  editor  of  a  London  news¬ 
paper. 

Old  as  the  volume  is.  It  has  a  chanter 
on  reporting  that  is  a  piece  of  construc¬ 
tive  eritieism.  It  concludes  with  an  ap- 


bo«om  anv  rviffencr  that  their  laho-a  take  effect. 
Both  relish  the  hours  anH  conditions  of  their 
profession — which  are  simple  sntendid — and  both 
find  miirh  comfm-t  in  the  civilized  company  of 
their  kind.  But  neither  normally  escaties  the 
faint  halo  of  pathos  which  enromnasses  the  de- 
voteil  bead,  and  neither  can  find  a  perpetual 
anaesthetic  for  the  carking  conscimisness  of  in¬ 
effectuality. 


His  view  of  the  modem  newspaper  is 
\  worried  compromise  between  an  old 
tradition  and  a  new  necessity.”  The  old 
tradition  is  the  editorial  page;  the  new 


nendix  listing  the  newsnaners  nuhlished  necessitv  consists  of  the  feature  sections, 


in  T-ondon  in  1821.  In  this  section  may 
be  found  not  onlv  the  number  of  papers 
printed  during  the  year  but  also  the 
amount  of  duty  received  by  the  Govern¬ 
ment  from  each  newspaper  by  means  of 
a  stamp  tax. 


the  columns,  and  the  sporting  pages 
w’hich  hristle  with  the  colloouial  and  arc 
flambovantlv  personal.  Snorting  editors, 
feature  writers,  columnists,  and  cartoon¬ 
ists  have  their  bvlines  but  the  editorial 
writer  is  shrouded  in  an  archaic  gloom. 


WORLD’S  SERIES  SPECIAL  TRYOUT  RATE 


$75  to  $100  Small  Town  Newtpopor*.  $125  to  $150  Small  City 
Newapaport.  $175  to  $200  Motropol'tan  Newspi>n«rs 


HU 


BASE  BMIFLAYER  BOARD 

Wirn  Goo.  H.  RaynoMa,  Now  Bodford,  Moaa. 


J 
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The  Country  Newspaper 

for  direct,  intensive 
and  certain  appeal  to 
Country-Town  America 


A  citation  for  truth  in  advertising  is  due 
The  Cleveland  Press.  Dismissing  extrava¬ 
gant  boasts  and  exaggerated  claims,  this 
newspaper  says  that  outside  the  true  Cleve¬ 
land  market  local  newspapers  must  be  used 
to  make  sales.  * 

The  Press  makes  no  attempt  in  its  selling 
arguments  to  squeeze  half  of  Ohio  into  the 
Cleveland  market,  neither  does  it  submit 
that  its  circulation  extends  beyond  the 
35-mile  radius  that  is  truly  the  Cleveland 
market.  Each  local  newspaper,  states  The 
Press  unequivocally,  serves  and  covers  its 
immediate  territory  best. 

In  this  every  big  city  newspaper  must 
honestly  concur. 

The  country  newspaper,  for  example,  in 
its  own  community  is  supreme.  Why? 
Because  the  country  newspaper,  pre¬ 


eminent  in  everything  that  concerns  Coun¬ 
try-Town  America,  is  inevitably  first  in  the 
interest  of  the  people  in  the  small  towns 
and  on  the  farms. 

Obviously,  big  city  newspapers,  or 
national  magazines  for  that  matter,  cannot 
hope  to  compete  with  the  country  news¬ 
paper  in  the  small  towns  and  on  the  farms. 
Yet  some  advertising  mediums  carelessly 
include  both  the  small  town  and  the  farm 
in  their  fictitiously  far-fiung  “markets.” 

Furthering  the  idea  so  admirably  ad¬ 
vanced  hy  The  Cleveland  Press,  it  is  sug¬ 
gested  to  advertisers  and  agencies  that  the 
big  city  newspaper 'be  used  for  coverage  of 
the  big  city;  that  the  national  magazine  be 
used  for  general  circulation;  that  the  court- 
try  newspaper  be  used  for  direct,  intensive, 
and  certain  appeal  to  the.  people  in  the  small 
towns  and  on  the  farms. 


6800  Country  Newspapers  are  Represented  by 


AMERICAN  PRESS  ASSOCIATION 

225  West  39th  Street,  New  York 
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Chicago 

122  So.  Michigan  Ave. 


Detroit 

2111  Woodward  Ave. 


Kansas  City 
Interstate  Bldg. 


Baltimore 

111  No.  Charles  St. 
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SHERER  JOINS  LORD, 
THOMAS  &  LOGAN 

Manager  of  Curtis  Publishing  Com¬ 
pany’s  Chicago  Office  Becomes 
Executive  Vice-President  and 
a  Director  of  Agency 

Albert  W.  Shercr,  for  the  i)ast  four 
years  manager  of  the  Chicago  offices  of 
the  Curtis  Publishing  company,  has  been 
elected  executive 
vice-president  and 
a  director  of  the 
advertising  firm 
of  Lord  & 

Thomas  and 
i-ogan,  according 
to  an  announce¬ 
ment  made  Mon¬ 
day  by  Albert  D. 

I^sker,  chairman 
of  the  board.  Mr. 

Sherer  assumed 
his  duties  with 
I.ord  &  Thomas 
and  Logan  on 

Oct.  1,  becoming  .M-smt  w.  Shescb 
a  member  of  the 

firm  and  co-manager  of  the  Chicago 
office  at  400  North  Michigan  avenue. 

Mr.  Sherer  was  born  in  Chicago  45 
years  ago,  was  graduated  from  the  Chi¬ 
cago  Manual  Training  School  in  1900  and 
from  the  University  of  Chicago,  of  which 
he  is  now  a  member  of  tlic  board  of 
trustees,  in  1906.  Shortly  after  his 
graduation  from  the  university  Mr. 
Sherer  l)ecame  advertising  manager  of 
the  McCray  Refrigerator  Company,  later 
j<'ining  the  Chicago  staff  of  the  Crowell 
Publishing  Company.  For  the  pst  13 
years  he  has  been  associated  with  this 
company. 

Mr.  Sherer  is  prominent  in  Chicago 
civic  affairs.  In  addition  to  being  a 
trustee  of  the  I’niversity  of  Chicago,  he 
is  a  director  of  the  Chicago  Association  of 
Commerce,  a  member  of  the  board  of 
trustees  of  the  Chicago  Sunday  Evening 
Oub,  vice-president  and  director  of  the 
Committee  of  Fifteen.  Me  is  a  member 
of  Delta  Kappa  Epsilon  fraternity  and 
the  University,  Union  League,  Quad¬ 
rangle,  Commonwealth,  Industrial  and 
South  Shore  Coutnry  Qubs. 


CHICAGO  AGENCY  REORGANIZES 

Jay  L.  Hannah  Company  Now  the 
Price-Hannah  Company 

The  Jay  L.  Hannah  Company,  Chicago, 
is  now  known  as  the  Price-Hannah 
Company,  following  a  reorganization  and 
the  addition  of  several  new  members  to 
the  firm,  which  became  effective  Oct.  1. 
Mr.  Price  joins  the  firm  as  vice-president. 
Mr.  Hannah  remains  as  president. 

Haven  Requa,  vice-president  of  the 
South  Chicago  Coal  and  Dock  0>mi)any, 
has  resigned  to  join  the  advertising  firm 
as  secretary  and  general  manager. 
Howard  E.  Bowers,  treasurer  of  the 
HannaJi  Comiwny,  has  been  elected  vice- 
president  umler  the  reorganization.  Be¬ 
fore  he  assumes  his  new  duties,  however, 
he  idans  to  take  a  ten  months’  leave  of 
absence  to  make  a  trip  around  the  world. 
Da\id  N.  Larson  succeeds  Mr.  Bowers 
as  treasurer. 

Lee  Andruss,  formerly  of  Critchfield 
&-  Co.  and  more  recently  of  the  Brandt 
.Advertising  Company,  has  joined  the 
Price-Hannah  Company. 

PHILADELPHIANS  ELECT 

Parry  Named  Chairman  of  A.A.A.A. 

Council — Hall  Vice-Chairman 

Edwin  S.  Parry  of  the  Tracy- Parry 
Company,  Philadelphia,  was  recently 
elected  chairman  of  the  Philadelphia 
Council  of  the  American  Association  of 
Advertising  Agencies  at  a  meeting  held 
in  that  city. 

S.  Roland  Hall,  of  Easton,  Pa.,  was 
elected  vice-chairman,  and  Charles  Blum, 
head  of  his  own  agency,  was  named  sec¬ 
retary-treasurer.  l>ee  A.  Hood  of  the 
Richard  A.  Foley  Advertising  Agency, 
was  appointed  to  represent  the  council 


on  the  executive  committee  of  the 
A.  A.  A.  A. 

f’lans  were  made  for  a  large  delegation 
to  attend  the  national  convention  of  the 
association  in  Washington,  Nov.  14 
and  15. 

AGENT  SAYS  HE  PICKS 
HIGH  RATE  PAPERS 

F.  W.  Strang  of  Strang  and  Prosaer, 
Says  This  Factor  Influences  Him 
in  Placing  Copy  When  Other 
Details  Are  Unknown 


Addressing  members  of  the  V\  ashing- 
ton  Press  Association  recently,  Fred  W. 
Strang,  .senior  partner  of  Strang  and 
Prosser,  advertising  agency  of  Seattle, 
Wash.,  headed  by  two  former  newspaper 
men,  declared  that  high  advertising  rates 
of  a  newspaper  attract  him  more  than 
low  rates. 

In  placing  copy  for  their  clients,  Mr. 
Strang  said  tliat  Strang  and  Prosser  were 
more  inclined  ito  choose  a  high  rate  news- 
I>aper  than  one  with  a  low  rate,  and 
that  so  far  as  his  advertising  agency 
was  concerned,  circulation  was  secondary 
in  selecting  media  for  client  advertising. 

“As  a  rule,  we  choo.se  the  newspaper 
with  the  highest  rate  regardless  of  cir¬ 
culation,  where  we  are  not  entirely  sure, 
and  then  check  to  determine  what  justifies 
the  publisher  in  the  higher  rate”,  Mr. 
Strang  stated. 

It  was  the  policy  of  this  agency  to 
measure  a  newspaper  as  an  advertising 
medium  by  its  influence  with  subscribers, 
he  said. 

It  was  his  experience,  Mr.  Strang  said, 
that  the  low  price  of  newspaper  adver¬ 
tising  makes  little  appeal  to  the  ad¬ 
vertiser.  The  average  advertiser  or  manu¬ 
facturer,  client  of  the  agency,  turning  over 
an  account,  does  not  a|>pear  interested  in 
this  feature  at  all.  The  agency's  customer 
rarely  ever  asks  an>-thing  about  rates. 
The  publisher  is  justified  in  fixing  a  rate 
commensurate  with  the  benefits  to  be  de¬ 
rived  by  tlie  advertiser  and  the  character 
of  his  newsiwjier,  Mr.  Strang  stated  in 
closing. 

AGENCY  DISCONTINUES 

Sherman  &  Lebair  Dissolved  October  1 
— Sherman  Forms  New  Firm 

.Sherman  &  Lebair,  Inc.,  New  York 
a<lvertising  agency,  discontinued  business, 
Oct.  1.  (ieorge  C.  Sherman,  one  of  the 
firm  members,  will  head  his  own  company 
to  l>e  known  as  the  George  C.  Sherman 
Company,  Inc.  Mr.  l.elair  has  been 
apiKiinted  vice-president  and  a  director 
of  tbe  Paul  Cornell  Company,  Inc. 

The  executives  in  the  Sherman  Com- 
|)any,  in  addition  to  Mr.  Sherman,  will 
tie  Franci>  l)e  Witt,  .A.  Raymond  Hop- 
l»er,  Raymond  F'.  Devine,  .Arthur  G.  Mon¬ 
tague  and  Joseph  Burlando. 


TO  MOVE  CHICAGO  OFFICE 

Lord  db  Thomas  and  Logan  Take  Two 
Floors  in  New  Building 

The  Chicago  offices  of  Lord  &  Thomas 
and  Logan,  now  at  40(1  North  Michigan 
avenue,  will  be  mos-ed  about  May  1,  1929, 
to  the  Colgate,  Palmolive- Peet  Company 
building  being  erected  at  Lake  Shore 
ilrive  and  Walton  place,  directly  across 
from  the  Drake  Hotel.  Announcement 
of  the  projected  change  was  made  by 
Kalt>li  Sollitt,  general  manager. 

The  company  will  occupy  the  entire 
seventeenth  and  eighteenth  floors  of  the 
new  building,  a  flofir  space  of  more  than 
15,(X)0  square  feet.  The  Colgate,  Palm- 
olive-Peet  Company  is  one  of  the  larger 
accounts  handled  by  the  agency. 

Brewery  Names  Agency 

Excelsior  Brewery,  Inc.,  Brooklyn, 
makers  of  Olde  Keg  and  Excelsior  cereal 
beverages  and  other  products,  have  placed 
their  advertising  with  Smith,  Sturgis  & 
Moore,  Inc.  Newspapers  will  be  u.sed 
in  the  campaign. 


Group  Appoints  Stypes 

The  Allied  Sacramento  X'alley  News- 
(lapers  has  appointed  Artl.u;  \\ .  Stypes,  ' 
Inc.,  publishers’  representatives,  with 
offices  in  San  Francisco,  Los  Angeles  and 
Portland,  as  their  Pacific  Coast  repre¬ 
sentatives.  This  group  comprises  the  fol¬ 
lowing:  Chico  Record,  Marysz’ille  Ap¬ 
peal-Democrat,  Oroinile  Mercury- 
Register,  Red  Bluff  News,  Willows 
Journal  and  Woodland  Democrat.  J.  C. 
.Allison,  formerly  business  manager  of 
the  Maryst-ille  (Cal.)  Appeal,  and  more 
recently  manager  of  the  Allied  Sacra¬ 
mento  Valley  .Newspapers  group,  is  now 
connected  with  the  San  Francisco  office 
of  Arthur  W.  Stypes,  Inc. 

New  Cost  Agency 

Harry  A.  I'.arnshaw  and  Qarence  U. 
Young,  Los  Angeles  advertising  men, 
have  affiliated  their  interest  in  the  organ¬ 
ization  of  F.arnshaw-Your.g,  Inc.,  ad¬ 
vertising  agency  with  headquarters  in 
Los  .Angeles.  FUirnshaw  was  founder  of 
the  F'arnshaw  Press  Corporation,  New 
N  ork  and  Boston  and  has  been  executive 
vice  president  of  Young  &  Mc.Allister, 
Inc.,  Los  Angeles.  Young  was  formerly 
with  Upson-AV'^alton,  Inc.,  Qeveland, 
more  recently  with  Young  &  McAllister. 
John  A.  (iajdon,  advertising  manager 
for  the  Ventura  Refining  Company,  will 
be  with  the  new  agency. 

I  - 

Preparing  Four  Campaigns 

The  Brandt  Advertising  Company,  431 
North  Michigan  avenue,  Chicago,  is 
handling  the  following  accounts:  Certi¬ 
fied  Shoe  Corporation.  Rockford,  Ill.; 
-A.  E.  Peirce  &  Co.,  (Chicago  investment 
f>ankers;  C.  L.  Schmidt  &  Co.,  st<x:k  and 
bonds,  and  Allied  Radio  Corporation,  both 
of  Chicago.  Newspapers  will  be  used  in 
the  Peirce  and  Schmidt  campaigns,  and 
trade  papers  and  magazines  will  be  uaed 
for  the  shoe  and  radio  accounts. 

Paschall  Reorganises 

The  Chicago  advertising  firm  of  Irvin 
F.  Paschall,  Inc.,  has  changed  its  name, 
following  a  reorganization,  and  will  be 
known  as  Paschall,  Harris  &  Paschall. 
Inc.  Albert  R.  Harris,  formerly  Chicago 
repre.sentative  of  the  National  Petroleum 
Nrii’s,  is  now  a  member  of  the  firm. 
Officers  are:  Irvin  F'.  Paschall,  president; 
.Albert  R.  Harris,  vice-president ;  Anne 
S.  Paschall,  treasurer,  and  W.  L.  Pas¬ 
chall,  secretary. 

Grant  Joins  Roche 

James  (jrant,  former  newsiwjier  man 
and  more  recently  with  the  United 
States  .Advertising  Company,  Toledo,  O., 
handling  the  Overland  automobile  ac¬ 
count,  has  joined  the  staff  of  the  Roche 
.Advertising  Company,  Chicago.  He  will 
be  in  charge  of  publicity.  Morrow 
Krum,  account  executive  for  the  Roche 
.Advertising  Company,  Chicago,  recently 
returned  from  an  extended  business  trip. 

Joins  Boston  Agency 

Uichard  D.  Nfirthrup,  prominent  New 
F'ngland  advertising  man,  has  been  ap- 
ixiinted  to  the  executive  staff  of  Wood, 
Putnam  &-  Wood,  advertising  agency. 
Northrup  F*as  been  engaged  in  advertis¬ 
ing  work  in  Boston  for  a  numljer  of 
years  both  as  an  agency  man  and  as 
director  of  the  Boot  and  Shoe  Recorder 
Publishing  Cfimpany. 

Potter  With  Van  Allen 

Stuart  B  Potter,  who  has  recently 
joined  the  Van  Allen  ComiKiny  and 
formerly  associated  with  the  Schimpff- 
Miller  Company,  advertising  agency  of 
Peoria,  has  been  appointed  vice  president 
of  the  \’an  Allen  Company,  advertising 
agency  of  Chicago  and  Detroit.  Mr. 
Potter  will  be  in  the  Chicago  office. 

New  Campbell-Ewald  Client 

The  advertising  account  of  the  C.  H. 
McAleer  Manufacturing  Company,  De¬ 
troit,  has  been  placed  in  the  hands  of  the 
Campbell -Fwakl  Company.  An  ex¬ 
tensive  national  advertising  campaign  is 
being  planned.  The  Mc.Aleer  Manufac¬ 


turing  company  makes  automi  ale  ckr 
ers  and  [lolishes. 

Gamble  Back  from  Abr  ad 

T.  S.  Gamble  of  the  Benso;.,  (iamli 
Johnson  &  Read  Company,  '22  \\t^ 
.Adams  street,  (Chicago,  has  return^ 
from  a  month’s  vacation  in  Europe.  \[ 
(jamble  spent  most  of  his  tini  in  I’ai.; 
and  London. 

Ha*  Apartment  Account 

The  Charles  H.  Touzalin  .\rci.c 
Chicago,  has  been  appointed  to  har, 
the  advertising  for  the  new  Marsl 
Field  Garden  Home  Apartments,  a  ist;. 
profit  project  being  financol  by  thi 
Marshall  Field  estate. 

Bebel  and  Flarvey  Appointed 

Behel  and  Harvey,  Inc.,  326  Wes 
Madison  street,  Chicago,  have  b 
named  to  handle  the  advertising  of 
Chicago  Faucet  Company,  maiiuiactu"- 
of  plumbers’  supplies.  They  have  k 
chosen  their  media. 

New  Hanson  Client 

William  E.  Wright  &  Sons  Coiiijiar.) 
of  Orange,  New  Jersey,  manuiarti;:.- 
of  bias  fold  tape,  has  placed  its  adv; 
tising  account  with  the  Joseph  E.  Ha 
son  Company,  advertising  agents  ? 
Newark,  N.  J.,  effective  Jan.  1,  K, 

Harris  Joins  Friedman 

A.  H.  Harris,  for  the  past  three  >«; 
space  buyer  and  production  manager  io 
the  Arthur  Hirshon  Company,  .Wi 
York,  has  joined  Leon  A.  F'riedman,  ad 
vertising  agent.  New  York,  as  an  a(\  j;: 
executive. 

Johnston  With  White 

D.  I.  Johnston  has  joined  the  copj 
department  of  the  F  rank  B.  White  ( « 
pany,  33  South  Qark  street,  Chicago.  1 
was  formerly  advertising  manager  of  th 
•Armour  Fertilizer  Company. 

Open*  Chicago  Office 

F'rank  Kiernan  &  Co.,  New  York  d 
vertising  agency,  has  opened  a  t  Id-sj 
office  at  537  ^uth  Dearborn  stre^ 
handle  midwestern  accounts.  Ixiuis  I 
Delson  is  in  charge. 

Firm  Appoints  Agency 

Ludgin  &  Salinger,  Inc.,  180  Xorl 
Michigan  avenue,  (Jhicago,  has  been  a: 
pointed  to  handle  the  advertising  for  ti 
Carter-Strite  Manufacturing  Gn;;,." 
MiniK'apolis,  Minn. 

Pitts  Joins  Blackman 

Frank  Pitts,  assistant  ad\irti' 
manager  of  the  Sun-Maid  Raisin  fir  .*? 
of  California,  joined  the  Blackman  i  - 
pany.  New  York  advertising  agency  i 
an  account  executive,  Oct.  1. 

O’Mahoney  Takes  New  Post 

J.  W.  O’Mahoncy  has  joined  the 
of  Smith,  Sturgis  &  Moore,  Inc.  as  a 
count  executive.  He  was  until  recr.- 
associated  with  Patterson  Andress  ' 

,  pjiny,  Inc. 

New  York  Agency  Moves 

The  Kcrr-McCarlhy  .Advertising  ^ 
vice,  Inc.,  has  moved  to  more 
quarters  at  .551  F'ifth  avenue,  ta 
occupancy  this  week.  It  was  f 
at  154  Nassau  street. 

United  Has  Neve  Account  i 

The  advertising  account  of  the  N" 
Drug  Stores,  New  Aork,  is  now 
hamlied  by  the  United  .\(lvir’:-s 
Agency,  Inc.,  of  that  city. 

Woodley  Promoted  ' 

A.  Woodley  has  been  made 
manager  of  the  New  York  office  of  P 
Caples  company,  advertising  agenc)'  j 

Proper  with  Krame' 

Nathaniel  N.  Proper  has  -oinedj 
1  staff  of  Kramer  Associates,  Inc,  X 
York,  direct  advertising.  I 
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Audit  Bureau  of  Circulations 

l5tK  Annual 

CONVENTIOKI 


October  25  and  26,  1928 
STEVENS  HOTEL 
CHICAGO 


Thursday,  Oct.  25 — At  10  a.m.,  group  meetings  to  discuss 
subjects  of  common  interest  to  members  of  all  Divisions. 

Thursday,  Oct.  25 — At  2  p.m.,  regular  divisional  meet¬ 
ings.  Prospective  members  are  invited  to  attend  the  meet¬ 
ings  in  which  they  are  particularly  interested. 


Friday,  Oct.  26 — At  9  a.m.,  the  General  Meeting,  attended 
by  the  members  of  all  Divisions. 


ANNUAL  DINNER 

Friday  evening,  Oct.  26,  Grand  Ballroom,  Stevens  Hotel. 

The  seating  arrangements  will  be  based  on  the  dates  of 

reservations. 


AUDIT  BUREAU  OF  CIRCULATIONS 

165  West  Wacker  Drive 
CHICAGO 
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INSTITUTE  OF  JOURNALISTS 
CALLED  U.  S.  NEED 


(CoHtiimcd  from  pafie  5) 


in  the  telcgra{>h  which  could  be  heard 
clicking  in  railroad  offices.  At  16  he 
knew  the  code  well  enough  to  pick  up 
the  Associated  Press  copy  as  it  passed 
through  Watertown.  Then  he  went  to 
Kansas  City  and  got  work  with  the 
Western  Union. 

In  the  back  of  his  mind  the  boy 
Blumenfeld  knew  he  was  going  to  be  a 
newspaper  man.  (]arl  Schurz,  who  later 
became  editor  of  the  Nno  York  Er’cning 
Post,  was  his  godfather  and  used  to  talk 
to  him  about  the  Herald  of  the  Bennetts. 

‘T  would  rather  be  editor  of  the  New 
York  Herald  than  a  king  of  any  Euro¬ 
pean  country,”  Mr.  Schurz  once  said  to 
Blumenfeld. 

“1  am  going  to  be  editor  of  the 
Herald,”  Blumenfeld  asserted  with  youth¬ 
ful  confidence. 

This  was  in  1872.  Mr.  Blumenfeld 
was  then  eight  .years  old. 

At  16,  working  for  the  Western  Union 
in  Kansas  City,  he  wasn't  content  merely 
with  transmitting  the  messages  of  others. 
He  wanted  to  write  his  own.  He  wrote 
articles  on  the  side  for  the  Kansas  City 
Star  and  finally  began  working  full  time 
for  that  i)aper.  Still  he  was  not  content. 
He  never  forgot  his  eight-year-old  vow, 
although  it  took  him  a  long  time  to  realize 
it.  Before  coming  to  New  York  he 
worked  a  while  for  the  Chicago  Herald. 

In  1884  he  arrived  in  New  York.  He 
had  no  pull,  nothing  but  his  towering 
ambition.  He  went  right  to  the  New 
York  Herald  and  was  turned  down. 
Next  he  tried  the  Sun.  He  obtained  an 
interview  with  Charles  Dana  by  the  sim{de 
expedient  of  asking  for  it.  Dana  agreed 
to  give  him  work  at  $15  a  week.  At  the 
en(i  of  a  year  if  he  proved  his  worth  he 
was  to  be  taken  on  the  regular  staff 
under  the  prevailing  practice  of  space 
rates.  While  he  was  considering  this 
offer  the  old  United  Press  made  him  a 
better  fHie.  While  working  for  the  press 
association  he  wrote  stories  on  the  side 
for  the  New  York  Journal,  then  owned 
by  Albert  Pulitzer.  One  day  there  was 
a  fire  “way  up  town"  at  59th  street.  A 
convent  burned  to  the  ground  and  the 
young  reporter  Blumenfeld  put  a  great 
deal  of  pathos  in  his  story  he  wrote  for 
the  Journal. 

While  working  for  the  old  U.  P., 
Blumenfeld  had  continued  to  make  fre¬ 
quent  calls  on  the  Herald.  No  luck. 
The  story  on  the  Cf)nvent  fire  in  the 
Journal,  however,  caught  the  eye  of 
James  Gordon  Bennett,  the  elder. 

“There’s  a  good  writer,”  said  Bennett 
to  his  city  editor.  “Find  out  who  he  is 
and  get  him  on  our  paper.” 

Very  shortly  after  he  began  to  work 
for  the  Herald,  Mr.  Blumenfeld  was 
made  city  editor  of  the  New  York  Eve¬ 
ning  Telegram.  In  1887,  when  he  was 
23,  he  was  sent  to  England  to  report 
the  Queen’s  Jubilee  for  the  Bennett 
papers.  On  his  return  to  New  York 
he  was  made  editor  of  the  Evening 
Telegram  and  superintendent  of  the 
Herald. 

Sent  back  to  London  in  1890  as  corre¬ 
spondent  for  the  Herald,  continuing  to 
hold  the  title  of  superintendent,  he  was 
summoned  by  Mr.  Bennett  to  Nice  in 
1893. 

“Blumenfeld,”  said  Bennett,  “I  want  to 
build  a  new  plant  for  the  Herald.  I’ve 
engaged  Stanford  White,  the  architect, 
and  I  want  you  to  go  with  him  and  help 
with  the  plans  for  the  building.  I  have 
bought  a  lease  on  Dodge  Place — ” 

“Where’s  that?"  interrupted  Blumen¬ 
feld. 

“At  Broadway  and  34th  street.” 

“But  that’s  not  in  New  York!” 
ejaculated  Blumenfeld.  “That’s  as  bad 
as  going  to  Yonkers.” 

The  Herald  at  the  time  was  publishing 
at  Broadway  and  Ann  streets. 

“It’s  lunacy,”  pursued  Blumenfeld. 
“You  are  moving  right  out  of  the  center 
of  things!” 

“My  dear  Blumenfeld,”  said  Bennett, 
taking  his  turn  at  interrupting.  “Thirty 
years  from  now  the  Herald  will  be  in 
Harlem  and  I’ll  be  in  Hell.” 

Mr.  Blumenfeld  and  Mr.  White  chose 
the  Town  Hall  of  Verona  as  the  pattern 


for  the  Herald  Building,  which  now 
houses  retail  stores  on  Herald  Square. 
The  years  1893  and  ’94  were  spent  in 
erecting  the  plant,  and  then  Mr.  Blumen¬ 
feld  returned  again  to  London.  Back  in 
England  he  decided  it  was  time  to  strike 
out  for  himself.  He  resigned  from  the 
Herald. 

“You’ll  wear  out  the  buttons  on  your 
vest  crawling  back  to  me,”  sneered 
Bennett. 

For  a  time  Mr.  Blumenfeld  was 
interested  in  the  manufacture  of  type¬ 
setting  machines.  Labor  and  financial 
trouble  played  havoc  with  his  plans,  and 
1900  found  him  with  his  mind  made  up 
to  write  that  predicted  “take-me-back” 
cable  to  Mr.  Bennett. 

One  day  he  was  in  Carter’s  barber 
shop  on  Fleet  street.  While  the  scissors 
snip()ed  at  his  hair  his  mind  revolved  the 
cable  he  would  send  to  Mr.  Bennett. 

“Hel-lo,  Blumenfeld,”  a  voice  sent  his 
thoughts  spinning.  “When  are  you  going 
to  drop  in  and  see  me?” 

Blumenfeld  looked  up  and  shook  the 
hand  of  Alfred  Harmsworth,  later  Lord 
Northcliffe. 

“I’m  afraid  not  for,  a  long  while,”  he 
declared.  “I’m  going  back  home.” 

“What  for?”  Harmsworth  asked. 

“Oh  I’ve  lost  so  much  money  I  can’t 
keep  up  here  any  more,”  Blumenfeld 
frankly  explained.  “.As  a  matter  of  fact 
I  was  just  now  composing  the  cable  I 
am  going  to  send  to  Bennett.” 

“Drop  into  my  office  for  tea  this  after¬ 
noon,  will  you  ”  Harmsworth  invited. 

Later  over  the  tea  cups,  Harmsworth 
asked : 

“What’s  wrong  with  the  Daily  Mail?" 

“Oh  it’s  run  by  a  lot  of  amateurs,” 
Blumenfeld  answered.  “.Ml  it  needs  is 
a  little  fertilizer.” 

“Will  you  come  over  and  be  the 


A  MEETING  which  speakers  character- 
^  ized  as  “one  of  the  most  notable 
events  in  American  journalistic  history’” 
occurred  on  We<lnesday  of  this  week  at 
the  Advertising  Oub  of  New  York,  when 
14  visiting  British  journalists,  welcomed 
to  this  country,  were  joined  at  the  speak¬ 
ers’  table  at  luncheon  by  36  leaders  of 
•American  newspaper  and  advertising 
thought.  More  than  200  other  guests 
attended. 

Never  before,  it  was  pointed  out,  had 
journalism  of  the  two  English  speaking 
countries  been  so  well  represent^  at  a 
single  meeting. 

Directors  of  the  Associated  Press  in 
session  at  A.  P.  headquarters  were  among 
the  honor  guests,  making  newspaper  rep¬ 
resentation  of  the  United  States  conti¬ 
nental,  while  the  delegation  from  Great 
Britain  headed  by  Ralph  D.  Blumenfeld, 
editor  of  Ixtrd  Beaverbrook’s  London 
Daily  Express,  was  made  up  of  news¬ 
paper  proprietors  from  the  provinces  as 
well  as  from  London,  Edinburgh  and 
Glasgow. 

The  British  delegates  are  “pilgrims” 
brought  to  this  country  under  the  auspices 
and  direction  of  the  Carnegie  Endowment 
for  International  Peace,  and  it  was  on 
the  utopia  of  a  world  without  wars  which 
those  who  made  addresses  dwelt. 

Mr.  Blumenfeld,  the  principal  speaker 
of  the  day,  plunged  into  the  present  un¬ 
pleasantness.  the  so-called  secret  naval 
treaty  between  Great  Britain  and  France, 
declaring  with  emphasis  that  any  “Amer¬ 
ican  suspicions  of  British  intentions  are 
mistaken.”  He  described  himself,  a  na¬ 
tive  American,  as  “managing  to  keep  one 
leg  in  England  and  the  other  in  the 
United  States.” 

“There  can  be  no  animosity  or  the 
slightest  jealousy  between  England  and 
the  United  States,”  he  declared.  “And 
there  can  be  no  secret  treaties. 

“No  British  government  could  ever  be 
suspected  of  making  a  secret  treaty  to¬ 
day.  Such  a  government  would  be  over¬ 
thrown  immediately  by  the  people  led  by 
the  British  press.” 

His  assertion  was  endorsed  by  the  Brit¬ 
ish  delegates  by  applause 

But  I>ouis  Wiley,  closing  speaker  of 
the  day,  who  had  his  audience  roaring 
with  delight  over  his  shafts  directed  at 


fertilizer?”  Harmsworth  wanted  to  know. 

Thus  it  was  decided.  There  was  no 
definite  agreement.  Blumenfeld  began 
work  that  very  night  as  general  news 
editor  of  the  Daily  Mail.  Changes 
were  made  slowly.  The  paper  was  being 
over-set  by  40  columns.  He  insisted  on 
condensation  both  by  the  writers  and  at 
the  copy  desk.  He  appointed  a  make-up 
editor.  Previously  the  head  printer  held 
the  job,  slashing  type  off  regardless  of 
rhyme  or  reason.  'The  American  news 
editor  set  deadlines  and  made  everyone 
stick  to  them. 

After  two  years  on  the  Daily  Mail,  Mr. 
Blumenfeld  was  made  editor-in-chief  of 
the  Daily  Express.  He  has  held  that 
position  since  1902. 

By  1919  he  was  ready  for  radical  re¬ 
form.  The  editorial  offices  of  the  Daily 
Express  were  a  series  of  cubby-holes. 
Every  man  had  his  own  sanctum  sanc¬ 
torum.  It  was  his  sacred  right.  Besides 
he  served  tea  every  afternoon  at  5  in 
his  cubby  hole.  He  had  guests  there. 
Blumenthal  swept  out  every  private  office 
making  one  big  city  room,  similar  to  the 
■American  system.  Five  men  resigned  im¬ 
mediately,  including  the  city  editor.  Blu- 
menfield  moved  into  the  big  office  him¬ 
self,  taking  a  desk  there.  That  helped. 
The  storm  cleared.  The  city  editor 
asked  to  have  his  job  back  again  and 
got  it. 

And  into  the  downstairs  offices  Blumen¬ 
feld  put  American  machinery.  “Yes,  the 
English  must  bow  to  America  in  tribute 
to  its  newspaper  mechanical  efficiency,” 
he  concluded.  “The  news  gathering  or¬ 
ganizations  of  this  country  are  also 
superb. 

“But,  the  professional  spirit  is  lacking. 
In  fostering  this  spirit  England  may 
help.” 


previous  speakers,  was  more  optimistic, 
summing  up  in  one  terse  paragraph  the 
picture  the  luncheon  meeting  conveyed. 

“This  meeting  represents  real  dis¬ 
armament,”  he  declared.  “If  we  could 
get  the  editors  of  England  am!  the  United 
States  to  sit  at  the  same  table  daily,  there 
would  be  fewer  misunderstandings  and 
misconceptions  on  the  part  of  the  public 
of  both  nations.” 

James  \V.  Brown,  of  Editor  &  Pub¬ 
lish  tut,  and  chairman  of  the  luncheon, 
opened  the  proceedings,  which  were 
broadcast  by  VVJZ.  He  introduced 
•American  and  British  guests  and  called 
uiK)n  John  G.  Jonps,  of  Alexander  Ham¬ 
ilton  Institute,  vice  president  of  the  club, 
to  welcome  the  visitors  on  behalf  of  the 
.Advertising  Qub.  Mr.  Jones  declared 
that  the  journalists  of  both  nations  could 
do  more  than  “any  written  treaties, 
which  might  become  scraps  of  paper,  to 
promote  peace.” 

Frank  B.  Noyes,  publisher  of  the 
Washington  Star,  and  president  of  the 
Associated  Press,  spoke  for  his  organiza¬ 
tion  in  wishing  the  Englishmen  a  pleas¬ 
ant  journey  through  these  United  States, 
but,  he  added,  knowing  the  .American 
weakness  for  welcoming  parties,  he  felt 
that  perhaps  commiserations  were  rather 
in  order. 

Col.  Frank  Knox,  general  manager  of 
the  Hearst  Newspapers,  introduced  next 
by  Mr.  Brown,  pointed  out  that  the  visi¬ 
tors  from  overseas  w'ere  being  granted 
an  opportunity  to  study  .American  psy¬ 
chology  at  the  opportune  moment,  during 
a  national  political  campaign. 

“It  is  human  nature  that  we  must  try 
to  study  and  reach.”  he  declared.  “True 
peace  is  not  made  by  treaty.  True  peace 
flows  only  out  of  the  hearts  of  men.” 

To  Arthur  Brisbane,  editor  of  the  Netv 
York  Evening  Journal,  and  writer  of 
the  column  ‘Today,”  war  would  be 
thrown  in  the  discard  because  it  is  stupid. 
Mr.  Brisbane  followed  the  Hearst  gen¬ 
eral  manager  as  speaker. 

Roy  VV.  Howard,  chairman  of  the 
board  of  the  Scripps-Howard  Newspa¬ 
pers.  introduced  Mr.  Blumenfeld.  He  de¬ 
scribed  the  “rapierlike  skill  with  the  pen” 
of  the  editor  of  the  London  Daily  Ex¬ 
press,  and  expressed  confidence  that  he 
would  use  his  literary  ability  when  he 
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returned  to  England  to  present  to  t!,. 
British  people  “a  true  picture  of  i!? 
America  of  1928.” 

Guests  of  honor — the  Briti>h  jcjurm' 
ists  under  the  chairmanship  of  Ralph  H 
Blumenfeld,  editor-in-chief  of  tiie  Ijoni,. 
Daily  Express — were: 

Sir  George  .Armstrong,  Bart.,  C.  N.f, 
General  .Adviser  to  the  Chronicle  (k.vj 
of  Newspapers,  including  the  .  tucajf,;  . 
Daily  Post,  Chelsea,  London. 

William  Cowper  Barrons,  Esq.,  York, 
shire  Ervning  News,  Leeds. 

William  Clarke,  Esq.,  Belfast  Tc 
graph  (Dublin  correspondent),  Belfast. 

W.  J.  T.  Collins,  Esq.,  Editor,  S’o;. : 
lYales  Argus,  Newport,  Wales. 

H.  G.  Davey,  J.P.,  Berrow’s  Worces  - 
Jfiurnal,  Worcester. 

Sir  Charles  Igglesden,  Kt.,  J.  P 
F.  S.  A.,  editor  of  the  Kentish  Exprts- 
Ashford. 

H.  Jacques,  Esq.,  assistant  editor  of  (.r 
Surrey  County  Herald,  Sutton. 

F.  Lawrence  Johnson,  Esq.,  Nfr:'-. 
Eastern  Daily  Gazette,  Middlesbrough. 

Henry  Collinson  Owen,  Esq.,  Glas.  c 
Sunday  Mail. 

P.  B.  M.  Roberts,  Esq.,  The  Scotsmr., 
Edinburgh. 

Alan  Pitt  Robbins,  Esq.,  London  Timti 

R.  A.  J.  Walling,  J,  P.,  Western  htdt- 
pendent,  Plymouth. 

William  Robert  Willis,  Esq.,  York5k  4 
Post  (York  correspondent)  l.eeds. 

Henry  S.  Haskell,  Esq.,  Assistant 
Director,  Carnegie  Endowment  for  Ir 
ternational  Peace. 

The  .American  newspaper  and  adver¬ 
tising  men  present  were: 

Benjamin  H.  Anthony,  New  Bedf  ■ri 
Standard. 

Elbert  H.  Baker,  Cleveland  Pkit 
Dealer. 

Karl  Bickel,  president.  United  Press. 

.Arthur  Brisbane,  editor  of  the  A'-'a- 
York  Evening  Journal. 

E.  M.  Carney,  Hearst  Newspapers. 

H.  H.  Charles,  president,  Cliarles  .\I- 
vertising  Service. 

Paul  Cowles,  superintendent  Wt■^^"' 
Division,  Associated  Press. 

W.  H.  Cowles,  Spokane  Spokeoi.s- 
Review. 

Kent  Cooper,  general  manager,  - 1 
dated  Press.  I 

Robert  Ewing,  New  Orleans  (La.ij 
States.  J 

Colver  (kirdon.  vice  president, 
Advertising  Agency  of  America. 

Charles  C.  Green,  president  Chas.  0 
Green  Agency. 

W.  W.  Hawkins,  Scripps-Howard  Or¬ 
ganization. 

Richard  Hooker  Springfield  (Mass-j 
Republican. 

Roy  W.  Howard,  Chairman  of  B<  ar; 
Scripps-Howard  Organization. 

Qark  Howell,  Atlanta  Constitution. 

John  G.  Jones,  vice-president,  Alex¬ 
ander  Hamilton  Institute. 

J.  R.  Knowland,  Oakland  Tribune. 

Col.  F'rank  Knox,  (ieneral  Mana?" 
Hearst  Newspapers. 

Frank  P.  MacLennan,  Topeka  Si-- 
Journal. 

Capt.  Frank  Mason,  President,  Intc^ra- 
tional  News  Service. 

J.  W.  T.  Mason,  New  York  (.'orre-p."-] 
dent,  London  Daily  Express. 

Robert  McLean,  Philadelphia  Builc'.-.'- 

Frank  B.  Noyes,  Washington  Star 
president.  Associated  Press. 

W.  J.  Pape,  Waterbury  (Conn.)  Rr 
publican. 

Col.  L.  B.  Palmer,  General  Maiiag' 
American  Newspaper  Publishers  Assa 

George  B.  Parker,  Scripps-Howard  Or¬ 
ganization. 

Fremont  C.  Peck,  Brooklyn  Times. 

Stuart  H.  Perry,  Adrian  Telegram. 

E.  I.ansing  Ray,  St.  Louis  Globe-Dcrc- 
crat. 

Ogden  Reid,  President  and  editor,  A/r* 
York  Herald  Tribune. 

H.  R.  Swartz,  President,  R.  Hoe  I 
Co. 

Frederick  I.  Thompson,  Mobile  (All) 
Register. 

W.  A.  Thomson,  Director  of  the  Bit- 
eau  of  Advertising,  A.N.P.A. 

Hon.  Grover  A.  Whalen,  Maj  or’s  R*" 
ception  Committee. 

Louis  Wiley,  Business  Manager, 
York  Times. 

Charles  C.  Younffti  ecu,  Precid^. 
the  International  Advertising  A?-ocsti='' 
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ENTRANCE 


WASTE 


mmG/^  ccmesin 

Waste  goes  out 


Gas,  the  modem  fuel — think  what  it 
means  to  your  plant. 

Think  of  the  storage  space  gas  saves. 
Think  of  the  man-power  it  conserves. 

Think,  too,  of  the  interest  it  saves.  No 
capital  tied  up  in  fuel  storage,  for  gas 
is  not  paid  for  until  after  it  has  been  used. 

And  again — think  of  the  cleanliness — the 
elimination  of  soot  and  dust — the  belter 
working  conditions — the  increased  effi¬ 
ciency  of  employes. 


Above  all — think  of  the  perfect  control 
which  gas  heat  affords — the  extreme  flex¬ 
ibility — the  absolute  dependableness.— 
Visualize  the  better  product  this  makes 
possible — ^the  lessened  spoilage — the  in¬ 
creased  production. 

V  V  V 

And  remember,  whether  your  own  plant 
is  large  or  small,  gas  offers  you  all  these 
fundamental  advantages,  all  these  basic 
economies.  Telephone  or  write  to  your 
local  gas  company;  they  will  gladlv  show 
you  exactly  what  these  advantages  and 
economies  can  mean  to  you 


For  free  copy  of  book,  “Industrial  Gas  Heat’’,  address 


American  Gas  Association 

420  Lexington  Avenue,  New  York  City 


YOU  CAN 


IT  BETTER  WITH  GAS 
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BRISBANE  REUNION  ON  LINER’S  DECK 


and  get  out  and  do  some  constructive 
work  with  pick  and  shovel. 

Kent  says:  “The  great  mass  of  ^e 
voters  are  utterly  uninformed  and  unin¬ 
telligent,  impervious  to  reason,  can  be 
reached  only  through  their  emotions,  are 
swayed  wholly  by  their  prejudices  or  per¬ 
sonal  interests.” 

The  sweeping  catholic  assertion  con¬ 
tains  the  showman’s  justifiable  percentage 
of  exaggeration.  If  “the  great  mass” 
means  about  seven  out  of  ten  voters,  1 
agree  with  him. 

1  live  in  a  state  where  it  is  alrnost 
impossible  to  beat  a  blind  man  for  United 
States  senator,  while  one  of  tlie  best 
candidates  for  governor  that  the  state  has 
ever  liad  the  opportunity  to  vote  on  was 
beaten  because  he  carried  a  cane,  where 
a  demagogue  became  governor  by  lam¬ 
basting  everyone  who  wore  a  white  collar 
and  s|>oke  respectable  English. 

Do  the  folks  love  hokum?  and  How! 

AVERAGE  VOTER  BECOMING 
BETTER  INFORMED 

By  David  Lawkence 

I’residcnt,  Consolidated  Press  Association 
and  IPashtngton  Correspondent. 

IT  is  unfortunate  that  there  should  pre¬ 
vail  an  opinion  to  the  effect  that  the 
great  mass  of  voters  is  "utterly  unin¬ 
formed  and  unintelligent,  impervious  to 
reason,”  etc. 

Unquestionably  there  is  much  merit  in 
Mr.  Kents  views  tliat  this  is  sometimes 
the  impression,  but  1  have  a  great  deal 
of  faith  ill  the  intelligence  of  the  average 
man.  It  is  all  a  question  of  degree. 
Things  which  we  in  a  limited  circle  con¬ 
sider  mqiortant  may  be  discarded  by  the 
average  man  as  irrelevant.  By  and  large, 
the  electorate  makes  uii  its  mind  on  what 
it  thinks  is  tlie  right  thing  to  do.  it  still 
has  conlideiice  in  the  jiarty  system,  though 
it  may  not  always  have  faith  in  some 
of  the  nominees. 

My  impression  is  that  the  average 
voter  is  becoming  better  informed  every 
year.  1  believe  the  radio  is  doing  more 
to  educate  the  voter  tlian  any  other  single 
inffueiKe.  And  this  is  proliably  due  to 
the  fact  tliat  powerful  minority  Ameri¬ 
can  newspapers  of  today,  while  professing 
to  be  fair-minded  m  their  presaitation 
of  political  news,  actually  are  allowing 
their  news  columns  to  suppress  news 
which  hurts  one  candidate  while  they 
over-emphasize  news  which  helps  their 
own  candidate. 

Uoiilidence  in  the  news  columns  of 
American  newspapers  is  essential  to  the 
sucoessful  operation  of  our  system  of 
government,  and  1  am  glad  to  say  that 
the  majority  of  our  newspapers  are  every 
year  recognizing  the  importance  of  being 
fair  in  our  news  columns. 


INTELUGENCE,  NOT  HOKUM, 
RULES  PUBLIC 


(Continued  from  page  4) 


“NIT-WIT  MAN  GETS  ALONG  IN 
SPITE  OF  HIMSELF” 

Bv  W.  T.  Andekson 
hxlitor,  Macon  (Ga.)  Telegraph 
T  is  an  extremely  sad  commentary 
upon  civilization  and  Christianity  and 
riiomas  Jefferson’s  idea  that  tlie  masses 
were  competent  to  rule,  this  thing  we 
call  the  great  American  public  in  politics. 
There  must  be  something  in  the  theory 
that  when  mankind  gets  in  such  bad  shape 
it  cannot  wander  any  further,  up  to  its 
eyebrows  in  mud,  the  Creator  comes  in 
and  lifts  it  out.  Else,  with  the  little 
tho^lit  and  intelligence  we  put  into  our 
jKiIitics,  how  could  we  get  along  at  all? 

The  mass  of  the  people  do  not  think 
or  investigate  any  phase  of  a  political 
situation.  They  follow  their  prejudices, 
and  believe  it  is  judgment  that  guides 
them.  In  every  campaign  in  this  section 
that  I  have  had  the  opportunity  to  analyze 
it  has  always  ajipeared  to  me  that  the 
mass  of  the  voters  voted  against  some¬ 
body  rather  than  for  somebody,  or  some 
measure.  The  late  Tom  Watson  operated 
on  the  theory  that  he  had  to  get  the 
people  mad  in  order  to  control  them,  to 


EMO’nONAL  APPEAL  BEST  AS¬ 
SURANCE  OF  PROGRESS” 

By  Harvey  Ingham 
Editor,  Des  Moines  Kcgislcr 
T  is  just  as  well  to  take  man  as  he  is, 
as  to  take  him  the  way  we  think  he 
ought  to  be.  Emotional  appeal  and  not 
reason  furnishes  the  main  spring  for 
action.  If  we  once  see  that  the  chief  pur¬ 
pose  of  reason  is  to  give  direction  to 
movements  emotionally  .started  we  shall 
be  better  able  to  appraise  the  world  we 
live  in. 

Where  the  emotional  appeal  is  too 
strong,  the  movement  runs  riot.  WTiere 
the  emotional  appeal  is  too  weak, 
there  is  no  movement  at  all.  Well  bal¬ 
anced  human  progress  lies  somewhere  in 
the  middle,  but  the  emotional  appeal  is 
there,  fortunately  for  everybody.  For 
without  it  we  should  soon  be  rooted  in 
a  dry  rot. 


NEW  POUTICAL  ORDER  IS 
ARRIVING 

By  Walter  Strong 
Publisher  Chicago  Daily  News 
N  the  quotation  from  Frank  R.  Kent’s 
“Political  Behaviour”  there  is  given  a 
great  deal  of  common  sense  information 
on  one  side  of  the  case,  but  it  would  re¬ 
quire  more  study  and  thought  than  is  at 
my  command  to  present  the  other  side. 
Suffice  to  say,  he  has  made  no  allowance 
whatever  for  the  changing  order,  even 
of  jxilitical  conduct.  Oiir  last  convention 
in  its  conduct  gave  evidence  of  a  new 
order.  The  radio  itself  is  making  an  en¬ 
tirely  different  appeal  basis  and  is  affect¬ 
ing  very  profoundly  the  elements  of  choice 
made  available  to  the  public.  I  refer  to 
the  personal  element  and  to  the  direct  con¬ 
nection  which  in  the  past  has  been  very 
difficult  because  the  people  do  not  read 


Arthur  Brisbane,  noted  editor  of  the  New  York  Evening  Journal,  and  writer 
of  “Today,”  went  down  the  bay  the  other  day  to  meet  his  daughter  Sarah, 
returning  from  a  Enro|>ean  trip  on  the  S,S.  France.  They  are  shown  on  the 

ship's  deck. 


get  them  to  fighting  somebody  or  ready 
to  take  up  arms.  Then  they  would  do 
anyihing  he  suggested.  The  fact  that  he 
had  a  large  balance  of  |K>wer  if  not  a 
majority  of  the  vote  in  Georgia  at  the 
time  of  his  death  proves  quite  conclusively 
that  he  was  right  in  his  diagnosis  of 
public  controllability.  It  is  true,  this 
plan  might  not  work  with  a  different 
electorate  than  is  to  lie  found  in  (ieorgia, 
but  we  jiossibly  are  average,  and  it 
worked  here  on  more  than  one  occasion, 
and  so  easily  did  he  ojK-rate  his  plan  that 
it  was  only  necessary  for  him  to  thumbs 
down  on  a  candidate  to  relegate  him  to 
oblivion,  even  if  Watson  had  fx-en  his 
champion  previously. 

Possibly  not  a  great  many  candidates 
and  holders  of  political  office  resort  to 
this  kind  of  politics,  but  the  fact  that  a 
people  docile  and  amicable,  can  tie  trans¬ 
formed  into  a  mob  when  a  man  will, 
makes  it  quite  conclusive  as  to  how  near 
the  brink  of  choas  we  still  tread,  despite 
our  claims  of  civilization  and  Christianity. 

The  fact  that  our  candidates  do  not  use 
this  sure  method  more  is  probalily  due 
to  their  lack  of  individual  qualification 
to  make  it  a  success.  For  when  a  man 
wants  piilitical  office,  it  appears  that  he 
wants  it  worse  than  he  does  anything 
el.se  in  the  work!,  and  is  willing  to  pay 
any  price  for  it. 

All  of  which  argues  that  some  power 
higher  and  smarter  than  man  looks  after 
the  welfare  of  mass  humanity,  keeps  it 
from  going  on  the  rocks,  despite  the  fool¬ 
hardiness  and  viciousness  of  leaders  and 
followers.  ,\nd  this  apjilies  especially  in 
politics,  else  how  could  we  succeed  so 
well  with  so  many  cheap  men,  mounte¬ 
banks,  demagogues,  in  control  of  govern¬ 
ment?  Nit-wit  man  gets  along,  in  spite 
of  himself,  and  thinks  he  is  doing  it. 


It  is  a  fortunate  thing  in  our  American 
politics  when  the  feelings  are  stirred. 
The  masses  begin  to  sit  up  and  take 
notice.  Then  is  when  certain  principles 
of  government  are  fixed  in  the  popular 
imagination.  Our  great  leaderships  gen¬ 
erally  come  in  times  of  deep  feeling. 
Every  great  human  movement  has  been 
the  response  of  emotionally  stirred  masses 
to  the  appeal  of  “inspired”  leaders. 

The  trouble  with  the  theory  of  a  calm, 
dispassionate,  reasoning  people  is  that 
such  a  people,  if  we  could  breed  it,  would 
never  do  anytliing.  It  would  be  like  the 
mule  between  the  two  hay  stacks  equally 
moved  to  go  to  both,  starving  to  death. 
Those  who  talk  about  substituting 
formulas  for  feelings  do  not  know  what 
it  is  that  sets  and  keeps  people  in  motion. 

If  we  measure  volume  of  criticism. 
Thomas  Jefferson  was  the  greatest  dis¬ 
penser  of  “hokum”  in  our  political  his¬ 
tory.  And  yet  what  has  the  purely 
emotional  appeal  for  human  equality 
meant  to  the  whole  world  in  the  last 
hundred  years.  Wilson  demonstrated,  as 
few  of  our  leaders,  how  the  feelings  can 
lie  put  behind  a  world  program.  With¬ 
out  VV’ilson’s  emotional  appeal  he  would 
have  gotten  nowhere  either  at  Paris  or. 
in  Wa.shington.  If  his  health  had  not 
failed  he  promised  to  sweep  America  in 
a  world  enthusiasm. 

Nobody  knows  whether  the  human  race 
is  ever  going  to  be  more  inherently 
capable  or  not.  But  everybody  can  sec 
that  the  externals  of  life  have  been 
enormously  improved.  That  has  been  by 
stirring  masses  of  people  to  move  in  new 
directions,  capable  pilots  at  critical  times 
charting  the  course. 

\Vhatcver  we  may  decide  about  over 
politics  let  us  not  be  discouraged  because 
the  masses  are  stirred  emotionally.  That 
is  the  liest  assurance  we  have  in  America. 


thoroughly  a  contemporaneous  listoiy  la 
the  form  of  editorials  and  political  arti 
cles.  On  the  other  hand  these  new  efe- 
ments  in  publicity  are  rapidly  lucating 
the  larger  mass  of  intelligent  jieople  to 
read  editorial  opinion. 

I  admit  that  human  nature  does  not 
change  materially  and  the  American  pub 
lie  has  a  capacity  for  forgiving  political 
misbehaviour  which  is  very  amazing  in 
some  of  its  demonstrations.  N'  .crtheles, 
when  the  American  public  arrives  at  a 
point  in  its  slow  process  of  riasonirig 
where  it  refuses  to  take  the  elemental  bun¬ 
combe  offered  to  it  by  the  so-called  [loli 
tician  in  using  the  worn  out  tricks  ot  the 
trade,  there  appears  an  equally  .ima/ir.g 
and  hopeful  phenomenon  of  hunum  nature, 
and  of  greater  magnitude  than  .Mr.  Kent 
even  suggests. 

The  power  of  political  regeneration  re 
mains  in  the  processes  to  which  news- 
jiapers  devote  themselves  and  while  there 
is  no  change  in  the  time  required  the  terce 
of  a  good  newspaper  influence  applied 
upon  the  general  public  still  remains  a 
powerful,  good  and  effective  instrument 
in  every  community.  I  believe  that  this 
old  power  is  being  re-formed  for  more 
effective  use  as  it  comes  into  rapid  and 
more  direct  contact  with  news  stories  in'! 
political  opinion. 


DEMOCRATS  SPENDING 
$600,000  IN  RADIO 


$300,000  Already  Committed — Busi- 

neu  Being  Placed  ’Through  Blow 
Company  on  Caah-in-Advance 
Baaii,  Say*  Josef  Israels 

A  total  of  $600,000  is  to  be  spent  Dy 
the  Democrats  in  radio  advertising,  ac¬ 
cording  to  Josef  Israels  II,  who  is  in 
charge  of  radio  publicity  of  the  cam¬ 
paign. 

The  Biow  Company,  New  York  ad¬ 
vertising  agency,  is  placing  all  the  radii 
business  on  a  cash-in-advance  basis.  Mi 
Israels  said.  Of  the  total  appropriation 
for  radio  $300,000  has  already  been  com 
mitted.  The  party  is  on  the  air  prac¬ 
tically  every  day  until  Nov.  3.  The 
drive  started  the  middle  of  September. 

In  the  broadcasts,  the  announcers  have 
been  asking  what  and  who  they  want  to 
hear  over  the  radio,  and  Mr.  Israels  said 
that  next  to  the  candidate  himself, 
Claude  Bowers,  editorial  writer  of  the 
New  York  Evening  World,  seemed  to  be 
most  jiopular  among  the  radio  fans. 
There  were  more  requests  for  him  to 
speak  than  any  other  available  cam¬ 
paigner,  he  said. 


PROBERT  PROMOTED 

L.  C.  Probert,  for  10  years  head  of 
the  Washington  bureau  of  the  Associated  I 
Press  and  superintendent  of  the  South¬ 
ern  division,  has  just  been  elected  a  vice- 
president  of  the  Erie  Railroad.  Mr. 
Probert  left  the  Associated  Press  in 
1926,  after  20  years  with  the  organiza¬ 
tion  to  become  sjiecial  assistant  to  the 
president  of  the  Erie  Railroad. 


JAPANESE  COVERS  SERIES 

A.  Kono  Come*  Longest  Distance  to 
Report  Baseball  Championship 

A.  Kono,  manager  of  the  only  profes¬ 
sional  baseball  team  in  Japan  and  the 
pioneer  of  Jajianese  baseball,  is  the  cor¬ 
respondent  who  has  come  the  greatest 
distance  to  cover  the  world’s  series.  He 
came  all  the  way  to  New  York  from 
Osaka,  Japan,  to  report  the  series  for 
the  Osaka  Mainichi  and  the  Tokio  Nicki 
Nichi,  two  leading  papers  of  Japan. 

Kono,  assisted  by  the  local  correspond¬ 
ents  of  the  two  papers  he  represents,  has 
his  place  in  the  press  box  at  each  game 
and  files  his  story  direct  to  Japan  over 
special  cable  loops  run  into  the  standi 
The  correspondent  first  came  to  this 
country  20  years  ago  as  star  pitclier  fat 
the  Waseda  University  team. 

The  first  story  Mr.  Kono  filed  on  the 
World  Series  covered  the  initial  gar* 
between  the  Yankees  and  Card’ lals  *t 
Yankee  Stadium.  It  was  a  detailed  ac¬ 
count  outlining  the  play  inning  by  innin$ 
presenting  short  sidelights  on  the  g  ame. 


PLAIN 


COLLODION 


Photo-lithographers  using 
wet  plates  and  photo¬ 
engravers  would  do  well 
to  try  this  Collodion  and 
note  the  better  results 
obtainable  with  its  use. 


We  are  prebared  to  make  shipments  to 
all  parts  of  the  United  States  by  express. 


CHEMCO  INC 


AtWAYt  KfEP  BOTTLE  COWKED 


npiATN 

COLLODION 


205  West  39th  St.  New  York  City 


CHEMCO.  Inr 
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Glen  Cove,  Long  Island 
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A.  F.  SEESTED,  NELSON  CONTEMPORARY,  DIES 

Had  Been  Associated  with  Kansas  City  Star  47  Years  and  Headed  Staff  Group  Now  Owning  Paper 

— His  20  Percent  Interest  Will  Be  Absorbed  by  Colleagues. 


(Dy  Telegraph  to  Editok  &  Puilisher) 

l^AXSAS  CITY,  MO.,  Oct.  3.— The 
death  yesterday  of  AuRust  F.  See- 
sted  of  Kansas  City,  removes  anotlier 
newspaper  leader,  noted  in  newspaper 
circles,  but  by  choice  comparatively  un¬ 
known  publicly.  He  was  connected  inti¬ 
mately  with  the  KansQS  City  Star  for 
forty-seven  years,  since  a  year  after 
William  Rockhill  Nelson  founded  it,  and 
was  Keneral  manager  since  1902  and 
president  of  the  Kansas  City  Star  Com¬ 
pany  that  bought  the  paper  from  the 
Kelson  estate  2^  years  ago. 

He  died  after  an  illness  of  10  months. 
Except  for  that  period,  his  ebullience 
and  energetic  outlook  had  continued 
through  his  later  years,  and  his  death  at 
64  after  an  operation,  surprised  even  the 
friends  closest  to  him. 

The  story  of  Mr.  Seested  in  the  news¬ 
paper  world  begins  and  ends  with  the 
Star  accordingly,  and  is  reflected  in  a 
general  way  in  the  growth  of  that  paper 
along  the  lines  William  Kockhill  Nelson 
and  his  pioneer  associates  set  and  fought 
for.  Mr.  Seested  got  a  job  on  the  Star 
as  a  bill  collector  when  he  was  17  years 
old.  He  had  come  over  from  Tondern, 
his  birthplace,  then  in  Danish  territory 
and  now  in  Germany,  the  year  before. 
His  father  set  up  in  the  grocery  business 
in  Kansas  City,  and  the  older  boys 
sought  work  so  the  family  of  eight  chil¬ 
dren  could  be  fed.  The  story  of  how 
young  “Gus”  got  his  job  is  illuminating. 

He  applied  to  Mr.  Nelson,  then  39 
years  old  and  heavily  in  debt,  in  the 
new.spaper  venture  he  had  just  launched. 
Mr.  Nelson  told  him  to  return  later, 
since  there  seemed  to  be  no  job  or 
money  to  pay  a  new  jobholder  had  there 
been  a  place. 

Several  days  afterward  Mr.  Nelson 
returned  from  a  trip  out  of  the  city,  and 
his  plant  foreman  told  him : 

■‘That  blonde  Dutch  boy  has  been  here 
a  dozen  times,  pestering  the  life  out  of 
me  for  a  job.  Why  didn't  you  hire 
him?” 

So  Mr.  Nelson  determined  there  was 
.something  unusual  in  the  boy  and  set 
him  to  work  collecting  bills  from  de¬ 
linquent  subscribers.  Within  a  few 
weeks  Mr.  Nelson  noticed  that  Seested 
was  collecting  more  money  than  any 
other  collector  on  the  force,  and  he  asked 
him  how  he  did  it. 

“1  get  most  of  it  nights,  when  the  men 
are  home,”  the  boy  answered. 

The  editor  put  Seested  behind  the 
counter  selling  papers  to  newsboys,  keep¬ 
ing  books,  accepting  advertising  and  the 
like.  He  swept  out  the  office  mornings 
and  often  worked  over  the  books  nights. 
He  was  so  wrapped  in  his  work  and  a 
sense  of  its  importance  that,  for  example, 
he  stayed  up  all  night,  once,  seeking  for 
a  10-cent  error  in  his  books. 

Years  afterward  Mr.  Nelson  used  the 
10  cent  illustration  in  explaining  the 
business  success  of  his  paper,  which  by 
then  had  been  so  far  as  the  business 
office  was  concerned,  largely  turned  over 
to  Mr.  Seested  to  manage. 

‘‘I  was  successful  largely  because  at 
the  outset  I  found  a  man  like  A.  F. 
Seested,”  Mr.  Nelson  said.  ‘‘Here  was 
integrity,  industry  and  such  unusual 
business  sagacity  that  I  soon  was  able 
to  turn  the  business  of  the  paper  over  to 
him  and  devote  my  whole  time  to  the 
editorial  end. 

“I  don’t  know  how  far  the  Star  would 
have  gone  without  a  fellow  like  Seested 
in  its  formative  years.” 

In  the  growing  years  of  the  Star,  on 
its  way  to  rank  as  a  metropolitan  news 
organ,  Mr.  Seested  shared  not  only  its 
business  problems  but  got  the  editorial 
viewpoint  as  well.  Mr.  Nelson’s  policy 
was  to  have  the  editorial  and  business 
departments  closely  in  touch.  And  Mr. 
Seested  not  only  knew  every  detail  in 
the  operation  and  management  of  the 
physical  plant :  not  only  bought  its 
presses,  type,  print  paper,  furnishings 


and  the  smallest  articles  of  equipment,  as 
well  as  watching  the  advertising  con¬ 
tracts  and  circulation  growth,  but  he 
helped  in  the  news  crusades  of  the  Star 
for  ade(|uate  street  railway  service,  for 
municipally-owned  waterworks,  for 
|)arks,  boulevards,  playgrounds,  for  cheap 
gas  and  for  clean  politics.  His  desk  was 
next  to  Mr.  Nelson's  in  the  editorial 
r(M»m. 

Here  was  a  man,  with  little  schfwling 
except  in  experience,  who  came  to  nave 
a  broad  interest  in  the  literary  as  well 
as  financial  departments  of  the  newspaper. 

He  might  be  working  feverishly  one  day, 
meeting  an  emergency  such  as  when  the 
Missouri  River  flooded  the  city  power 
plant,  shutting  off  light  and  gas  m  the 


financial  publications,  died  f)ct.  2  at  the 
Rattle  Creek 
Sanitarium  after 
an  illness  of  a 
month.  His  ill¬ 
ness  was  diag¬ 
nosed  as  catarr¬ 
hal  jaundice.  He 
was  73  years  old. 
The  b^y  was 
sent  to  his  old 
home  in  Boston. 

In  addition  to 
publishing  the 
Wall  Street  Jour¬ 
nal  Mr.  Barron 
was  president  oi 
1)  o  r  e  m  u  s  and 
Company,  an  ad¬ 
vertising  agency,  was  founder  with  the 
Boston  News  Bureau  and  the  Philadel¬ 
phia  News  Bureau,  and  publisher  of  Bar¬ 
ron’s  ICeekly.  He  was  an  authority  on 
world  financial  affairs  and  had  conferred 
on  the  subject  several  times  with  Kaiser 
Wilhelm  and  former  Czar  Nicholas  II. 
He  was  a  close  friend  of  former  Presi¬ 
dent  William  H.  Taft  and  was  called  to 
Washington  on  various  occasions  to  con¬ 
fer  with  Treasury  officials. 

Qarence  Walker  Barron  was  one  of 
the  most  notable  figures  in  Wall  Street 
and  a  power  in  the  financial  district  since 
the  beginning  of  the  century,  when  he 
assumed  the  management  of  the  Wall 
Street  Journal.  To  a  large  extent  he 
initiated  the  system  of  financial  journal¬ 
ism  in  vogue  today,  beginning  his  activi¬ 
ties  in  this  field  in  1887,  when  he  founded 
the  Boston  News  Bureau,  through  which 
much  of  the  financial  news  of  the  country 
is  still  disseminated.  His  career  in  jour¬ 
nalism  began  in  1875,  when  he  was  a 
youth  of  M.  He  joined  the  staff  of  the 
Boston  Transcript  at  that  time  and  re¬ 
mained  with  that  paper  until  1884.  With 
the  Boston  News  Bureau  firmly  estab¬ 
lished  he  extended  his  activities  in  1897 
by  establishing  the  Philadelphia  News 
Bureau. 

In  1901  Mr.  Barron  came  to  New  York 
as  manager  of  Dow,  Jones  &  Co.,  pub¬ 
lishers  of  the  Wall  Street  Journal.  He 
assumed  the  editorship  of  that  publication 
and  under  his  direction  it  rapidly  became 
one  of  the  most  powerful  organs  of  the 
financial  district.  He  gained  the  friend¬ 
ship  and  confidence  of  many  of  the  leaders 
of  speculative  finance  at  a  time  when 
Wall  Street  contained  some  of  its  most 
picturesque  figures. 

Two  of  the  early  intimates  of  Mr.  Bar¬ 
ron  were  John  W.  Gates,  who  frequently 
swayed  the  entire  stock  market,  and  Her- 


Star’s  make-up  and  press  rooms,  and 
caixlles  and  hand-setting  of  type  were 
the  price  of  getting  the  Star  out  on  time 
to  its  subscribers.  The  next  day  he 
would  be  suggesting  the  reprinting  of 
books  serially  in  the  Star.  He  read  Ben 
Franklin’s  autobiography  one  night  and 
came  down  to  the  office  ablaze  with  en¬ 
thusiasm  over  the  living  romance  of  its 
irages.  Here  was  a  boy,  who,  like  him¬ 
self,  started  in  life  with  nothing.  The 
b<K)k  had  been  years  on  the  book  shelves, 
of  course.  But  it  was  new  and  alive  to 
him  and  he  felt  it  would  be  to  many 
other  readers,  particularly  the  thousands 
of  boys  in  Kansas  City  who  might  be  in 
the  same  position  Ben  was  in  Philadel¬ 
phia  when  he  first  saw  his  future  wife. 


mann  Sielcken,  chief  mover  in  the  coffee 
market.  With  them  he  used  to  gather 
at  the  Waldorf  in  the  early  years  of  the 
century  and  on  occasion  Edward  H.  Har- 
riman  would  join  the  group.  Mr.  Bar¬ 
ron,  however,  was  never  prominent  as  a 
sjjcculator,  notwithstanding  close  associa¬ 
tion  with  some  of  the  greatest  speculative 
figures  of  the  “Street.” 

Mr.  Barron's  views  on  p<')litics  also 
were  very  positive.  He  was  a  bitter  op¬ 
ponent  of  v\’oodrow  Wilson  and  at  one 
time  publi.shed  advertisements  directed 
against  the  war  President.  Before  the 
last  Presidential  campaign  he  predicted 
that  Mr.  Coolidge  would  win  the  election 
by  lO.OdO.OOO  majority. 

His  writings  include  a  study  of  the 
F'ederal  Reserve  .\ct  of  1914  anrl  sev¬ 
eral  books  on  worUl  finance. 

Mr.  Barron  was  born  in  Boston,  July 
2,  1855,  was  educated  in  the  public 
schools  of  that  city  and  in  1900  was  mar¬ 
ried  to  Mrs.  Jessie  M.  Waldron,  of  Bos¬ 
ton. 

He  was  greatly  interested  in  dairy¬ 
ing,  founding  Oak  Farms  and  a 
creamery  for  certified  milk  in  1908,  and 
becoming  one  of  the  largest  importers 
and  breeders  of  Guernsey  cattle.  He  was 
a  member  of  the  Algonquin  Qub  in  Bos¬ 
ton,  the  India  House  in  New  York  and 
Commodore  of  the  Cohasset,  Mass., 
Yacht  Club. 

Despite  his  own  business  activities  Mr. 
Barron  found  time  for  public  service.  He 
was  chairman  of  the  Cohasset  Harbor 
Improvement  Committee  and  of  the  Mas¬ 
sachusetts  Inland  Waterways  Commis¬ 
sion.  He  was  recently  appointed  by  Gov¬ 
ernor  Fuller  to  the  Special  Commission 
on  Municipal  Expenditures. 

Mr.  Barron  always  delighted  to  call 
himself  first  a  farmer,  as  the  owner  of 
twenty-five  farms  and  parts  of  farms  in 
Cohasset  and  Hingham.  He  was  a  leader 
in  New  England  in  production  of  certi¬ 
fied  milk  for  babies  and  one  of  the  fore¬ 
most  United  States  breeders  of  regis¬ 
tered  Guernsey  stock.  He  was  active 
in  the  councils  of  the  Swedenborgian  de¬ 
nomination,  particularly  in  the  matter  of 
its  publications. 

He  is  survived  by  four  brothers,  Frank 
Amos,  George  and  Henry,  all  of  Greater 
Boston;  four  grandchildren,  and  his 
daughter,  Mrs.  Hugh  Bancroft. 

Last  April  the  Princess  Margaret 
Nchika  of  Rumania  brought  suit  against 
him  for  $100,000  charging  that  he  de¬ 
famed  her  at  a  dinner  in  August,  1927, 
by  calling  her  a  spy.  'The  suit  was  dis¬ 
missed  in  Supreme  Court  by  Judge 
Churchill,  who  said  the  words  Mr.  Bar¬ 
ron  was  alleged  to  have  used  could  not 
be  construed  as  contended. 


The  upshot  was  the  autobin’rapm 
was  printed  in  a  ten  page  supplement  cl 
the  Star  one  day. 

Long  before  a  Better  Business  Bnrcai 
was  ever  thought  of  Mr.  Seested  vea 
weeding  from  the  Star’s  adverti'enuT,'. 
those  that  smacked  of  unreliability  ot 
fake.  He  sent  reporters  out  to 
fakers  who  placed  want  advert  i'cnienii 
in  the  Star. 

He  was  particularly  concerned  that  rs 
want  ad  should  creep  into  the  Star  tha; 
should  lead  a  girl  or  woman  into  dif 
aster,  financial  or  otherwise.  He  sug 
gested  to  the  editors  stories  of  w<.mr 
who  found  ways  to  be  successful  ir 
business  or  in  home  self-supporting  vern 
tures,  believing  they  would  help  Aid'  w) 
and  other  women  in  straits.  For  doadd 
the  Star  has  made  a  policy  of  it) 
women’s  success  stories. 

In  the  life  of  the  Star  Mr.  Sci-teJ 
weathered  attacks  both  against  hij 
I)aper  and  himself.  The  paper  was  at 
tacked  constantly  by  politicians  and  nar, 
cial  interests  seeking  to  get  fraiulii^c! 
by  methods  the  Star  exposed.  One  oi 
the  major  assaults  against  the  paittr 
aside  from  the  ones  Mr.  Nelson  hon 
without  reprisal  through  the  years,  wai 
when  an  opposition  paper  accused  .Set 
sted  of  pro-Germanism  during  the  W'  rl' 
War. 

A  mistake  had  made  it  apj^at 
that  Mr.  Seested  was  not  a  naturalizw 
citizen,  although  he  believed  he  was  ant 
had  voted  for  years.  The  opposition  as 
sailed  him  on  this  and  finally  grew  s 
bold  as  to  accuse  him  and  a  brother  o 
sending  money  to  Germany  to  help  tha 
country  win.  Out  of  that  clrarge  th< 
brother  obtained  a  $200,000  libel  virdic 
but  in  keeping  with  the  policy  of  Mr 
Nelson  and  the  Star,  A.  F.  Seested  I'.im 
self  ignored  the  attack. 

The  Star  so  consumed  Mr.  Seested!) 
time  and  interest  that  he  took  little  tiir.' 
for  vacations.  His  social  life  was  lim'tcil 
and  he  seldom  was  .seen  about  Kinvi' 
City  theatres  or  public  places.  In  his 
later  years  he  played  golf  avidly,  on  hh 
physician’s  advice.  Otherwi.se  he  i"u'd 
not  have  been  said  to  have  had  an  avi 
cation. 

He  was  with  the  Star  forty-'' vm 
years,  as  has  been  said,  and  during  tha! 
time  his  name  was  not  printed  in  it  a 
dozen  times.  He  was  modest  to  the  ex 
treme,  and  would  never  allow  use  of  his 
name  knowingly.  When  he  hcrarw 
president  of  the  Kansas  City  Star  (  "m 
pany  several  years  ago,  he  kept  his  iiansf 
out  of  the  flag.  To  the  public,  even  t' 
many  Kansas  City  business  men,  he  was 
unknown  personally.  He  particijiatrd 
gleefully  in  planning  big  public  enter¬ 
tainments  given  by  the  Star  for  ihf 
children  of  the  city,  but  he  never  ap¬ 
peared  in  them. 

The  death  of  Mr.  Seested  will  not  dis¬ 
turb  the  staff  ownership  of  the  .Star 
When  the  newspaper  properties  wen 
purchased  from  the  Nelson  Estate.  Irwin 
Kirkwood  was  president  of  the  new  com¬ 
pany.  On  his  death  a  year  ago,  his  con¬ 
trolling  interest  under  a  stock  trust  in¬ 
denture  passed  to  the  other  stockholders 
The  same  indenture  will  return  Mr 
Seested’s  stock  to  the  remaining  stock 
holders.  This  trust  indenture 
established  to  insure  ownership  of  th* 
Star  within  the  Star  organization.  Mr 
Seested’s  holdings  represented  approxi¬ 
mately  20  per  cent  of  the  stock.  0* 
half  million  dollars  insurance  was  car 
ried  on  Mr.  Seested’s  life  by  the  Star) 
stockholders  as  business  protection  ai» 
to  aid  them  in  the  acquirement  of  hn 
stock. 

It  was  stated  this  afternoon  by  GeorP 
B.  Longan.  first  vice-president  and 
aging  editor,  that  no  difficulty  would  » 
encountered  in  the  absorption  of  Mr 
Seested’s  stock  as  just  such  contingent 
had  been  anticipated  at  the  time  of  t» 
organization  of  the  company. 


CLARENCE  W.  BARRON,  NOTED  FINANCIAL 
PUBLISHER,  DIES  IN  BATTLE  CREEK 

Owner  of  Wall  Street  Journal  Fails  to  Improve  After  Entering 
Sanitarium — Was  Leader  in  Developing  Financial 
Journalism — Headed  Doremus  Agency 
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CLASS,  Plus  Mass-Buying, 

POWER ! 


What  is  a  class  market?  What  is  a  ({iiality  market?  How  many 
people  does  it  take  to  make  a  quality  or  a  class  market? 

When  you  come  to  New  York  State,  figures  or  statistics  are  un¬ 
necessary  to  prove  that  it  is  a  quality  market.  It  already  has  been 
classified  by  seasoned  national  advertisers  as  a  mass  plus  class  mar¬ 
ket;  that  there  exists  as  many  class  buyers  as  mass  buyers.  In  the 
first  place,  you  have  11,000,000  consumers  who  possess  the  greatest 
total  wealth — who  pay  V4  of  the  nation’s  Income  Tax,  who  enjoy 
the  highest  living  standards.  The  majority  of  these  people  all  live 
in  the  large  cities  of  national  industrial  importance  where  earnings 
and  incomes  are  unusually  high, — far  above  the  average.  They  have 
the  purchasing  power  to  buy  anything  and  everything  that  is  made 
and  sold,  regardless  of  priee  or  quality. 

From  whichever  angle  you  approach  this  market,  regardless 
how  you  compare  it  with  other  markets,  you  cannot  find  one  that 
equals  it  in  class  or  mass  buying,  and  you  cannot  find  a  group  of 
newspapers  so  great,  so  powerful,  that  dominates  the  Empire  Market 
so  completely  as  the  newspapers  listed  below.  * 
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--Mewburyh-Beacon  Daily  Newa  . 
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—New  York  Herald-Tribune . 
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--Watertown  Standard  . 

(E) 
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7,691 
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—  A.  B.  C.  Publiaber'a  Statement.  March 

31.  1988. 

— Jameatown  Koraint  Poat . 

...(M) 
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J.  R.  ROBINSON, 
TORONTO  EDITOR,  DIES 


MEMORIAL  FOR  COWLES 


Succumbs  in  66th  Year  to  Heart  Ail¬ 
ment  —  Had  Been  Editor  of 
Telegram  for  the  Past  Thirty- 
nine  Years 


Children  of  Former  Publisher  Give 
$350,000  to  Yale 


John  R.  Robinson,  editor  of  the 
Toronto  Evening  TelcRram,  died  in  his 
sleep  at  his  summer  home  in  Beaverton, 
Ont.,  Sept.  28.  He  was  66  years  old  and 
had  been  editor  of  the  Telegram  for  the 
past  39  years. 

liver  since  last  March  when  Mr.  Rob¬ 
inson  had  been  forced  to  leave  his  office 
because  of  a  jiersistent  illiK'ss  which  af¬ 
fected  his-  heart,  he  had  ftm^ht  a  valiant 
battle  against  his  ill  health.  In  July  his 
condition  was  so  far  improved  as  to  war¬ 
rant  his  removal  from  Toronto  to  his 
summer  home  at  Beaverton,  but  from 
that  point  on  he  began  to  decline. 

Mr.  Robinson  was  born  in  Ciuelph, 
f)nt.,  May  9,  1862,  of  British  parents. 
He  was  cducate<l  in  the  public  schools  ot 
(iuelph  and  Drangeville,  and  at  13  left 
school  to  work  on  the  Guflph  Mercury. 
.\t  19  he  left  (iuelpli  to  become  a  re- 
jmrter  on  the  Toronto  Globe.  He  re¬ 
mained  there  two  years  and  then  changed 
to  the  same  capacity  on  the  Toronto 
Telegram,  wltere  he  remained  until  his 
death. 

His  first  work  on  the  Telegram  was 
covering  the  waterfront  Ijeat  and  he  was 
later  promoted  to  tlic  city  hall  assignment. 
In  six  years’  time  he  was  appointed  edi¬ 
tor,  succeeding  .Alexander  F.  Pirie. 
During  his  ^itorship  Mr.  Robinson 
wage<i  a  vigorous  campaign  for  the  es¬ 
tablishment  of  the  Hydro-Electric,  On¬ 
tario’s  great  power  plant. 

He  married  Jessie  Simpson,  daughter 
of  the  Rev.  James  Simpson,  Methodist 
minister  at  Richmond  Hill,  shortly  after 
his  succession  to  the  editorial  chair.  He 
is  survived  by  three  daughters,  a  son 
and  five  grandchildren. 


A  $350,(XX)  foundation  for  the  study 
of  government  has  been  established  at 
Yale  in  memory  of  .Vlfred  Cowles,  at 
one  time  one  of  the  owners  of  the  Chicago 
Tribune,  and  for  many  years  its  business 
manager.  Mr.  Cowles  died  in  1889. 

The  foundation  has  been  established  by 
Mr.  and  Mrs.  William  H.  Cowles,  of 
Spokane;  Mr.  and  Mrs.  Philip  B. 
Stewart,  of  Santa  Barbara,  Cal.;  and 
Alfred  Cowles,  of  Chicago.  Mrs.  Stewart 
and  Messrs.  Alfred  and  William  H. 
Cowles  are  the  children  of  Alfred  Cowles, 
in  whose  memory  the  foundation  has 
l)ecn  established.  William  H.  Cowles  is 
publisher  of  the  .Spokane  (Wash.) 
.Spokesman  Rn-inv. 


DIXIE  HINES 


Ibxie  Hines,  well  known  theatrical 
press  agent,  diefl  at  his  home  in  New 
)'ork.  Oct.  1.  -A  hip  disease  from  which 
he  had  fx-en  suffering  for  many  years 
was  the  cause  of  his  death.  Mr.  Hines 
maintained  an  office  in  the  Knicker- 
tvKrker  Theatre  Building  for  25  years. 
He  was  a  governor  of  the  Theatrical 
Press  Representatives  of  .\merica,  of 
which  organization  he  was  a  founder. 
For  several  years  he  edited  The  Quill, 
the  press  agents’  publication.  He  was 
56  and  is  survived  by  a  brother  and  sev¬ 
eral  sisters.  Services  were  held  in 
Campbell’s  Funeral  Church  in  Vew 
York  and  the  body  was  sent  to  Bruns¬ 
wick,  Ga.,  for  interment. 


WILLIAM  ROCAP 


William  (Billy)  Rocap,  67,  widely 
known  sports  writer  of  Philadelphia, 
died  at  his  home  in  Merion,  Pa.,  Sept. 
23,  after  a  short  illness.  He  wrote 
sports  for  Philadelphia  newspapers  for 
.13  years.  In  1890  he  became  amateur 
featherweight  boxing  cham|)ion  of  the 
rountrv  ai^  retired  undefeat^. 


of  his  remarkable  resemblance  to  the 
former  President.  Hansen  was  formerly 
with  the  Stockton  (Cal.)  .Mail.  He  had 
been  17  years  with  the  Press  Democrat. 

Mrs.  Julia  Reynouis,  mother  of 
James  C.  Reynolds,  for  several  years  on 
the  advertising  staff  of  the  Chicago 
Evening  .■imerican,  died  Friday,  Sept. 
28,  of  heart  failure.  She  was  85  years 
old. 

Mrs.  B.  W.  Bates,  51,  wife  of  the 
editor  of  the  Roseburg  (Ore.)  Daily 
\ru's-Revie7v,  died  Sept.  25  after  a  long 
illness. 

Major  A.  D.  Wells,  65,  foreman  of 
the  Cleburne  (Tex.)  Morning  Rnieiv 
plant  for  more  than  20  years,  died  re¬ 
cently  of  heart  failure. 

Miss  E.  Nellie  Beck  who  was  cor- 
resiKindcnt  for  the  Jacksonville  (Fla.) 
Times- L'nian  during  the  Chicago 
World’s  l-'air,  and  at  various  times  be¬ 
tween  1887  and  1906  w  as  wi  h  the 
Harlmc  ( h'la. )  Courier-Journal ;  7  iwi pa 
Journal  and  Tampa  Times,  died  in  Den¬ 
ver,  Sept.  18. 

(ihORoK  W.  Stow,  85,  father  of 
Charles  Messer  Stow,  editor  of  the  an¬ 
tiques  dcjiartment  of  the  Boston  (Mass.) 
Evening  7'ranscript .  died  at  his  home  in 
Grand  Rapids,  Mich.,  Sept.  23. 

Ephraim  Cornman,  74,  former  news¬ 
paper  editor  in  Idalw  aiwl  until  his  re¬ 
tirement  three  years  ago,  assistant  edi¬ 
tor  of  publications,  for  the  Department 
of  .\griculture,  dieil  recently  in  Wash¬ 
ington. 

Ja.mes  Hosey,  54.  retired  news- 
pa|>er  man,  died  in  his  home  in  Middle- 
jvirt,  X.  Y.,  last  week.  He  was  for  many 
years  with  the  .Associated  Press,  United 
Press  and  (Canadian  Press  in  numerous 
cities  in  the  United  States  and  Canada. 
The  body  was  taken  to  Napanee,  Ont., 
where  he  was  born. 


PAPER  MANUFACTURE 
FROM  CANE  STALKS 


I 


Australian  Experiments  Show  Hi{h 
Grade  Bleached  Pulp  C»n  Bs 
Obtained  by  Sod,- 
Process 


In  the  course  of  experiment-  -r.;,,-,}. 
ing  the  manufacture  of  pajKT  ;mlp  :  ,3 
.Australian  material,  includim:  sorg'i  in 
cane  and  straw,  L.  R.  Benjamin  atid  I 
L.  Somerville,  under  the  authority  of  ji 
Council  for  Scientific  and  Industrial  -o 
search  in  Australia,  have  found  that  can 
stalks  produce  a  good  long-lilired  iml 
by  the  soda  process.  In  view  of  t  t- 
results  it  was  decided  to  apply  the  lit 
X’aines  process  in  an  effort  to  pr  >1  .c 
a  high-grade  bleached  pulp. 

The  method  of  treatment  was  as 
lows : 

The  cane  was  cooked  by  the  I'fnar) 
soda  process,  and,  after  wa.-hing,  ;•» 
stringy  prrxluct  was  ground  fx-.ween  hi 
UKithed  plates  of  a  laboratory  it;  dt 
grinder.  The  semi-pulp,  now  suDi  ’entt 
open  to  be  chlorinated  thoroughly,  wa 
mixed  with  chlorine  water  prepar^  -ep 
arately,  and  the  mixture  was  then  -frrn 
at  rcxim  temperature  and  at  a  k ; 
consistency,  in  an  open  stoneware  .  --t 
fitted  with  an  ebonite  stirrer,  for  a  t'm 
sufficient  to  allow  of  the  complete  f' 
sorption  of  the  chlorine.  The  pulp  .  a 
then  washed  and  heated  to  boiling  [i  in 
with  a  diluted  solution  of  sodium  hy 
droxide  or  carbonate  (not  with  'li.i/, 
liquor,  for  this  was  considered  to  i'  tr . 
duce  an  undesirable  complexity  I.  i:k] 
after  a  further  washing  was  bleached  :: 
the  ordinary  way. 

Pulp  produced  from  sorghum  in  :hi 
way  is,  in  the  main,  of  high  quality  ai'l 
a  yield  of  51  per  cent  is  obtained. 


APPEALS  TO  COURT 


PORTLAND  VETERAN  DIES 


“Capt.”  Thomas  L.  Haskell  Covered 
Marine  News  for  70  Years 

Barely  four  months  after  retiring  from 
newspaper  work  after  a  full  70  years  of 
continuous  service  as  waterfront  reporter, 
’T'aptain”  Thomas  I-.  Haskell,  believed 
to  have  been  the  oldest  active  newspaper 
rejKirter  in  the  L’nited  States,  both  in 
years  and  point  of  service,  at  the  time 
of  his  retirement,  died  Monday  at  his 
home  at  Portland.  Me.,  age<l  85. 

(  aptain  Haskell's  newspafier  experience 
—his  title  was  accorded  him  by  seafaring 
men  the  world  over  by  reason  of  his  lift¬ 
time  intimacy  with  the  sea— began  in 
1857  on  the  Portland  Eastern  Argus.  He 
was  connected  with  this  jiaper  63  years, 
continuing  his  service  in  1920  when  it 
became  the  Portland  Herald  and  the  fol¬ 
lowing  year  was  consolidated  with  the 
Portland  Daily  Press.  His  work  began 
in  the  days  of  full-rigged  ships  “rolling 
down  to  Rio”  and  continued  until  the  day 
of  Trans- Atlantic  liners. 

In  the  early  days,  besides  covering  a 
two-mile  stretch  of  wharves,  he  set  his 
own  type  by  candle  light,  always  dis¬ 
tributing  it  after  his  page  had  “gone 
down,”  and  it  was  long  after  the  intro¬ 
duction  of  more  modern  typesetting  that 
he  was  persuaded  to  abandon  his  hand-set 
type.  As  a  member  of  Typographical 
Union  No.  166  of  Portland  he  served  24 
years  as  treasurer,  resigning  in  1924  and 
being  made  a  life  member  in  honor  of 
his  long  service.  He  also  was  a  member 
of  the  Odd  Fellows  and  the  Aged 
Brotherhood. 

.A  son,  Richard  M.  Haskell,  is  linotype 
machinist  of  the  Portland  Evening  Ex¬ 
press. 


EVELYN  STODDARD  REYNOLDS 

Mrs.  Evelyn  Sioddaid  Reynolds, 
daughter  of  Henry  1..  St<Kldard,  former 
editor  of  the  Nne  York  E.vening  Mall, 
was  killed  Sept.  28.  in  a  fall  from  the 
apartment  of  her  parents  on  the  15th 
floor  of  Mayfair  House.  New  A'ork. 
The  medical  examiner  decided  death  was 
accidental. 


KILLED  BY  TRAIN 


Edward  M.  Hullinger,  50,  city  editor 
of  the  Urbana  (O.)  Citicen,  and  his  wife 
were  killed  a  few  days  ago  when  their 
automobile  was  struck  by  a  train  near 
that  city.  Hullinger  was  learning  to 
drive  a  new  car. 


dl^bttuarg 


POPE  ESTATE  $49,385 

The  late  Frank  H.  Pope,  former 
Massachusetts  state  auditor  and  cor¬ 
respondent  for  the  Boston  Globe  for 
many  years,  left  an  estate  valued  at 
$49,385.24,  according  to  the  first  account 
of  the  executor  of  his  will  just  filed  with 
the  probate  court  in  Le<Mninster,  Mass. 


A  W.  R.AMSEY,  for  30  years  editor 
of  the  Tipton  (Ind.)  I'ribunc  and 
one  of  the  best  known  newspaper  men 
in  the  state,  died  last  week  at  his  home 
of  toxic  iMiisoning  after  a  month’s  ill¬ 
ness.  He  was  63  years  old.  Mr.  Ram- 
sev’s  father  was  the  first  printer  in  Tip- 
ton.  His  wife  and  two  children  survive. 

Mrs.  Florentf.  M.  Carte:r.  for  two 
years  treasurer  of  tlie  Chicago  Herald 
and  Examiner's  Christmas  basket  fund, 
died  on  October  1  at  the  Shoreland 
Hotel,  Chicago. 

Otto  Hilpert,  44,  an  employee  of  the 
.5V.  Louis  Times  since  its  establishment 
and  for  many  years  foreman  of  the 
composing  room,  shot  himself  to  death 
October  1  in  a  roadhouse  near  Imperial, 
Mo.  Failing  health  ana  financial  difficul¬ 
ties  are  believed  to  have  prompted  his 
act. 

Joseph  Max  Sherman,  an  employee 
of  the  Chicago  Herald  and  Examiner 
for  11  years,  died  suddenly  of  heart 
disease  at  his  home  recently. 

H.  D.  Hansen,  ()8,  member  of  the 
business  staff  of  the  Santa  Rosa  (Cal.) 
Press-Democrat,  died  at  Santa  Rosa, 
Sept.  22.  He  was  known  throughout  the 
West  as  “Rill  Taft”  Hansen,  on  account 


Int’l  Quotations  Company  Seeking  to 
Over-ride  Radio  Body’s  Decision 

{Special  to  Editor  &  PublisiierI 

Washington,  1).  C.,  Oct.  3. — The 

Federal  Radio  Commission  has  tiled  with 
■he  Court  of  .Apjieals  of  the  District  of 
Colombia  a  statement  setting  forth  rea¬ 
sons  for  its  refusal  to  grant  the  Inter¬ 
national  Quotations  Comiiany,  Inc., 
licenses  for  transoceanic  transmission  of 
stock  quotations  and  “financial  news.” 

After  the  Commission  had  twice  re¬ 
fused  this  company  a  short-wave  license, 
the  comiwny  api^aled  to  the  Court. 

The  Commission’s  statement  of  facts 
in  the  case  first  sets  forth  that  the  Inter¬ 
national  Quotations  Company,  formerly 
the  S.  P.  Radio  Company,  a  subsidiary 
of  de  Saint  Phalle  &  Co.,  11  Wall  street. 
New  York  City,  has  not  given  adequate 
evidence  that  it  has  available  for  trans¬ 
mission  the  stock  quotations  and  financial 
news  it  seeks  to  send,  or  that  it  has  ar¬ 
rangements  in  Europe  for  the  receipt  of 
this  news,  or  that  it  has  worked  out  the 
technical  problems  involved. 


DEPENDS  UTILITY  PROPAGANDA 


Owens  Says  Publicity  Section  Has  “N« 
Apology  to  Offer” 

The  publicity  activities  of  the  el  ri' 
power  organizations,  being  investi.:;i‘d 
by  the  Federal  trade  commission,  'ort 
defended  in  an  address  before  the  Great 
1-akes  division  of  the  National  K1  etrii 
Light  Association  in  convention  at 
French  Lick,  Ind.,  last  week,  by  J.  F 
Owens  of  Oklahoma  City,  Okla.,  chair 
man  of  the  national  public  relations  c  m 
mittee  of  the  N.  E.  L.  .A. 

“The  public  relations  section  lias  no 
apology  to  offer  for  its  efforts  in  tiit 
past,”  he  said.  “The  public  relating 
section  will  continue,  in  spite  of  .u  c  i-a- 
tion,  inspite  of  investigation,  in  spite  'li 
unjust  attack  to  encourage  memlier  mm- 
panics  to  conduct  themselves  that  tbt 
jiublic  may  kiniw  us  as  we  know  <iur 
selves  to  be  and  renew  our  allegiance  ' 
the  principle  of  informing  the  public  a- 
well  as  serving  the  public.” 


LIKED  SMITH  PICTURE 

The  Democratic  National  Committee 
placed  an  order  with  the  Chicago  Tribune 
for  1,6(K>.(KI0  copies  of  a  picture  of  Gov¬ 
ernor  .Alfred  E.  Smith  which  appeared  on 
the  front  page  of  the  rotogravure  sec¬ 
tion  of  the  newsi»aper  on  July  22.  The 
picture  was  done  in  four  colors. 


KLAN  BARS  REPORTERS 

_  Newspaper  men  were  barred  when 
Ku  Klux  Klan  dedicated  its  ni'» 
“liaven”  near  New  .Albany,  Ind.,  f- 
week.  The  meeting  was  the  first  i'  ■’« 
revival  of  the  klan  in  Indiana  for  scveni 
months.  When  one  newspaper  man  per 
sisted  in  his  attempt  to  enter  tlie  meet¬ 
ing  he  was  escorted  down  the  road 
told  not  to  come  hack. 


VIRaNIA  A.  P.  MEETS 

Editors  of  .Associated  Press  news¬ 
papers  of  Virginia  met  in  Richmond,  Oci. 
2,  to  discuss  the  coming  election  cover¬ 
age.  Henry  D.  Perkins,  managing  edi¬ 
tor  of  the  Sorfolk  Ledger-Dispatch,  pre¬ 
sided. 


LEAVES  RALEIGH  TIMES 


PAY  ’PHONES  FOR  STAFF 

The  New  York  Times  and  S’ <10  Yori 
lYorld  have  installed  pay  telephones  for 
use  of  the  staff  in  making  personal  calls 
In  announcing  the  innovation  it  was  sail 
by  both  papers  that  the  large  number 
personal  calls  was  interfering  with 
regular  business. 


W.  Nash  Penny,  advertising  manager 
of  the  Raleigh  (N.  C.)  Times,  has  re¬ 
signed  to  join  the  advertising  staff  of  the 
Richmond  (Va.)  Times-Dispatch.  I.eon 
M.  F’ollander  of  the  Times  advertising 
staff  has  been  appointed  liKal  advertis¬ 
ing  manager.  J.  L.  Marcom  is  in  charge 
of  local  advertising. 


W.  N.  U.  TO  MOVE 

W  estern  Newsjiaper  Union  this  wrf 
leased  two  entire  floors  in  the  new  .Alliil 
Arts  Building  at  304  E.  45th  Stre«  t,  N«* 
York,  which  will  be  occupied  b>  'he 
ganization  immediately.  'The  lea«e  is  ta 
21  years. 
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No  Other  Market  Today 

Offers  the  South’s  Possibilities 

For  Volume  Business 


It  is  a  matter  of  common  knowledge  that  the  South  today  is  prosperous 
— and  is  growing  more  prosperous  daily — and  that  its  people  are  enjoying 
the  . greatest  prosperity  in  the  history  of  the  South’s  growth  and  develop¬ 
ment.  The  greatest  proof  of  this  growing  prosperity  is  the  fact  that  in  1927 
the  South’s  Federal  Tax  payment  increased,  whereas  the  rest  of  the  coun¬ 
try’s  Federal  Tax  payment  decreased.  To  be  more  specific,  the  Federal 
Government  collected  during  the  fiscal  year  of  1927  over  $738,000,000,  of 
which  $340,000,000  was  from  Income  Tax.  This  was  an  increase  of  nearly 
$52,000,000  over  1926,  whereas  Federal  Tax  collections  in  the  rest  of  the 
country  during  the  same  period  were  approximately  $22,000,000  less. 

This  statement,  therefore,  about  the  South’s  prosperity  is  not  exag¬ 
gerated,  and  every  advertiser  who  has  taken  his  product  to  the  Southern 
market  has  met  with  a  response  that  has  exceeded  his  every  expectation.  He 
has  found  a  receptive  people  eager  to  buy.  He  found  a  group  of  well-estab¬ 
lished,  well-organized  newspapers  who  enjoy  the  confidence  of  these  eager 
buyers.  He  has  received  every  possible  assistance,  which  has  enabled  him 
to  establish  his  product  quickly  and  economically  into  the  homes  of  this 
great  army  of  buyers. 

If  you  have  a  good  meritorious  product  come  to  this  great  Southern 
market  where  volume  business  awaits  you. 
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DAHLONEGA  EDITOR  SCORNS 
COLLEGE  WORDS 


(Continued  from  page  9) 


a]  I  the  intfenuity  he  possesses.  And  the 
two  great  evils  which  he  would  correct 
are  these :  evening  church  services  and 
foreign  missions.  He  writes: 

“We  have  often  said  there  is  more 
harm  accomplished  by  late  night  religious 
services  than  good.  We  are  told  that 
several  girls  and  boys  met  on  Crown 
Mountain  last  Sunday  night  when  their 
parents  likely  thought  they  were  at  the 
1‘entccost  church.  Some  were  there 
drinking,  while  one  or  two  got  in  the 
lock  up.  This  is  why  we  say  that  but 
little  if  any  good  is  accomplished.  The 
hord  needs  rest  same  as  the  people  who 
meet  for  a  big  todo  so  often.  If  a  i>erson 
has  religion  what  is  the  use  of  being  eter- 
rtally  calling  the  Lord’s  attention  to  it? 
He  knows  all  about  it.  And  if  you  hav¬ 
en’t  got  religion  and  want  it  wait  till 
morning.  The  Lord  will  save  it  for  you. 
This  would  cut  out  a  whole  lot  of  mis¬ 
chief  and  avoid  numberless  of  illegiti¬ 
mate  children.” 

Every  crime  that  is  committed  in  the 
United  States  furnishes  Editor  Townsend 
with  a  new  theme  for  an  editorial  sup¬ 
porting  his  back-to-the-home-field  move¬ 
ment.  Missionaries,  he  argues,  should 
look  after  the  “heathen,”  as  he  spells 
them,  at  home  before  “galavanting”  off 
to  Africa.  Here  is  a  typical  example  of 
his  propaganda : 

‘The  sheriff  down  the  country  joining 
in  with  others  and  beating  the  crippled 
editor  nearly  to  death  one  night  recently 
is  causing  us  to  wonder  if  it  would  not 
be  l)est  to  send  to  China  after  sf>me  mis¬ 
sionary  workers  to  instriKt  us.” 

And  again  he  puts  forth  these  argu¬ 
ments  : 

“We  notice  that  an  effort  is  being  made 
by  the  Methodists,  liaptists  and  other  de¬ 
nominations  to  raise  bushels  of  money 
for  foreign  missions  and  other  purposes 
to  be  sent  to  .Africa  and  other  faraway 
•countries.  .  .  .  Salvation  used  to  be 

free,  but  religion  has  gotten  so  high  now 
that  many  jieoplc  can’t  stand  the  burden 
placed  uixfn  members  of  the  churches  by 
some  of  the  leaders  who  would  accom¬ 
plish  more  go<Kl  by  doing  like  tlie  farmer 
in  harvest  time — go  into  the  field  and 
cut  the  grain  as  he  comes  to  it,  and  not 
go  off  to  his  neighbors  and  neglect  his 
own.  Such  extravagant  plans  are  injur¬ 
ing  the  churches,  and  if  it  continues 
l)eo|)le  will  be  compelled  to  try  to  get  to 
heaven  by  a  cheaper  route.  The  Metho¬ 
dist  church  here  has  been  assessed  sev¬ 
eral  thousand  dollars  for  such  purposes, 
to  be  paid  annually  ff)r  five  years.  .And 
we  judge  it  is  the  same  way  with  the 
Baptists.  Fit  them  up  in  faraw’ay  lands 
writh  up-to-date  preachers  and  gcxid 
churches  and  let  ours  rot  down.  There 
is  no  mistake  about  this.  Mt.  Zion 
church,  up  in  Hightower  district,  has  had 
a  pole  against  it  for  years  to  keep  it 
from  falling  over.  Then  there  is  Beth¬ 
lehem,  in  Cane  Creek,  with  a  decayed 
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roof  that  won’t  turn  the  rain.  Both  Bap¬ 
tist  churches.  Then  there  is  Jones 
Chapel,  a  Methodist  place  for  worship, 
with  the  stove  flue  fallen  in,  which  it 
seems  have  been  abandoned  by  the  min¬ 
ister  who  has  been  directed  by  a  higher 
authority  to  go  over  to  the  Py rite’s  Mines 
to  preach  where  there  is  more  money. 

It  takes  a  great  deal  of  courage  for 
an  editor  in  a  small  town,  made  up  al¬ 
most  exclusively  of  Baptists,  Methodists 
and  Pentecosts,  to  write  in  such  a  radi¬ 
cal  fashion.  And  though  he  is  harshly 
criticized  by  the  ministers  and  even  the 
laymen,  he  sticks  to  his  guns.  Instead 
of  lieing  intimidated  by  the  criticisms, 
he  seems  to  glory  in  them.  Harken  to 
his  comeback: 

“We  learn  that  some  of  the  Pentecost 
people  here  say  they  don’t  take  the  Nug¬ 
get  because  we  write  about  their  preach¬ 
ers.  This  being  the  case  they  should 
not  borrow  and  read  the  pajK-r  every 
week.  Then  they  should  not  allow  any- 
fKie  to  occupy  the  stand  in  their  churches 
whose  record  and  actifKis  they  are 
ashamed  to  go  before  the  public.  W'e 
judge  from  the  present  feeling,  should 
we  all  pass  into  the  other  world  that 
such  persons  would  not  hold  even  a  can¬ 
dle  and  listen  to  us  sing  and  play  on  the 
harp  with  a  thousand  strings.” 

Mr.  Townsend  is  just  as  frank  in  his 
news  items  as  he  is  in  his  editorial  opin¬ 
ions.  He  prints  all  the  news.  .And  it  is 
nut  only  unvarnished,  as  is  his  boast,  but 
it  is  complete  in  detail  and  proper  names. 
Naturally  such  a  prJicy  has  its  draw- 
iMcks.  ( )n  two  occasions  he  had  to  fight 
men  because  of  the  Stories  he  printed 
about  them;  and  on  many  occasions  he 
has  had  the  Dahlonega  citizens  infuriated 
with  him.  But  they  continue  to  forward 
him  their  $1  subscription  fee  in  advance 
each  year  and  that  is  the  important  thing. 
Those  wlio  are  hit  by  such  items  as  the 
following  cringe  for  a  while;  but  his 
readers  thrive  upon  them— and  so  does 
Mr.  Townsend: 

“On  I-jiday  night  ‘Gov.’  Thomas  car¬ 
ried  off  a  calf  which  his  wife  claimed 
and  killed  it  for  beef.  The  next  morn¬ 
ing  we  happened  to  be  present  when  Mr. 
and  Mrs.  Thomas  nn-t  at  the  former’s 
store,  but  took  our  departure  as  soon  as 
a  war  of  words  and  licks  commenced, 
which  is  said  to  have  lasted  for  several 
minutes.  When  the  smoke  cleared  away, 
Mrs.  Thomas  was  found  to  have  a 


Considered 

from  any 

The  Best  Buy 

in  Baltimore 

is  the 

luly  Met  Pajd  Da''y 

Circulation 

‘Che 

BALTIMORE 

In  the  South 


skinned  place  on  one  of  her  arms,  and 
Gov.’s  head  contained  a  knot  that  some¬ 
what  resembled  a  young  squash,  just 
after  shedding  its  Noom." 

*  *  * 

“From  every  apjiearaiwe  there  will 
soon  be  an  old  wedding  in  Hahloncga. 
No.  Not  exactly  this,  but  an  old  man 
and  a  young  woman  wh<»  are  going  to 
get  married.  He  has  already  been  wear¬ 
ing  a  pretty  flower  pinner!  on  the  lapel 
of  his  coat  by  tender  hands  is  why  we 
tielieve  what  we  have  said.” 

♦  ♦  * 

“We  are  glad  to  state  that  the  rumor 
that  Mr.  James  VV'ilkins  run  away  with 
his  sister-in-law  is  a  mistake.” 

*  *  • 

“We  know  parties  in  this  county  who 
bought  land  on  time  and  built  and  siiKe 
grit  an  automoliile,  and  are  making  pay¬ 
ments  on  the  car  and  letting  their  home 
notes  go.  Yet  they  ask  the  Lord  to  bless 
them  and  give  them  religion.  How 
would  a  man  look  in  heaven  with  the 
seat  of  his  pants  worn  out  by  sitting, 
riding  in  a  car?” 

*  *  * 

And  so,  printing  ail  the  news  frankly, 
and  more  often  than  not  with  a  humor¬ 
ous  twist.  Editor  Towrusend  has  become 
a  most  successful  country  editor.  .And 
at  seventy-two  years  of  age,  his  name  is 
pretty  well  known  in  newspaper  circles 
throughout  the  Uniter!  States,  though  he 
himself  has  ventured  outside  of  his  state 
but  once.  Fame  has  come  to  him,  but 
he  is  perfectly  unconscious  of  it. 


CABLE  CODE  WORDS  LIMITED 

The  Internatirinal  Telegraphic  Confer¬ 
ence  has  arlopted  a  compromise  resolution 
which  permits  code  words  of  10  letters 
unrler  certain  stipulated  conditions,  but 
five  letter  ctxle  words  which  the  tele- 
grai»hers  advocated  will  be  without  re¬ 
strictions  or  conditions. 
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The  Post 

Germantown,  N.  Y. 

(Published  Every  Tuesday  and  Friday) 


A  DVERTISERS  who 
understand  the  Iowa 
situation  know  from  experi¬ 
ence  that  the  consumers’ 
market  there  cannot  be 
properly  sold  without  the 
use  of  newspapers  in  these 
twenty-one  key  cities. 


IOWA  DAILY  PRESS  ASS’N 
DAVENPORT,  IOWA 


AnnTribunr 
Boom  Nfvii-Bf|)uhllran 
Burllnctnn  (itirtu* 
Burllnflon  Hawk-Eye 
Cedar  Bapida  Gaaette 
CenterrlMe  loweflan  k 
ntlien 

Counell  Bloirs  Noo- 
parell 

Daeenport  Democrat  k 
Lrader 

Paernport  Times 
Dubuque  iyie(rapb- 
Herald 

Fort  Dodfe  Meiaenier 
k  Cbroniele 
Fort  Madfawo  Drawrrat 


leva  City  Preaa  Cltim 
Keokuk  Gate  City 
Maraballtown  Tlnwi- 
Republiran 
Ua-.oa  City  (Bobe- 
Gaaette  k  Timea 
MuaraUne  Journal  k 
•Neui-Trlbune 
Oelweln  Begiater 
(Kkalooaa  Herald 
Ottumwa  Couiirr 
Slouz  City  Journal 
Sioux  City  Tribune 
Waitalnttoo  Journal 
Waterloo  Courter 
Waterloo  IMbune 


TO  GIVE  PRIN’HNG  COURSE 

A  course  in  the  elements  oi  ijr-nti-; 
will  be  given  under  the  auspices  of 
New  York  Kmploying  I’rinter- 
tion  starting  early  in  Octolier.  The  in¬ 
structor  will  be  Irving  B.  Simon, 
ant  prodiicuon  manager  of  the  .Maci.Kr-rr 
Publications.  The  course  will  consist -i 
20  lessons  and  three  visits  to  printing,  en 
graving  and  electrotyping  plants. 

LAMBERT  WITH  ZONE  TAB 

Joseph  F.  I.aml)crt,  formerly  with  ’i,: 
U'ok,  has  joined  the  advertising  staff  -i 
the  Grand  Central  Zone  Tab,  lu  w  ’.iM-  !,! 
publisherl  by  C.  C.  Rosewater. 

DAILY  TO  BROADCAST 

\VKA’,  radio  broadcasting  station  re 
ccntly  acquired  by  the  Oklahoma  I’uMish 
ing  Company,  publishers  of  the 
City  Daily  Oklahoman  and  Timet,  .on: 
on  the  air  Oct.  1. 


i  One  newspaper — the  Pittaburgb 
PRESS  —  blankets  the  great  I 
'  Pittsburgh  market,  the  fifth  larg.  i 
j  est  market  in  the  United  States.  I 
I  The  PRESS  has  overwhelming  I 
leadership.  At  one  cost,  through  ! 
a  single  newspaper,  the  adver¬ 
tiser  quickly  and  thoroughly  j 
sells  both  dealers  and  consumers,  i 
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PRESS 

A  Scrippt-H award  Newspaper 
National  Advertising 
Department 

2)50  Park  .Avenue,  New  York  City 
New  Tork  Chicago  Detroit  Atlsats 
San  Francisco  Los  Angolei  Sesttlt 
Portland  Philadelphia 
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Both  Members  of  A.  B.  C. 

Westchester  Newrspapers,  Ine. 
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Editor  &  Publisher  and  The  Fourth  Estate  for  October  6,  1928 


EDITOR  &  PUBLISHER’S 

MARKET  GUIDE 

Is  the  steady  standby  of  a  great  majority  of  leading  Adver¬ 
tising  Agencies  and  National  Advertisers  in  investigating 
markets,  planning  publicity  and  buying  space.  “Worth  its 
weight  in  gold,”  says  one  advertising  manager.  “The  bible 
of  the  advertising  fraternity,”  exclaims  an  agency  executive. 
“Absolutely  priceless,”  voices  another.  “As  complete  as  it 
can  he  made.  You  cannot  improve  upon  it — let  it  alone.” 

EQUALLY  VALUABLE  IS  THE 

MARKET  GUIDE 

to  the  foresighted  daily  newspaper  publisher  who  uses  space 
in  it  to  increase  his  national  advertising  linage.  For  is  it 
not  the  most  logical  thing  in  the  world  for  an  advertiser  to 
want  to  know  about  media,  at  the  same  time  and  from  the 
same  book  in  which  he  is  learning  about  the  people  who  make 
up  the  Readers  of  daily  newspapers?  Let  us  tell  you  about 
it — no  obligations. 


g- 


A,  B.  C. 
Charter  Member 


The  1929  edition  will  be  issued  in 
November,  If  you  have  not  already 
reserved  your  space  it  is  high  time  to 
attend  to  it  at  once.  Forms  will  close 
in  a  few  weeks. 
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TIMES  BUILDING 
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Member 
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Publisher 
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Oct  oh  e  r 


LIVELY  DAYS  FOR  CAMERAMEN 


Two  Waahinfton  Photographer*  Set 
Upon  While  at  Work 

A  jury  will  have  to  decide  whether 
or  not  Frederick  Cole,  photographer  on 
the  IVashwf’ioH  (D.  C.)  Dwly  News, 
was  attacked  by  a  man  who  sought  to 
“protect”  a  girl  from  being  photographed 
for  the  paper. 

The  girl  was  placed  on  probation  after 
having  admitted  using  the  charge  ac¬ 
counts  of  her  friends  to  obtain  clothes 
for  herself.  Cole  attempted  to  photo¬ 
graph  her  outside  the  court  liouse.  and 
alleges  that  her  friend  first  prevented  him 
from  taking  the  picture  and  then  grab¬ 
bed  him  and  threatened  to  strike  him. 

The  man  pleaded  not  guilty  and  de¬ 
manded  a  jury  trial.  He  is  now  out  on 
$3(K)  lx.iKl. 

A  sch»»ol  principal  and  a  school  janitor 
engaged  a  photographer  for  the  IVash- 
ingtrm  Times  in  a  similar  fracas  on  the 
otiening  day  of  scIhh)!  when  (1.  B.  Troup, 


the  photographer,  attempted  to  make  pic¬ 
tures  of  school  girls  wi  h  their  stock¬ 
ings  rolled  down.  The  principal  of 
Stuart  Junior  High  School,  Claus  J. 
Schwartz,  and  the  janitor  got  in  a 
scuffle  with  the  photographer  in  their  at- 
temig  to  eject  him  from  the  building, 
and  all  three  rolled  down  the  steps  to¬ 
gether. 

Xo  charges  have  been  liled  either  by 
the  photographer  or  the  schfx>l  principal 
and  janitor  in  this  case.  The  principal 
maintained  that  none  of  the  girls  wore 
their  stockings  rc»lled  down  until  the 
phf)tographer  asked  them  to  pose  in  the 
new  mode.  The  plates  were  saved  and 
the  pictures  were  used. 
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Business  Offers 


I 


EDITOR  &  PUBLISHER 
Classified  Advertising 
Information 


BUSINESS  OPPORTUNITIES 


RATES 


E>t*blUb«d  Hewipaper  and  Kapalna  Prapaitiii 

>K>uictit,  Rold,  merKnl  or  flnaneed.  ('■ 'iifldMttil 
dpalinm.  Loala  Eddj,  Uanball  Field  BId|.. 
Chk-iKo;  Met.  Theatre  Bid*.,  Lot  AuKelee. 


WRITES  BOOK  OF  POEMS 

Ted  Olson,  managing  editor  of  the 
Laramie  (Wyo. )  Repuhlicati,  is  the 
author  of  a  bfxik  of  poems  called 
Stranger  and  Afraid,”  just  imblished  by 
the  Yale  Press.  Mr.  Olson  was  formerly 
head  of  the  cojiy  desk  of  the  Sew  York 
Herald  Tribune. 


SITUATIONS  (Ca*h  with  Order) 

1  Tima  —  M>  per  Una 

3  Time* —  AO  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Time* —  .60  per  line 
Count  eix  word*  to  the  line 


Kiddle  Weat  Propartl** — Exclualre  littinn.  Ht 
damaging  pablicitz.  Peraonal  eerTlci.  in  ertn 
deal.  Ererything  confldcntial.  drde  B.  Kntx. 
aai  Board  of  Trade.  Kantat  City,  Mn 


Automobile  Ouide  Book*,  **tablltl:ed.  waO 
known,  up-to-date,  arallable  for  $10,000.  Pn*. 
Haber  haring  dlttribntlon  facllltlea  could  baadit. 
Ilarria-Uibble  Companj,  11  Weat  42nd  Rtraat 
New  York  City. 


White  apace  charge  at  aama  rata  per  Una 
per  Inaertion  aa  earned  hy  frequency  of  in¬ 
sertion.  Minimum  space,  three  lines.  The 
Eidtor  A  Publisher  reserves  the  right  to 
classify,  adit  or  reject  any  copy. 


Desirable  Weekly,  semi-weekliea,  ('allfuralt. 
Illliinia.  Kentiirky,  New  Jersey,  New  Tort, 
.Vnrili  t'amlina.  rennaylrania.  With  and  vltk- 
out  Job  plants.  Majority  m-enpylng  exi-lntha 
Held.  J.  B.  Shale.  Times  Bldg.,  New  York. 


Supplies  and  Equipment 


Day  vnd  Night 

Emergency 

Service 


“We  want  to  take  this  opportunity 
of  expressing  our  appreciation 
for  the  splendid  service  rendered. 
The  writer  was  in  phone  conversa¬ 
tion  with  your  man  Sunday  morn¬ 
ing,  and  the  service  we  received 
from  him  was  splendid.” 

The  Lynchburg  News  and  Adivnce. 

July  3,  1928. 


TELEPHONE 

Day.  DRY-dock  8200,  New  York 
Night.  DRY-dock  8207,  New  York 
Sunday,  DRY-dock  8200,  New  York 
Sunday,  WIC  kersham  9224 
New  York 


R.  HOE  &  CO.,  Inc. 

504  Grand  St.,  New  York, 
N.  Y. 


Boston  Qiicago  San  Frandaco 
New  Orleans  Dunellen  London 


Bargains 
in  all  types 

tell  usyourneeds 
and  send  jbr  list 


Modern 

Composing  Room 
Furniture 


as  made  by  uh  will  apeeJ 
up  production  and  re¬ 
duce  costa  a  real  saving 
in  your  Pay  Roll.  Are 
you  interested?  If  so, 
consult  your  regular 
dealer  in  printers’  sup¬ 
plies  or  write  us  direct. 


Do  it  now! 


HAMILTON  MFC.  CO 

TWO  RIVERS,  WIS. 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particulars 


to  your  nearest 


G-E  salea  office 


GENERAL  ELECTRIC 


GQSS  PRINTING  PRESS  CO 

•  Hi*  A.'  —  Nf  W  Yi'RK  ~  LONDON 


BLANKETS 


of  all  kinds  for  all  makes  of 


Rotary  Newspaper  Frintiog 
Machioes 


\  IT  CASTS..IT  FINISHES.. IT  COOLS  Imiu 

Enablm  oam  mao  to  finiab 
“m  pUlo  •  miauu”— J  timti 
0s  f*$t!  Timo  Mvingt  soea 
pay  for  it.  For  full  ptrtie- 
ular*  addrcM : 

50SS  PRINTING  PRESS  CO. 

New  York  Chicago  Saa  Frandat* 

Selling  Agent! 


Automatic  Efficiency  Felt 
Blankets 

Monocork  Blankets 
Oil-proof-face  Rubber 
Blankets 

Cutting  Rubbers  and 
Conveyor  Wire 


Speed 

and 

Elconomy 


^’ou  can  save  waste  paper,  increase 
production  and  obtain  better  print¬ 
ing  when  your  machines  are 
prtiperly  blanketed. 

We  specialize  in  the  manufacture 
of  Newspaper  Printing  Blankets 
and  carry  a  complete  line,  including 
all  widths  and  thicknesses. 


are  guaranteed  by  modern 
equipment.  Investment  in 
new  machinery  pays  divi¬ 
dends. 


New  EDglaod  Newspaper 
Supply  Company 

Worcester,  Mass.,  U.  S.  A. 


Cable  Addreee  NENSCO 
Worcester.  Mast. 


DUPLEX- REBUILT  is  RIGHT- REBUILT 


“You  sold  us  a  press  second  band  but  wa 
might  have  thought  it  built  new,  so  nicely 
did  it  run.”  (From  a  recent  buyer’s  letter.) 


DUPLEIX 

GOSS 

HOE 


ysEDPims 


of  various  types  and  capacity:  what  are  your  needs? 


Du|dex  Printing  Press  Company,  Battle  Creek,  Mich. 


Tima*  Bldg. 
New  York 


77  Washington  St. 
Chicago 


Da  Young  Bide. 
San  Francisco 


October 


Equipment 


5INESS  OPPORTUNITIES 


tiray,  i^turgeon,  Mo.,  uewipaper 

writOM: 

I  Mtc  two  clleutf  with  $15,000  in  cash  who 
fn\  tv  *Hiy  a  Kood  weekly,  semi>weekly  or 
^.11  Usi!>  iu  Colorado  or  an  adjoining  state, 
•lakl  h*  gUd  to  hear  from  newspaper  owners 
,  He  sec  tion  uieiitiooed  who  want  to  sell  their 

r*tpsi'«  '  ■ 

1  vsiit  to  hear  from  every  newspaper  owner 
,  tht  t'liited  State#  who  wants  to  sell  his 
neerty  sod  1  want  to  bear  from  every  man  In 
K  essntry  who  wants  to  buy  a  newspaper. 
il  you  have  around  $50,000  cash  1  can  eell 
K  I  foTHi  daily  with  building  which  is  clearing 
a  year. 

U  you  want  to  talk  to  me  about  buying  or 
r  .K  s  newspaper  make  arrangements  to  see 
It  th*‘  meeting  of  the  Inland  Daily  Press 
iwiatlon  at  Chlrago.  Di'tol>er  23  and  24.** 

Tr«^  Paper  for  Sale 

hiit  Paper  for  lalr.  Montlily  trailo  niaKaalne, 
■laii.li.  I  rleren  joarH.  Sliowa  larxe  earning., 
pvliil  "|>p<vtnnll}r  fur  |•llbMaber  with  laab. 
lark  uIh.  Fair  price.  Good  reaaon  for  aell- 
a  B-rilWi,  Bditor  &  Publlaher. 

Nawapapera  Wanted 

a  iiUrr.ted  in  porcliaaing  alx  dap  ereulng,  or 
ntiDf  and  Hundajr  pai>er,  preferablp  in  Mlnne- 
Id.  Iowa,  northern  Illinoia,  Wlaronain,  south' 
a  HU'bigan,  or  Ohio:  town  20.000  population 
.1  sp.  I’lenae  glre  detalla.  No  brokera. 
i:it  Eilitor  ft  Publlaher. 

MIkhat  now  operating  sereral  dallp  newa- 
dealrea  to  purcliaae  a  amall  dally  or  a 
wkl.T  paper  which  can  be  converted  into  dally, 
^rr  lot-atlon  In  middle  weatern  state.  Can 
nuih  bank  references.  All  replies  will  be 
M  li  absolute  aonfldence.  No  brokera.  Write 
HIT.  E<lltor  ft  Publlaher. 

h  lead  at  Onca  dailies  and  weekilea  for 
mil  who  have  money  and  want  to  buy.  Con- 
iHtlal  to  limit.  Will  yon  aellT  Wilbalm  ft 
He.  SOP  12th,  N.  W„  Canton,  O. 


CIRCULATION 


bmlation  Bnildara  —  Blair  ft  Anatin,  IBIS 
MIonien  avenue,  Reading,  Penn.  Oiiginatora 

<lile.r"anahlp  Club  Campaigna. _ 

bmlation — When  quick,  additional  circulation 
snragr  becomea  neceaaary,  remember  that  our 
maty  yeara  In  tbls  one  line  of  endeavor  la 
mr  proof  agalnat  experimenting.  Write  or 
On.  O'Dell  Circulation  Service  Bureau,  Bell 

fcrk,  Cincinnati,  Ohio. _ 

%  World'a  Largest  Circulation  Building  Or- 
pabation — Tbe  only  circulation  building  serv- 
..  In  Newspaperdom  famishing  publlataers’ 
■Marita  of  the  exact  reaults  of  its  every 
aapilgn.  The  Charlea  Partlowe  Company, 

WMntal  Building,  Indlannpolla. _ 

hprior  Circulation  Buildara— The  W.  8.  Keu- 
kk  Company,  104  North  Bailey  avenue.  Loula- 
lli.  Kentucky.  Tbe  circulation  building  or- 
aalnitlon  that  bee  act  the  eUndard  for 
qtiresive,  aucceoafiil  circulation  campaigns  for 

maty  years.  _ _  _ 

hi.  Money  — Will  ctHitract  twu  lluiiur  circuhi 
wa  campaigns,  east,  nt  e.\tremely  luw  rates, 
t'  rrrrniie  and  circulation  wire  Walla  Service, 
'’.‘Montgomery  St.,  Jersey  City,  N.  J. 

EMPLOYMENT 

Help  Wanted  _ 

aiartiting  Salesman  wanted,  eximrieneed; 
•■t  furnish  referencet;  state  age  and  full  par- 
■vlart.  Shllda  Mall,  Sallda,  Colorado. 

Umrtiaing  Salasmaa.  eastern  penns.rlvaiiia 
•By  wants  ad  man  who  can  write  g<aal  copy 

*  well  as  Bell  apace.  Permanent  posltkm. 
*•»•»  reference,  experience  and  salary  expecte<l 

»  Bisl  letter.  B-r.■^3.  Kdltor  ft  Publisher. _ 

‘•nsaaiit. Reporter  wanted  by  suburban  newa- 
•in'.  Kxcellent  opportunity  for  young  man. 
**  h  Box  144,  Paaaalc,  N.  J. _ 

Tou  tbe  Man  I  If  you  understand  the 
’••411ng  of  antomotille  accounts — If  you  have 
rr|M>rtorlal  ability — If  you  can  aell  news- 
"P*T  advertising— there  la  an  Immediate  open- 
•»  aa  the  advertising  atalf  of  a  large  New  Eng- 
•B  dally  newspaper  which  offers  an  excep- 
■Imal  Opportunity.  Addrea,  Box  B'B22.  Bditor 

*  Fabllsiier. _ _ 

**atad  First  class  man  to  manage  Job  printing 
‘^sMlahment  in  a  beautiful  New  York  state 
'By,  Ideally  located;  only  a  man  who  has  ability 

sa  sxfx'otlTe  as  well  aa  a  thorough  knowledge 
B  lob  printing  bnolneso  need  apply.  A-1 
Fipmltloii  for  the  right  man;  give  oge.  ex- 
f’lnicr.  salary  expected.  Write  B-B18.  Editor 

*  ^Nlal.er. 


Situfttiont  Wantftd 

BBvsrtlsirg,  Promotion  Xanagev.  assistant  to 
lyWtrr  .■>r  pnhiic  relations.  Seven  yeara*  sne- 
'•Ml  n-'wapaper  experience  on  west  coast. 

*  yesr  with  4a  agency  In  New  York. 
■•81*1)1  contact,  copy,  layout  man  and  sales- 
^  Native  of  New  York  state,  college  man, 
••  married.  B  ri2fl.  Bditor  ft  Pnbllshe)-, 


EMPLOYMENT 


Situfttiona  Wanted 

Advartlslng— Pliplay — Man,  24,  single,  S  years' 
experience.  Ulaselfled.  Display.  Good  sales¬ 
man,  layouts,  copy,  wants  change.  A  U78,  Bdl- 

tor  ft  Publisher. _ 

Advertising  Managsr — 1  want  to  make  a  con¬ 
nection  with  a  live  newspaper  publlsUer  (pref¬ 
erably  on  the  west  coast)  In  a  city  where  living 
conditions  are  good  and  the  newspaper  has  a 
good  chance  to  grow  it  the  right  man  knows 
how  to  sell  It — knows  bow  to  direct  salesmen, 
and  knows  how  to  go  out  on  the  Itrliig  line  and 
sell  space  himself.  My  experience  covers  many 
years  in  the  Eiaat,  Middle  West  and  the  South, 
and  I  know  newspaper  publishing  and  adver¬ 
tising  In  every  department,  LiHal,  National  and 
ClsssHled.  References  aa  to  character  and  abil¬ 
ity  will  meet  any  requirement  of  the  man  I 
uecide  lu  tic  up  with.  1  am  married  and  not 
looking  for  a  temporary  job.  1  prefer  a  salary 
and  bonua  arrangement  on  Increase  shown  over 
period  of  three  or  flve  years,  or  longer,  A-996, 
Editor  ft  Publisher. 


Business  Maaagar,  Acting  Ganaral  Xanagar  de¬ 
sires  change  to  dally  requiring  development  In 
smaller  city.  Now  In  charge  of  dally  and  Job 
printing  bualnem  doing  gross  bualneaa  |4B0,U00 
annually.  Average  advertising  gain  twenty  per 
cent  over  prevlont  year,  drcnlatlon  gain  ten  per 
cent,  under  present  management.  Married  man, 
age  80,  witb  metropolitan  dally,  advertising 
agency,  small  daily  and  conotry  newapaper  ex¬ 
perience.  Reasonable  salary  with  commlasloa 
on  buBlneas  Increaaa  preferred  ‘a-907,  Bditor 
ft  Pnblleher. 


Oartoonitt— Young  man  with  creative  ability, 
whose  forte  la  cartoons.  d*-Hlrea  connection  with 
paper  where  be  will  have  opportunity  to  develop 
liimaelf.  Publishetl  saiiiplcs  aud  originals  on  re- 
iiueat.  Salary  aecoudary.  B-52U.  Editor  ft 
Publlaher. _ 

Olroulation  XanagM — Eighteen  years'  experi¬ 
ence,  two  papers,  especially  strong  on  carrier 
promotion;  Increasing  circulation  revenue.  Rea¬ 
sonable  salary  and  percentage  of  Increased  re¬ 
ceipts.  Available  at  once.  References.  A-991), 

Kdltor  A  Publisher. _ 

Circulation  Xai-ager,  1.  C.  .M.  A.  incinber,  de¬ 
sires  connection  in  city  Z'l.flUll  to  IllO.UOil.  Ex- 
lierienced  In  every  branch  both  large  and  amall 
dallies.  Produiea  maximum  results  from  a^<- 
slataiits.  Will  o|)erate  ,vour  department  at  a 
iiiiuiiiiuni  exi>ense,  keeping  cost  records  to 
prove  value  of  every  dollar  sia^ut.  Record  this 
year  as  follows: 

Collected  every  dollar  due  from  carriers. 

A.  B.  C.  records  were  In  perfect  condition 
wlien  audited. 

Renewed  IKi'.i  of  4.000  mail  aubscrlbera  and 
took  more  new  ones  than  old  quit. 

Steadily  gaiinsl  through  slimmer  months. 

Carriers  have  given  sliiiost  iierfect  service. 

Salary  secondary  to  future.  Wire  collect  and 
will  answer  by  air  mall.  B'T>2D,  Kdltor  ft  Pub¬ 
lisher. 

Circulation  Xanagar  Fifteen  yeara*  actual  man¬ 
agement  large  aud  small  city  dailies.  Ag- 
gre-slve  worker,  economics  I  and  tboroiigli. 

Familiar  all  metbods  and  detail  audit  records, 
etc.  References.  B-.'>24,  Kdltor  ft  Publlaher. 
CiaasUlad  Xanagar  Nine  years'  experience  on 
two  of  the  country's  big  iiewsps|iers;  last  four 
and  a  half  years  ss  assistiinl  to  manager 
I'inlersland  every  phase  of  Classifled  sollcItathHi 
and  promotion.  Have  permanent  position  as 
asalstaiit,  hut  desire  change  to  managerahip. 
Kxcellent  references.  Including  highest  endorse¬ 
ment  from  present  employer.  Age  30.  married. 
Will  be  glad  to  arrange  Interview  with  pub 
Usher  olTering  opportualty.  B  320,  Editor  ft 
Pilhlisher. 

Copy  Reader,  sports  editor,  or  reportorlal;  ex- 
l>erlenced.  Address  Geo.  B.  FIrstbrook,  56  Mt. 

KemhIe  Avenue,  Morristown.  N.  J. _ 

Copyraadar,  34;  accuracy,  apeed.  Initiative, 
eye  to  drama,  humor;  best  experience.  "Ready,*' 

•-'217  Pennsylvania  avenue,  Washington. _ 

Desk  Man,  telegraph  editor,  make-up,  etc.,  first 
class  experience,  wants  position  on  Soutbern 
afternoon  dally.  A-068,  Bditor  ft  Pnblleher. 
Editorial  Journallam  graduate.  Notre  Dame 
I'lilveralty,  willing  to  start  at  $23  minimum,  to 
experience  e<lltnrlal  department  work  tboroiighly. 
.tge  24.  g>Msl  character  and  personality.  Refer- 

em-e  B  .%.3.7.  Bditor  ft  Publisher. _ 

Editorial  Writer,  8,5,  employed,  seeks  larger 
Held.  Will  submit  specimen  columns  fur  cur¬ 
rent  week  with  other  recommendstlons.  Position 
on  s<iiithern  or  eastern  newspsiwr  preferred. 
tt-.’WI.  E«lllor  ft  IMihllsher.  _ 

Editorial— 4  rsek  newa  writer,  leaving  Press  As. 
WM-Istlon.  wsnts  permanent  newspaper  Job.  A-1 
iopyreader  and  reporter.  B-BSO,  Editor  ft  Pub- 

I'sher,  rhlcago. _ 

Editar,  Bpacial  Writer  -Ten  years’  press  aaso- 
elation  experience,  5  years  chief  of  bureau  in 
foreign  field;  formerly  part  owner  small  city 
paper*,  wants  position.  Investment  welcomed 
bnt  not  neceavsry.  B-526.  Editor  ft  Publisher^ 
Editorial  Exocutlva  on  one  of  biggest  New  York 
papers,  would  consider  evening  position,  city 
ino.ono  to  vmnno.  $7.n(M).  Highest  refer¬ 
ences.  R-B21.  Editor  ft  Pnbllsher. 


_ EMPLOYMENT 

Situation#  Wanted 

tAiitonai.  Uenk  or  reiHirtluK,  college  train* 
lug;  SIX  exi>erlence  repi^rter.  /e#tur#2i, 

cup^,  telegraph,  re-write,  aMalMtaiit  citjr  editor. 
Start  within  week.  Kefereiu  ea.  B  510.  lOdltor 
a  l*ubiiaher. 

Eaitorial  —  UeiKirter.  College  gradiiiite.  Kxpe* 
rieiice.  (tooil  referencea.  Prefer  t)hio.  Em¬ 
ployed  on  large  inetru|K>lltan  ilallj.  Available 
lit  iHice,  It  5H7.  Eilltor  St  Piililiaher. 

Editorial — reporting  or  desk.  24,  graduate  mid- 
w’eatern  UDlTenity,  two  year#  in  field,  eome 
weekly  experience,  now  employed,  avalltbl#  any 
time,  will  go  anywhere.  B-.MO,  Bditor  St  Pub* 
Itaher. 

Editorial — Dramatic,  book  reviews,  features, 
l>oein-a  day,  cHdumn,  roving  reporter.  Untver* 
Ntty  B.  A.,  M.  A.;  age  27;  metropolitan  dally 
exiierience.  New  York  or  50-mile  radius. 

B  r>0».  Editor  St  Publlaher. _ 

Editorial— Sixteen  year#'  experience,  managing 
editor,  city,  telegraph,  iVunday  desk,  make-up, 
etc.  Bmpluyeil;  go  anywhere.  A-903.  Editor  St 
Publlaher. 

(ied.eiai  iCa.4ager,  Buainets  Manager  PiibllMher 
at  IduTty  through  C(»nHolldatlon.  ai'ekH  execu 
five  |M»Hltion  on  daily  pii|>er.  'Pwenty  five  yeara 
In  the  hiiHiiM'ioi.  working  In  every  ilepartinent ; 
ITi  aa  piihllMher  of  two  daillea,  <»ne  nitirnlng. 
the  other  evening.  Sales  of  over  a  million  in 
five  years.  Have  o|»erMted  jiib  department. 
Ueputatlon  aa  aggreaNlve.  ec(»n«»inlcal  publlaher 
and  hiiaiiieHa  builder.  Have  aiuii  to  Invest  and 
will  go  anywhere,  north,  aouth,  east  or  weat, 
and  not  afraid  of  mm'OiuI  paper  if  there  la  field 
ami  op|M>rtiiiiity.  Want  amall  aalary  and  per¬ 
centage  of  liicreaHi*  in  aalea  or  profits.  Can 
make  some  owner  giaal  money.  Addreaa  B  532, 
Kdltor  A  Puhliaher. 


Managing  Editor  Kdltorlal  director.  Metro- 
iNdltaii  and  iM'ml  Metroindltan  extarieiice.  33. 
Formerly  iiaaiMdntfKl  with  father  In  MetroiMdltan 
field.  College  graduate.  Prefer  a  "hard  nut  to 
crack’*  rather  than  sliding  into  an  'Vaay  chair." 
Experience  covers  every  phaae  of  newa  and 
(Hlitorlal  departments.  Personal  Interview. 
B  534,  Kdltor  Sc  Puhliaher. 


Managing  Editor,  now  employed  in  morning 
fields  desires  to  return  to  afternoon  dally  in 
city  of  OO.tXX)  to  100,000  in  New  York  state. 
New  Jersey  or  Pennsylvania.  Young,  goml 
executive,  versed  In  newspaper  economica,  col¬ 
lege  educated,  family  roan  and  permanent. 
.Minimum  salary.  $75.  A-051.  Editor  St  Pub* 

Maher. _ _ 

Mechanical  fluparintandant.  Production  Manager 
or  Material  Houae  repreaentatlve.  Yeara  of  ex¬ 
perience  witb  American  papers  and  press  build¬ 
ers.  Beat  references.  Ralary  reasonable.  At 
present  employed.  A-970,  Editor  St  Publisher. 

Newa  Photographer  Rxperienrcil.  age  22.  3 

yenra  college,  dealrea  fYOMltlon  picture  Cilltor  or 
atnfT  photographer.  B  523.  f>litor  St  Putdlaher. 

Publisher,  having  sold  psper.  Is  open  for  posi¬ 
tion.  K4]iislly  competent  In  e«llt#rls1.  hiislnesa 
••ml  pPMlmdlon  cnd«.  t'nhroken  record  of  success 
for  H4*|f  and  other**.  Highest  ref»Tem‘es  B-.527. 
Kdltor  A  Piildlslier. _ _ 

Reprasentative  -Experienced  advertising  man. 
financially  responsible,  desires  connection  as 
Western  Representative  for  seasoned  eastern 
publication.  Commlaslon.  Mas  own  Chicago 
office.  A  im.  Bflitor  A  Publisher. _ * 

Reporter,  21,  two  years*  experience,  thoroughly 
trained,  excellent  feature  writer.  William 
Kennedy.  .521  Jewett  avenue,  Rtaten  lalaod, 
N.  Y. 


MECHANICAL 

Equipment  for  Sole 


A  Bplandid  3t-Page  Hoa  Pratt 
For  Sals  at  Bargain 
Ta  ImmadUta  Purchatar 

The  Arltona  Republican  at  Phoenix,  having 
grown  to  30,000  circulation  and  witb  greatly 
iiicreaaeil  numl»er  of  pages  daily  and  Riinday, 
has  tMMight  a  64-page  press  ami  la  ready  to  sell 
its  .32-page  Hoe  aa  smm  aa  the  new  press  has 
l>een  erected. 

Tills  press  has  always  and  la  now  doing  a 
fine  Job  of  printing.  It  Is  a  lloe.  32  page.  4- 
plate  w'hle.  2-de4‘k  straight  line,  angle  bar  presa 
with  Cutler  Hammer  semi  automatic  motor 
drive  and  control.  With  the  pre«s,  and  Included 
111  the  price,  we  will  sell  our  Hoe  combination 
plate  finishing  machine  and  tbe  Hoe  casting  1m>x. 
These  machines  are  alM»  In  operation  and  may 
lie  Inspected  In  tbelr  every  day  production  and 
are  In  good  rondltton. 

The  press  cylinders  are  14*4*  In  diameter, 
giving  a  22^,"  sheet  cutoff.  Plates  are 
thick  and  4.5  degree  bevel  It  baa  a  flvlng  cam 
folder  and  Is  rate«t  at  43  000  papers  of  4.  6  and 
3  pares  per  hour;  at  24  000  papers  of  10.  12. 
14  or  I»1  l>ages  Inset  per  hour,  and  12  000  papers 


Services 


MECHANICAL 


Equipment  for  Sal* 

i  l  a>,  -'4,  28  or  32  I'UKo-  iHilleoted  per  bour 
rniiiiiiig  s|>eed. 

The  press  will  print  4.  6  or  h  pages  In  on# 
MH'tlon;  10.  12,  14  or  16  In  one  or  two  sections 
iiml  20.  24,  2b  or  32  piigea  lu  twt»  or  four  sei  • 
tions. 

We  lire  printing  an  8-colutuii.  12  em  piii^er 
with  tt  ty|»e  page  21 U  inches  long.  We  first 
prlntiHl  7  coluiiiiiH  13  ems,  then  8  columns  12S 
eins.  and  then  changed  to  8  colunins  12  eins, 
•Mir  present  stjle. 

Kxcellent  ink  distribution. 

We  are  using  dry  mala  and  use  print  pa|M>r 
•  <f  the  34",  51*4"  ami  OH"  rise. 

'Pile  control  is  OO^cyele  alternating  current. 
220-volt.  thre<*  phase.  35  liorseiiower  ami  3 
liorseiNiwer  motors  with  chain  drive  to  press 

The  l>est  inetli*Hl  of  ieiiriiing  directly  of  the 
finalities  of  this  press  la  for  the  publisher,  or 
pressniiin.  to  ••oine  ami  see  tt  in  actual  dally 
pnNliH'tion  and  to  s«‘e  Ms  ease  of  operation. 
M|N*e4l  ami  the  pnHlmt  It  delivers.  .\s  we  are 
at  this  tiiio  erecting  the  first  tw*o  units  of  our 
new  press  It  will  not  Ih*  long  before  we  will 
take  «lown  the  .32-page  lloe  to  make  mom  for 
the  other  two  units.  For  this  reason  early  In* 
s|>ectlon  is  necessary  though  deMvery  night  l>e 
t.ineil  to  suit  the  purchaser. 

The  Republican.  I>elng  desirous  of  selling  this 
press  ami  other  e4|uipinenl  at  once,  lias  set  tlie 
priee  at  iP.mai  F.  It.  cars  at  I’hoenix. 
i*rompf  »orres|Mini!em*c  and  early  I  spe<’tloii  Is 
iirgetl.  laith  heianse  of  the  (»pportiiiilty  to  «e«* 
the  press  do  Ms  work  and  because  at  tiie  priee. 
an  early  sale  is  to  ex|»ecte*!. 

THK  ARIZONA  RKrUBMCAN. 
rhoenlx,  Arlaona. 


Vaad  Oota  Mat  Rollar  tor  wet  mata  only,  for 
aala  ebaap.  The  Boss  IVIntlnf  Praaa  Co.,  158 
South  Paulina  fit..  Chlrago,  III. 

Wood  Currad  Mat  Seorchar,  In  A-1  cond1tio» 
for  aale.  Mounted  on  pipe  frame,  which  will  be 
Included.  First  $75  will  buy  It.  Tba  Middle- 
town  Preas,  Middletown.  Conn. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Butinau  Eitabliahad  In  IIM 
350  Madison  Ave.  N«w  York 
PaoiSo  Coast  Rapraaantatlra: 

X.  C.  Xoora,  888  North  Bararly  Srlra, 
Bararlr  Hillt.  Calif. 


Wf  BUY  NEWSPAPERS  EOR  CLIENTS 
WE  SELL  "  “ 

WE  APPRAISE  -  “ 

WE  CONSOLIDATE  -  - 

And  wa  alwaya  try  ta  oanduet  aar  ellanta' 
bntlaasa  withant  pnblleity.  . 

Baek  af  ns  la  a  rsford  af  18  yaara  af 
■srrloa  to  aatiaflad  enatanMn. 

Writs  our  nsarsat  OSea,  tr  bsttar  yat, 
call  In  parson  If  psaalbla. 

HARWELL  &  ROCKWELL 


Comar  Buildint 
Birminghain,  Ala. 


Timas  BuHdlaf 
Now  York  City 


Not  on  the  Market 

But  available  for  short  time  only, 
dally  newspaper  In  Pennsylvania  city 
of  13,000.  Appraised  valuation 
$65,000  including  real  estate.  49-cent 
foreign  rate.  Controlling  stock  avail¬ 
able  for  $12,500.  Prop.  I6l2x.  Get 
in  touch  at  once  with  our  New  York 
office. 

THE  H.  F.  HENRICHS 
AGENCY 

Litchfield,  III. 

NEW  YORK;  SM  Fifth  Ara. 
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DOLLAR 

PULLERS 


Onr  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


CINCE  this  is  an  age  of  credit,  many 
merchants  find  it  no  trick  to  sell 
goods,  but  collections  are  another  mat¬ 
ter.  The  Renton  (Wash.)  _  News 
Record  ran  a  co-operative  advertisement 
recently  on  credit  as  a  text  and  keynote. 
“Make  Your  World  Your  Bond”  the 
copy  urged,  and  showed  how  present  day 
business  is  constructed  on  credit.  Furni¬ 
ture  dealers,  groceries,  bakeries,  laundries, 
jewelers,  restaurants,  department  stores, 
and  even  the  public  market  and  moving 
picture  theatre  were  glad  to  subscribe. — 
C.  M.  L. 

Space  will  be  taken  in  local  newspapers 
throughout  the  country  to  emj^size 
Sweetest  Day  on  Oct.  13.  Retail  ron- 
fectioners  and  manufacturing  confection¬ 
ers,  as  well  as  others  handling  candies 
as  a  side-line,  are  excellent  prospects  at 
this  time  for  tying  in  with  national 
magazine  advertising  of  the  leadjng 
candy  manufacturers,  who  are  depending 
upon  local  stores  to  back  them  up  locally 
in  newspaper  space  effectively  to  put 
across  “Sweetest  Day,”  Oct.  13. — C.  M.  L. 

Through  an  arrangement  between  an 
Indiana  newspaper  and  a  local  restaurant, 
the  latter  distributes  free  copies  of  the 
newspaper  in  the  evening  to  its  patrons. 
The  restaurant  obtains  the  pajxrs  at  the 
wholesale  price  taking  a  specified  num¬ 
ber  each  evening  with  no  returns. — B.  A. 
T. 


Christmas  club  depositors  have  now 
paid  in  about  90  per  cent  of  their  mem¬ 
berships.  Perhaps  banks  will  advertise 
this  branch  of  their  business  now  before 
the  rush  begins,  using  the  “almost  there” 
idea  to  induce  new  depositors  to  take  out 
memberships  for  next  year. — Wes  W. 
Dunlap. 

The  Indianapolis  (Ind.)  Star  sells 
classified  advertising  space  to  an  under¬ 
taking  parlor  which  allows  its  clients 
to  use  the  space  for  the  insertion  of 
“C^rds  of  Thanks.”  The  space  is  sold 
in  the  regular  “Cards  of  Thanks”  classifi¬ 
cation  of  the  classified  section — R.  V\'.  J. 


The  Akron  Times-Press  is  running  at 
least  once  a  week  a  page  headed  “The 
Electrical  News.  Page  Devoted  to  the 
Making  of  Homes  More  Beautiful, 
Healthful,  Comfortable,  Convenient  and 
Economical.”  The  page  usually  has  a 
full  column  of  news  connected  with  the 
Electrical  League  of  .■Xkron,  surrounded 
by  ads  for  electric  ranges,  electric  wash¬ 
ers,  electric  cleaners,  electric  wiring, 
electrical  fixtures,  etc. — U.  S.  V.,  Akron. 


October  is  the  month  to  visit  poultry 
dealers,  farmers  and  others  who  handle 
specialty  supplies  for  the  Thanksgiving 
dinner  and  other  holiday  occasions,  to 
get  advertising  for  “advance  orders”  for 
these  affairs. — L.  M. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


■CX)R  an  entertaining  Hallowe’en  feature 
story,  interview  a  veteran  policeman 
for  a  comparison  of  the  Hallowe’n  pranks 
of  former  years  with  the  present  day. 
Other  old  timers  can  also  contribute 
reminiscenses  along  this  line. — T.  F.  K. 


through  an  engagement,  marriag^  or 
.achievement  in  college  or  business.  Prac¬ 
tically  every  individual  cut  can  be  used 
several  times,  a  feat  not  usually  prac¬ 
ticable  with  a  group  picture.— G.  Harris 
Danzberger,  Hartsdale,  N.  V. 


The  Oklahoma  City  (Okla.)  News  re¬ 
cently  ran  a  series  of  small  features  on 
the  young  sidewalk  merchants  of  the 
city,  boys  of  grammar  school  age  who 
sell  different  products  on  the  streets  of 
Oklahoma  City.  Each  article  is  illus¬ 
trated  with  a  picture  of  the  subject  at  his 
job. — E.  W.  F,,  Oklahoma  Gty. 


Write  up  some  of  the  twins  in  your 
high  schools  or  college.  A  Seattle  news¬ 
paper  found  lots  of  fun  in  two  Seattle 
girl  twins,  and  the  numerous  tricks 
they’ve  played.  They’ve  gone  to  classes 
for  each  other,  hunted  jobs  for  each 
other,  and  as  to  Boy  Friends — well,  look 
up  your  own  set  of  twins. — C.  M.  L. 


That  many  editors  are  losing  sight  of  a 
particularly  good  way  to  build  up  a  refer¬ 
ence  department  is  evidenced  by  the  num¬ 
bers  of  group  photographs  which  appear 
about  graduation  time.  Many  editors, 
however,  have  been  influential  in  having 
individual  pictures  taken  of  the  class 
members.  After  they  have  been  run  as  a 
graduation  feature  the  cuts  are  carefully 
preserved,  for  usually  not  many  months 
pass  until  the  cuts  arc  made  timely  again 


Newspaper  Engineering 

^  An  organization  specializing 
in  newspaper  buildings,  all 
\  phases  of  newspaper  en- 
\  gineering,  operation  and 
\  production  problems, 
\  analytical  surveys  and 
3^  valuations. 

S.  P.  WESTON,  INC. 

Newspaper  Buildings, 

Productvm,  Operation.. 

Surveys,  yaluations. 

420  Lexington  Avenue,  New  York 


Interview  your  political  ward  leaders 
on  the  possible  effect  of  the  use  of  the 
radio  in  the  presidential  campaign.  Ask 
nMiniimiNtHMMWiWHtHtiiiiiinMiimiiiiiiiiiiiiiiiiitiiiiuiM 

K!l2\asSsmaj 

does  not  ask  you 
to  sign  a  con¬ 
tract.  It  has  no 
sales  force  but  the  world  celebri¬ 
ties  who  contribute  regularly  to 
its  output.  It  has  been  a  syndi¬ 
cate  for  eighteen  years  and  is  still 
flourishing.  It  has  far-flung  con¬ 
nections. 

loi  MILK  stre:e.t 

BOSTON.  MASS. 

J.  J.  Bosdan,  Anna  M.  Weisa, 

Editor.  Manager. 


them  whether  it  will  be  any  harder  to 
get  the  voter  to  the  polls  now  that  he 
has  become  accustomed  to  hearing  the 
candidate’s  voice,  brought  to  him  in  his 
living  room  chair,  instead  of  going  out 
to  attend  a  rally. — W,  W.  D. 


The  Everett  Tribune  sent  a  reporter 
out  to  inquire  of  a  number  of  the  city’s 
most  successful  business  and  political 
leaders  whether  education  or  intuition 
was  the  more  important  factor  in  suc¬ 
cess.  Mayor  James  A.  Roche,  _  who 
evolved  from  the  ranks  of  ditch-diggers 
and  swept  the  city  by  a  big  majority  in 
the  last  election,  replied  tnat  education 
was  the  paramount  thing  in  the  arts, 
but  that'  intuition  came  tirst  in  business 
and  politics. — Victor  X.  Vetromile. 


Here’s  one  for  next  year.  The  Birm¬ 
ingham  News  and  Age-Herald  special 
recently  carried  Birmingham  baseball 
fans  to  Houston,  Tex.,  to  witness  the 
series  between  Houston  and  Birming¬ 
ham  for  the  All-Southern  Championship. 
More  than  200  Birmingham  fans  avail^ 
themselves  of  this  very  cheap  opportunity 
to  support  their  baseball  team  in  Houston, 
an  opportunity  that  was  afforded  by  the 
co-operation  of  the  railroads  and  the 
newspapers,  offering  the  trip  for  a  record 
low  price. — S.  N,  S. 


Who,  among  hospital  victims  in  your 
city,  has  been  confined  to  the  institution 
the  longest?  A  story  in  papers  at 
Worcester,  Mass.,  revealed  that  one  man 
had  been  a  patient  in  the  Ctiy  Hospital 
for  more  than  six  years.  In  this  idea 
is  opportunity  for  human  interest  and 
possibilities  of  a  mild  sermon  in  philo¬ 
sophy. — Bob  Sibley. 


Interview  one  recognized  prohibition¬ 
ist  in  your  city  and  one  recognized  anti¬ 
prohibitionist,  and  print  their  statements 
and  claims  side  by  side,  preferably  with 
photographs.  Then  offer  small  prizes  for 
the  best  letters  commenting  upon  these 
statements  and  claims,  one  or  more  for 
each  side. — h'red  L.  W.  Bennett. 


We  ten  newspapers 

SERIALS 

that  teU  newspapers 

"DAPHNE”  by  Hazal  Livincaton 
"DELUGE”  by  S.  Fowler  Wright 
“AUAS  THE  SPOOK”  by  Winifred 
Van  Duzer 

"HALF-WIVES"  by  Winifred  Van 
Duzer 

"CRIME  IN  THE  CRYPT”  by 
Carolyn  Welle 

"BROADWAY  LpVE”  by  Tbomaa 
Edgelow 

“LOVE’S  ECSTACY”  by  May  ChriaUa 
“MUSSOLINI — Man  of  Destiny” 
by  Vittorio  Da  Feori 
•THE  NEWPORT  GIRL”  by  Gilbort 

Rogers 

And  other  auured  circulation 
buildera,  wire  or  write 

KING  FEATURES 
SYNDICATE,  INC. 

NSW  TOBK  CITY 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  uvea  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  yon  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director, 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave., 
Chicago,  IlL 

NO  CHARGE  TO 
EMPLOYERS 


PAYNE  HEADS  MAGAZINE 

Kenneth  W.  Payne,  magazine  wriitr 
and  former  news|»per  corrc-ponilM 
was  this  week  appointed  editorial  din^ 
tor  of  the  North  American  Revit^ 
The  appointment  was  announced  by 
Walter  B.  Mahony,  successor  to  Cd 
George  Harvey  as  owner  of  the  publka- 
tion.  Mr.  Payne  was  staff  writer  far 
NEA  Service  before  the  war,  and  dur¬ 
ing  1917  represented  that  organizatiui 
as  correspondent  in  London  and  at  the 
front.  He  has  also  been  editor  of 
Popular  Science  Monthly,  nianagnii 
editor  of  McClure’s  Magazine  in  asso¬ 
ciation  with  S.  S.  McOure,  and  editor  of 
People’s  Home  Journal, 


* 


u 

Pc 

Pi 


Vi 


TO  RESUME  PARIS  SERIES 


Raymond  G.  Carroll,  whose  articles  oo 
Paris  appeared  in  the  New  York  Eveimu 
Post  two  years  ago  under  the  title  w 
“Paris  Day  by  Day,”  will  resume  writiig 
that  series  for  the  Post  Oct.  8. 


“SHOW  GIRL” 

is  going  great  gune 

la  these  papers: 

Bridgeport  Timea-Star 
Brooklyn  Timos 
Buffalo  Newt 
LouUrillo  Courier  Journal 
MinneapolU  Star 
Newark  Le^er 
New  York  Telegram 
Providence  News 
Scranton  Sun 
Washington  Post 
Des  Moines  Register 

Since  the  nation-wide  radio  hookup 
of  "Show  Girl"  September  25,  a 
ready  audience  for  this  great  serial 
can  be  found  anywhere.  Try  It  for 
yourself. 

United  Feature  Syndicate.  Inc. 

M.  F.  Bourjaily,  Manager 

406  World  Bldt.,  New  York,  N.Y. 


Buffalo 


The  Wonder  City  of  America 

i«  easy  for  any  sales* 
man  to  cover,  if  ha 
works  from  the  district 
routes  and  maps  civa« 
him  by  tha 

Buffalo  evening  news 

Road  in  4  out  of  S  Buffalo  Hornet 

EDWARD  H.  BUTLER 
Editor  and  Publishar 
KELLY-SMITH  COMPAVY 
Represen  tativea 

Graybar  Bldg.  Tribuna  Tower 

New  York,  N.  Y.  Chicago.  IB. 

Atlantic  Bldg.  Waterman  Bldg. 

Philadelphia  Bostoa 


The  WELFARE  OOMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUnON  MANAGERS 
ASSOCIATION 


Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 


Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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